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Keafl  what 
Readers  who 
are  Editors 
and  Puhlishers 
say  about 

GASOLINE  ALLEY 

hy  Frank  King 

“The  one  comic  strip  followed  by  my 
wife  and  daughter  is  ‘Gasoline 
.Mley!’” 

A.  E.  Braun. 

Publisher— Pittsburgh  Post. 

“Rather  lose  $10,000  than  lose  ‘Gaso¬ 
line  Alley'  out  of  the  Salt  Lake  Tri¬ 
bune.” 

A.  N.  Kay,  General  Manager. 

“  .  .  .  I  follow  ‘Gasoline  Alley'  every 
day. — intensely  interested  in  Skeesix. 
The  strip  has  made  a  great  hit  in  Kan¬ 
sas  City.” 

R.  E.  Stout. 
Managing  Editor, 
Kansas  City  Star. 

“There's  as  much  interest  in  ‘Gasoline 
Alley’  in  Seattle  as  there  is  in  ‘The 
Gumps' — and  that's  saving  a  great 
deal!” 

Col.  C.  B.  Blethen. 
Editor  &  Publisher — Seattle  Times. 

“‘Gasoline  Alley’  is  making  a  tremen¬ 
dous  appeal  in  our  territory.” 

G.  H.  Lash. 

Editor,  Toronto  Sunday  W’orld. 

“Everyone  loves  Walt  &  Skeezix — 
‘Gasoline  .Aliev’  is  the  super-comic.” 

P.  J.  Reid. 
Managing  Editor, 
Detroit  Free  Press. 


I 


LEASED  WIRE  SERVICE 

Foreign — National — Local 

PACIFIC  &  ATLANTIC 
PHOTOS 

Or^aniwil  hy  The  Chicago 
Tribune  and  The  Neiv  York 
Daily  News. 

(."harles  L.  Mathieu.  General 
Manager.  25  Park  Place,  N.  Y. 

COLORED  COMICS 

The  Gumps— Gasoline  -Alley — 
— Harold  Teen — Winnie  Win¬ 
kle  —  Teenie  Weenies  —  Pig 
Tails  —  Angel  Child  —  Smitty. 

BLACK  &  W  HITE 
STRIPS 

The  Giintps  by  Sidney  Smith 
Gasoline  Alley  by  Frank  King. 
Harold  Teen  by  Carl  Ed. 
Winnie  Winkle  by  M.  M.  Bran- 

ner. 

Smitty  by  IValter  Pcmdt. 


W.  E.  HILL 
Pape  of  Comics 
in  Gravure  or  Black  and  White 


FICTION 

Blue  Ribbon  Serials  for  Sunday 
{oite  release  a  week) 

Blue  Ribbon  Serials,  week  day 
(ji.r  days  a  tveek) 

Blue  Ribbon  Short  Stories — 
from  8.000  word.s  down. 

Filler  Short  Stories  of  300-600 
tvords. 

10  Weekly  Short  Stories  by 
CAPT.  E.  V.  RICKEN- 
H.ACKFR.  Smashingly  illus¬ 
trated. 

12  Weekly  Half-page  stories 
entitled  “OLE  RELIABLE” 
by  Judge  Harris  Dickson. 


CARTOONS 
John  T.  McCutcheon — 
Carey  Orr — Gaar  Williams 

BURNS  MANTLE 

Weekly  New  York  Theatre 
Letter. 

THE  POTTERS 
by  J.  P.  McEvoy 

DR.  EVANS 

The  hr.st  and  best  of  newspaper 
medical  writers. 

DAILY  and  SUNDAY 

Men’s  Fashions,  lYomen’s  Fash¬ 
ions,  IV oods  and  Waters,  Farm 
and  Garden,  Love  and  Beauty. 
Cookery,  Etiquette,  Science  and 
Embroidery. 


'^HE  SAME  FEATURES  that  brought  the  New 
^  York  News  the  largest  morning  circulation  in 
America  (over  620,000)  brought  The  Chicago 
Tribune  the  second  largest  (over  560,000 — 150,000 
more  than  the  third  paper).  Chicago  Tribune 
features  are  not  bought  wholesale  for  selling  at 
retail,  but  developed  for  our  own  use.  They  gave  to 
The  New  York  News  and  The  Chicago  Tribune 
LEADERSHIP — and  you  can  buy  it!  Wire,  write, 
or  phone 


The  Chicago  tribune  Newspapers  Syndicate 

Tribune  Plant,  Chicago  25  Park  Place,  New  York 
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Circula¬ 

tion 

68,986 

76,791 

10,892 

21,264 

82,716 


THE  SOUTH 


Development  of  Manufactures  in 


riic  amazing  agricultural  wealth  is  rapidly  being 
fully  equalled  by  industrial  wealth  and  now  the 
whole  South  thrills  with  vigor  and  life. 

rite  South  has  been  particularly  blessed  in  the 
elements  of  success.  This  territory  produces 
abundant  raw  materials  which  together  with  cheap 
mechanical  power  makes  for  success  in  manufac¬ 
turing. 

The  farms  produce  the  cotton  which  has  stimu¬ 
lated  Southern  manufacturing  more  than  any  other' 
product  in  the  last  thirty  years;  they  furnish  hides 
and  leather  for  the  shoe  factories;  wool  for  the 
making  of  clothing,  and  sugar  from  Louisiana 
fields  for  the  refineries  which  have  been  built  in 
the  last  decade. 


Southern  industrial  leaders  have  drawn  outside 
capital  into  textile  mills,  shoe  factories,  chemical 
works,  oil  refineries,  fertilizer  plants  and  numer¬ 
ous  other  enterprises. 


riie  market  is  here,  the  money  is  here.  There  is 
a  demand  for  everything  that  will  speed  up  pro¬ 
duction  and  increase  the  earning  power  of  this 
section. 


A  National  lousiness  cannot  do  better  than  start  an  advertising 
campaign  in  the  newspapers  and  cities  given  on  this  page 
irrespective  of  any  other  operations  elsewhere. 


In  view  of  all  this  it  is  not  surprising  that  the  geo¬ 
graphic  center  of  cotton  manufacturing  has  shifted 
from  New  England  to  the  South.  Southern  mills 
are  now  consuming  nearly  6o  per  cent  of  all  cotton 
used  in  American  plants. 


d'he  swift  development  of  the  cotton  spinning  in¬ 
dustry  is  typical  of  what  has  been  taking  place  in 
other  lines  of  manufacture.  The  metals,  petroleum, 
coal  and  timber  produced  in  the  South  are  in  an 
increasing  degree  being  worked  up  at  home. 


d'hose  who  regard  the  South  as  being  chiefly  ft 
farming  territory  will  be  surprised  to  learn  that 
the  value  of  the  South’s  manufactures  is  some¬ 
what  larger  than  the  value  of  the  territory’s  agri¬ 
cultural  produce  as  given  by  the  U,  S.  census. 


ALABAMA 

'Birmingham  Kewi  . (E) 

'Birmingham  Newt  . (S) 

Mobil.  Newi-Item  . (E) 

Mobil.  Hagiater  . (M) 

Mobil.  B.gist.r  . (S) 

FLOBIDA 

tJaokaonvill.  Journal  . (E) 

'Florida  Timei-TJnion,  Jacksonville. ...  (M&S) 

Pensacola  News  . (E) 

Pensacola  News  . (S) 

tSt.  Petersburg  Independent  . (E) 

GEOKGIA 

tAugusta  Chronicle  . (M) 

tAugusta  Chronicle  . (S) 

'Augusta  Herald  . (E) 

'Augusta  Herald . (8) 

'Columbus  Ledger  . (E&8) 

Macon  Telegraph  . (M) 

Macon  Telegraph  .  (8) 

t8avannah  Morning  News  . (M&S) 

KENTUCKY 

'Lexington  Leader . (L) 

'Lexington  Leader  . (8) 

Louisville  Herald . (M) 

Louisville  Herald  . (8) 

NORTH  CAROLINA 

Asheville  Times  . (L) 

tAsheville  Citisen  . (M) 


!,500  10,000  tAsheville  Citixen  . (8) 

lines  lines  'Durham  Herald  . (M) 

.li  tOreensboro  Daily  News  . (M) 

IlS  t Greensboro  Daily  News  . (8) 

‘_05  .05  tRalelgh  News  and  Observer . (M) 

.07  .  07  tRaleigh  News  and  Observer  . (S) 

.085  .086  tRaleigh  Times  . (E) 

SOUTH  CAROLINA 

07  ,07  'Columbka  State  . (M) 

.09(.10S)  .06(.10S)  'Columbia  State  . (S) 

,03  ,08  'Greenville  News  . (M) 

^03  ,08  Greenwood  Index  Journal . (E&8) 

’03  ]o3  Spartanburg  Journal  . (E) 

fpartanburg  Herald  . (M&S) 

.046  .046  TENNESSEE 

.045  .  045  'Chattanooga  Nows  . (E) 

,03  ,05  Chattanooga  Times . (M) 

[oo  jo5  Chattanooga  Times  . (8) 

!o4  !o4  tMemphis  Commercial  Appeal  . (M) 

]oo  'o6  tMemphis  Commercial  Appeal .  . (8) 

06  io6  tNashville  Banner  . (E) 

;055  ]o5  tNashville  Banner  .  (8) 

VIRGINIA 

..  ..  tBristol  Herald  Courier . (M&8) 

tDanville  Register  and  Bee . (M&E) 

'SX  Newport  News  Times-Herald  . (E) 

•“?  Newport  News  Daily  Press . (S&M) 

'Roanoke  Times  &  World.Naws . (MAE) 

'Roanoke  Timee  . (8) 

■  04  .  04  •  A.  B.  C.  BUtement.  April  1.  1988. 

.045  .043  t  Government  Statement,  April  1,  1988. 
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How  to  Sell 

NORTHERN  OHIO 


Through  Cleveland  News  pa  pers — 


THE  CLEVELAND  MARKET  consisting  of  the 
1,100,000  people  living  in  Cleveland  and  in 
Cuyahoga,  Lake,  Geauga,  Lorain  and  (northern  part 
of)  Medina,  Summit  and  Portage  Counties — this  is 
the  official  “Trading  Territory”  as  defined  hy  the 
A.  B.  C.  This  is  the  only  “market”  in  which  Cleve¬ 
land  newspapers  furnish  any  appreciable  advertis¬ 
ing  contact.  There  are  four  good  daily  newspapers 


in  Cleveland — TIk^  Plain  Dealer  and  Times  in  the 
morning;  the  PRESS  and  News  in  the  evening.  Tlie 
PRESS — 189,397 — has  the  largest  circulation  of  any 
daily  newspaper  in  Ohio  and  has  over  35,000  more 
circulation  in  the  Cleveland  Market  than  any  other 
Cleveland  daily  newspaper.  The  PRESS  is  The 
Cdcveland  Market’s  “best  Buy” — best  for  Dealer 
pistrihiition,  best  for  Dealer  Selling,  best  for  Home 
Influence. 


— And  Through  these  Home  Newspapers 


ELSEWHERE  IN  NORTHERN  OHIO  the  people 
buy  through  the  48  home  newspapers  in  the  follow¬ 
ing  list.  These  48  Northern  Ohio  dailies  have 
383,021  daily  circulation  and  their  home-folks  and 


dealers  dejiend  upon  them  for  buying-news.  Cleve- 
laml  papers  do  not  “exclusively  deliver”  any  more 
real  advertising  influenee  in  this  territory  than  they 
do  in  California. 


PopuUtion 

Towns 

Local  Papers 

Local  Circ. 

Population 

Towns 

Local  Papers 

Local  Circ. 

22.082 

208,435 

.  6.715 

27,824 

Mansfield  . . 

.  35.788 

9.357 

27,891 

Press  . 

Times  . 

.  21.446 

.  21,416 

Rep. -News  . 

21.608 

18.400 

8,T76 

10.125 

9.848 

87,081 

Allinnce  . 

.  9.222 

3.080 

Nilei  . 

Tribune . 

.  2.076 

10.000 

10,718 

New  Phila . 

Telegraph  . 

7.879 

Painessille  . 

Sanduaky  . 

. Newt  . 

22.897 

Repotitory  . 

10.305 

28,508 

10.847 

8.101 

20,474 

21.411 

5,750 

12,468 

.  5,938 

.  7,192 

5.578 

.  5.876 

14.875 

Tiflln  . 

.Tribune  . 

riouuint  . 

6.428 

Ilricbsville  . 

. Neui  * 

3.779 

9.987 

3.100 

87.295 

8.204 

27.050 

.  8,522 

Times-Herald  . 

17,428 

Xsssillon  . 

.  7,186 

Vindicator  . 

.  24,787 

CIRCULATION— HOME  INFLUENCE -ADVERTISING 


One  of  the 

SCRIPPS-HOWARD  NEWSPAPERS 

including  Scripps-McRae  League 


Repretenietivea :  ALLIED  NEWSPAPERS,  Inc.  Chicago,  Cleveland,  Cincinnati, 

52  Vanderbilt  Ave.,  New  York  St.  Louis,  Atlanta,  San  Franciaoo 
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In  mere  weight  of  numbers  the  circula¬ 
tion  of  the  Bulletin  is  impressive.  It  far 
o\  er-balances  the  record  ever  attained  by 
any  daily  or  Sunday  newspaper  in  the 
citv  or  state. 

is  a  circulation  built  up  on  a 


And,  it 

high  standard  of  appeal.  The  Bulletin’s 

its  belief  that 


policy  is  best  expressed  in 
primarily  a  newspaper  is  intended  for  the 
dissemination  of  news — as  fairly,  as  com¬ 
pletely  and  as  impartially  as  it  can  be 
placed  before  the  reader. 


near^  everybody  reads 


PHILADELPHIA*S  NEWSPAPER. 


Average  Daily  Circulation  for  six  months  ending  March  31 


T©4®I1  CDirCTi!lfii(fi(S)ifii  ©IT  TMs  Essimos  (S,®®® 

EDITOR^PUBLISHER 

j  Issued  every  Saturday — forms  closing  at  ten  P,  M.  on  the  Thursday  preceding  the  date 

^  of  publication — by  the  Editor  &  Publisher  Co.,  Suite  1117,  New  York  World  Build- 
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MOONEY  BIDS  EDITORS  KEEP  OUT  OF  POLITICS 


Pilot  of  Memphis  Commercial-Appeal,  Pulitzer  Prize  Winner,  Says  Newspaper  Man  in  Politics  is  Apt 

to  Be  Poor  Editor  and  Sure  to  Be  Poor  Politician 


44pADS!  HOBBIES!  1  have  but 

or  two.  To  make  the  country  more 
livable  and  everybody  happier.  To  see 
every  man  own  the  land  he  works  on  and 
the  city  dweller  the  home  he  lives  in.” 

Thus  spoke  C.  P.  J.  Mooney  when  I 
bearded  him  in  his  private  office  and  de¬ 
manded  the  imiermost  facts  of  his  his¬ 
tory,  beliefs  and  career. 

As  the  pilot  of  the  Memphis  Commer¬ 
cial  Appeal,  just  awarded  the  Pulitzer 
prize  for  rendering  the  greatest  service 
of  any  American  newspaper  during  the 
year,  C.  P.  J.  Mooney  is  of  interest  to 
all  followers  of  the  craft.  I  came  from 
his  office  convinced  that  he’s  a  real  edi¬ 
tor — one  of  that  small  coterie  remaining 
today  who  might  well  rank  with  Dana 
and  Greeley  and  their  fellows. 

Mr.  Mooney  writes.  He  writes  both 
news  and  editorials  but  preferably  news. 
His  editorials  he  dictates  to  a  private 
secretary,  but  his  news  he  oftentimes 
writes  out  himself. 

“I  am  editor  and  managing  editor  but 
still  a  reporter,”  he  declared. 

‘T  bring  in  as  much  news  every  day 
as  any  one  of  my  reporters. 

“The  reporter  is  the  strong  man  of  the 
newspapers  today.  If  I  were  a  rich  man 
and  owned  a  paper  and  had  plenty  of 
money,  I’d  do  nothing  but  write  news.” 
Now  a  few  words  about  Mr.  Mooney. 
He  is  57  and  has  three  grandchildren. 
This  last  fact  he  mentioned  proudly. 

He  spent  five  years  in  college,  he  told 
me.  He  worked  a  while  as  a  telegrapher 
for  the  Louisville  &  Nashville  Railroad 
and  nearly  became  a  railroad  man.  He 
taught  school  in  Kentucky. 

■Then  to  Arkansas.  He  worked  on  a 
small  paper  in  that  State,  devoting  his 
spare  time  to  collecting  rents  for  his 
employer,  and  running  the  job  office. 

He  went  to  Memphis  in  1890.  At  that 
time  there  were  three  morning  and  three 
afternoon  papers. 

“All  were  losing  money,  all  were  mad. 
There  was  much  bitterness  among  them.” 
said  Mr.  Mooney. 

He  finally  became  city  editor  of  the 
Scimitar,  an  evening  paper,  and  'ater 
went  to  the  Commercial  .\ppeal  as  man¬ 
aging  editor.  Thus  he  was  running  the 
Commerdal  Appeal  in  1896  when  the 
Memphis  newspaper  situation  had  finally 
developed  into  a  battle  between  one 
morning  and  one  afternoon  paper. 

Mr.  Mooney  is  proud  of  the  fact  that 
at  this  time  he  installed  the  New  York 
Herald  wire  service. 

As  a  result  the  Commercial  .\ppeal 
was  one  of  the  half  dozen  papers  in  the 
United  States  to  publish  the  story  of  the 
Rattle  of  Manila  on  that  momentous 
Sunday  morning. 

“We  were  all  in  the  office  playing 
cards  when  the  bulletin  came.  Naturally 
we  got  out  an  extra.”  he  explained. 

Shortly  after  this  Mr.  Mooney  felt  the 
call  of  the  bigger  cities.  He  worked  for 
Frank  A.  Munsey  for  three  months,  then 
for  William  Randolph  Hearst  for  seven 
years  as  managing  editor  in  New  York, 
as  editorial  writer,  as  managing  editor  in 
Chicago.  Then  he  was  ordered  to  Los 
Angeles.  Instead  he  went  back  to  Mem¬ 
phis  and  has  been  there  ever  since. 

“The  first  thing  I  did  when  I  came 
back,”  Mr.  Mooney  told  me,  “was  to  pull 


By  LELAND  G.  SWARTS 


the  newspaper  out  of  partisan  politics. 

“Then  I  put  on  a  great  campaign  for 
diversification  of  crops.  I  saw  that  our 
trouble  was  in  raising  only  cotton.  We 
were  either  prince  or  pauper,  depending 
upon  the  crop.  With  25,0(X)  square  miles 
of  the  richest  land  in  the  world  in  our 
immediate  territory  we  were  raising  one 
crop — cotton.  Today  we  are  raising  cot¬ 
ton — but  also  rice,  tobacco,  wheat,  corn 
nd  many  other  things.  The  South's  wel¬ 
fare  and  wealth  depend  upon  developing 
this  diversification. 

“Then  I  put  on  a  campaign  for  health 
in  the  home— for  screens  to  keep  out 
mosquitoes  and  malaria,  for  better  water 
and  sewage.  I  believe  that  helped. 

“Then  it  was  a  campaign  for  better 
country  schools.  My  whole  thought  was 
to  build  up  the  country  life,  for  if  the 
country  dies  then  the  city  dies  and  every¬ 
thing  dies. 

“It  is  still  my  greatest  ambition  to 
carry  out  that  country  school  idea  to  the 
utmost.  I  want  to  see  the  day  when 
every  intelligent  worth  while  boy  and 
girl  in  Tennessee  can  get  a  university 
education  at  the  State  expense. 

“With  that  I  want  to  fight  for  law 
enforcement.  In  1908  I  was  opposed  to 
Prohibition.  In  1912  I  saw  how  the 
.saloonists  were  trying  to  rule  everything 
and  I  switched  to  Prohibition.  Today 
I  believe  one  of  the  greatest  things  neea- 
ed  is  strict  enforcement  of  Prohibition.” 

That  brought  us  nearly  to  the  war 
days.  I  queried  him  regarding  his  early 
views  and  found  I  had  touched  a  note¬ 
worthy  point. 

“The  Commercial  .Appeal  advocated 
preparedness  in  1914,”  Air.  Mooney  said. 
“The  day  the  Germans  crossed  the  Bel¬ 
gian  frontier  I  wrote  an  editorial  say¬ 
ing  America  would  be  drawn  into  the 
war.  Later  I  urged  universal  military 
training.” 


“There  is  nothina  too  good  for  the 
reader"-C.  P.  J.  MOONEY. 


Fifty-four  young  men  from  the  Com¬ 
mercial  Apixial  served  their  country.  On 
the  walls  of  Mr.  Mooney’s  little  office 
hangs  a  picture  of  a  youth  in  uniform. 
It  is  the  likeness  of  Frank  Gardini — 
Frank,  the  office  boy — killed  in  France. 

There  are  other  pictures  on  the  walls. 
One  of  Wilson,  one  of  Lincoln,  one  of 
Henry  V'an  Pelt,  first  editor  of  the  Com¬ 
mercial  Appeal.  The  pictures  nearly 
cover  the  walls.  In  the  room  are  three 
desks.  One  is  for  Mr.  Mooney's  stenog¬ 
rapher.  The  other  two  are  Mr. 
Mooney’s.  He  sits  between  them  and 
swings  from  one  to  the  other  when  he 
varies  his  work. 

Mr.  Mooney  has  strong  and  pro¬ 
nounced  views  on  how  to  conduct  a 
newspaper  but  he  summed  it  up  crisply 
when  he  said ; 

“There  is  nothing  too  good  for  the 
reader.” 

He  believes  in  educational  news,  scien¬ 
tific  news,  lots  of  foreign  news,  and  lots 
of  correspondence  or  territorial  news. 

He  wants  the  Commercial  Appeal  rep¬ 
resented  everywhere.  Where  there  are 
ten  subscribers  the  paper  has  a  cor¬ 
respondent,  he  said. 

He  believes  the  reader  likes  all  the 
news  reliably  and  truthfully  presented. 
His  paper  is  devoid  of  glaring  headlines. 
The  makeup  of  Page  One  varies  but  lit¬ 
tle  and  there  are  no  streamers.  Every 
dav  there  is  a  weather  story.  And  every 
day  there  is  a  cartoon  on  current  news. 

During  thd  war  he  ordered  all  fashion 
news,  farm  news,  and  the  like  dropped. 
The  paper  became  a  war  paper.  People 
who  bought  it  got  all  the  war  news,  but 
little  else.  The  circulation  went  up. 

When  asked  what  the  Commercial  Ap¬ 
peal  had  done  to  make  its  portrayal  of 
the  Ku  Klux  Klan  stand  out  above  those 
of  other  papers  he  sprang  a  surprise  by 
announcing  that  the  C ommercial  .Appeal 


ha<i  conducted  no  campaign  against  the 
Klan. 

“We  printed  the  news,”  he  declared. 
“We  recognized  it  as  the  biggest  piece 
of  news.  We  used  everything  the  A.  P. 
had  on  it,  all  the  Chicago  Tribune  wire 
carried,  and  all  our  correspondents  sent 
us.  We  wrote  editorials  and  drew  car¬ 
toons.  But  there  was  no  bitterness.  We 
played  it  as  big  news.  We  saw  its 
magnitude  and  acted  accordingly.” 

The  Commercial  Appeal  has  every 
available  leased  wire  service.  The  office 
sounds  like  a  machine  gun  battery  in 
action,  so  many  telegraph  instruments 
click  throughout  the  building.  Mr. 
Mooney  is  a  firm  believer  in  the  power 
of  telegraph  news  and  believes  his  paper 
has  the  record  for  printing  the  greatest 
amount  of  telegraph  in  a  single  day  of 
any  American  newspaper.  That  was  the 
minority  and  majority  report  of  the  Su¬ 
preme  Court  on  the  Cooper-Carmack 
case. 

As  for  the  place  of  an  editor,  Mr. 
Mooney  has  vigorous  opinions.  One 
thing  he  does  believe  is  that  the  editor 
does  not  belong  iti  politics. 

“No  editor  should  ever  seek  public 
office,”  he  declared. 

"The  editor  in  politics  is  sure  to  be  a 
poor  editor  and  almost  certain  to  be  a 
p<jor  politician.” 

Mr.  Mooney  does  not  believe  in 
schools  of  journalism.  He  does  believe 
in  departments  of  journalism  in  colleges. 
He  would  have  young  men  who  want  to 
be  editors  first  acquire  a  classical  edu¬ 
cation,  then  go  to  a  university  and  study 
the  constitution,  history,  science  and  so¬ 
ciology.  To  emphasize  his  belief  in  the 
value  of  specialization  he  pointed  out 
members  of  his  staff  who  are  authorities 
on  Sh.akespeare,  I.atin,  Greek,  biology, 
sports  and  finance. 

The  newspapers  need  men  of  talent,  he 
believes,  adding : 

“The  thing  for  the  young  man  to  do  is 
to  read  all  the  time — read,  read,  read. 

“Take  Shakespeare,  Dickens,  history, 
arnl  study  them.  Read  the  .Atlantic 
Monthly,  the  New  York  World,  the  Bos¬ 
ton  Transcript,  the  Indianapolis  News, 
arkl  you’ll  he  well  informed.” 

Mr.  Mooney  is  a  Democrat.  But  that 
doesn’t  mean  he  believes  in  everything 
Democratic  or  against  everything  Repub¬ 
lican. 

Recently  he  was  speaking  at  a  banquet 
put  on  by  the  Qiamber  of  Commerce. 
He  surprised  his  audience  by  declaring 
for  a  ship  subsidy.  “The  United  States 
must  be  in  a  position  to  sail  ships  any¬ 
where  at  any  time,  and  if  there’s  no  bet¬ 
ter  way,  let’s  have  a  subsidy,”  was  his 
declaration. 

On  one  issue,  however,  he  is  Demo¬ 
cratic  110  proof.  He  is  for  Wilson  and 
the  League  of  Nations,  “first,  last  and 
all  the  time.” 

C.  P.  J.  Mooney — Charles  Patrick 
Joseph — is  a  newspaperman,  an  orator,  a 
business  man,  church  member.  Democrat, 
and  a  booster  of  the  South — but  first,  last 
and  all  the  time,  an  editor. 

This  I  decided  as  he  bit  off  a  chew  of 
tobacco,  picked  up  a  pile  of  proofs,  and 
jumped  into  a  mass  of  work  again  as  I 
left  his  dusty  little  sanctum. 
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JOHNSTON  IS  NATIVE 
CALIFORNIAN 


Winner  of  the  Pulitzer  Award  for  Be»t 

1922  Reporting  Hat  Covered 
Many  Big  Stories  in 
New  York  City 

I’.Y  \V.  A.  Davkm’okt 

Alva  Johnston,  to  whom  was  awar<le<l 
the  I’nlit/vr  prize  of  $l,0t)()  for  the  best 
example  of  the  reixjrter’s  work  in  1922,  is 
a  native  of  Sacramento.  He  is  35. 

'Ihe  articles  that  won  him  this  distinc¬ 
tion  recor<Ud  the  proceedings  of  the 
American  Association  for  the  Advance¬ 
ment  of  Science  held  in  Cambridge, 
Mass.,  December  27-2H-3().  They  were 
distingiiishi'*!  for  their  lucidity,  complete¬ 
ness,  and  the  writer’s  obviously  clear  un¬ 
derstanding. 

It  is  ea.sy  to  comprehend  the  attitude 
of  those  who  might  question  this  award 
on  the  ground  that  Mr.  Johnston  was 
covering  a  stationary  story — a  story,  if 
you  please,  that  did  not  retiuire  digging 
for ;  a  story  that  was  there  to  be  taken 
or  leh  at  the  discretion  of  the  riixjrter. 

However,  the  fact  is  that  the  sitting  of 
the  .Xmcrican  Association  for  the  Ad¬ 
vancement  of  Science  provided  one  of  the 
finest  opportuuities  ever  afforded  the  dis¬ 
cerning  and  discriminating  reporter ;  and 
Mr.  Johnston  accepted  the  chance  to  turn 
out  a  scries  of  fascinating  and  informa¬ 
tive  stories. 

Some  idea  of  what  faced  the  real  re¬ 
porter  may  be  taken  from  brief  statis¬ 
tics.  .Mnmt  3,000  educators  attended  the 
sessions,  contributing  thereto  almost  10,- 
000  papers.  The  range  of  subjects  treat¬ 
ed  was  comprehensive.  The  meetings 
were  .scattered  through  the  buildings  of 
Harvard  College  aral  of  the  Massachu¬ 
setts  Institute  of  Technology. 

'I'here  was  a  cimtral  press  bureau 
where  excerpts  from  papers  were  to  be 
had.  Any  conscientious  newspaper  man 
will  uiKlerstand  that  it  is  without  animus 
that  it  is  here  contended  that  it  is  not 
unusual  that  such  press  services,  while 
honest  in  intent,  arc  usually  lamentably 
inadef|uate.  Nevertheless  no  small  num- 
her  of  reporters,  either  throtigh  Lack  of 
interest  in  what  might  have  been  a  maze 
of  dull,  scientific  subjects  or  a  false  con¬ 
viction  that  the  public  would  not  be  in- 
terestcxl,  would  have  used  these  excerpts, 
and  consequently  his  dispatches  would 
fail  to  interest. 

Mr.  Johnston  uscil  this  clearing  house 
for  extracts  as  an  index  only.  Where  he 
saw  possibilities  in  the  excerpt  he  went 
forthwith  to  the  writer  of  the  paper;  got 
the  paper,  and  was  informed  on  what 
he  wrote.  It  rwiuired  constant  vigilance, 
concentration,  and  clear  thinking.  It 
meant  l)eing  able  to  understand  and  trans¬ 
late.  Also  it  meant  many  hours  of  work 
every  day. 

Mr.  Johnston  was  then  a  member  of 
the  staff  of  the  New  York  Times.  A  lit¬ 
tle  more  than  a  month  ago  he  left  that 
newspaper  for  the  New  York  Herald. 
He  began  his  journalistic  career  as  a  re¬ 
porter  for  the  Sacramento  Hee  in  1906. 
Two  weeks  later  came  the  earthquake 
and  fire  that  destroyed  San  Francisco. 

There  was  no  ai>parent  disposition  on 
the  city  editor’s  part  to  assign  Johnston 
to  any  part  of  the  San  Francisco  story, 
so  the  cub  volunteered  to  accompany  the 
Bee’s  trusted  reporters  and  leg  it  for 
them — do  the  heavy  running  and  the 
night  and  day  drudgery.  He  is  a  tre¬ 
mendous  worker.  One  of  his  character¬ 
istics  is  tenacity. 

He  came  to  New  York  in  1911  with 
letters  of  introduction  to  one  of  the  sub¬ 
editors  of  the  New  York  Herald.  This 
editor  took  the  young  man  into  his  de¬ 
partment,  but  three  days  later  Johnston’s 
journalistic  patron  was  commissioned  to 
go  abroad  and  rather  than  seek  to  fit 
himself  into  the  Herald  system  alone  he 
went  to  the  New  York  Times,  where  he 
remained  until  returning  to  the  New 
York  Herald  last  month. 

In  the  long  list  of  assignments  that 
Mr.  Johnston  has  so  adequately  covered 
are  numerous  scientific  and  (for  the  want 
of  a  better  designation)  quasi-scientific 
subjects.  He  was  not  wholly  unprepared 
to  make  a  good  job  of  the  assignment 


which  offered  the  opportunity  to  win  the 
Pulitzer  prize.  However,  he  never  dealt 
with  scientific  subjects  as  a  specialty  and 
was  not  particularly  famed  for  this  line 
of  work. 

He  wrote  the  celel)rated  Joseph  Bowne 
hdwell  murder  for  the  New  York  Times. 
He  covered  the  murder  of  Anna  Muller 
by  Hans  Schmidt,  the  shooting  of  J.  P. 
Morgan  at  (jlen  Cove,  and  helped  cover 
the  Herman  Rosenthal  murder  which  re¬ 
sulted  in  the  execution  of  Police  Lieu¬ 
tenant  Charles  Becker. 

He  is  of  a  type  far  removed  from  the 
unfortunately  popular  (and  as  equally 
inaccurate)  conception  of  the  newspaper 
reporter.  Mr.  Johnston  is  a  splendid  ex¬ 
ample  of  the  best  of  American  journalists 
— fair,  courageous,  honorable,  intelligent. 


Route  Again  Headt  "Big  Six’’ 

I>eon  H.  Rouse  was  re-elc-cted  presi¬ 
dent  of  New  York  Typographical  Union 
.No.  6  for  his  seventh  term,  lulling  5,1()X 
vr)tes  against  2,314  for  John  C.  Maher, 
his  op|)onent.  John  Sullivan  was  unop- 
|M)sed  for  vice-president  and  John  S. 
O’Connell  for  secretary-treasurer.  L. 
I’eiiflergast  was  electe<l  trustee,  William 
11.  Schill)ock,  auditor;  Walter  A.  Roach 
and  Dan  A.  Dooley,  1.  T.  U.  delegates 
from  the  lu-wspaiK-r  chaiK-ls,  and  William 
J.  Robin.son  and  bred  First  from  the  job 
shops.  Votes  cast  totalled  7,759,  from 
353  cha]iels. 


Outlook  Magazine  Changes 

Lawrence  F.  .AblnUt,  for  32  years 
president  of  the  Outh)ok  Company,  has 
resigned  to  l>erome  contributing  editor 
of  the  nuigazine,  the  post  last  filled  by 
'nieodore  Roosevelt.  In  his  place  as 
president  has  been  elected  Harold  1'. 
I’ulsifer,  formerly  vice-presi<!ent.  Pul- 
sifer  has  been  literary  editor  since  the 
retirement  of  Hamilton  W.  Mabie.  !•>- 
nest  Hamlin  .Ablxitt,  a  son  of  Dr.  Lyman 
\bl)ott,  has  iK'en  ehx'te<l  editor-in-chief. 


Rowland  Recovering 

H.  W.  Rowland,  managing  editor  of 
the  Dearborn  Independent,  is  recovering 
fnjm  an  attack  of  diphtheria. 


ST.  JOE  GAZETTE  SOLD 
TO  G.  A.  McClellan 


C.  D.  Morris  Remains  as  President  of 
Company,  With  New  Owner 
In  Full  Charge  as 
Publisher 


Controlling  interest  in  the  St. 
Joseph  (.Mo.)  Gazette  was  jnirchased 
.May  19  by  George  A.  .McClellan  of  New 
York,  who  was 
elected  publisher 
and  will  take 
charge  at  once. 

C.  D.  Morris,  who 
has  been  publish¬ 
er  and  president 
of  the  New  Ga¬ 
zette  Company, 
remains  as  presi¬ 
dent. 

Mr.  McClellan 
purchased  from 
the  First  Nation¬ 
al  Bank  a  major- 
itv  of  the  stock 
in  the  Gazette,  '■  McClelian 

which  had  been 

placed  with  the  hank  as  collateral  to  se¬ 
cure  large  loans.  He  also  has  been  nego¬ 
tiating  for  the  purchase  of  stock  held  by 
Mr.  .Morris.  These  negotiations,  how¬ 
ever,  have  not  been  completed. 

\\  illiain  Moeshans  will  remain  as  busi- 
nes>  manager.  1  le  has  occupied  that  po¬ 
sition  about  ten  years. 

.Mr.  .Morris  said  that  if  Mr.  McClellan 
had  purchased  the  majority  of  the  stock 
he  did  not  know  just  what  his  future 
would  be  with  the  paper,  or  if  he  would 
remain. 

Mr.  Morris  also  prepared  the  follow¬ 
ing  statement : 

“It  is  true  that  Mr.  McClellan  thinks 
he  has  purchastd  a  majority  of  my  stock 
in  the  Gazette  Comi)any.  He  did  not 
purchase  it  of  me.  I  had  deposited  a  por¬ 
tion  of  my  stock  in  the  company  with  the 
F'irst  National  Bank  as  collateral  for 
money  borrowed,  both  by  myself  and  by 
the  company. 


THE  COMMERCIAL  APPEAL. 


Here  we  have  a  typical  flnt  pave  of  The  Commercial  Appeal  during:  the  antl-Klan 
oampaiffn  that  won  that  newspaper  the  Pulitzer  Award. 


“The  bank  claims  it  has  sold  this  stock 
to  Mr.  .McCHellan,  and  Mr.  McClellan 
claims  to  have  purchased  it,  but  1  have 
not  seen  the  contract  between  them,  and. 
of  course,  do  not  know.  The  future  alone 
can  reveal  the  nature  of  this  contract.” 

.\sked  as  to  his  intentions  for  the  fu¬ 
ture,  Mr.  Morris  said  he  was  not  pre- 
jiared  to  make  a  statement  of  any  kind. 

"1  am,”  sai(j  he,  "so  far  as  the  imme¬ 
diate  future  is'concerued,  entirely  at  sea.” 

■Mr.  McClellan  will  devote  all  of  his 
time  to  the  newspaper.  He  declined  to 
enter  into  any  details  as  to  the  purchase 
price.  He  will  move  his  wife  and  son 
from  New  York  next  month. 

.Mr.  McCnellan  was  formerly  general 
manager  of  the  Star  league  of  Indiana, 
publishing  the  Indianapolis,  Muncic  and 
Terre  Haute  Stars.  He  Ix-came  part 
ovyner  and  publisher  of  the  Indianapolis 
Times,  au<l  publisher  and  owner  of  the 
Dayton  (Ohio)  Journal  and  the  Jackson¬ 
ville  (Ma.)  Metropolis,  now  the  Journal. 
For  the  past  six  years  and  until  very 
rivently,  he  has  been  publisher  and  part 
owner  of  Today’s  Housewife,  New  York. 

Negotiations  for  the  purchase  of  the 
controlling  interest  in  the  Gazette  by  Mr. 
McClellan  have  been  under  way  several 
months.  .As  part  of  the  reorganization 
scheme,  notice  has  been  published  by  W. 
!•'.  Kirkpatrick  and  R.  R.  Ridge,  directors 
au<l  stockholders  of  the  New  Gazette 
Compiiny,  of  a  meeting  to  he  held  July  3, 
at  which  will  be  considered,  in  addition 
to  the  adoption  of  by-laws,  the  increase 
in  number  of  directors  from  tliree  to 
five;  increase  in  capital  stock  from  $1(X),- 
f)fl0_  to  $125.(XX),  and  the  authorizing  of 
an  issue  of  $75,000  in  bonds,  to  be  secured 
by  a  second  mortgage  or  deed  of  trust  on 
the  property  and  franchises  of  the  com¬ 
pany,  for  the  purpose  of  refunding  the 
present  outstanding  second  and  third 
mortgage  bonds,  and  providing  additional 
capital. 

The  Gazette  is  the  oldest  newspaper  in 
.St.  Joseph,  and  one  of  the  oldest  in  the 
middle  west.  It  was  first  issued  as  a 
weekly  on  April  25,  1845.  William  Ri- 
(Umbaugh  was  the  proprietor.  P.  S. 
Pfouts  and  J.  H.  R.  (Tundiff  began  issu¬ 
ing  the  Daily  Gazette  during  1857.  Pub¬ 
lication  susperKled  during  tiie  Civil  War, 
Imt  the  paper  appeared  again  June  2h, 
1.S68. 

The  Gazette  passed  into  the  hands  of 
the  Burnes  family  in  the  ’80s  and  the  late 
Charles  F.  Cochrane  was  its  editor  and 
manager  until  1896.  when  he  was  elected 
to  Congress  and  Frank  Freytag  became 
manager. 

1  he  Gazette  and  Herald  were  consoli¬ 
dated  as  the  Gazette-Herald  in  August. 
1900,  and  were  purchased  by  Walter  B. 
Holmes  of  Memphis,  Tenn.  It  was  made 
independent  in  politics.  After  a  few 
months  C.  B.  Fdgar  and  others  publish¬ 
ing  the  Daily  News  acquired  the  property. 

In  March,  1902,  the  Gazette-Herald 
was  purchased  by  Lewis  Gaylord  and 
associates  of  Colorado  Springs.  They 
<lroi)ped  the  name  Herald  and  published 
the  paper  as  the  Gazette  and  it  was  again 
made  Democratic. 

The  paper  was  purchased  by  a  syndi¬ 
cate  of  Republicans  in  1903,  and  at  first 
E.  E.  E.  Mcjimscy  was  editor,  to  be  suc- 
cetxlcYl  by  C.  D.  Morris.  The  late  G.  H. 
I.arke  became  associated  with  Mr.  Morris 
in  the  publication  of  the  paper,  but  left 
about  ten  years  ago,  since  which  time 
Mr.  Morris  had  been  the  publisher.  Since 
1903  the  Gazette  has  been  a  Republican 
newspaper. 


Dr.  Williams  Honored  Today 

A  bust  of  Dr.  Talcott  Williams,  first 
director  of  the  .School  of  Journalism. 
Columbia  llniversity,  is  to  be  unveiled 
Saturday,  May  26,  on  the  occasion  of  the 
school’s  decennial  celebration.  The  cere¬ 
mony  at  5  p.  m.  will  be  followed  by  a 
dinner  at  7  ;.'?0  at  which  Ralph  Pulitzer, 
chairman  of  the  advisory  board,  will  pre- 
cide.  .Among  the  speakers  will  be  Dr. 
Williams,  R.  E.  MacAlarney.  Frank  A. 
Vamlerlip  and  Frank  Ward  O’Malley. 


Students  Get  Out  the  Paper 

Students  in  journalism  of  West  Vir¬ 
ginia  University  had  complete  charge  of 
the  Morgantown  (W.  Va.)  Post  May 
16. 


Editor  &  Publisher  for  May  26,  1  9  2  3 


7 


LESS  SPEED,  MORE  CARE  IN  JOURNALISM 
MISSOURI  SPEAKERS^  THEME 

Two  Metropolitan  Writers  at  14th  Journalism  Week  Want 
More  News  Stories  By  Mail — Canons  for  Reporters 
Urged — Manchurian  Flavor  Marks  Meeting 


Columbia.  Mo.,  !'.\»‘rv  jour¬ 

nalist  has  his  day.  1  iic  Mis.Muiri 
Association  liad  three  <lays  ailoted  to  it 
during  this  year's  Journali-'in  Week. 
However,  they  were  nut  seitish  and  one 
of  the  very  lir  t  things  they  did  this  morn¬ 
ing  was  to  allow  Harry  ilaiiNeii.  literary 
etlitor  of  the  t  hi  ago  Haily  News,  to 
deliver  a  i  o.^tl:ol;e•<l  speech. 

Mr.  Hanr.in  pi.  aded  lor  more  generous 


Second  day  ol  the  lourteenth  annual  Jour¬ 
nalism  \\  eek  iKgan  with  an  address  by 
1).  K.  hitzpatrick  of  the  St.  Louis  Post- 
Dispatch,  on  “The  Making  of  the  Car¬ 
toon.”  .Mr.  Fitzpatrick  may  be  said  to 
have  given  new  impetus  to  the  theory 
tliat  light  travels  faster  than  sound  by 
stiowing  the  comparative  time  consump¬ 
tion  of  editorial  and  cartoon  writing  and 
seeing. 


By  A.  1 

.  (By  TtUnraph  to  Ei 

pOLUMBlA,  Mo..  M.ay  24.  — Un- 
^  Missourian  and  un-.\mcrican  weather 
greeted  the  iwlgrims  to  the  fourteenth 
annual  Journalism  Week  of  the  School 
of  Journalism  of  the  University  of 
Missouri,  which  opened  Monday  and  will 
close  tontorrow.  Straw  hats  and  Palm 
Beach  suits  had  to  be  discarded  for  more 
substantial  hahilaments,  and  as  the  week 
advanced  light  overcoats,  beneath  the 
raincoats,  were  the  order  of  the  day,  as 
well  as  of  the  night. 

But  there  the  dampness  stopped. 
Within  the  crowded  auditorium  of  NVfT 
Hall  more  than  200  visitors  had  to  be 
turned  away  one  night.  Everything  was 
Missourian  and  American,  from  Frederic 
T.  Haskin’s  impassionerl  plea  for  the  sup¬ 
port  of  the  Federal  Government  of  the 
United  States  to  the  .small  town  editor’s 
appreciation  of  the  services  rendered  by 
the  school  to  state,  nation  and  world 
journalism. 

In  his  address  this  evening  on  “Journal¬ 
ism  Old  and  New,”  Willis  J.  AblK)t,  e<li- 
tor  of  the  Christian  Science  Monitor, 
said  in  part :  “In  addressing  this  audi¬ 
ence  the  la.st  thing  that  I  wish  is  to 
ap|)car  dogmatic.  Rather  I  desire  to  ad¬ 
vance  these  opinions  tentatively,  support¬ 
ing  them  as  best  I  may  by  facts  drawn 
from  my  own  experience,  and  urge  you 
to  consider  them  as  propositions  at  least 
worthy  of  discussion.  Nor  is  it  my  pur¬ 
pose  to  laud  the  paper,  which  1  have  the 
honor  of  editing,  as  the  perfect  tyiK-.  I 
cannot  refrain  from  citing  the  Christian 
Science  Monitor  as  illustrative  of  the 
sort  of  journalism  which  I  wish  to  up¬ 
hold  tonight,  but  I  do  not  fiffer  it  with¬ 
out  qualification  as  the  paper  which  in 
all  respects  is  Ix-st  fitted  to  meet  the 
journalistic  nec<ls  of  any  especial  city  or 
locally.  It  does,  however,  afford  an 
instance  of  clean  journalism,  of  instruc¬ 
tive  and  at  the  .same  time  interesting 
journalism.” 

Mr.  Abbot  also  secondetl  Mr.  Hedge’s 
plea  yesterday  for  more  mail  news,  by 
saying  that  many  of  the  notable  news 
“beats”  of  the  Monitor  have  come  by 
mail.  “I’rolwhly  more  than  any  other 
American  newspaper,”  the  speaker  con¬ 
tinued,  “it  is  known  to  the  foreign  offices 
of  all  nations.  I  think  every  diplomatic 
office  in  the  world  receives  it,  and  the 
task  of  its  editor  is  not  made  any  lighter 
by  the  fact  that  most  of  the  diplomats 
take  very  seriously  what  is  publishe<l 
in  it.” 

Mr.  Abbot  concluded  by  saying:  “1 
think  T  can  discern  a  distinct  trend  away 
from  the  sen.sationalism  of  the  present 
daily  press  toward  a  more  informative, 
dignified  and  restrained  newspaper.” 

Thursday  morning’s  program,  a  con¬ 
tinuation  of  the  oix-n  session  of  the 
Missouri  Press  Association,  included 
short  addresses  by  Oscar  Riley,  of  New 
York  City;  Charles  W.  Fear,  of  Jeffer¬ 
son  City ;  and  R.  E.  Shannon,  business 
manager  of  the  Washington  (la.)  Even¬ 
ing  Journal.  The  meeting  then  ad¬ 
journed  to  the  Daniel  Boone  Tavern, 
where  the  Columbia  Commercial  Qub 
gave  a  luncheon  for  all  registered  out- 
of-town  journalism  week  visitors. 

The  afternoon  program  began  at  three 
o’clock  with  an  address  by  Edgar  C. 
Nelson,  editor  of  the  Booneville  Adver¬ 
tiser,  on  “The  Make-up  of  the  News¬ 
paper.”  D.  C.  Simons,  editor  of  the 
Granite  City  Worth  County  Tribune,  fol¬ 
lowed  with  a  short  address  on  “Farmers 
Advertising.” 

The  afternoon  program  was  concluded 
with  an  address  by  William  B.  Colver. 
general  editorial  manager  of  the  Scripps- 
Iloward  newspapers,  who  spoke  on 
“Tendencies  in  American  Journalism.” 

Mr.  Colver  said  in  part: 

“Infant  mortality  among  newspapers  in  the 
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e.irly  days  was  extremely  hi(!h.  This  is  still 
a  characteristic  of  the  r.ice.  So,  too.  longevity 
was  extremely  rare  and  this  continues  to  be  a 
family  trait.  Newspapers,  like  men,  ap|>ear  to 
hr  of  few  days  and  full  of  trouble. 

“Our  profession  had  no  different  beginning 
than  the  other  learned  professions— law,  medi¬ 
cine  (especially  chemistry  and  astronomy).  Yes. 
anil  the  primitive  priesthiKid.  All  these,  am! 
we  our.selves.  in  the  beginning,  were  (landerci  . 
to  the  king  and  helped  him  to  rule  and  tax  ll  e 
people  by  either  tilling  them  with  fables,  fr-  I  t 
.-ind  awe.  or  playing  u|<iii  their  ignorance  W  c 
taffitxl  the  king.  tixi. 

“Itut  the  pi-rmission  of  the  public:  t  •  ii  •  i 
journals  even  *by  authority’  spilled  the  be.  iis. 
because  very  early  there  appeared  in  all  pro 
frssions,  but  especially  in  journalism,  tbo-e  .id 
venturous  souls  who  sought  and  win  d.i.eil  "o 
think  and  speak  and  write  and  prim  ml  '!>.. 
authority.’ 

“In  reading  what  newspaiiers  ;.>  ..t  linn- 
selves,  especially  in  .advertisemi  i:ts  in  iradc 
papers,  I  notice  a  tendency,  nior  .iial  nn-  c  t.' 
emphasize  the  number  of  line  i  i  .iiberli.e- 
nicnts  carrietf  rather  than  the  no -  iber  of  -e.i  ic  s 
served.  And  it  may  he  that  the  .1  lenilcnev 
to  publish  new.spapers  in  the  inti  .r-la  i  l  nl 
vertisers  who  want  to  sell  sonnlbine  ratbn  tbai 
in  the  interests  of  readers  v. bo  want  1.  I  m  * 
something.  If  that  is  .acte.iHy  .1  lendenee  ot 
today  it  is  a  synipton  of  disi e.  It  is  pitb  loci- 
cal. 

“The  tendency  of  Amei  1  .m  J.oirn.ili'ni  i- 
live  and  to  die,  to  love,  t-  b.iie,  t-i  erve  and 
to  betray,  to  seek  glory,  .i  .b.b  .md  f.nne.  to 
be  heroic  and  to  be  cow.-.rdh  .  to  be  .;o.,d  .iiid  to 
be  bad  and  to  prepare  t'l-  n.iy  fot  .111  tin  1 
generation  not  mitch  brtit;  mt  iifcli  woise 
but  just  like  human  beii  o  t  loM. .. 

“And  just  as  w-e  lo\i  "I'.'  in  the  mass  an  I 
like  or  h.ate  them  as  iinl  !  a  I  ,  u.  iike  .r  di.s- 
like  individual  news)  a,  1  s  bitt  love  tlirin  in 
tile  mass  and  devote  ou  ives  to  iluir  -i  r\  ice. 
.\nd  if  we  choose  out  1.  ■  tii.  well  ibeie  s  no 
more  honorable  servne  i-adir  the  ',111.  If  our 
paper’s  puriHise  is  the  ini'  'ic  '<  rviii-.  we  become 
the  servants  of  the  scrvai  t  of  mir  le  b  man. 
\Vc  prosper  and  onr  iMiiers  Inc.  I'riily  th.at  is 
a  place  of  honor.” 

The  meeting  thfii  agtiiit  luljniirnccl  to 
the  garden  of  Dt  aii  U  il  i.itiis,  hut  most 
of  the  editors  prelerr'  il  in  stay  within 
and  look  out  iiitoti  the  g.inlen.  The  fire¬ 
place  also  was  imt  withniil  i  lnse  admirers. 

The  evening  pnigram  up.  tie.  I  at  eight 
o’clock  with  an  aiMret.s  !iy  l.niis  Wiley, 
business  manager  of  the  New  York 
Times,  who  ypnke  oa  "’rile  Making  of 
a  Newspaper." 

“The  chara  ter  oi  .\iiieriean  news¬ 
papers,  their  siaiidarils  ni  honors  and 
their  conceptit  n.  of  '-e^|,,,;,sihihtv  to  the 
public  arc  notahlv  !ii'  It."  saiil  Mr.  Wiley. 
“The  piihlicataiiis  \vl  ivli  K:ul  are,  as  a 
rule,  the  newsitapers  •.vliic'i  live  up  to  the 
highest  standard  of  e  hies. 

“.\s  semi-;)n!;lie  in-.iitiitions,  news¬ 
papers  perform  an  important  function 
While  it  is  chargiil  h.  some  critics  that 
they  are  controlletl  h  capitalists,  by  de¬ 
partment  stores  or  other  advertisers,  by 
this  or  that  party  or  interest,  the  impar¬ 
tial  investigator  will  lintl  the  desire  to 
serve  the  public  is  a  fundamental  part  of 
the  newspaper  calling. 

“In  our  civilization  newspapers  are  in- 
dispensahle.  Whatever  divergences  in 
o()inion,  style  and  predilection  may  dis- 
tingnish  the  newsi>apcrs  of  the  world, 
thev  are  bound  together  in  the  common 
desire  to  do  good,  to  establish  the  funda¬ 
mental  truth  that  fair  dealing  between 
nations  and  iiulividuals  must  be  main¬ 
tained. 

“Many  more  persons  than  ever  before 
find  themselves  with  time  for  other 
things  than  gaining  a  livelihood,  due  to 
the  increase  of  control  over  the  powers 
if  nature  gained  by  man  in  recent  years, 
and  the  development  of  machinery.  Much 
of  the  leisure  which  has  come  with  our 
increased  capacity  for  production  is  given 
to  the  reading  of  newspapers.” 

Richard  Lloyd  Jones,  editor-in-chief  of 
the  Perry  Lloyd-Jones  newspapers,  com¬ 
pleted  tonight’s  program  with  an  address 
on  “Devitalized  Journalism.” 


interpret. itioii  ol  tuws.  "’I'he  reader 
d<K‘sn’t  care  il  the  news  is  told  in  the 
first  p.iragrap'.i  or  the  last  iKiragraph,” 
he  saal.  “'1  he  lH'>t  story  violates  the 
rules.” 

I  •wight  I’.  Ilrowti,  president  and  pre- 
.-iiliiig  ollicer,  intruducwl  T.  (i.  Thomp- 
•iiti  Ilf  the  Slielhy  ( 'otiiitv  Herald,  who 
•polte  on  “Some  Local  Features.”  Mr. 
rhiimpsiin,  as  well  as  succeeding  speakers, 
implored  his  fellow  editors  not  to  neglect 
:!ii-  writitig  tif  etlitorials.  .At  a  round 
table  tlisciission  it  developed  that  edi¬ 
torials  in  country  newspapers  are  read 
more  than  it  is  usually  thought  or  hoped 
by  their  writers. 

The  afternoon  program  oiiciied  with  an 
aililress  by  J.  P.  Furay,  foreign  editor  of 
the  United  Press,  on  “Foreign  News 
.'ervice.”  Mr.  Furay  emphasized  the  dif¬ 
fer  tice  in  news  taste  of  North  and  South 
\niericaiis.  “It  cost  a  South  American 
i.i  wsjtaper  $10,0(X),”  the  speaker  said,  “to 
over  the  chess  tournament  between  Las¬ 
ker  and  Capablanca ;  and  while  the  same 
i  .iper  would  not  be  interested  to  pay  for 
.1  I  .the  Ruth  story,  Japan  would,  and  the 
;.  Ill;  d  States  of  course. 

■  '  ntil  191()  South  America  received  its 
■  e  .s  from  the  United  States  through  Eu¬ 
rope  after  it  had  gone  through  Euroiiean 
iiaiuls,  and  I'inropcan  interpretatioti.  To¬ 
il. ly  it  receives  it  directly  from  American 
press  associations.” 

The  succeeding  speakers  proved  the 
•‘eature  of  the  d;iy.  First,  Dr.  Claudius 
iI.  Spencer,  editor  of  the  Central  Chris¬ 
tian  .Advocate,  spoke  on  “What  the 
Preacher  Wants  in  the  Newsptiper.”  He 
.^aid ;  “The  preacher  wants  truth  ( there 
is  no  salvation  in  falseho(Kl),  cleanliness, 
editorial  iiower  as  well  as  resjKtnsibility, 
encouragement  of  young  iieople  in  their 
homes,  and  more  literature."  He  strong¬ 
ly  commended  the  "literary  tinisli"  of  En¬ 
glish  newspapirs,  ;ind  begged  his  audience 
to  emulate  them. 

“What  the  Farmer  Wtints  in  the  News- 
jiaper”  was  forcefully  presented  by  Ches¬ 
ter  11.  (iray,  fortiicr  presklent  of  the  Mis- 
.soiiri  Farm  Bureau  F'ederation.  “The 
country  newspaper,”  he  said,  “is  closest 
to  the  farmer  and  the  farmer  must  be 
closest  to  it.  It  is  a  fact  that  many  sub¬ 
scribers  of  the  country  newspaper  do  so 
only  for  local  pride.  The  metropolitan 
paper  is  waging  a  winning  light  with  the 
coiinlry  newspaix-r.  In  order  to  meet  the 
light  on  a  jiarity  the  country  paper  iiiust 
he  issued  early  in  t'.ie  morning.  The 
farmer  niii.st  get  his  .pajxT  early.  He, 
too,  wants  the  latest  news  at  the  earliest 
possible  time.  The  country  newspaper 
must  cover  more  intensively  the  agricul¬ 
tural  held,  aiitl  kindred  interests.  F'inal- 
ly,  the  country  newspaper  must  get  behind 
the  eo-oiierative  marketing  movements, 
which  are  here  to  stay."  -Mr.  tiray  also 
urged  more  editorial  comment  in  the 
country  newspaper. 

.Attorney  General  Jesse  W.  Barrett  them 
dwelt  on  “What  the  Lawyer  Wants  in 
the  .Newspaper.”  What  all  want  to  see 
in  the  newspaper.  Mr.  Barrett  said,  is 
their  names.  The  newspaper  editor  is  a 
public  ollicer,  as  much  as  a  public  offi¬ 
cial  is,  and  has  the  same  res|X)nsibilitics. 
He  advocated  canons  for  reporters  sim¬ 
ilar  to  the  ones  recently  adopted  by  the 
eilitors.  He  then  statexl  his  idea  of  such 
a  canon  :  “See  clearly;  repeat  accurately.” 

The  newspaper,  Mr.  Barrett  continued, 
is  a  court  of  last  resort,  but  it  must  sub¬ 
mit  to  criticism  for  its  own  good.  “I’d 
rather  praise  it  with  faint  damns  than 
damn  it  with  faint  praise,”  he  declared. 

Tonight’s  program  was  opened  at  8 
o’clock  with  an  address  by  J.  Fred  Es- 
sary,  Washington  correspondent  of  the 
Baltimore  Sun,  who  spoke  on  “The 
Washington  Assignment.” 


Columbia,  Mo.,  May  22. — With  the  at¬ 
tendance  record  for  the  first  day  broken, 
and  with  a  literary  sediment  still  linger¬ 
ing  on  the  fringe  of  the  auditorium,  the 


rile  next  speaker  was  a  left  over,  or 
reixater,  from  the  day  before,  J.  Halde- 
n.an  Julius,  who  was  re-intrciduced  by 
Dean  V\  illiams,  presiding,'  as  the  Henry 
F'ord  of  biMikmaking.  Mr.  Julius,  after 
explaining  how  Girard,  Kan.,  came  to  be 
called  the  cultural  center  of  America,  dis- 
closixl  further  that  New  York  City  is  his 
liest  customer.  He  also  predict^  that 
Ixioks  will  be  a  good  deal  cheaper  if  the 
publishers  take  to  heart  some  of  the 
lessons  of  the  success  of  the  ptKket 
library  series. 

.\sa  Hutson,  political  reporter  of  the 
.St.  Louis  Globe- Democrat,  completed  the 
morning  session  with  an  address  on  “Re- 
ixirting  a  Legislature.”  “The  commit¬ 
tee,”  he  said,  “is  the  crucible  of  legisla¬ 
tion.  And  after  all,  there  are  good  and 
hail  lohbyist.s,”  But  good  or  bad,  he  ad- 
\isixl  his  hearers,  they  must  all  be  culti¬ 
vated  by  the  true  reporter. 

The  afternoon  program  was  mostly  for 
and  by  women.  However,  FYank  H. 
Hedges,  Peking  corresiKindent  of  the 
Japan  .Vlvertiser  and  the  Philadelphia 
Public  Ledger,  spoke  on  “.'\n  .\nierican 
Reixirter  in  China.” 

“It  is  easy  to  get  news  from  (Thina,” 
the  speaker  said,  "but  it  is  hard  to  get 
news  that  is  true.”  And  after  calling 
Peking  a  city  of  rumor,  and  saying  that 
there  .seemed  to  be  no  sequence  and  cause 
in  fhinese  (xilitical  upheavals,  he  ex¬ 
claimed:  “If  there  is  any  message  I’d 
like  to  bring  it  is  this:  the  news  from 
(.Hiina  must  be  basic,  and  by  mail.” 

Mr.  Hedges  was  followeel  by  Miss 
Beatrix  Winn,  secretary  of  the  North¬ 
west  Missouri  Press  Association,  who 
siHike  on  “Some  Opportunities  in  Journal¬ 
ism  for  Women.”  The  opiKirtunities 
turned  out  to  be  many.  Dean  Williams, 
after  remarking  that  Woman  was  the 
lirst  advertiser,  introduced  Miss  Elizabeth 
Bickford,  of  N.  W.  Ayer  &  Son,  who 
spoke  on  “Advertising  as  a  Career  for 
Women.” 

“Advertising,”  Miss  Bickford  said,  “is 
the  telling  of  good  news.  Only  good 
goods,  gixKl  advertisers  and  good  adver¬ 
tising  can  stand,  or  compete,  with  mod¬ 
ern  comiietition.  Separation  for  women 
must  give  way  to  correlation  by  women,” 
After  her  address  Miss  Bickford  was  re- 
inviuxl  to  next  year’s  Journalism  Week 
by  acclamation. 

Mrs.  T.  A.  P.oyd  of  the  St.  Paul  News 
completed  the  afternoon  program  with 
a  talk  on  “The  Young  Woman  in  Jour¬ 
nalism.” 

Today  also  nuirked  the  beginning  of  the 
night  programs.  The  feature  of  this  first 
evening’s  program  was  an  address  by 
F'rtxleric  J.  Haskin  of  the  Haskin  Service, 
Washington,  on  “Inspirational  Features 
in  the  Newspaper.” 

The  program  ended  with  “A  Trip  to 
Manchuria”  and  other  motion  pictures. 


Columbia,  Mo.,  May  21. — The  four¬ 
teenth  annual  Journalism  Week  opened 
this  morning  in  the  auditorium  of  Jay  H. 
NefT  Hall  with  the  yearly  meeting  of  the 
Missouri  Writers’  Guild.  This  organiza¬ 
tion  includes  nearly  200  active  and  asso¬ 
ciate  members,  most  of  them  journalist 
authors.  Among  the  honorary  members 
are  Winston  Churchill,  George  Creel, 
F'annie  Hurst  and  Augustus  Thomas. 

The  meeting  was  addressed  by  Dr.  Rob¬ 
ert  L.  Ramsay,  professor  of  English, 
University  of  Missouri,  who  spoke  on 
“The  New  Dialect  Story.”  Dr.  Ramsay 
deprecated  the  dialect  by  misspelling 
story,  saying  that  the  author  who  puts 
“is”  in  a  white  man’s  mouth  and  “iz”  in 
a  negro’s  mouth  displays  only  race  preju- 
dice. 

“Fiction  in  the  Classroom,”  bv  Dorothy 
.Scarborough  of  Columbia  University, 
completed  the  morning  program.  Miss 
Scarborough,  while  not  a  “deplorer,”  de¬ 
plored  the  prevalence  of  risque  books, 
which  she  called  indecent.  She  went  on 
(Continued  on  page  20) 
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BRITISH  MASTERS  OF  EXPORT,  AMERICA 
MASTER  OF  SELLING,  30  CLUB  TOLD 

Sir  Charles  Higham,  at  Farewell  Dinner  to  British  Advertising 
Club  Delegates  Calls  Them  “New  Pilgrims” 
to  America 

By  HERBERT  C.  RIDOUT 

I.'iiiiion  Kditor  of  Kui tor  &■  1 ’ubi-isiikr 


NKW  YORK  GLOBE  SOLD 

Sale  of  the  New  York  Globe, 
wliieli  has  been  pendiri"  for 
some  time,  was  finally  closeil  late 
Friday  of  this  week. 

Arthur  T.  Walker,  owner  of 
the  Globe,  refused  to  make  any 
statement  on  Friday.  The  names 
of  the  purchasers  are  unknown, 
hut  rumor  has  for  some  time 
connected  the  name  of  A.  I), 
f.asker.  Chairman  of  the  U.  S. 
Shippiii"  Board,  with  the  deal 
as  purchaser. 

The  price  is  believed  to  have 
been  about  S3,(M)(),000. 


T  ON’DON’,  May  24. — Two  hundred  "Tliere  are  |)r()minent  Americans  whom  connected  the  name  of  A.  I).  week  in  the 

liritish  hiisiness  men  hade  Ood"  you  niu.st  meet  there  to  thank  for  all  the  t  asker  t''hairiiiiin  of  the  S  nounccment 

speed  last  night  to  the  delegation  to  the  time  and  money  they  have  spent  in  our  Shimiiii-  BorrT  whh  t^^^  JZ  H  Fa 

annual  convention  of  the  Associated  Ad-  iiropaganda.  I  hey  include  VV.  11.  Ran-  *  ^  i''  ’  publisher  of 

vertising  Clubs  of  the  World  at  Atlantic  kin,  b.  A.  W  ilson-l^wrenson,  Stanley  purctiaser.  Worcester  E 

City'  at  a  sendolT  dinner  at  the  Thirty  t.lague,  and  James  Wright  Brown,  of  The  price  is  believed  to  have  ing  Rost 
Club,  and  instructed  those  about  to  sail  Editor  &  Puhi.isiikk,  whose  paper  has  ,  .,i‘  „.i  ct  (WMl  finn  Manchester 

for  America  to  be  sure  and  bring  back  every  week  given  a  long  story  of  the  aiioui  oa,  m  ),  i.  Mirr 

an  official  acceptance  of  the  United  King-  British  delegation  and  who  is  with  us  to  -  would  join 

dom’s  invitation  to  entertain  the  advertis-  the  last  inch.  staff  as  publi 

ing  men  next  year.  “Von  will  find  Americans  real,  sincere,  TEXAS  HOT  AFTER  1924  on  lime  4.  It 

Sir  William  Iv  Berry,  I^ndon  pub-  boyish,  clean,  human  ix-ople.”  at  the  E 

lishcr,  presided  at  the  dinner.  The  guests  John  Cheshire,  president  of  the  Thirty  AL>  CUIN  V tIN  1  lUIN  ing  Post  n 

included;  The  Rt.  Hon.  L.  S.  Amery,  fMub,  re.sponded  to  this  address,  saying:  __  that  no  clia 

M.  P.,  l-'irst  l.ord  of  the  Ailmiralty;  Sir  "The  delegation  are  the  Pilgrim  Sons  .  rk  i  ,•  r  c  .  ,  t  •'»  exeaitive 

Charles  Higham,  advertising  agent;  Sir  going  to  persuade  the  Pilgrim  Fathers  to  Largest  Delegation  Ever  Sent  Out  of  sonnel  would 


FAHEY  NEW  PUBLISHER 
OF  N.  Y.  EVG.  POST 

Boston  Executive  Takei  Office  June  4 
— No  Change*  in  Personnel  Will 
Remit,  Post  Officers 
.Declare 

Further  steps  in  the  reorganization 
of  the  \ew  York  Evening  I’ost  which 
has  been  noted  in  Editor  &  Publisher 
were  seen  this 
week  in  the  an- 
nouncement  that 
John  H.  Fahey, 
publisher  of  the 
Worcester  Even¬ 
ing  1’  o  s  t  and 
Manchester  (N. 

11.)  Mirror, 
would  join  its 
staff  as  publisher 
on  June  4.  It  was 
said  at  the  Even¬ 
ing  Post  office 
that  no  changes 
in  exeaitive  per- 


JOHS  H.  Fahey 


Andrew  Caird,  London  Daily  Mail;  Sir  come  home.”  Sute,  Coming  to  Atlantic  City  on  suit  from  the  ap- 

Hcrbert  Morgan,  Lever  Bros.,  Ltd.;  Sir  puid  high  tribute  to  the  work  of  Special  Train,  to  Support  pointment  and  that  Mr.  Fahey  would  be 

Ernest  Benn.  Benn  Bros.,  trade  papers;  Sir  (  harles  as  an  advance  agent  for  next  Houston  Avainst  London  L-harge  of  business  direction  only. 

Sir  Edward  Iliffe,  of  .Yutocar  and  other  year’s  convention.  Officers  of  the  paper  ileclined  to  amplify 

trade  paixrs;  Cyrus  H.  K.  Curtis,  1-.  S.  Agnew  .said  he  considered  the  -  the  announcement  which  was  published 

American  newspaiier  and  magazine  pub-  delegation  was  embarking  on  a  great  na-  Ue.\ne  Wasso.v  23,  as  follows: 

lisher,  and  David  Smile*y,  editor  of  the  tional  adventure.  Ann-ounufment 

Philadelphia  Public  Ledger.  Sir  William  Berry  said  he  noticed  that  Ixiokout,  you  Londoners— the  Long  xt"  '  y  u  r  ■  i> 

Sir  Charles  Higham,  proposing  a  toast  wives  of  twelve  delegates  were  going  Horns  are  coming.  r  i 

to  the  delegates,  said;  along,  and  that  if  he  knew  anything  of  If  you  cousins  from  across  the  sea  ^ 

"You  delegates  are  opening  a  new  era  Englishwomen  they  would  accomplish  liclieve  for  a  minute  it  is  going  to  be  a  -i/  if  i  ■  t.  • 

in  international  business.  You  arc  busi-  more  than  the  men.  cut-and-dried  matter  that  the  1924  con-  known  m  business 

ness  ambassadors  of  the  British  Empire.  Cyrus  H.  K.  Curtis  said  America  would  vention  of  the  Associated  Advertising  of 

You  are  the  New  Pilgrims,  but  you  are  welcome  the  British  delegation  as  doing  Clubs  of  the  World  is  going  to  be  handed  ,i,p^  TT,,;to,i  Conimerce  of 

coming  back.  a  great  work  to  develop  trade  between  them  on  a  silver  platter,  they  are  spoofing  „  n"  Publisher  of 

“You  will  like  America.  You  may  the  two  countries,  as  advertising  fostered  themselves.  They  had  better  clear  their  of  vice- 

think  of  .\mcrica  as  a  land  that  has  all  trade  and  trade  helped  ixoples  of  the  decks  for  action  when  these  Long  Horns  {  l  ssociated  Press.  He 

the  gold,  but  I  assure  you  she  has  not  lost  world  to  a  Ixttcr  understanding  of  one  stampede.  The  Texans  are  coming  to  , i  work  for 

her  soul.  We  are  masters  of  export;  another.  Atlantic  City,  “armed  to  the  teeth,"  with  IZ  Jhiishernf 

.\mcrica  is  master  of  selling.  You  will  The  Rt.  Hon.  L.  S.  Emery  paid  trib-  votes  and  facts  that  will  show  that  it  is  \ 

admit  it  when  you  come  back.  utes  to  ex-Premier  Andrew  Bonar  Law  to  the  best  interests  of  the  advertising  yj  p  Mirror. 

“You  go  with  a  program  practically  and  Premier  Stanley  Baldwin.  Mr.  profession  that  next  year’s  session  be  held  ijsUp,.  i  * 

ready  and  with  a  fund,  thanks  largely  to  Baldwin,  he  said,  had  put  Great  Britain’s  at  the  port  city  of  the  Great  Southwest,  y  ,  ^  lork  Evening  Post 

the  generosity  of  Lord  Rothermere  and  financial  relations  with  America  on  a  busi-  The  Texans  point  out  that  in  no  other  •'  •  p  -  p  r  P  M 

Sir  F'dward  Hulton,  to  give  a  royal  en-  ness  footing.  quarter  of  the  globe  is  industry  develop-  „  .  '  f^y,’  ^'■*^®'uent. 

tertainment  to  American  delegates  in  Great  enthusiasm  prevailed  throughout  ing  as  fast  as  in  the  southwestern  por-  Pahey  is  listed  in  “Who’s  Who” 

l.ondon  next  year.  You  go  backed  by  the  dinner,  and  the  delegates  were  loudly  tion  of  the  United  States.  With  vast  re-  ^s  a  banka  and  newspaper  publisher,  with 

every  impeirtant  interest  in  Britain  from  cheered.  They  sail  Saturday,  May  26,  sources  of  mineral  and  agricultural  f^'D^es  at  40  Court  street,  Boston, 

the  Government  downwards.  on  the  Berengaria.  wealth  as  a  foundation,  this  section  is  *  Manchester.  N.  H., 

_  _ “opening  up.”  Industrial  activity  is  ac-  Piibruarv  19,  1873,  and  began  newspaper 

-  ^  ■  celerating.  Texas  cotton  is  being  milled  ^  reporter  in  that  city.  Later 

OPEN  SHOP  IN  YPSILANTI  author.^asking^a^  for  a  reduction  of  '^exL”whe\t't"come"s  edhor'and'  manager  of  the  old  Eastern 

-  second-class  rates.  ■  As.sociated  Press,  and  from  1893  to  1897 

Pres*  Management  Demand*  Contract  -  At  no  place  is  the  influence  of  the  A.  .\.  \ 

Wi.1.  Loo.1  Union  A.  P.  COMMITTEE  MEETS  C  W.  needed  jus.,  now  ^,,  ,1, a,,  i^^  ^  tn^eHnZS  “inTe 

Yi'.sii..\nti.  Mich.,  May  23.-;-Arbitrary  -  lished  at  Dallas  Fort  Worth  I'loiiston  editor  and  pub- 

insistence  bv  the  Typographical  Union  Amendment  Governing  Elections  1*  3,,,]  \ntonio  showed  their  strcnuth  J  Boston  Traveler.  In  1909 

di«rie,  orsanize,  to,  the  Da,  y  Pr„a  j  Un.ntoon.l,  r,:';ec.”,,-'"Sn,emr;:  t  d.S“o  !rnveTer''SLr’';'e''’'  R?’™ 

make  its  wage  contract  with  the  Ann  ,  ,  .  nrr.mnter«  Artivitips  of  foPp  i  mrl  rom  'ra'cler  (  ompany.  .serving  m  that  ca- 

Arbor  union  rather  than  with  a  local  or-  The  ICxecutive  Committee  of  the  Asso-  ^  ZraBne  h  northern  st?trs  Zl  through  1910.  during  which  time 

ganization  resulted  today  in  a  walkout  ciated  Press  met  in  New  York  May  23  hiiTTeZ  soi  W  hea^^  ’■'’i  president  of  the  State  Pub- 

of  the  Press  force  and  its  establishment  with  President  Frank  B.  Noyes  presiding.  a;,!i  ,1 '  lishmg  Company  and  second  vice-presi- 

of  the  open  shop.  The  men  quit  “im-  The  committee  unanimously  ratified  an  0-1,^.^"'^  ^  e.gnn  t  wee  1  them  Associatcxl  Press, 

mediately  ”  as  the  organizer  commanded,  amendment  to  the  by-laws  which  were  even  warring  on  compara-  Later  he  purchased  the  Worcester  Post, 

despite  their  agreement  which  called  for  .adopted  by  the  annual  meeting  .Accord-  publisher  and 


By  S.  De.\ne  Wasso.v 
Ixiokout,  you  Londoners — the  Long 


suit  from  the  ap¬ 
pointment  and  that  Mr.  Fahey  would  be 
in  charge  of  business  direction  only. 
Officers  of  the  paper  declined  to  amplify 
the  announcemeait  which  was  published 
May  23,  as  follows; 

-Yn’  Ann'ounceme.nt 
The  New  York  Evening  Post  an¬ 
nounces  that  Mr.  John  11.  Fahey  joins 
its  staff  as  publisher. 


OPEN  SHOP  IN  YPSILANTI 

Press  Management  Demand*  Contract 
With  Local  Union 

Yr.sii..\NTi,  Mich.,  May  23. — Arbitrary 


A.  P.  COMMITTEE  MEETS 


as  under  the  agreement  with  the  union,  secretary  at  least  69  days  prior  to  such  committee  of  the  Boston  Chamber;  chair- 

The  situation  is  the  result  of  determina-  meeting,  and  it  shall  lie  the  duty  of  the  ‘  started  the  move-  ^an  of  the  delegation  from  American 

tion  on  the  part  of  G.  C.  flandy,  editor,  secretary  to  give  notice  by  mail  to  each  p"i„i  .  convention  at  Houston  is  now  chambers  of  commerce  visiting  Europe  in 

and  T.  O.  Iluckle,  business  manager  of  members  of  the  corporation  at  least  30  ‘  1911;  director  and  chairman  of  the  exec- 

the  Press,  to  have  Ypsilanti  officially  days  prior  to  such  regular  or  special  .  Tne  Texans  will  come  to  the  conven-  iitive  committee  of  the  U.  S.  Chamber  of 

recoppiized  as  a  union  center.  In  this  meeting  of  any  and  all  applications  for  fi/>ii  as  a  unit.  When  the  Texas  .^dver-  Commerce,  1912-1913;  president,  1914- 

thev  have  the  support  of  local  business  membership  which  are  to  be  voted  on  tismg  Special  pulls  out  of  Dallas,  the  1915;  honorary  vice-president,  1915-1920; 

men,  who  are  said  to  distrust  the  inten-  thereat.  deleption  ever  sent  from  the  10th  member  of  the  senior  council  of  the  U.  S. 

tions  of  Ann  Arbor  dictatorship.  Attending  the  meeting  were  the  fol-  D'l'trict  will  be  aboard.  Dallas,  Fort  Qiamber,  1921-1922;  chairman  of  the 

_  lowing  mcmliers  of  the  executive  com-  Worth.  San  .\ntonio,  El  Paso,  Corsicana,  committcq  on  organizing  the  International 

D  »  I  IT  Us  mittee :  Charles  Hopkins  Qark.  Hartford  Galveston,  Brownsville,  San  Benito  and  Chamber  of  Commerce,  1919-1920;  Amer- 

To  Continue  Postal  rignt  Courant ;  Qark  Howell,  Atlanta  Consti-  Houston  will  all  probably  be  represented,  ican  director  of  the  International  Cham- 

The  New  England  Daily  Newspaper  tution;  Elbert  11.  Baker,  Cleveland  Plain  ^0  will  be  for  Houston  for  the  1924  con-  her,  1921-1922;  and  also  a  member  of  the 

Publishers’  Association,  meeting  in  Bos-  Dealer;  E.  Gmsing  Ray,  St.  Louis  vention  city.  American  Chamber  of  Commerce  in 

ton.  May  15,  adopted  a  resolution  to  “co-  Globe  Democrat.  Also  present  were  The  idea  of  choosing  London  for  the  Paris;  honorary  member  of  the  Bolsa  de 

operate  with  the  .American  Publishers’  Frederick  Roy  Martin,  general  manager;  big  show  and  passing  out  the  crumbs  of  Comercio  in  Buenos  .Aires,  and  a  memba 

Conference  in  its  efforts  to  adjust,  by  re-  Kent  Cooper,  assistant  general  manager;  divisional  conventions  to  other  cities  will  fl^*^  National  Fxonomic  I.eague.  His 

Auction,  the  second-class  postal  rates.”  J.  R.  Yoiiatt,  treasurer  ;  Milton  Garges.  he  met  with  stern  opposition  by  the  Texas  <lecorations  include  Chevalier  of  the  Le- 

Frederic  W.  Hume,  executive  secretary  chief  of  the  traffic  department ;  Melville  delegation.  The  district  conventions  Honor,  France,  and  Commander 

of  the  National  Publishers’  Association,  E.  Stone  counsellor;  Benjamin  H.  An-  serve  that  purpose,  they  point  out.  Order  of  the  Crown,  Italy. 

explaining  the  postal  situation,  said  the  tliony,  director.  “Better  five  thousand  advertising  men  — - — - 

A.  P.  C.  hopes  to  present  a  bill  at  the  Jackson  S.  Elliott,  assistant  general  of  the  rank  and  file  in  Houston  than  fifty  Republic  Syndicate  Moves 

opening  of  the  ^th  Congress  along  the  manager  was  unable  to  attend,  as  he  is  in  of  the  greater  lights  in  London,”  is  the  The  Republic  Svndicate  has  moved  to 

lines  of  the  late  Kelly  bill,  by  the  same  Chicago  on  a  business  trip.  battle  cry  from  Texas.  15  East  26th  street.  New  York. 


J 


THEY  ARE  ALL  IN  THE  DAY’S  NEWS 


Sightseen  and  siKhta  of  the  Atlantic  City  boardwalk.  In  the  picture  above,  we  have, 
left  to  right,  Arthur  Briibane,  William  Randolph  Hearat.  and  Joseph  A.  Moore,  flnancial 
manager  of  the  Hearst  publications,  ready  for  a  health  hike  at  the  famous  resort. 


To  play  on  golden  keys.  “Jawn”  J,  McQraw,  veteran  manager  of  the  world's  champion 
Giants,  was  recently  presented  with  a  gold  typewriter,  the  gift  of  American  editors  and 
publishers,  Fred  6,  Lieb,  of  the  New  York  Telegram  and  president  of  the  Baseball 
Writers'  Association,  made  the  presentation  speech. 


Indians.  Dagmar  Carlson,  of  the  Montreal 
Star,  newly  made  Squaw  Katsi  Tsaraken 
(White  Rose)  hands  the  pipe  of  peace  to  the 
newly  made  Iroquois  brave,  Ra  ri  wa  ro  rocks 
(He  who  gathers  news),  better  known  as  F.  W. 
Rowse,  Montreal  Star. 


Off  for  Europe.  Mrs.  H.  E.  Seidl.  whose  hus¬ 
band  helps  make  the  New  York  Tribune,  was 
one  of  the  recent  passengers  overseas. 


"Come  to  our  party,"  is  the  invitation  the  Ad¬ 
vertising  Clubs  of  the  World  have  extended  to 
President  Harding.  He  may  say  "yes."  Mem¬ 
bers  of  the  invitation  committee,  left  to  right, 
were:  Rowe  Stewart  of  the  Philadelphia  Record, 
Senator  Walter  E.  Edge  of  New  Jersey,  F,  M. 
Feiker  of  New  York,  and  F,  X.  Woolley  of 
Washington.  D.  C. 


Getting  ready  for  the  EDITOR  &  PUBLISHER 
cup  tournament.  Charles  Schaffer  (left)  of  the 
Washington  Times-Herald  won  the  Washington 
Post  trophy  in  the  city  tournament  May  22, 
and  will  prolmbly  be  an  entrant  in  the  inter¬ 
city  newspaper  contest. 


America  bound.  Miss  Kathleen  MacLachlan 
(below)  is  the  financial  secretary  of  the  British 
delegation  of  advertising  men  now  on  its  way 
to  the  United  States  to  invite  the  A.  A.  C,  W, 
to  meet  in  London  next  yoar. 


POLiCEMANSAWniLDREN 


SELF  AFTER 


TNG  YOUNG  WIFE 


MfHOiliLlASf 


rone  FAVOISRSUD  UR  TO  I 
CVnJUKf  RESCUE  9UU  I 
[  ’  CO  ROAD  YIMNCTOS  I 

[  MAKK  BiRRE  I 


QlARin  MWSl/TTa  UttOfii'mtWIfn 
iiriESSAito  m  RARins  mbbi 

I  SHIVERS  M  WSOUTl-  UTlMMi 
AKRJCA  ^ 


MIAN  STIHXT' 

nucESAncA': 

■I  PM7I 


Big  Heads  and  Sub  Heads  Unbalanced.  Five  Lines  Too 
Many  for  Any  One  Deck 


Too  Monotonous  Lrohing.  Major  Heads  Are  Too  Large  for 
News  l;cms  Thoy  Title 


Six  Heeds  Identically  the  Same  Size  Alongside  Elach  Other 
Make  Page  Very  Unattractive 


GCCD  TYPOGRAPHY  IN  NEWSPAPER  MAKING 


Some  !  aults  of  First-Page  Make-up — How  to  Put  Pep  and  Action  in  the  First  Page — Making 

Easy  Work  of  the  Make-up  Problem 

A  1  ri  ' !■{  Ii)i>!viiin  f)vi  r  the  first  pages 
of  a  jieat  many  newspapers  1 
am  liegainm'.;  to  think  that  some  kind 
of  a  “cure -ail,”  similar  to  tlie  monkey- 

gland  operation,  is  the  only  remedy  kditokIAL  NOTE— Mr. 
that  will  pill  'he  sji  rit  of  youth  in  the  .in<l  Marketing  at  New  Yor 
an, I  .l.ar,..;!  ..yk'S  »  Kcncratly  'KmJ-SuTS 

foiluwcd  thl}'  ritti‘1  (hiy  ■llld  year  clltcr  reviewed,  and  pood  and  bad 
Vri'  I'hi-  'anu'  light-faced  skinny  .nlvertisers  and  readers  are  ii 
^I'.thic  or  simil.ir  caps  have  been  used  '>f  »»'«=  ““‘hor's  des 

fot  liead.'  so  long,  and  tlie  same  dull  Aiidrkss  Inquiriks  to  H 
and  moil  donous  sl>  I**  of  make-up  foi- 
lowi-d  so  often,  that  the  powers-that- 
he  seem  ahsolutely  immune  to  the  pos- 
si'liilities  of  lufaiig  |i  p  and  action  in 
tlie  first  page  hy  merely  buying  a  few 

fonts  of  mats  and  imtling  a  few  min-  Some  Common  Faults 
ulcs'  extra  eare  in  the  layout.  Make-up 

'I'here  was  a  lime  when  the  choice  The  most  common  fat 
of  hcad-lcitcr  laces  for  machine  com-  a,ge  first  page  make-up 
position  was  restricted  to  a  few  lint-  med  up  as  follows: 
ited  styles — hut  not  so  today.  It  is  (a)  Use  of  the  same 
now  easily  (lossihle  to  get  complete  of  head — usually  set  in 

families  in  tlie  most  legible  faces:  in  Gothic  type  faces — and 

roman  and  italic,  hold  face  and  light  heads  together  or  aloi 

face,  normal  and  condensed,  and  in  other  in  a  way  that  m 

sufficient  variety  to  meet  any  require-  to  tell  where  one  head 

ment — regardless  of  the  “sentimental”  other  ends, 

handicaps  the  newspaper  might  he  (b)  Using  a  diflfcrei 
laboring  under  in  its  present  style  of  most  every  head,  and  tl 

make-up.  ruhlishers  arc  missing  a  half  dozen  or  more  h _  .. 

splendid  opportunities  hy  neglecting  cuts  to  complete  the  jumbled 

to  take  advantage  of  the  wealth  of  of  the  page, 

typographic  material  now  available  to  (c)  The  setting  of  two  o 
make  their  pages  attractive — not  to  streamer  heads  in  the  same  si 

mention  the  resulting  worthwhile  ad-  size  of  face, 

vantages  and  economies.  (d)  The  practice  of  makin 


By  H.  FRANK  SMITH 
Article  VII 


I  TjlEJNDIANAlWLIS  NEWS 

I  eMicrili  tiitli  li|  Itpiblicn  Hd  Ip  ■  1921  hi  ttain 

I  RAI^TON  EliCTED;  PUJRAUTY  IS  ABOUT  30,000; 

•  MOST  OF  G.  0.  P.  STATE  TICKET  APPEAR  VICTORS 

1  iiiwoRSHPiiEiiiiiis 
,  tUCM  2.?41 


I  bRASTIC  ASTl-CIGARETTE  BILL  LVTBODiCED  AT  OLYMPIA 

I  The  Wenatchee  Daily  World 


‘Wets’  Despair  Of  Volstead  Act  Modification  By  Next  Congress 


CONGRESSIOI^  SHAKL-UP  PLANNED  i 


Guardian  Puts  Heiress  In  Madhouse  7^  Prevent  Her  Marriage  I 

UT PiAg _  icunon  F«>caeA»jkvM«.»»aM  AsvwAriM  tawoFiH  * 

THT.IBYEVa:  UfAnCVr  MBaJUM  MM  IIS  rfKsui 


BIG  DEAL  IS  CON  SUMMATED ! 


(jaJtf  im  ketnta  At 
T«i  Citt$er  Smok'muk:  All\ 
Mem  1*m  The  Tmwum 


LIVELY-LOOKING  FIRST  PACE 


This  Make-up  Needs  the  Contrast  of  a  Good  Legible  Type 
Face  to  Break  the  Dull  Monotony  of 
Too  Much  Gothic 


This  Page  Shows  One  Way  in  Which  Pep  and  Action  Can 
Be  Put  Into  the  Make-up  of  the 
First  Page 


Too  Many  Panela,  and  Made  Up  Too  Solid,  Needs  Openinf 
Up.  Plan  to  L*av«  5om0thing  Out  Instead 
of  Getting  So  Much  In 


I 


Splendid  Make-up  for  Small  Daily 
fellow  indeed  who  tried  to  formulate 
any  set  rules  applicable  to  all  of  the 
varying  conditions  under  wliich  the 
progressive  newspaper  works.  The 
most  difficult  problems  can  often  be 
made  easier,  however,  by  having  avail¬ 
able  flexible  plans  that  may  be  used 
in  part  if  not  in  their  entirety,  and 
which  could  readily  be  modified  to 
meet  the  everchanging  exigencies  com¬ 
mon  to  all  newspapers. 

Most  editors  know  what  makes  a 
good-looking  page,  and  usually  know 
iiow  to  get  it,  l)Ut  fail  to  provide  them¬ 
selves  in  advance  with  a  plan  or  lay¬ 
out,  with  the  unfortunate  result  that 
all  they  can  do  at  make-un  time  is  to 
close  the  form,  “let  ’er  ride” — and  get 
to  Dress. 

It  would  therefore  seem  helpful  if 
editors  would  provide  themselves  with 
a  dozen  or  more  “skeleton”  make-ups 
ranging  all  the  way  from  double  or 
triple-deck  “streamers”  (to  cover  the 
big  news  and  “exclusives”)  down  to  a 
quiet  page  covering  a  dull  day  but 
pepped  up  with  some  featured  locals 
or  cuts.  These  “skeletons”  could  be 


Robert  P.  Holliday,  Evening  Outlook.  Santa 
Monica.  Cal.— The  thinj?  tluit  requires  the 
most  attention  in  your  (laper  is  the  careless 
manner  in  which  your  ads  are  set,  and  the  lav¬ 
ish  use  of  funeral  Isirders.  Clean  out  the  solid- 
faceil  rules  and  see  if  you  can’t  get  the  ci  m- 
I»  sing  room  to  take  more  care  with  the 
composition  of  the  ads.  Makeup  of  first  page 
and  editorial  page  goo<l— although  there  seem 
to  he  tc«>  many  jianels  on  the  eilitorial.  I’ress- 
work  might  he  iniprove<l.  Put  new  b<  rders 
arouiiil  all  standing  panelled  heads—  the  lainlers 
you  .'ire  now  using  arc  worn  out 

G.  E.  Cosgrove.  Telegraph-Herald.  Du¬ 
buque,  la. — Your  first  page  is  unusually  well 
handled — typographically  as  well  as  in  the 
placing  of  the  various  news  items,  picltties  and 
features  on  the  page.  You  have  the  right  idea 
in  using  light-face  tyiie  for  your  sulmr  iinate 
streamers,  .and  in  using  Is  Id  gothic  only  for 
your  main  streamers.  This  plan  makes  the 
tiecess.ary  contrast  th.'it  ailds  interest  to  the 
makeui*  and  liveliness  to  the  l>age.  You  could 
imiirove  the  items  on  either  side  of  the  title  hy 
using  a  Utter  face  of  tyiie  and  hy  enclosing 
'.ach  item  in  a  l-piint  rule  U  x.  .-Mso  lielicve 
it  would  pcji  up  the  lower  half  of  the  [lage  if 
you  hroke  in  a  two  or  three  column  head  once 
in  a  while.  Your  present  page  is  nicely  h.al- 
.inced,  however,  and  will  hold  its  own  with  the 
liest  of  them. 


pages  it  would  pep  up  your  pages  a  bit.  Most 
newspaper  pages  >iart  off  with  a  hang,  but  have 
a  tendency  to  iietcr  out  at  the  bottom.  An 
i-ecasion.al  feat'ireel  heael  cn  the  lower  half  of 
the  page  relieves  the  irknotony  of  so  m.any 
■■mall  anil  uniin|iortant-lne.king  items.  Your  edi- 
ti  rial  page  is  too  q.iiet-looking  at  lea.st  ino 
pre-ses  me  that  way.  I'se  a  Imlder  side  head, 
or  a  larger  ene.  1  woedd  alsei  u-c  a  hoblei 
ty|ie  for  the  Ik  ok  Review  l.ead  and  the  single- 
colomn  he^ads.  IP  doiii  or  Caslon  Hold  would  be 
•!  od.  Siiorting  and  financial  pages  are  fine — 
although  heads  are  a  little  crowded  and  should 
be  opctied  up  more. 

Anna  E.  Nolen,  Semi-Weekly  News,  Mon¬ 
roe,  Mo.— Every  page  of  the  News  indicates 
•hat  -s  meone  is  jiaying  a  gre.at  deal  cf  attention 
to  the  typography  and  makeup.  There  is  hardly 
atuthiiig  Wi.rtli  while  to  find  fault  with.  1 
v.otdd  like  to  see  larger  heads  used  for  the 
items  I  n  the  first  page;  and  I  think  it  would 
help  if  yi  u  put  .a  head  on  eyery  item — inste.ad 
of  running  so  many  small  items  without  heads. 
I  never  would  run  an  ad  aUjve  the  masthe.ad — 
that’s  (lie  iHisition  no  advertiser  could  gyp  me 
out  of.  The  chap  who  sets  your  ads  deserves 
.1  p.at  in  the  shoulder  for  the  good  work  he  is 
doing.  It  would  improve  the  inside  pages  if 
the  ads  were  grouped  better  (see  p.age  6,  Eoi- 
Tok  &  I’l'Bi.isitr.g,  February  24) — the  ails  are 
too  scattered  .as  made  up  at  present.  I  agree 


i: 

Another  Good  Make-up  for  Daily 

lower  case.  Increase  size  of  head  in  panel 
‘*Our  riatform"  to  IH  in-ii.t;  set  *‘t)n  the 
Screen’*  in  24  point:  make  a  fr.ll-Iine  head 
out  <»f  “Classified  Ads.**  Y(Atr  adverti^in^?  ty- 
IMi^'raphy  is  neat,  hut  a  little  fussy  in  some 
cashes.  Strive  fur  plain  and  sane  comi>osition 
ami  for^jet  the  fancy  panels  am!  rule  work, 
(hod,  plain,  easy  to  read  upper  and  lower  cate 
ty[>e  with  plenty  of  judicutisly  used  Wrlitte 
sp.ice  i.s  far  l)etter  than  all  the  rule  stunts 
Cl  mtHisitors  waste  their  time  doping  out  and 
setting  up.  The  marKins  at  top  of  |Kiper  and 
your  presswork  could  he  improved.  Your  make* 
up  is  very  well  handled,  hut  I  am  sure  the  stu- 
dent  editnr*puhlishcrs  want  to  do  better,  and  I 
am  also  sure  they  can  and  will. 

C.  F.  Schroeder,  Daily  Reporter,  Fond  du 
Lac,  WU.^Not  much  to  **pick  to  pieces**  in 
the  issue  of  the  Reporter  you  sent  us.  The 
ads  are  mt  set  as  carefully  as  they  tni^ht  be— 
cither  the  c»  mix^sintf  romi  or  the  advertising 
department  should  take  more  interest  and  care 
in  laying  out  the  copy  and  selecting  the  borders 
and  type  faces.  I)on*t  like  the  idea  of  sneaking 
in  the  iic^ws  columns  a  lot  of  diiTerent  size  ads, 
as  you  <lo  vn  your  last  page.  Editturial  page 
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adapted  from  a  study  and  analysis  of 
the  liveliest  front  pages  in  the  coun¬ 
try — then  "ronglied  up”  in  miniature. 
The  make-up  editor  could  then  have 
available  and  within  arm’s  reach  sug¬ 
gestions  for  a  dozen  or  more  smashing 
front  pages — a  variety  and  choice  wide 
•enougli  to  meet  anything  that  breaks. 

Twenty  or  more  difTerent  “skeleton” 
make-ups  could  be  prepared  and  as  fast 
as  used  new  ones  should  be  developed. 
In  this  way  the  first  page  would  slowly 
but  surely  refine  itself,  and  automatically 
eliminate  many  faults  resulting  from 
•makiiig-np  at  closing  time  without  defi¬ 
nitely-planned  layouts  in  advance. 

This  requires  seriousness  of  pur¬ 
pose,  study  and  thought  the  same  as 
all  other  details  of  newspaper  typog¬ 
raphy  and  make-up — if  we  hope  to 
■clean  up  our  pages,  and  to  keep  them 
clean — but  would  soon  Ik:  reflected  in 
more  readers,  more  circulation  and 
more  advertising. 


W.  E.  Bowman,  Star-Eagle,  Newm-k,  N.  J. 

Nothing  serit.ns  to  criticize  alK>iit  either  the 
tyiMigrafiliy  (r  makeup  of  the  Star-K.igle.  Your 
first  pages  are  all  very  well  taken  care  of — in 
fact,  *^how  exceiHional  planning.  Inside  isigcs 
.ire  go<-d,  too — especially  the  edit'T;al. 
kill  off  all  gothic  on  the  ClasMfied  any  light- 
face  type  would  get  you  all  the  emphasis  and 
contrast  yf'U  want  on  this  page.  You  might 
improve  the  **cars**  alongside  of  title  f»rst  i>age 
by  adding  a  rule  Iwrder  around  these  items. 
It  w«  uld  also,  improve  the  inside  pages  if  ad- 
vertise*'s  would  he  i-ncouraged  to  use  less  heavy 
ty|>e,  l^orders  and  il|i!stra»ions.  Suggest  to 
comiK>siiig  ro  m  that  all  gothic  type  be  left  out 
of  ads.  and  t(»  use  wide  black  borders  only 
when  advertiser  insists  uiwn  having  this  ugly 
rule  around  his  ad. 

Horace  P.  Bull,  Poet-StancUrd,  Syracuse, 
N.  Y.— I  think  your  news  is  unusually  well 
displaycil,  so  far  as  innkcup  .and  arrangement 
is  concerned.  Your  heads  are  a  little  crowdr«l 

open  them  up  throughout  with  an  extra  tw(^ 
I  (lint  lead  more  than  vou  arc  now  using.  He- 
iieve  if  you  worked  in  one  or  two  24  or  JO- 
l*i'iut  d'*uh!e  coliimn  heads  at  h<  tt'*m  <»f  more 


with  yt  II  that  “Tytxgraphy  and  Makeup**  would 
he  a  giKxl  subject  for  the  State  Press  Associa¬ 
tion  t<i  discuss.  Why  not  take  it  up,  using 
these  articles  as  a  Kasis  for  discussion?  If 
you  tio,  please  let  us  have  a  rci>!>rt. 

L.  W.  Bloom,  Star-Telegr«m,  Lakelond,  Fla. 

Y  ur  paper  is  carefully  fdanned  from  a  tyjio- 
graphic  am!  makeup  standpoint.  Think  if  ytai 
usi‘d  a  douolecolumn  subhead  under  ytair  ma 
jor  dtmhle  Column  heads  it  wotdtl  help  soim’’ 

the  jump  fri  m  the  big  <louble  €oluinn  heail 
to  the  small  single  column  subhead  is  tfM>  great. 
Tl'.e  nds  ernlld  he  groui^l  a  little  better  on 
S4  me  of  your  pages.  Why  tut  h  How  the  pyra¬ 
mid  style  of  makeup?  Editorial  |ioge  gm  <1, 
presswork  fine. 

Norman  J.  Radder,  In<fiana  Daily  Student, 
Bloomington,  Ind.-  The  general  typography  of 
the  Daily  Student  is  not  io  l>ad  that  it  needs 
much  inu»rr  vement.  There  are  a  number  of 
little  retinenients,  however,  that  can  be  mailc. 
Put  new  rules  an  und  panels  on  either  siile 
title;  o|en  up  your  subheads  a  little  more;  use 
a  single  rule  for  cut-off  in  all  single  columns; 
set  your  editorial  heads  in  14  point  upper  and 


looks  lively,  altlu  ugh  1  would  not  fMit  “.lust 
Polks**  under  the  carb>on.  Two  dominating 
things  never  go  well  together — put  Guest  at 
bott<m  of  page,  which  needs  a  little  pepping 
up.  (ioncrally  speaking,  the  Reporter  is  very 
well  taken  care  of — but.  of  course,  can  be  im¬ 
proved,  Gf,  to  it,  and  let*s  see. 

D.  W.  G.,  Gazette,  Sterling,  liL — Your  pages 
arc  made  up  t<N»  stJid,  es|>ecially  beads.  Open 
up  siibhea<ls  with  an  extra  2-point  lead.  Why 
don’t  you  leave  out  the  monkey-dashes  used  in 
he.Tds,  and  utilize  the  space  gainctl  for  opening 
up  hea<ls?  You  don’t  have  to  continue  using 
these  spuee-eaters  just  because  every  newspaper 
uses  them.  The  danged  things  are  neither  orna¬ 
mental  nor  useful.  I  woidd  certainly  try  to 
get  a  hfiter  tyi>e  for  my  double  C(4umn  heads 
than  that  skinny  stuff  you  are  using — which 
might  do  for  single-column  heads.  Glad  to  note 
you  .ire  brave  enough  to  use  a  decent  upper- 
and  lower  ease  tyjie  for  your  streamer  instead 
of  the  uiily  gothic  caps  most  everyone  else  uses. 
I*ai>er  lo^iks  pretty  go<d;  ads  could  be  pepped 
u{>  ask  beys  in  com|Mising  room  to  get  after 
>in  rsi>eci.dly  f<M.<l  it^iges.  These  ads  need 
beittr  spacing  and  less  Inild  ty|K‘. 


Note  the  Dotdble- Column  Box  and  Cut 


Italic  Head  Brightens  Up  Pago 


PRINTERS  ARE  BLAMED 
FOR  POOR  INKS 


KANSAS  CITY  STAR  SPENDING  $1,000,000  ON  PLANT  ENLARGEMENT  AND 

NEW  MECHANICAL  EQUIPMENT 


Want  Only  Product  “to  Get  by  with, 
Sayt  Sale*  Manager — Closer  Co¬ 
ordination  of  Ink  and  Paper 
Maker*  Necessary 


Blame  for  poor  quality  printing  inks 
is  to  be  laid  on  the  printer  rather  than 
the  ink  manufacturer,  according  to  Ar¬ 
thur  Allen,  sales  manager  of  Philip  Rux- 
ton,  Inc.,  who  recently  addressed  the 
Society  of  the  Chemical  Industry,  in  New 
York  City,  on  “The  .Relation  of  Ink  and 
Paper.” 

“The  printer  urges  the  ink  maker  to 
make  an  ink  that  he  can  ‘get  by’  with, 
rather  than  the  use  of  the  best  material 
for  the  purpose.  The  printing  ink  manu¬ 
facturer  uses  dyes  costing  one,  two,  three, 
five  and  even  10  dollars  a  pound,  but  he  is 
obligc-d  on  account  of  the  speed  and 
price  to  make  an  article  costing  on  an 
average  of  $1  per  pound,”  declared  Mr. 

Allen.  “This  is  false  economy,  for  the 
cheapening  of  the  inks  reduces  the  prod¬ 
uct  of  the  press.  When  a  printer  charges 
$5  an  hour  for  a  press,  a  bad  running  ink 
will  prove  very  expensive,  even  if  it  de¬ 
lays  the  press  only  for  a  half  hour.” 

“To  get  the  best  results  in  printing 
there  must  be  a  more  intimate  knowledge 
of  the  relationship  of  paper  to  ink  on  the 
part  of  the  printers,  the  ink  maker,  and 
the  paper  manufacturer,  said  Mr.  Allen. 

Demonstrating  the  common  practices 
and  difficulties  in  printing  ink,  Mr.  Allen 
showed  a  chart  of  green  ink  printed  on 
ten  or  more  different  kinds  of  paper.  It 
produced  different  effects  on  each  paper. 

Such  facts,  Mr.  Allen  said,  must  be  care¬ 
fully  considered  by  the  printer  in  order¬ 
ing  his  ink.  Other  jwints  emphasized  by 
M  r.  Allen  were : 

“Red  paper  will  always  strengthen  a 
red  ink,  blue  paper  will  always  strengthen 
a  blue  ink  and  the  same  occurs  with  all 
other  colors.  A  green  ink  will  gray  on 
red  paper  and  red  ink  will  gray  on  green 
paper,  l>ecause  these  are  opposite  colors. 

The  same  is  true  of  yellow  ink  on  purple- 
blue  paper,  or  purple  ink  on  green-yellow 
pajjer. 

“Blue-green  and  red,  the  strongest 
colors  possible  of  these  hues  being  op¬ 
posites,  mix  to  make  gray. 

“A  pajKjr  concern  came  to  me  a  few 
weeks  ago  and  said  that  it  had  had  re¬ 
jected  by  a  prominent  New  York  print¬ 
ing  house,  80  reams  of  paper.  It  didn’t 
seem  to  know  whether  it  was  the  fault 
of  the  paper  or  the  ink.  The  facts  were 
that  the  yellow  ink  had  crystallized  on 
the  pai)er  and  the  red  wouldn’t  take  to 
it.  This  lack  of  knowledge  on  the  part 
of  tlie  paper  concern  cost  it  80  reams  of 
paper.  It  is  highly  important  that  the 
paper  man  should  co-operate  with  the  ink 
man  and  the  ink  man  with  the  paper  man 
to  avoid  happenings  of  this  kind. 

“We  had  another  paper  house  call  at 
the  office  the  other  day  with  a  sheet  of 
paper  printed  with  a  very  greasy  ink. 

Apparently  the  pressman  had  added  re¬ 
ducing  compound,  making  it  impossible 
for  the  ink  to  dry.  The  pressman  claimed 
it  was  the  paper.  We  printed  with  an 
ordinary  ink  directly  on  the  same  surface 
pai)er  where  the  greasy  ink  was  printed 
and  the  ordinary  ink  dried  very  well  the 
next  morning.  Co-operation  of  the  ink 
man  and  the  paper  man  will  prevent  oc¬ 
currences  of  this  nature,  too. 

“Tons  and  tonnage  stand  in  the  w'ay  of 
our  making  better  things— speed  and 
spoilage  of  the  times  make  it  difficult  to 
do  good  work.  With  tonnage,  magnesia 
and  hydrate,  with  spei-d  greases  and  re¬ 
ducers,  all  destroy  quality.  Yet  my  l^lief 
is  that  the  demand  for  Ix'tter  things  is  on 
the  increase,  hut  the  demand  is  not 
enough  to  speed  us  to  effort.  The  ink 
part  of  the  problem  isn’t  considered  so 
important,  but  no  part  is  so  important  and 
the  future  will  show  better  results. 

“The  printing  ink  manufacturer  isn’t 
appreciated.  This  is  his  own  fault,  how¬ 
ever.  He  presents  his  product  badly.  Did 
vou  ever  see  a  good  printing  ink  catalog? 
i  mean  hv  this  a  catalog  that  would  help  its  present  building  at  18th  street  and 
the  printer  do  a  better  job.  I  do  not  Grand  avenue,  the  substantial,  l)eautiful 
recall  ever  seeing  such  a  catalog  pre-  structure  was  regarded  by  many  news- 
sented  bv  any  printing  ink  firm.”  paper  men  as  the  accomplishment  of  an 


Grand  Avenue-  Elevation 

(from  Ifie  arcfiilecls  drawing) 


PRESENT  BUILDING 


NEW  ADDITION 


The  Kansas  City  Star  plant’s  new  addition  to  the  north  will  be  75  feet,  extending  through  from  Orand  avenue  to  XcOee  street,  246  feet.  Ths 
new  construction  will  add  half  again  as  much  space  to  the  present  building,  increasing  the  space  for  mechanical,  business  and  editorial  depart¬ 
ments,  In  the  basement  and  sub-basement  of  the  new  addition  will  be  installed  power  plant  and  new  color  presses. 


^HE  building  which  has  been  the  ideal,  hut  on  spacious  lines  unnecessary 
Kansas  City  Star’s  home  for  more  in  a  practical  iwinting  plant, 
than  twelve  years  is  to  be  enlargecl  to  It  was  the  largest  individual  ncwspaiicr 
about  half  again  its  present  size  at  a  cost,  plant  in  the  world,  and  William  R. 
including  new  machinery,  of  $1.0(10,000.  Nelson  believed  he  had  budded  to  take 
The  addition  will  carry  the  architectural  care  of  any  future  growth  of  the  Star, 
lines  of  the  existing  building,  extended  even  tliough  he  realized  what  those  possi- 
seventy-five  feet  to  the  north.  The  new  bilities  were. 

building  will  be  three  stories  high,  and  Four  years  later  Mr.  Nelson  died, 
beneath  these  three  fl(K)rs  a  Iwsenient  and  -About  that  time  the  Star  was  expanding 
a  sub-basement.  Like  the  parent  build-  as  in  no  other  period  in  its  history.  In 
ing,  the  new  construction  will  extitid  less  than  two  years  it  was  necessary  to 
through  to  McGee  street,  a  depth  of  245  add  three  large  octuple  presses,  each 
feet.  The  excavation  for  the  basement  capable  of  printing  seventy  thousand  16- 
aud  sub-basement  will  l>c  twenty-seven  page  papers  an  hour.  This  gave  a  bat- 
feet  deep.  The  building  is  expected  to  Ik-  tery  of  nine  octuple  presses, 
finished  in  September.  From  time  to  time  new  equipment  has 

In  January,  1911,  when  the  Star  moved  1)een  added  and  working  space  adjusted 
from  11th  street  and  Grand  avenue  into  until  every  possible  square  inch  is  utilized. 
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KANSAS  CITY  JOURNAL-POST  HOUSED 
IN  ONE  OF  WEST’S  FINEST  PLANTS 


WOMAN  CLAIMS  RECORD  ON 
“PONY”  WIRE 

]\TRS.  BKRXICK  M.  REAM,  of 
the  E:iirmont  (Minn.)  Daily 
Independent,  has  established  what 
is  believed  to  be  a  national  speed 
record  in  taking  news  dispatches 
over  a  telephone. 

The  “pony”  report  is  sent  out  by 
the  United  Press  from  its  St.  Paul 
office  and  taken  in  shorthand  in 
each  newspaper  office  receiving  it. 
Mrs.  Ream  has  taken  as  much  as 
774  words  in  a  five-minute  period, 
with  no  mistakes,  .\nother  day 
she  took  815  words  in  five  minutes 
and  45  seconds.  For  a  week  she 
averaged  f>89  5/6  words  for  each 
live-minute  period,  an  average  of 
137  4/5  words  a  minute. 


^NE  of  the  finest  newspaper  plants  in  and  workroom.  To  the  south  are  the  of- 

the  Middle  West  is  now  the  new  fices  of  the  leased  wire  services  and  the 

home  of  the  Kansas  City  Journal,  the  Western  Union  and  Postal  Telegraph 
Kansas  City  Post  and  the  Sunday  Jour-  companies. 

nal-Post,  of  which  Walter  S.  Dickey  is  The  following  news  service  leased 
owner  and  editor.  wires  enter  the  building :  Associated 

The  move  into  the  new  quarters  was  Press,  United  Press,  International  News 
effected  during  the  early  hours  of  May  Service,  Universal  News  Service,  Con- 
13,  between  the  time  that  the  Sunday  solidated  News  Service. 

Journal-Post  was  run  off  and  the  time  The  composing  room  is  flanked  on  the 

the  Monday  morning  Journal  staff  took  north  by  the  table  room  of  the  stereotype 
up  its  work.  department  and  on  the  south  by  the  cir- 

The  new  building  is  a  three-story  fire-  culation  department, 
proof  structure,  260  by  140  feet,  situated  Ihe  composing  room  includes  a  bat¬ 
on  what  is  now  Journal-Post  Hill,  one  of  tery  of  25  linotypes,  five  being  used  for 
the  most  beautiful  spots  in  Kansas  City,  adveritsing  composition  and  two  for 
The  site  is  ideal  for  a  newspaper  plant,  headings.  Type  casters  and  monotypes 
being  only  a  short  distance  from  the  cen-  complete  the  equipment, 
ter  of  the  business  district  and  less  than  W.  Laurence  Dickey  is  publisher  of 
three  blocks  from  the  Union  station.  the  three  papers.  Edwin  O.  Syman  is 
Probably  the  outstanding  feature  of  the  general  business  manager;  Ralph  Ellis, 
new  plant  is  the  pressroom.  The  equip-  general  managing  editor ;  Dick  Smith, 
ment  installed  consists  of  a  bank  of  Hoe  managing  editor  of  the  Po.st ;  J.  Mora 
superspecd  presses  90  feet  in  length.  The  Boyle,  advertising  director ;  F.  J.  Crow- 
presses  are  driven  by  four  80-horsepower  ell,  advertising  manager,  and  Arthur  Le- 
motors.  Comte,  circulation  manager. 

The  presses,  to  facilitate  efficient  pro-  _ 

duction,  are  divided  into  the  following 

units :  Acquire*  Marietta  Paper 

Three  octuple  presses,  each  capable  of  print-  B.  B.  Putnam,  for  himself  and  asso- 
ing  20,000  ^32  page  papers  or  10,000  64  page  ciates,  have  taken  over  the  Register- 
K)ur  sextuple  presses,  each  capable  of  print-  Leader,  ^  second  oldest  newspaper  in  Ohio, 
ing  20,000  24  page  papers  or  10,000  48  page  at  Marietta.  It  is  the  only  Republican 
papers  an  hour.  .  afternoon  daily  paper  in  the  17th  Ohio 

Six  octuple  presses,  each  capable  of  printing  rnn„ri>s<sinnal  Di^trirt 
20.000  16  page  papers  or  10,000  32  page  papers  congressional  UlStnct. 


EMERGENCY  IS  MOTHER 
OF  INVENTION  AGAIN 


Atlantic  City  Press  and  Union  Use 
Painter’s  Torch  and  “Sterno”  to 
Keep  Linotypes  Going  After 
Gas  Blast 


Kewanee  Daily’s  New  Press 

The  Kewanee  (Ill.)  Daily  Star-Cour¬ 
ier  has  just  installed  a  Duplex  tubular 
plate  press  with  a  capacity  of  30,000  16- 
page  papers  an  hour.  The  equipment  is 
ojieratetl  by  a  full  automatic  Sprague 
control  sy.stem. 


Exterior  view  of  the  new  Kansti  City  Journal-Post  building,  one  of  the  finest  newspaper  plants  in  the  Middle-West.  The  plant  is  on  the 
edge  of  a  publio  parkway,  half  way  up  a  high  hill  overlooking  Union  Station,  at  one  ef  the  most  accessible  points  and  in  the  center  of 
Kansas  City’s  future  civic  and  art  center.  In  the  background  are  shown  the  General  Hospital  buildings. 
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FADING  INKS  CAUSING  LARGE  LOSSES 
TO  OUTDOOR  ADVERTISERS 

Neither  Printer,  Lithographer  Nor  Manufacturer  Will  Guaran¬ 
tee  Product,  Declares  Chemist  Chesley — ^Value  of 
Trade  Names  Lost  in  Obliteration 


T  ARGE  sums  of  money  are  lost  every 
year  to  advertisers  who  use  sudi 
media  as  lithographs,  posters,  window 
display  cards, 
labels,  billboards, 
etc.,  by  fading 
inks  obliterating 
or  reducing  the 
readibility  of 
trade  names  of 
nationally  adver¬ 
tised  products,  ac¬ 
cording  to  A.  L. 

Chesley,  Chemist 
of  the  American 
Tobacco  C  o  m- 
pany  in  a  recent 
address  before 
the  Society  of 
the  Chemical  In¬ 
dustry  in  New  York  City. 

“Tne  day  has  come  when 
facturers  of  ink  should  stand 


A.  L.  ClIESliY 


“Of  the  5  classified  a.s  ‘doubtful,’  one  showed 
the  first  change  in  less  than  10  hours;  two  dur¬ 
ing  the  20-30  hour  period;  cne  during  the  30-50 
hour  periiKl,  and  one  showed  no  change.  From 
this  it  would  apjiear  that  an  ink  which  with¬ 
stands  the  Kade-o-meter  for  SO  hours  without 
showing  any  change  will  be  fair  to  the  ink 
manufacturer  and  protect  the  advertiser  in  the 
majority  of  cases  when  a  national  or  New  York 
City  posting  is  being  considered. 

“There  were  10  other  inks  and  three  un¬ 
known  reds  which  faded  on  the  billboards,  and 
not  in  the  Fade-o-meter  at  the  end  of  50  hours, 
where  the  advertiser  would  not  be  protected. 
These  and  three  unknown  reds  did  not  show 
the  first  change  until  after  50  hours. 

“While  three  others  showed  a  change  after 
10  hours,  the  change  remained  constant  until 
after  50  hours  and  was  so  slight  that  if  but  ^e 
one  test  were  made  any  of  these  inks  might  be 
reported  as  permanent. 

“Thus  we  find  that  7S%  of  the  tests  are  fair 
to  both  sides,  11%  mav  be  unfair  to  tile 
iithographer,  and  1S%  no  protection  to  the 
advertiser. 

“While  these  experiments  were  started  with 
the  idea  of  establishing  some  standard  by  which 
an  advertiser  would  be  able  to  obtain  some 


CLEVELAND  PAPERS  CLAIM  RECORD  FOR  SIZE 
OF  SINGLE  AD  IN  DAY 


manu- 
bchind 

their  products  in  the  same  way  manu¬ 
facturers  in  other  lines  stand  behind 
theirs.  From  the  results  obtained  with 
some  inks  claimed  tc  be  fast,  which  I 
have  tested,  it  would  seem  that  ink  man¬ 
ufacturers  do  not  know  all  about  their 
own  products  under  all  conditions,”  Mr. 

Chesley  said.  “Manufacturers  are  en¬ 
titled  to  and  expect  full  value  for  money 
so  expended.  If  the  inks  used  in  print¬ 
ing  advertising  material  fade,  what  has 
been  received  for  the  outlay?  Certainly 
not  the  full  value  the  advertiser  has  a 
right  to  expect.” 

Mr.  Chesley  told  as  follows  of  tests 
with  printing  inks  on  which  he  based  his 
assertions : 

“The  lithographer  is  asked  if  his  inks  are 
fast  and  immediately  states  he  will  so  guaran¬ 
tee  all  inks  used.  But,  if  the  advertiser  asks 
for  a  guarantee  in  writing  against  loss  because 
of  the  fading  of  any  inks,  he  finds  various 
excuses  will  be  offered  why  that  cannot  be 
done.  The  inks  may  be  bought  from  an  ink 
manufacturer,  who  will  claim  that  his  inks  as 
made  are  fast  in  color,  but  he  does  not  know 
what  will  be  added  to  them  after  they  leave  his 
factory. 

“How  will  the  paper  affect  them? 

“What  kind  of  paste  will  be  used  by  the  bill 
poster? 

“Will  they  be  posted  where  they  will  be  at¬ 
tacked  by  chemical  fumes. 

“In  short,  the  advertiser  finds  that  he  has 
to  assume  all  the  risks. 

“Occasionally  a  lithographer  is  willing  to 
make  a  guarantee  up  to  the  cost  of  the  posters. 

This  is  less  than  10  cents  on  the  dollar.  Or 
he  may  be  willing  to  make  a  guarantee  if  an¬ 
other  ink  is  used  at  a  cost  of  one  to  $3,000 
more. 

“How  does  this  appear  to  the  advertiser? 

Either  that  the  ink  first  quoted  on  is  not  fast, 
that  the  lithographer  does  not  know  the  quality 
of  his  inks,  or  that  the  price  is  being  ar¬ 
bitrarily  raised,  for  if  the  inks  first  specified 
were  fast,  why  must  he  pay  an  additional 
amount  in  order  to  obtain  a  guarantee  that 
means  anything  at  all. 

“The  advertiser  has  a  right  to  assume  that 
any  price  quotation  is  for  inks  fast  in  color 
unle.ss  otherwise  specified,  and  any  ink  that  is 
apt  to  fade  should  be  so  understood  when  price 
is  quoted. 

"As  neither  the  lithographer  nor  the  ink 
manufacturer  will  stand  behind  the  inks  used, 
it  is  necessary  for  the  advertiser  to  protect 
himself  in  some  way  against  loss  because  of 
fiuiing  and  also  against  paying  more  than  is 
necessary  for  his  posters. 

“It  was  because  of  these  conditions  that  two 
years  ago  a  great  number  of  tests  were  made 
through  the  months  of  June,  July  and  .\ugust 
on  a  billboard,  and  compared  with  the  Fade-o- 
meter  and  Ultraviolet  light. 

“Through  the  co-operation  of  Chester  H. 

Pope,  .at  that  time  connected  with  Ault  &  Wi- 
borg,  but  now  manager  of  Philip  Ruxton’s  fac¬ 
tory  in  Brooklyn,  N  Y.,  we  were  able  to  m.ake  ^CLEVELAND’S  afternoon  English 
tests  with  inks  of  known  composition  varying  \  ,  ,  i  -r*  j 

in  fading  quality  from  those  known  to  be  fast  wnguage  newspapers  the  Press  and 

to  those  known  to  be  fugitive.  Mr.  Pope  made  the  News  claim  to  have  set  a  new  high 
the  tests  with  the  Fade-o-meter  and  Ultraviolet  record  for  quantity  display  advertising 
light  for  varying  periods  of  time,  while  we  space  in  one  day  from  a  single  depart- 
carried  on  the  billboard  tests.  meiit  Store,  when  recently  each  paper 

permanent  inks,  29  of  ColumnS 

them  showed  no  change  in  the  Fade-o-meter  atj  -j.  -i.  j  .  4,v»  r-,  » 

the  end  of  50  hours  (the  vellows  which  dark-  devoted  to  the  second  annual  May  Day 
ened  slightly  are  included  as  ‘no  change’  in  re-  merchandise  bargain  sale  of  the  May 
gard  to  fading),  and  6  showed  the  first  change  Company. 

during  the  30-50  hour  period.  The  advertising  in  each  paper  made 


knowledge  of  how  permanent  are  the  inks  used 
on  his  advertising  material,  several  points 
were  brought  out  which  are  of  greater  interest 
to  the  ink  manufacturer  than  to  the  advertiser. 
The  latter  is  only  interested  in  knowing 
whether  the  inks  are  permanent,  but  the  for¬ 
mer  in  order  to  improve  his  product  must 
know  why  they  are  not  permanent. 

“The  Action  of  Sunlight.— This  is  the  great¬ 
est  factor  and  the  strength  of  the  action  de¬ 
pends  on  the  direction  of  the  exposure  and 
time  of  year.  It  would  be  possible  to  use 
many  inks  during  November,  December  and 
January  which  could  not  be  used  during  June, 
July  and  August.  It  would  be  a  great  aid  in 
work  of  this  kind  if  the  fading  quality  of  each 
day’s  sunlight  could  be  measured  and  expressed 
in  terms  of  some  e<|uivaltnt.  If  this  could  be 
done,  tests  could  be  checked  in  any  section  of 
the  country  regardless  of  time  of  year,  tem¬ 
perature  or  humidity.  We  attempted  to  do 
this  with  the  fade-o-meter  and  fugitive  colors, 
but  as  previously  shown,  the  ratio  for  different 
colors  varied  too  greatly,  evidently  due  to  the 
great  variation  in  fading  quality  of  the  sun¬ 
light  on  different  days. 

“Temperature  and  Humidity. — When  the 
high,  low  and  average  temperatures  and  hu¬ 
midities  during  the  periods  of  the  different 
tests  are  compared,  there  does  not  appear  to  be 
sufficient  difference  to  influence  the  fading 
quality  of  any  period,  except  perhaps  the  ‘A’ 
tests. 

“The  results  seem  to  indicate  that  the  in¬ 
crease  in  humidity  of  a  few  degrees  is  far 
more  detrimental  to  the  lasting  quality  of  a 
color  than  a  like  increase  in  hours  of  sun¬ 
shine  or  strength  of  the  sunlight. 

“.A  certain  amount  of  rain,  not  considering 
the  reduction  of  the  hours  of  sunlight,  where 


the  ink  itself  does  not  ’bleed,’  seems  to  aid 
the  lasting  quality  of  the  color  by  washing  off 
the  dirt  and  cooling  the  board.  How  much  the 
temperature  of  the  board  will  increase  by  ab¬ 
sorption  of  heat  was  not  determined,  but  from 
experiments  performed  on  other  materials  it 
would  not  be  surprising  if  it  showed  an  in¬ 
crease  of  10  to  20  or  more  degrees  above  the 
surrounding  air. 

“Direction  and  Velocity  of  the  Wind. — This 
may  be  a  benefit  or  detriment  depending  on 
whether  it  has  a  cooling  and  drying  effect  on 
the  poster,  or  mars  the  face  of  the  poster  by 
causing  the  surface  of  the  ink  to  become 
broken  by  sand  and  dirt  blown  against  it. 

“In  long,  dry  spells  the  face  of  the  poster 
becomes  covered  with  dirt  and  dust  from  the 
air,  because  there  is  no  rain  to  wash  it  off, 
causing  a  marked  change  in  hue. 

“Yellowing  of  Paper. — Every  test  made  on 
the  white  paper  showed  a  very  marked  yellow¬ 
ing  on  exposure  on  the  billboard,  or  under  the 
fadc-o-metcr.  In  one  or  two  tests  this  point 
entered  into  the  discussion  whether  there  was 
an  actual  change  in  hue  of  the  ink  or  was  the 
yellowing  of  the  paper  the  cause.  Thousands 
of  tons  of  paper  are  used  every  year  for  litho¬ 
graphs,  and  the  paper  manufacturers  should 
co-operate  in  overcoming  this  defect  in  their 
paper. 

“Concentration  of  Color.— This  factor  seems 
to  influence  the  fading  in  both  directions.  The 
light  shade  showed  less  tendency  toward  fad¬ 
ing,  likewise  the  deeper  the  shade  the  less  the 
tendency  to  fade. 

“The  Base  Used.— This  seems  to  have  a 
great  influence  on  the  lasting  quality  of  a 
color.  Twenty-one  of  the  inks  tested  were 
made  with  alumina  hydrate.  Four  of  these 
were  known  to  be  fugitive  colors  and  will  not 
be  considered.  Of  the  remaining  seventeen, 
five  were  graded  as  ‘permanent’  in  the  following 
classes:  2,  ’no  change’;  1,  ’very,  very  slightly 
faded’;  2,  ‘very  slightly  faded’;  1,  ‘doubtful’; 
11,  ‘not  permanent.’  It  would  therefore  seem 
that  the  use  of  this  base  should  be  investigated 
thoroughly  as  to  its  influence  on  fading. 

"Use  of  Driers.— The  indications  are  that 
driers  have  some  influence  on  fading. 

“The  amount  of  ink  applied  seems  to  influ¬ 
ence  the  fading. 

“Method  of  Application  of  the  Ink.— There 
seems  to  be  a  difference  in  fading  whether  the 
ink  is  applied  by  a  hand  tr  ordinary  printing 
press,  or  by  the  process  used  in  making  a 
lithograph.  Indications  are  that  inks  applied 
by  the  latter  process  are  less  likely  to  fade 
than  by  the  former.  This  was  brought  out 
through  the  testing  of  an  ink  submitted  by  a 
prominent  lithographer.  On  reporting  that  it 
faded,  investigation  developed  that  a  sample 
taken  from  a  lithograph  printed  with  the  same 
lot  of  ink  had  m  t  faded.  In  his  haste  to  >-jb- 
mit  the  color,  he  had  not  considered  this  point, 
doing  an  injustice  to  himself.  A  lithographer 
or  ink  manufacturer  should  have  samples  of 
his  ink  printed  by  the  lithographing  process  to 
submit  when  the  ink  is  to  be  used  for  this 
purpose,  unless  he  makes  the  testing  of  the 
ink  unnecessary  by  knowing  its  quality  him¬ 
self  and  is  willing  to  guarantee  it. 

“There  were  several  instances  where  the  sur¬ 
face  of  the  paper,  because  of  its  roughness, 
did  not  allow  proper  distribution  of  the  ink, 
and  may  have  caused  some  of  the  inks  to  be 
classed  as  ‘very  slightly  faded.’ 

“The  indications  are  that  ink  which  has  be¬ 
come  thoroughly  dry  and  the  oil  oxidized  will 
resist  fading  more  than  a  fresh  ink. 

“Pastes.— While  it  is  known  that  alkaline 
pastes  will  affect  some  colors  and  acid  pastes 
others,  a  neutral  paste  can  be  obtained  which 
has  no  effect  and  this  can  probably  be  easily 
arranged  through  the  National  Bill  Posters’ 
Association. 

"Fumes.— This  is  an  argument  often  used 
by  ink  manufacturers,  why  they  cannot  guar¬ 
antee  their  inks.  This  affects  only  the  occa¬ 
sional  poster  and  is  a  matter  which  can  be 
easily  adjusted  by  any  two  reasonable  and  fair 
minded  parties.  They  do  not  preduce  an  epi¬ 
demic  of  faded  lithographs.  The  New  Jersey 
meadows  is  probably  the  worst  locality  for  ef¬ 
fects  from  fumes. 

“As  previously  stated,  it  was  not  the  inten¬ 
tion  to  attack  this  problem  from  the  manufac¬ 
turing  standpoint.  Therefore  these  points 
which  have  liccn  brought  cut  were  not  followed 
to  a  logical  conclusion  either  in  a  theoretical 
or  practical  way.  Neither  was  sufficient  work 
done  to  show  how  much  each  influences  fading. 

“I  am  satisfied  th.at  the  advertiser  can  elim¬ 
inate  most  of  the  chances  he  is  now  taking  by 
demanding  inks  which  will  come  tinder  such  a 
standard  as  has  been  described,  ami  that  with 
the  co-operation  of  all  cencerned,  and  this 
means  the  advertisers,  lithographers,  manufac¬ 
turers  of  ink,  color  and  all  ingredients  enter¬ 
ing  into  the  manufacture  of  inks,  manufactiir- 

70  column,  „t  21H  inche,.  or  1505  =oi-  K,’, 

limn  inches.  ^  ^  “On  talking  over  this  subject  with  a  repre- 

The  arlvertisinjr  attracted  much  atten-  sentativc  of  one  of  the  largest  ink  manufactur- 
tioil,  the  boxed  displays,  56  boxes  to  a  ers,  claimed  it  would  be  impossible  for  an 
page,  carried  illustrations  and  prices  of  concern  to  test  its  inks.  Also  representa- 
the  merchandise  described,  while  at  the  me 

bottom  of  the  reading  matter  in  every  m-my  instance,  no  chem- 

'  ical  analyses  as  to  purity  of  raw  products  are 
made.  Only  a  few  physical  tests  such  as  the 
‘bleeding  test,’  etc.,  are  considered  necessary. 
In  view  of  these  conditions,  I  would  like  to 

(Continued  on  page  27) 


box  were  the  words  “O.  J.  David  May,” 
giving  the  copy  the  appearance  of  having 
been  approver!  by  the  store’s  founder, 
David  May,  through  a  facsimile  signature. 
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Vtliae  1 

Household  Appliances 
Utensils  and  Accessories 


PAINTING 
Paints  t 

Stains 
Varnishes 

MISCELLANEOUS 


HOUSEHOLD  APPLIANCES 
Elretric  Washing  Machines 
Water  Poaer  Washing  Machines 
HanO  Power  Washing  Muhines 
Electric  Vacanni  Ckaners 
Electric  Irons 
Electric  Ironing  Machines 
Electric  Heaters 
Electric  Prrcolatsn 
Electric  Rang-s 
Electric  Toasters 
Electric  Carling  Irons 
Electric  Vihraisn 
Gas  Ranges 
Gu  Water  Heaters 

UTENSILS 

Alsminam  Cooking  Utensils 
Enamel  Cooking  Utensils 

ACCESSORIES 

Alamlnam  Cleaning  Prcgaratlons 
Cleaners 

PootUereO  Ammonia 
Scosring  Powders 
Soap  Chips 
Granalated  Soaps 
White  Laendry  Soaps 
Brown  Laandry  Soaps 
Hand  Soaps 
Concentrated  Blaing 
Toilet  Paper 

Volame  2 

Toilet  Articles  and 
Accessories 


CREAMS 

Cold  Creams 
Cleansing  Creams 
Night  Creams 

POWDERS 


Faeo  Poariers 
Talcam  Powders 


Mechanical  Pencils 
Foantain  Pens 


Volame  4 

Cigars,  Cigarettes, 
Tobacco,  Candy 

Cigars 

Cigarettes 

Tobacco 

Chewing  Tokacco 
Pipes 

Box  Candy 
Balk  Candy 

Gam 

Volame  5 

Wearing  Apparel  for 
Recreation 
Men  and  Women 


Veils 

*Hose,  Silk,  otherwise 
Lingerie 
Corsets 
Brassierrs 

‘Gloees,  silk,  hid,  otherwise 
-Hats,  felt,  straw,  derby 
Caps 

Snspenders 

Collars,  athletic,  rtgalar 
-Garters 

-Sho  s,  athletic,  regalar 
-Ratkers 

-Composition  Soles 
-Sanaters 
-Sarat'-r  Coats 
-Raincoats 
Merhanics’  Saits 
Owralls 


’Men's  and  Women's 
-Men's 

Vdame  6 


Dental  Preparations 
Tooth  Powders 
Tooth  Pastes 
Liqold  Tooth  Cleaner 

MISCELLANEOUS 

Mad  Packs 
Range 

Lipsticks 

Manicare  Preparations 
Hair  Nets 
Hair  Pins — Bone 
Hair  Pins — MeUI 
Perfames 
Tdlet  Waters 
Shaying  Preparations 
Razors 

Volame  3 

RECREATION  NEEDS 

Sports:  Golf,  Tennis.  Hiking.  Hanting, 
Fishing,  Target  Shooting 

MOTORING 

Aatomohlles 

Tires 

Tabes 

Gas 

Oil 

VACATION 

Sommer  Homes 
Place  of  Vacation 
Travel  not  of  State 
Travel  oat  of  U.  S.  A. 

NEEDLECRAFT 


Package  Goods  Sold 
Through  Grocery  Stores 

Coffee,  Balk,  Packago 
Coffee  Sahstlta'es: 

Balk,  Package 
Tea:  Balk,  Package 
Cocoa:  Balk.  Package 
Breakfast  Foods:  Wheat.  Bran.  Oats, 
Corn,  Misccllaneoas 
Floor 

Cake  Floor:  Propared.  Instant 
Pancake  Floor 
Bakirg  Floor 

Maccaroni,  Spaghetti  and  Noodles 

Batter  Sakstitates 

Com  Starch 

Shredd'd  Cocoanat 

Chocolate 

Flavoring  Extracts 
Salad  Dressing 
Catsap 

Pork  and  Beans 
Mas'ard:  Dry,  prepared 
Canned  Milk 

Chocolate  Malted  Milk 
Gelatine  Desserts 
Syraps 
Mince  Meat 
Jams  and  jellies 

Two  additional  volames  of  information 
on  this  market 
FACTS  AND  FIGURES 
MERCHANDISING  CONDITIONS  TO 
THE  MILWAUKEE-WISCONSIN 
MARKET 


'  I '' HE  most  successful  n.ition<iI  advertisers  know  that  consumer 
dematui  is  the  controlling  factor  in  sales  leadership.  In  prac¬ 
tically  every  line  of  merchandise  a  few  brands  lead  the  field 
— selling  50^7  to  75%  of  the  total  volume  in  their  line — while 
others  trail  along  with  insignificant  percentages.  Invariablv,  the 
leading  bramls  are  those  whose  advertising  has  been  aimed  directly 
at  the  consumer — for  dealers  know  that  the  most  profitable  mer¬ 
chandise  to  handle  is  that  which  is  in  the  buying  favor  of  con¬ 
sumers.  Advertising  designed  to  sell  dealers  is  nearly  always 
futile — the  dealer  is  not  the  destination  of  merchandise.  Make 
your  advertising  deliver  the  goods — to  consumers. 

The  Milwaukee  Journal  has  developed  a  type  of  market  analysis 
more  comprehensive  and  accurate  than  any  ever  before  made  of 
Milwaukee  or  any  other  American  market.  These  surveys  reveal 
the  actual  buving  habits  of  consumers — a  half  million  of  them. 
In  addition,  the\  give  thorough  dealer  investigations. 

The  six  surveys  deal  with  all  the  products  listed  in  this  advertise¬ 
ment.  If  you  make,  sell  or  advertise  any  of  these  products — you 
will  find  in  them  priceless  information  that  is  obtainable  through 
no  other  source.  Here  are  only  a  few  of  the  mf)re  important  points 
covered  in  each  volume. 

— number  and  percentage  of  people  or  families  using  each 
group  of  products. 

— list  of  brands  and  number  and  percentage  of  people 
using  each  brand. 

— list  of  brands  in  order  of  popularity  as  indicated  bv  sales. 
— total  and  per  capita  consumption. 

— dealer  distribution. 

Interesting  and  easy-to-understand  charts  are  used  in  connec¬ 
tion  with  figures  to  visualize  comparisons.  Immediate  reser¬ 
vation  of  the  volume  covering  your  products  is  advisable,  as  the 
surveys  W'ill  be  mailed  in  the  order  in  which  requests  are  received. 
Despite  the  large  ijuantity  of  these  surveys,  the  actual  cost  to  The 
fournal  is  over  $5.(K)  per  volume.  Ihey  will  be  sold  at  $2.00  a 
volume  in  order  to  partly  defray  the  production  cost. 


The  Milwaukee 

OUKNAL 
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ST.  LOUIS  BANK  PAYS  A  HIGH  TRIBUTE 
TO  CLASSIFIED  ADVERTISING 

Five  Column  Space  in  Globe-Democrat  Contains  Reproduction 
of  Want-Ad  Page  from  that  Paper  with 
Mortices  for  Department 

By  C.  L.  PERKINS 

Executive  Secretary,  Association  of  Newspaper  Classified  Advertising  Managers 

The  mercantile  trust  “This  is  equally  true  of  want-ads.  To 

COMPANY  of  St.  Louis  is  one  begin  with  one  must  look  into  the  thing 
of  the  largest  institutions  of  that  city  that  is  wanted  or  that  is  for  sale  or 
and  its  president,  Festus  J.  Wade,  one  of  swap.  It  must  be  saleable  and  something 
the  leaders  in  St.  I^uis  business  and  civic  for  which  there  is  a  demand.  If  your 
life.  This  institution  in  the  Globe-Demo-  proposition  is  not  good,  all  the  papers  in 
crat  of  .May  7  had  an  unusual  five-column  the  world  can’t  get  you  much  results.  It 


CLEAN  CLASSIFIED  KEEPS 
HEINTZLEMAN  HAPPY 


advertisement  setting  forth  the  service 
rendered  by  the  bank  and  paying  a  tribute 
to  classified  advertising.  At  the  top  of 
the  advertisement  across  the  five  columns 
appeared  the  words  “Mercantile  Service” 
an<l  at  the  bottom  the  signature  cut  of 
the  institution.  The  balance  of  the  ad¬ 
vertisement  was  a  reproduction  of  a 
want-ad  page  from  the  Globe-Democrat. 

On  this  page  there  were  five  mortices 
which  contained  a  signed  statement  by 
the  president,  an  advertisement  for  the 
banking  department,  safe  deposit  depart¬ 
ment,  savings  department,  and  real  estate 
department.  These  five  read  as  follows ; 

Kcatlers  of  newspapers  usually  scan  the  news 
pages  first,  but  in  the  classified  advertising  is 


would  seem  an  insane  act  to  advertise 
‘bad  eggs  for  sale,  bargain  at  ninety  cents 
per  dozen,’  and  then  ‘kick’  when  cus¬ 
tomers  failed  to  flock  in,  yet  some  people 
do  seek  to  blame  want-ads  for  their  fail¬ 
ure  to  get  or  dispose  of  offerings  that 
are  equally  ridiculous.  To  get  worth¬ 
while  results  you  must  have  something 
that  people  want  at  a  price  they  are  will¬ 
ing  to  pay.  This  granted,  the  next  step 
is  telling  them  about  it. 

“It  matters  not  how  good  your  propo¬ 
sition  or  how  much  of  a  bargain  it  is,  if 
you  cannot  make  your  ads  convey  clearly 
and  intelligently  just  what  it  is  and  how 
it  is,  so  that  even  the  most  stupid  reader 
can  understand  what  you  mean,  it  will 


written  m.iny  a  human-interest  story  for  those  tlOt  pull  the  greatest  possible  number  of 
who  read  between  the  lines.  The  tales  the  replies. 

Want-ads  tell  run  the  scale  from  thrift  to  care¬ 
lessness,  ambition  to  failure,  gain  to  loss. 

“Mercantile  Service”  has  caused  many  a 
Want-ad  of  thrift,  ambition  and  gain  to  be 
written  or  answered,  and  has  eliminated  many 
of  the  darker  side. 

(Signed)  Festus  J.  Wade, 

President. 

“Reference  Required.”  Often  you  read  it. 

Some  of  the  best  offers  in  the  classified  section 
carry  it. 


TAEAN  G.  HEINTZLEMAN,  who 
since  December  19,  1922,  has  been 
classified  advertising  manager  of  the 
Omaha  Bee,  has 
worked  on  many 
papers  in  hii 
classified  career. 
He  worked  for 
two  months  as  a 
phone  solicitor  on 
the  Los  Angeles 
Herald,  and  then 
went  to  Chicago. 
During  a  period 
of  three  years’ 
service  on  the 
Chicago  Tribune 
he  sold  classified 
advertising,  re¬ 
sort  and  local  dis¬ 
play  advertising, 
and  was  employed  as  manager  of  the 
business  office.  He  was  classified  man¬ 
ager  of  the  Rockford  Gazette  for  one 
year  and  of  the  El  Paso  Times  for  three 
months. 

Mr.  Heintzleman  is  a  strong  advocate 
of  clean  classified  columns  and  is  a  very 
interested  member  of  the  Association  of 
Newspaper  Classified  Advertising  Man¬ 
agers. 


D.  G.  Heintzleman 


“Good  description  and  plenty  of  detail 
help  wonderfully.  Tell  all  you  can  about 
kind,  size,  age,  color,  looks,  advantageous 
paints,  condition  and  price.  In  signing 
your  ad  be  very  careful  of  your  address. 
‘Hcntry  Smith,  Tampa,  Fla.,’  is  not  suf¬ 
ficient — no  matter  how  well  known  you 
are. 

“Give  complete  address,  so  that  the 
newest  and  most  careless  postal  employe 
Money  in  the  Mercantile  is  a  real  reference,  cannot  help  locating  you.  When  Mr. 
carrying  a  force  that  the  r^omm^danon  of  Prospect’s  letter  is  returned  to  him 
indiviuual  cannot  carry.  Your  Mecantile  bank  cc-.ajj  ii  ii 

book  or  your  name  on  a  Mercantile  check  is  marked  Insufficient  Address,  ^  he  usually 
one  of  the  best  answers  to  “References  Re 


quired.” 

Ranking  Department, 

OPEN  AN  ACCOUNT. 

The  stories  in  the  Lo.st  and  b'ound  column 
are  sometimes  caused  by  carelessness.  We  can¬ 
not  guard  your  dog  or  umbrella,  but  we  can 
and  do  prevent  the  loss  of  valuable  papers, 
jewelry,  etc.  Mercantile  Safe  Deposit  Bbxes 
rent  for  as  little  as  $5  a  year,  and  have  made 
the  running  of  many  a  lost  ad  unnecessary  by 
preventing  the  loss. 

Safe  Deposit  Department, 

RENT  A  BO.X. 

Added  to  the  offers  of  business  opportunities 
and  partnerships  we  find  the  notation,  “Capital 
Re<iuired.”  The  amounts  vary,  but  all  amounts 
arc  in  reach  of  the  saver.  A  Mecantile  Savings 
Account  .answers  opportunity,  and  is  a  partner 
in  success. 

Savings  Department, 

$AVE. 

Which  of  the  many  real  estate  ads  do  you 
read?  Here  “Mercantile  Service”  can  help  you 
again. 

If  you  wish  to  rent,  lease  or  buy,  look  over 
our  list  of  Real  Estate.  If  you  own  property 
which  you  wish  to  rent  or  sell,  list  it  with  us. 

We  offer  you  the  specialized  service  of  a  real 
estate  agency,  backed  by  the  added  resismsibility 
of  a  Trust  Company. 

Ke.al  Estate  Department. 

COME  IN  AND  SEE  US. 

♦  ♦  ♦ 

'^HE  Tampa  Daily  Times,  W.  Guy 
Chcathem,  classified  advertising 
manager,  has  just  issued  a  letter  insert 
containing  numerous  testimonials  of  the 
efficiency  of  that  paper.  The  introduc¬ 
tion  to  this  folder  in  a  new  and  interest¬ 
ing  way  tells  an  old  story.  In  part,  it  is 
as  follows : 

“Getting  results  from  want-ads  is  very 
similar  to  getting  results  from  vegetables, 
poultry  or  most  anything  else. 

“One  may  plant  seed  in  good  soil  and 
get  little  or  no  results.  The  seed  may 
be  poor.  The  weather  may  not  be  right. 
It  may  be  too  hot  or  too  cold,  too  wet 
or  too  dry.  It  may  be  too  early  in  the 
season  or  too  late.  If  none  of  these  then 
it  may  be  that  the  weeds  will  spring  up 
and  stunt  or  kill  the  growing  plants. 
Or,  finally,  disea.se  or  insects  may  destroy 
them. 

“To  start  with  a  seed  and  bring  it  to  a 
healthy,  marketable  vegetable  requires 
more  than  merely  dropping  seed  in  the 
ground  and  then  leaving  it  to  chance. 


gives  it  up  as  a  bad  job  and  sends  his 
order  to  another  advertiser  who  gives 
his  complete  address,  and  the  first  man 
never  knows  about  the  business  he  has 
lost. 

“If  the  advertiser  always  took  as  much 
interest  in  getting  results  as  the  want-ad 
department  of  most  any  progressive  pa¬ 
per  takes  in  getting  results  for  him,  clas¬ 
sified  advertising  results  would  be  dou¬ 
bled  in  a  week. 

“Do  not  be  too  easily  discouraged.  An 
ad  may  not  pull  a  single  inquiry  and  yet 
a  week  later  the  very  same  ad,  running 
the  same  number  of  times,  may  bring  a 
basketful.  This  happens  occasionally  and 
cannot  always  be  satisfactorily  explained 
or  avoided,  but  can  best  be  overcome  by 
everlastingly  keeping  at  it — so  as  to 
reach  the  man  who  is  in  the  market  for 
what  you  advertise  just  at  the  time  he  is 
ready  to  buy.” 


^HE  difference  between  a  good  classi- 
*  sified  advertising  salesman  and  a 
poor  one  often  lies  in  the  sort  of  “first 
impression”  each  is  able  to  make  upon 
the  prospective  buyers  of  his  space. 

The  successful  salesman  gives  more 
heed  to  the  kind  of  impression  he  gives 
(and  leaves  behind)  than  to  the  number 
of  impressions  he  makes. 

He  knows  that  it  is  more  important  to 
see  ten  men  when  he  is  feeling  and  look¬ 
ing  fit  than  to  see  a  hundred  when  he 
isn’t. 


It  is  a  human  trait  in  all  of  us  to  judge 
a  man’s  goods  by  himself. 

VVe  often  may  be  wrong. 

The  fellow  with  the  dirty  collar  and 
frayed  cuffs  may  have  something  much 
better  than  his  more  prepossessing  com¬ 
petitor — BUT — 

He  doesn’t  carry  conviction  in  his  per¬ 
son.  and  that  Ls  everything. 

They  tell  a  story  about  an  old,  bedrag¬ 
gled  looking  man  who  once  sought  an 
audience  with  the  president  of  the  largest 
soap  manufacturers  in  .\merica. 

No  one  paid  very  much  attention  to 
him  when  he  first  began  coming  around 
the  office,  but  he  came  so  many  times 
that  the  under-secretary-to-the-secretary 
of  the  president’s  secretary  finally  asked 
him  what  he  wonted. 

“Well,”  replied  the  seedy  one,  “I’ve 
got  something  in  my  pocket  that  I  want 
to  show  the  president  and  I  won’t  show 
it  to  no  one  else — see?  It’ll  be  worth 
a  lot  of  money  for  him  to  see  me.” 

Now  the  under-secretary  didn’t  want 
anything  to  get  by  him,  so  he  eventually 
got  the  old  man  an  interview  with  the 
president  after  the  fellow  had  been  “call¬ 
ing  around”  for  about  six  months. 

It  so  happened  that  the  “seedy  one” 
had  the  most  marvelous  cooking  com¬ 
pound  that  has  ever  been  produced,  and 
it  is  said  that  he  left  the  president’s  of¬ 
fice  with  a  check  for  half  a  million  dol¬ 
lars. 

Be  that  as  it  may,  he  certainly  would 
have  gained  a  lot  of  time  if  he  had  looked 
like  “half  a  million”  when  he  first  came 
’round. 

Every  classified  advertising  salesman 
can’t  go  around  presenting  prospective 
advertisers  half-million-dollar  ideas,  but 
every  salesman  can  make  a  good  impres¬ 
sion. 

Here  are  a  few  methods  of  broadcast¬ 
ing  good  impressions : 

— By  having  a  neat  personal  appearance. 
— By  being  polite  and  courteous. 

— By  being  joyful  and  optimistic. 

— By  telling  the  truth. 

— By  approaching  the  prospect  with  the 

idea  of  giving  rather  than  getting. 


I 


pRANK 

*  G.  Galloway  as  classified  adver¬ 
tising  manager  of  the  Memphis  News- 
Scimitar. 


Baltimore 

Now  Seventh  City 

Such  has  been  its  growth 
since  1920  that  Baltimore  is  now 
rated  as  the  seventh  largest  city 
of  the  country  (recent  Census 
Bureau  announcement),  with  an 
estimated  population  of  773,850. 

Most  assuredly,  here  is  a  mar¬ 
ket  of  great  fertility.  When 
you  are  ready  to  try  it  out, 
remember  that 

Everything  in  Baltimore 
Revolves  Around 


THE 

Morning 


SUN 

Evening  Sunday 


111  I  m  iim  P"  iiiiiiiniiiiimmi' 


A  Correction 

Of  Interest  to  All  Who 
>  Cultivate  the  Detroit  Field 

Tn  a  recent  advertisement  of  the  New 
York  Globe,  The  Detroit  News  was 
given  the  third  lowest  milline  rate  based  on 
city  and  suburban  circulation,  in  a  repre¬ 
sentative  list  of  metropolitan  newspapers. 

The  News’  milline  rate  is  actually  $1.55 
based  on  city  and  suburban  circulation  as 
per  A.  B.  C.  Statement  of  March  31st,  1923. 

The  New  York  Globe  used  the  September 
circulation  figures  which  did  not  accurate¬ 
ly  reflect  the  circulation  of  The  Detroit 
News  since  the  purchase  of  The  Detroit 
Journal.  The  ensuing  consolidation  has 
added  some  60,000  to  The  Detroit  News’ 
circulation  dating  from  July  22nd,  1922. 

The  A.  B.  C.  Statement  for  March,  1923, 
is  the  first  to  accurately  indicate  The 
Detroit  News’  circulation  since  consolida¬ 
tion.” 

The  Detroit  News 

.\et  paid  <*ir«>ulali»ii  exriei>da  285,000  werk  dam 
a7O,i*0<»  Sundaya.  «*«rai 

•"  Michigan 

1873 — 50  Years  of  Public  Service — 1923 
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Another  reason  why  the 

1924  CONVENTION 


should  be  held  in  London 


THE  OFFICERS  OF  THE 
‘30’  CLUB  OF  LONDON 

President: 

JOHN  CHESHIRE. 

Vice-President: 

W.  S.  CRAWFORD. 

Hon.  Treasurer: 

PHILIP  EMANUEL. 

Hon.  Secretary: 

C.  HAROLD  VERNON. 

The  invitation  is  also  supported  the  fol- 
loiving  important  clubs  and  associations,  in 
advertising  and  netvspaper  circles: 

Newspaper  Proprietors’  Association. 

Weekly  Newspaper  and  Periodical  Pro¬ 
prietors’  Association. 

Newspaper  Society. 

Scottish  Daily  Newspaper  Society. 

British  Association  of  Trade  and  Technical 
Journals. 

Association  of  British  Advertising  Agents. 
A.B.A.A.  Audit  Bureau. 

Association  of  Advertisement  Managers. 
Incorporated  Sales  Managers’  Assoc. 

Incorporated  Society  of  Advertisement  Con¬ 
sultants. 

Advertising  Club  of  Ulster. 

Incorporated  Association  of  Retail  Dis¬ 
tributors. 

Incorporated  Society  of  British  Advertisers. 
Aldwych  Club. 

Publicity  Club. 

Fleet  Street  Club. 

United  Billposters  Association. 

British  Association  of  Display  Men. 
Federation  of  Master  Printers. 

Delegates  from  these  associations  will  attend  the 
Atlantic  City  Convention. 


IN  THE  SUMMER  OF  1 924 

X  the  British  Empire  will  be  “at 
home”  at  the  Great  Empire 
Exhibition  to  be  held  in  London. 
There  will  be  assembled  a  gath¬ 
ering  of  all  our  scattered  nations 
and  peoples.  American  manu¬ 
facturers  and  publicity  men  can 
see,  study  and  buy  the  products 
and  craftsmanship  of  British  and 
Dominion  manufacturers.  The 
Newspaper,  Advertising  and 
Manufacturing  interests  of  Great 
Britain  cordially  invite  the  Asso¬ 
ciated  Advertising  Clubs  of  the 
World  to  hold  the  1924  Con¬ 
vention  in  London. 

JOHN  CHESHIRE 

President 

THE  THIRTY  CLUB  OF  LONDON 


X 
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ATTEMPT  TO  RAISE  MORAL  STANDARD 
OF  ADVERTISING  IN  JAPAN 

Newly  Formed  Institute  of  Journalists  Takes  Up  Cudgels 
Against  Suggestive  and  Indecent  Copy 
in  Newspapers 

By  JOHN  R.  MORRIS 

l  ar  liastcrn  Lditor,  Editok  &  Publishek 

n'’OKV(J,  MAY  5. — A  movement  cal-  ive,  a  total  of  27,555  lines  (approximately 
ciliated  to  raise  the  moral  stand-  lines  to  the  column  inch).  Com- 

ard  of  advertising  in  Japan — decidedly  pared  with  “acceptable  advertisements 
low  in  the  past,  judged  by  American  published  in  the  same  newspapers  dur- 
etandards — has  lieen  undertaken  by  the  ing  the  same  period,  the  bad  copy  con- 
newly-orgaiiizid  Institute  of  Journalists,  stituted  2.561  per  cent, 
which  is  sponsored  by  Shimbun  Oyobi  The  number  of  “objectionable”  adver- 
Shimbunkishi,  the  Editor  &  Pubi.isher  tisements  published  in  the  newspapers 
of  the  Orient.  concerned  were  as  follows : 

The  members  of  the  Institute  of  ,,s.,ka  Mainichi  .  i.S 

Journalists,  though  not  indicated  by  the  Tokyo  Nichi  Nichi .  6S 

organization’s  name,  are  chiefly  the  ad-  Tokyo  Kokumin  .  57 

-  -  -  Tokyo  Vorwl/.u  '' 


vertising  representatives  of  large  Japa-  (Vsaka  As°ah7  I!!  i!! ’.i . '.  5J 

nese  linns  who  have  seen  the  adverse  in-  Tokyo  1  lochi  . .  50 

fluence  which  the  present  lax  standards  Vaijato  .  -13 

exert  over  advertising  in  general.  They  ivt^^Yomiuri’ Tt" 

have  taken  up  the  problem  in  a  thorough  Tokyo  Jiji  . 6 

and  systematic  manner,  determined  to  en-  T"^yo  Miyako  .  .'0 

list  the  necessary  support  of  the  pub-  rioo.”  .  is 

lishers  and  to  persuade  them  to  take  a  Tokyo  ('lui«ai  17 

firm  stand  against  the  publication  of  Tokyo  Niroku  .  13 

offensive  advertisements.  Tokyo  Mamichi  .  7 

Many  advertisements  publislied  daily  The  numfier  of  lines  the  above  adver- 


WEEKLY  HA5  PRINTED  BIBLE 
CHAPTER  IN  932  ISSUES 

CHARLES  F.  HACKETT,  editor  of 
the  Parker  (S.  D.)  Weekly  New 
Era,  claims  priority  in  sensing  the 
popularity  of  the  Bible  feature. 
Eighteen  years  ago  this  summer  Mr. 
Harkett  began  printing  the  Bible,  one 
chapter  a  week,  in  his  newspaper. 
Commencing  with  Genesis  he  has  ad¬ 
hered  to  his  purpose  52  weeks  each 
year  and  for  932  consecutive  issues, 
the  feature  was  maintained. 

The  Old  Testament  is  now  com¬ 
pletely  published  and  Mr.  Hackett  has 
set  out  to  follow  the  same  policy  with 
the  New  Testament,  which  will  re¬ 
quire  live  years  and  twenty  weeks  for 
publishing  the  280  chapters,  which 
should  end  in  September,  1928. 


PLAY  UP  MAIL  MATTER, 
ADVISES  ABBOTT 


“I  think  that  the  American  press  has 
suffered  greatly  by  this  inclination  to 
substitute  the  necessarily  brief  and  often 
scrappy  cable  letter  for  the  carefully  ma¬ 
tured  article,”  he  declared. 

He  asserted  that  the  systematic  pub¬ 
lishing  of  a  series  of  criminal  stories  by 
the  newspapers  in  a  city  invariably  leads 
to  an  increase  of  crimes.  He  continued: 

".\  group  of  newspaper  men  in  any  city  can 
start  a  crime  wave  by  declaring  that  one  exist! 
and  usually  can  end  one  by  forgetting  all  about 
it.  Any  physician  will  tell  you  that  a  similar 
pursuit  of  "health  news'  will  extend  into  a  dan¬ 
gerous  epidemic  a  few  sporadic  cases  of  dis- 
ea.ses  which  are  thought  to  be  rapidly  com¬ 
municable. 

“Certainly  a  tendency  toward  more  dignity 
and  restraint  will  have  to  be  developed  and 
cultivated  if  newspaper  editors  wish  to  recover 
that  public  influence  which  it  universally  is  ad¬ 
mitted  they  now  have  lost,  and  if  we  are  to 
recover  the  voice  of  authority  with  which  the 
successful  editor  of  25  years  ago  often  spoke. 

“While  I  wruld  not  advocate  the  control  of 
news  columns  by  advertisers,  I  would  welcome 
any  influence  brought  to  bear  to  make  news¬ 
paper  columns  cleaner  and  more  acceptable  to 
clean-minded  readers  than  they  are  today — 
whether  the  influence  emanated  from  an  agen¬ 
cy,  a  school  of  journalism,  or  a  church. 

“1  think  the  time  is  at  hand  when  there  will 


It  Doesn’t  Have  to  Come  Over  the  *'’5  educated  journalist,  such 

n  ».*  1  as  a  school  of  journalism  should  produce,  a 


Tokyo  Mainichi  .  7 

The  numlicr  of  lines  the  above  adver- 


Wires  to  Be  News,  Declares 
Christian  Science  Moni¬ 
tor  Editor 


in  llie  most  conservative  newspapers  of  tisements  constituted  in  each  newspaper 

Tokyo  and  (Jsaka  are  such  that  they  were  as  follows : 

would  not  lie  considered  by  any  advertis-  ,  .\salii  3  252 

ing  manager  in  the  United  States.  .Adver-  ii,iciii  *.  . _ 2'.s  )6 

tisements  which  arc  suggestive  and  in-  Kokumin  .  2,t')6 

decent,  from  our  point  of  view,  are  ; '  j,- . 

mingled  indiscriminately  with  advertis-  Tokyo  A'^ahi  .  2.' 12 

ing  of  the  highest  class,  and  at  least  until  Tokyo  Nichi  Nichi .  2,539 

the  Institute  of  Journalists  took  the  mat-  .  I'iH 

ter  under  consideration,  nothing  said  or  v'nniiiiri  [  .i  . '^74 

done  in  an  effort  to  remedy  the  situation  Mijako  .  724 

had  any  appreciable  eflfect.  Advertising  . 

managers  here  are  quick  to  explain,  how-  Niroku  !!.!..!!!!!!!!!!!!!!!!..!.  488 

ever,  that  standards  of  respectability  and  Tokyo  .M.-iinichi .  468 

propriety  are  much  diflferent  in  Japan  ‘  . 


sharp  demarcation  between  the  varying  types 
of  journalism  and  another  distinction  drawn 
between  a  circulation  obtained  by  the  legiti- 
iiiafe  methods  of  printing  proper  news,  features 
and  opinion,  and  circulation  obtained  by  the 
devices  of  the  charlatan,  the  sensationalist,  or 


1M.1-  “Xews  is  news  until  it  is  rc.ld  ”  said  devices  of  the  charlatan,  the  sensationalist,  or 

taper  \Villis  J.  Abbott,  of  Boston,  editor  of' the  <^a‘c''  Penny  gift  distributions.” 

Christian  Science  Monitor,  in  an  address  ~  ;  T 

3.352  before  the  Medill  School  of  Journalism,  Alabama  Daily  Stretches 

2^)6  He  spoke  of  the  belief  among  The  Talladega  (Ala.)  Daily  Home  has 

2.7:3  some  editors  that  correspondence  coming  been  enlarged  to  a  standard  seven-column 


2.713  by  mail  has  lost  its  value. 
2. '12 


Niffiku  . 

Tftkvo  .Mainichi . 


from  those  prevailing  in  the  United  The  percentage  of  total  lineage  con- 
States,  and  the  newspapers  of  the  two  sidcred  to  lie  “objectionable”  was: 

countries  must  be  judged  by  different  Samato .  6.751 

standards.  Tokyo  .  4.142 

Several  who  discutsed  the  matter  with  .  i'?1q 

Editor  &  Publisher  s  representative  T„kyo  Asahi  .  3.478 

pointed  out  also  that  the  press  here  is  Kokiimin  . .  3.418 

maiiv  years  younger  than  the  American  .  2.831 

press,  and  perfection  does  not  come  all  at  Osaka  Asahi  .  2.210 

once.  A  good  proportion  of  them  de-  Maiyu  .  2. oil 

dared  their  offices  had  tried  to  minimize  Jd' ,  •  ■  • .  J  ^'*5 

the  amount  of  objectionable  copy  pub-  ;  _ K825 

lished,  and  that  many  advertisements  are  (  hugai  .  1.413 

refused  even  now,  hut  that  competition  . 

compels  them  to  run  others  which  they  ■  '7“  "  . 

would  prefer  not  to  receive.  Every  one  A  good  many  of  the  offensive  adver- 


1@1 


■Miyako  .  0.90"! 

A  good  many  of  the  offensive  adver- 


questioned  expressed  his  willingness  to  tisements,  according  to  the  men  who  con- 
co-operate  in  the  present  effort  to  raise  ducted  the  investigation,  could  be  made 


the  standards. 

As  the  principal  feature  of  its  organ- 


acceptable  by  correction  of  the  wording 
and  be  even  more  effective  as  far  as  their 


ized  invc.stigation,  the  new  society  kept  sales  power  is  concerned.  Others,  it  was 
a  careful  check  for  12  days  recently  on  contended,  are  unlit  for  publication  in 
advertisements  appearing  in  16  of  the  <laily  newspapers  which  arc  read  in 
leading  dailies  of  O.saka  and  Tokyo,  thousands  of  homes  by  all  the  members 
Whether  a  certain  advertisement  was  to  of  the  family. 

be  considered  suitable  for  publication  or  The  first  meeting  of  the  society  after 
objectionable  was  decided  after  mature  the  completion  of  the  12-day  survey  was 
deliberation  and  the  tabulated  results  tell  conducted  with  enthusiasm  and  well  re- 


a  story  in  them.selvcs. 


ccived  by  the  advertising  managers  of 


During  the  12  days  the  16  newspapers  most  of  the  newspapers,  who  are  willing 
included  in  the  record  published  623  ad-  to  go  more  than  half-way  in  any  organ- 
vertisements  which  were  judged  offens-  ized  attempt  to  improve  the  situation. 


CpawoqdVoung 


The  Dallas  News  is  tlie  new 
jtaper  this  week. 


Eurnished  full  page  matrices,  black  alone,  black 
and  red,  and  black  and  three  colors;  or,  as  part 
of  a  printed  comic  section. 


HERALD-SUN  SYNDICATE,  280  B’way,  New  York  City 


WASHINGTON’S  im¬ 
portance  is  recognized 
by  the  great  railroads — who 
run  their  fastest  trains  in  and 
out  of  the  National  Capital 
and  Chicago — linking  these 
two  great  centers  by  over¬ 
night  travel. 

Washington  is  a  community 
you  should  exploit  in  behalf 
of  your  product.  It  is  so  easily 
accomplished  with  ONE  pa¬ 
per— THE  STAR. 

Sflje 

WITH  SUNDAY  MORNING  EDITION 

WASHINGTON,  D.  C. 


Write  us  direct  or  through  our 


New  York  OfRcc 
Dan  A.  Carroll 
!$•  Nassau  Straet 


Paris  Office 
S  Rue  Lamartine 


Chicafo  Office 
J.  E.  Lutz 
Tower  BuUdlaf 


/ 


TRADE  PAPER  EDITORS  Typographical  Union,  and  the  long-stand- 
.  '*18  contest  between  the  local  union  and 

HEAR  U.  S.  PRORI  .EMS  the  Seattle  Times  over  the  discharge  of 

_  a  printer  by  the  foreman,  has  been  dis- 

Buuness  Journal  Editors  Are  Ad-  tt  • 

,  j  t  u  1  I  1.  LI  The  suit  was  known  as  \V .  H.  Stivers, 

dres^d  by  Hoover  and  John  Hay.  ^  Typographical 

Union  No.  202,  appellant,  against  C.  B. 
Blethen,  et  al.,  and  the  Times  Printing 
Company  of  Seattle. 

When  Stivers  was  discharged  by  C.  W. 
Jeffs,  foreman,  reinstatement  was  de¬ 
manded  by  the  Times  chapel  and  then  by 
the  Seattle  Union,  and  refused,  the  Times 
asserting  the  executive  council  had  sole 
jurisdiction.  Pending  settlement,  the 
Times  continued  payment  of  the  salary, 
totaling  $848.  When  the  executive  coun¬ 
cil  ruled  against  it,  the  local  union  was 
ordered  to  repay  the  money  to  the  Times, 
and  when  the  1920  convention  confirmed 
this  order,  the  Seattle  Union  resorted  to 
the  courts.  _ 


Sixteen  editors  of  trade  publications, 
members  of  the  National  Conference  of 
Business  Paper  Editors,  took  part  in  a 
monthly  meeting  in  Washington,  May  21. 

The  editors  lunched  with  John  Hays 
Hammond,  chairman  of  the  United  States 
Coal  Commission,  and  received  from  Mr. 
Hammond  an  interesting  account  of  the 
propn'css  of  the  commission  in  its  investi¬ 
gation  of  the  fuel  industry. 

A  program  arranged  by  the  United 
States  Chamber  of  Commerce  was  carried 
out  later  in  the  day,  H.  F.  Phelps,  E.  H. 
Goodwin,  John  D.  Redpath  and  A.  C. 
Barber,  of  the  Chamber,  outlining  for  the 
business  editors  the  recent  undertakings 
of  the  national  business  organization. 

The  meeting  was  concluded  with  a  din¬ 
ner  at  which  Herbert  Hoover,  Secretary 
of  Commerce,  spoke  more  or  less  confi¬ 
dentially  of  the  activities  of  his  depart¬ 
ment.  F.'ditors  partiejnating  in  the  con¬ 
ference  were: 

C.  W.  Slicks,  Ttusiness  Transportation,  New 
York;  K.  Dawson  Hall,  Coal  .\pe.  New  York; 
E.  F.  Roberts,  Atlantic  Coast  Merchant,  New 
York:  Julian  Chase,  Class  Journal  PublishinR 
Company,  New  York;  S.  D.  Kirkpatrick, 
Chemical  and  Metallurgical  Engineering,  New 
York;  R.  S.  McBride,  Washington,  Mefiraw- 
Hill  Publications,  New  York:  Frank  C.  Wright, 
Engineering  News  Record,  New  York;  A.  P. 
Pearson.  United  Publishers’  Corporation,  New 
Yrrk;  F.  R.  I.yon,  Power,  New  York;  A.  F. 
Stulburg.  Railway  Age,  New  York;  W.  V’. 
Morrow,  Furniture  Manufacturer  and  .\rtisan. 
Grand  Rapids;  R.  R.  Rau,  Grand  Rapids,  I'ur- 
niture  Record;  H.  I-  Brown,  Electric  Railway 
Journal,  New  York;  A.  I.  Findlay,  Iron  Age, 
New  York:  Ralph  C.  Bushbey,  India  Rubtier 
Review.  Akron;  and  K.  H.  Condit,  .American 
Machinist,  New  York. 


MANY  NEW  LINEAGE  PEAKS 


April  Gain  in  29  Cities  Was  1 1  Per  Cent 
— Total  126,835,838  Lines 

.-\11  but  two  of  the  29  cities,  whose 
iiewspaiK-rs'  lineage  for  April,  1923  and 
1922,  is  compared  by  the  New  York  Eve¬ 
ning  Post  Statistical  IJepartnient,  shared 
in  the  gain  of  12,785,850  lines  gain  regis¬ 
tered  this  year.  The  1923  total  was 
126,M5,838,  11  per  cent  above  that  for 
1922.  (Jf  the  127  papers  listed,  103 
showed  a  gain,  23  showed  a  loss  and  no 
comparison  was  available  in  one  ca.se. 
New  peaks  for  all  time  were  set  in 
Chicago,  Pliiladelphia.  St.  Louis,  Boston, 
Los  Angeles,  San  Francisco,  Cincinnati, 
and  Minneai>olis.  The  totals  by  cities 
follow : 

1923  1922  Osin 

New  York...  15.630,614  14.398,424  1,232.190 

Chicago  _  7,690,248  6.870.906  819.342 

Philadelphia..  7.860,648  7.046.978  813,670 

Detroit  .  5,242.300  4,415,684  826,616 

Heveland  . .  4,443,450  3,695.400  748,050 

St.  Louis...  4,523,560  4,110.460  413,100 

Boston  .  6,151.652  5.847,798  303,854 

Baltimore  ..  5.008.707  4.545.524  463,183 

Los  Angeles.  8.VI.684  7,251.384  1,140,300 

Buffalo  .  3.”  9,647  3,373.073  506.574 

S.m  Fran’sco  4.926,208  4.541,040  385,168 

Milwaukee...  3,295,355  2.852,431  442,924 

Washington..  4.300.893  4,369.024  ‘68.131 

Cincinnati  .  .  3,763.:00  3,203,700  559.800 

New  Orleans  3,281,942  3,337.058  *55.116 

Minneapolis..  3.675.816  3.222.633  453.183 

Seattle  .  2,732,660  2,647.288  85,372 

Indianapolis..  3.135,747  2.918.994  216,753 

Denver  .  2.374,708  2,299.724  74.984 

*■  ■  2.969,932  2,588,732  381,200 

3.491,436  3,090.190  401.246 

2.986,473  2.586,728  399,745 

2.740,878  2..303.014  437.864 

2,056,586  1.732.920  323,666 

2.420.250  2.148,328  271.922 

1.959,748  1,721.650  238,098 

2,319,410  1.949.129  370.281 

3.126.018  2,652,734  473.284 

2,455,768  2,329,040  126,728 


The  Hochi’s  Magnificent  New  Builiint  Just  Completed  In  tiie  Heart  ol  Tokyo 


HEADS  POOR  RICHARD  CLUB 


Japan*s  Oldest  Evening  Newspaper 
With  Large  Morning  Edition 


Keystone  Maga-  {'"'"uvme 
zine,  a  jewelers  st.  Paul. . 
publication,  was  <'ahland  .. 
president. 

Mr.  Doyle  is  Richmond 
active  in  the  Dayton  ... 
Chamber  of  * 
Commerce,  in 
port  development,  — 
in  the  Manufac¬ 
turers’  Club,  and 
the  various  civic 
clubs.  He  has 
been  a  director  of 
the  Poor  Richard 
Club  for  some 
years,  and  last  „f 
year  was  chairman  of  the  Speakers’  he 
Committee.  I  ^ 

Other  officers  elected  were:  Vice-  Xc 
presidents,  Lee  E.  Hood,  vice-president  15_ 
Richard  A.  Eolcy  Advertising  Agency;  on 
Karl  Hloomingdale,  Bloomingdale-Weiler  r; 
.\dvcrtising  Agency ;  Philip  C.  Staples, 
vice-president  Bell  Telephone  Company  28-mi'le 
of  Pennsylvania:  Rowe  Stewart,  business  Mounla 
manager  of  the  Record;  Charles  A.  Stin-  jeys  ,yj 
son,  president  Gatchell  &  Manning,  photo-  V 

engravers;  secretary,  George  E.  Loane,  Reset 
eastern  representative  Capper  Publica-  tnember 
tions;  treasurer,  John  M.  Fogclsanger,  attend  < 
financier;  directors,  King  Aitkin,  .^it-  their  fii 
kin-Kynctt  Advertising  Agency;  Philip  treisnn 
Kind.  S.  Kind  &  Sons,  jewelers;  and  x.  j.,  h 
Edwin  Lewis,  general  passenger  agent  a  perso 
for  the  Philadelphia  &  Reading  Railway,  charge 
The  inauguration  of  officers  will  take  \y  Qj 
place  at  the  clubhouse  July  2.  treason 


The  Hochi  Shimbun  was  established  in  1872  by  the  late 
Marquis  Okuma,  and  continuously  since  that  early  date 
has  lent  all  its  influence  to  the  support  of  its  great  founder’s 
lofty  ideals. 

In  the  foreign  news  held  the  Hochi  has  built  up  a  service 
which  is  unexcelled,  and 
which  has  earned  for  it  j-— 
many  readers  who  are  in-  i 
tensely  interested  in  per-  i  .  .  .  .  t. 

sons  and  events  abroad.  •  vertising  ates 

This  interest  has  been  •  „  i-  -ir  ■,  nr 

t  A  .  *  j  'Per  line . Y  1.25 

found  to  exert  consider-  * 

able  influence  on  their  •  Per  Column... Y  170.00 

taste  in  the  purchase  of  •  Per  inch . Y  12.50 

imported  commodities  and  ■  n  -vo  n/vn  nn 

unioubtedly  has  increased  j  . Y2,000.00 

their  consumption  of  prod-  ■ 
ucts  from  abroad.  l-w--. 


JERSEY  PRESS  MEETS  JUNE  IS 


Baktlev  j.  Doyle 


SEATTLE  UNION  LOSES  HGHT 


TOKYO,  JAPAN 
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Editor  &  Publisher  for  May  26,  192  3 


JOURNALIST  OWES  FIRST  ALLEGIANCE 
TO  HIS  COUNTRY 


United  States  Today  Needs  Ardent  Support  of  Everyone  with 
Influence,  Missouri  Graduates  Are  Told  by 
Frederic  J.  Haskin 


By  JAMES  WRIGHT  BROWN,  JR. 

{Ily  TelegrafU  to  Editor  &  Publisher; 


^OLUMBIA,  Mo.,  May  23. — “I  have 
one  conviction  about  newspaper 
work,  that  of  maintaining  the  Federal 
Government  of  the  United  States,”  said 
h'rederic  J.  Haskin,  of  Washington, 
D.  C,  last  night,  speaking  at  the  Uni¬ 
versity  of  Missouri. 

“I’arties  may  come  and  men  may  pass, 
but  the  United  States  Government  stands 
above  them  all.  It  is  the  best  govern¬ 
ment  that  any  people  in  the  world  have 
ever  had,  and  it  deserves,  particularly  at 
this  time,  the  ardent  support  of  every 
.American  who  has  influence.  I  fear  th^t 
many  people  in  the  United  States  do  not 
properly  appreciate  the  benefits  of  liberty 
and  freedom. 

“H.  G.  Wells  recently  called  attention 
to  the  distress  and  hardship  of  traveling 
between  London  and  Moscow.  It  is  the 
most  fearful  experience  in  the  world 
abroad.  On  the  other  hand,  if  you  de¬ 
cide  to  go  from  New  York  to  St.  Louis 
you  can  get  a  ticket  easily  and  go  as  free 
as  can  be.  That  is  what  this  country 
means  to  you.  This  has  been  made  pos¬ 
sible  by  the  utility  and  richness  of  the 
country,  and  by  the  supporting  influences 
of  the  Federal  Government  of  the  United 
States.  It  takes  from  all  men  and  all 
parties  the  best  they  have  and  survives 
and  gro^ws. 

“And  all  this  might  and  majesty  is 
yours.  Uncle  Sam  does  a  thousand 
things  in  a  tflfllisand  ways,  and  he  does 
them  all  for  you.  He  reads  the  shifting 
winds  and  prophesies  the  weather.  He 
speeds  the  sure,  swift  flight  of  the  two- 
cent  letter.  He  smites  the  rock  and  the 
dead  waste  of  the  desert  blooms  with  life. 
He  walks  the  ocean  lanes  to  make  safe 
the  way  of  the  mariner.  He  is  the  father 
of  invention.  He  is  the  conqueror  of  dis¬ 
ease.  He  makes  the  money.  He  regu¬ 
lates  the  time.  He  is  the  great  record- 
keeper  and  the  master  builder.  He  is 
teacher  and  law-giver  and  judges.  He 
served  your  fathers  and  your  fathers’ 
fathers  and  he  will  continue  to  serve  you 
and  your  children  and  your  childrens’ 
children.  Every  hour  of  your  life,  wak¬ 
ing  or  sleeping,  no  matter  how  long  you 
may  live,  he  is  your  faithful  servitor  and 
your  watchful  guardian.  He  is  the  un¬ 
selfish,  undefeated  champion  of  liberty. 
He  is  your  Uncle  Sam.” 

Mr.  Haskin  described  the  Haskin  Serv¬ 
ice,  which  he  owns  and  operates,  as  fol¬ 
lows  : 

“I  own  and  direct  a  new  idea,  at  least 
a  new  development,  in  modern  journalism. 
I  am  director  of  the  largest  free  infor¬ 
mation  bureau  in  the  world.  The  func¬ 
tion  of  this  bureau  is  to  answer  questions 
for  the  readers,  and  as  far  as  that’s  con¬ 
cerned,  for  the  public  generally,  and  to 
procure  from  proper  sources,  for  free 
distribution,  all  possible  kinds  of  litera¬ 
ture,  including  the  publications  of  the 
government  and  booklets  which  are  man¬ 
ufactured  especially  for  my  use.  I  pro¬ 
cure  booklets  on  over  1,000  subjects 


which  are  given  away  to  the  public  for 
two  cents.  We  answer  all  questions  put 
by  the  public  in  any  matter  of  fact  for 
no  greater  cost  than  two  cents  for  return 
postage. 

“I  am  a  sort  of  agent  in  Washington 
representing  the  constituency  of  any  com¬ 
munity.  W^e  have  no  influence  and  no 
favoritism,  and  no  reason  to  function  ex¬ 
cept  that  we  know  the  source  of  infor¬ 
mation.  And  it  is  a  very  extraordinary 
service  that  we  perform.  I  have  the 
largest  mail,  incoming  or  outgoing  of  any 
firm  or  individual  in  the  District  of  Co¬ 
lumbia,  except  the  Government  itself.  I 
have  received  50,000  letters  in  a  single 
mail.  The  value  of  the  printed  matter 
that  I  gave  away  last  year  was  in  excess 
of  $200,000.  My  annual  bill  for  wages  is 
almost  $100,000.  I  employ  nearly  100 
young  women,  who  translate  from  all 
languages  and  are  experts  on  every  con¬ 
ceivable  subject. 

“The  other  morning  a  letter  came  from 
a  little  girl  who  said  she  had  four  little 
brothers  who  were  noisy  and  mean  to  her. 
She  did  not  want  any  more  brothers.  She 
wanted  a  sister  and  asked  the  address  of 
the  stork. 

“.'\  man  wanted  to  know  if  he  were 
arrested,  whether  he  could  get  a  reduc¬ 
tion  of  his  fine  if  he  walked  to  the  police 
station  instead  of  riding  in  the  patrol 
wagon. 

‘‘A  woman  wanted  to  know  how  to  go 
about  buying  a  poetic  license.  A  man 
wanted  to  know  what  was  the  legal 
process  of  coining  a  word. 

“The  United  States  Bureau  of  Stand¬ 
ards  performs  things  more  strange  than 
the  things  described  in  the  Arabian 
Nights.  In  the  weighing  division  you 
may  take  a  piece  of  paper,  write  your 
name  on  it,  and  they  will  weigh  your 
signature.  They  will  even  weigh  the  dot 
of  an  “i”  and  the  cross  of  the  “t”  if  it 
were  necessary. 

“I  hope  you  will  pardon  me  if  I  refer 
briefly  to  my  own  experience,  because  it 
shows  what  a  boy  may  accomplish  with¬ 
out  education  or  special  advantage.  I 
was  formerly  a  devil  on  the  Shelbina 
(Mo.)  Torchlight,  nicknamed  the  ‘Week¬ 
ly  Struggle.’  At  a  very  early  age  I 
gained  fame  for  writing  on  the  subject 
of  hard  times.  No  one  in  Missouri  was 
then,  or  ever  has  been,  poorer  than  I  was. 

“Tf  an  uneducated  country  boy  could 
have  the  experience  that  I  have,  it  is  all 
the  more  reasonable  to  believe  that  with 
proper  training,  such  as  given  here  to 
the  young  men  and  women  of  this  school, 
you  ought  to  have  a  much  better  chance 
than  I  have  had. 

“.•\t  night,  when  my  mother  busied  her¬ 
self  with  her  work,  I  read  books  on  travel 
and  got  the  desire  to  see  the  world  and 
.scepes  about  which  I  read. 

“My  mother  said  I  could  go.  It  was  a 
brave  undertaking.  1  have  traversed  all 
lands,  have  tossed  on  all  seas,  and  I  have 
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been  privileged  to  walk  with  the  elect  and 
confer  with  those  who  stood  in  the  seats 
of  the  mighty.  I  have  been  in  every  state 
in  the  Union,  in  every  kind  of  an  assign¬ 
ment,  from  horse-racing  to  Methodism, 
and  hangings  and  murders.  I  have  been 
in  Alaska,  in  every  province  in  Canada, 
every  state  in  South  .America,  every  island 
in  the  West  Indies.  I  have  ridden  a  mule 
over  the  .\ndes.  I  have  interviewed  the 
Pope,  met  the  Mikado,  lived  nine  months 
in  Havana. 

“I  say  this  to  you  as  an  illustration  of 
the  possibilities  of  a  profession  such  as 
ours  where  a  boy  may  work  his  way  and 
see  the  world.  But  after  all,  there  is  no 
scene  of  regal  ceremony  that  I  would 
rather  see  than  grand  old  Missouri  in 
May.” 


to  writer  talk  on  the  business  and  profes¬ 
sion  of  writing. 

Following  the  afternoon’s  program  the 
annual  subscription  banquet  of  the  gpiild 
was  held  at  the  Boone  Tavern.  The  fol¬ 
lowing  ofticers  were  then  elected:  presi¬ 
dent,  J.  B.  Ellis;  first  vice-president,  S. 
F.  Grinstead;  second  vice-president,  Mrs. 
R.  W.  Freudenberger ;  secretary-treas¬ 
urer,  P.  Casper  Harvey. 


EDITORIAL  PAGE  BOOMED 


LESS  SPEED,  MORE  CARE, 
MISSOURI  THEME 


(Continued  from  page  7) 


record,  however,  as  opposing  the  Clean 
Books  bill  advocated  by  Justice  Ford,  as 
too  dangerous  and  radical. 

The_  afternoon  program  was  opened  by 
a  semi-humorous  address  by  Dr.  Jay  W. 
Hudson,  author  of  “Abbe  Pierre,”  who 
spoke  on  “Novel  Writing,  Its  Cause  and 
Cure.”  E.  Haldeman  Julius,  author  and 
publisher  of  the  famous  pocket  series,  five 
million  of  which  he  said  he  sold  last  year, 
followed  with  an  address  on  Publish¬ 
er’s  Viewpoint  of  Writing.” 

Miss  Temple  Bailey,  author  of  “The 
Dim  Lantern,”  then  took  the  platform 
and  thrilled  her  audience  with  a  writer 


College  Newspaper  Men  Hear  Its 
Influence  Is  Growing 

The  newspaper  editorial  page  is  exert¬ 
ing  an  increasing  influence  on  the  life  of 
the  nation,  speakers  told  the  Intercol¬ 
legiate  Newspaper  Association  of  the 
Middle  .\tlantic  States  at  Haverford  Col¬ 
lege,  May  18. 

On  the  other  hand,  the  opinion  was  ex¬ 
pressed  that  competition  in  furnishing 
news  and  haste  and  confusion  in  news 
gathering  tended  to  make  the  reportorial 
columns  less  reliable. 

The  Muhlenberg  (Pa.)  Weekly  was 
announced  as  the  winner  of  the  Philadel¬ 
phia  Public  Ledger  prize  of  $50  for  typo¬ 
graphical  and  editorial  excellence,  general 
appearance  and  style. 

Dr.  William  W.  Comfort,  president  of 
Haverford  College,  was  caustic  in  his 
criticism  of  news  columns  in  some  news¬ 
papers. 

“I  wish  to  emphasize  the  necessity  for 
truth  telling,”  he  said.  “A  little  paper 
full  of  truth  is  better  than  a  big  one  full 
of  lies.” 

Carl  W.  Ackerman,  former  war  corre¬ 
spondent,  said  the  future  of  the  news¬ 
paper  lay  in  the  editorial  page. 


'hs  St.L€'um 

says, 

"SHm  me! 


WKat  local  advertising 
are  you  ^oin^  to  do  for  ME?' 

Tell  the  customers  of  country  retailers 
about  your  goods,  if  you  can  afford  to,  BUT 
-r-don’t  expect  to  sell  the  St.  Louis  dealer 
unless  you  show  him  that  you  are  actually 
going  to  tell  the  greatest  number  of  St. 
Louisans  about  your  products.  In  other 
words,  the  manufacturer  who  comes  into  this 
market  has  to  thoroughly  cover  St.  Louis. 

St.  Louis  can  only  be  covered  in  one  way — 
by  using  the  two  large  evening  papers  that 
are  taken  home  and  read  by  the  purchasing 
agents  of  its  households.  With  this  com¬ 
bination  you  reach,  with  minimum  dupli¬ 
cation,  the  greatest  possible  number  of  cus¬ 
tomers  of  the  city  dealer. 


“Show  the  St.  Louis  dealer”  a  local 
advertising  schedule  calling  for  the 
two  large  evening  newspapers.  One 
of  them  — 


THE  ST.  LOUIS  STAR  ‘ 
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BEAZELL  TELLS  STORY 
OF  TABERT  EXPOSE 

AMistant  Manai^ing  Editor  of  the 
World  Addresses  National  Con* 
ference  of  Social  Work  at 
Washington 

Speaking  on  “Public  Opinion  and  Social 
Progress,’’  before  the  National  Confer- 


fre  to  the  arresting  sheriff  from  the  lumber 
company  that  leased  all  prisoners  of  this  county. 

“Prison  meant  to  this  boy  the  shame  that 
it  would  to  you  or  me,  and  he  telegraphed  to 
North  Ifakcta  for  money  to  pay  his  fine.  It 
was  sent,  with  enough  more  to  take  him  back 
he  me,  but  there  was  that  matter  of  the  $20 
fee  for  the  sheriff,  and  when  the  money  ar¬ 
rived,  without  so  much  as  an  effort  to  deliver 
it,  it  was  returned  with  a  nutation  that  ‘the 
party  had  left  town.’ 

“Anil  he  had  left  for  a  lumber  camp  in 
amthcr  county,  where  roads  were  being  built 
under  such  conditions  that  no  wages  could 


ence  of  Social  Work  at  Washington,  May  hire  enough  free  labor  to  build  them,  and 
23,  William  P.  Beazel,  assistant  manag-  without  convict  labor  they  would  go  unbuilt, 
ing  editor  of  the  New  York  World,  told  K'*""  convict  l.abor  could  not  o  pe  with  these 
the  story  of  Martin  Tabert’s  death  in  a  condition,  «cept  under  the  frightful  ctmpul- 

s>on  of  a  whipping  boss  an(!  his  ninc-poima 
nonda  convict  camp  and  of  how  the  ^  ^^^bination  so  literally  deadly  that 


World  came  to  intervene  in  the  case— an  ,be  law  which  permitted  it  was  yet  constrained 


intervention  which  resulted  in  the  enact¬ 
ment  of  legislation  ending  the  flogging 
system  in  Florida.  Mr.  Beazell  said: 

“In  the  cli  sing  years  of  the  war  an  in¬ 


to  limit  its  use  to  10  lashes  at  a  time. 

“In  such  a  camp  as  this,  the  North  Dakota 
boy  was  put  at  work  while  the  money  that 
should  have  freed  him  was  on  its  way  back 


valided  French  soldier  came  back  to  New  to  the  bank  in  whose  plainly  marked  envelope 
York.  He  had  been  a  waiter  in  various  well-  it  had  been  sent.  For  nearly  two  months  the 
known  clubs,  and  from  his  savings  had  invested  boy  worked  m,  sometimes  in  mud  and  water 
$1,700  in  a  plot  of  land  on  the  edge  of  the  to  his  hips,  with  the  poisons  of  the  swamp 
city.  His  plan  to  build  a  home  there,  with  covering  him  with  sores  and  filling  his  bo<ly 
a  bit  of  a  truck  garden  about  it  had  been  with  disease,  with  insects  driving  him  to  dis- 
halted  when  he  joined  the  colors,  and  after  traction,  with  blazing  sun  by  day  and  biting 
three  years  of  service  he  came  back  to  his  chill  by  night,  with  food  that  consisted  chiefly 
dream  as  eagerly  as  he  had  gone  to  the  de-  of  cow-peas  and  bedding  that  consisted  of  a 


fense  of  his  country. 

“But  Emil  Monjellard  found  no  land  await- 


single  sleazy  blanket. 

“Finally,  when  his  swollen,  sore-covered  feet 


ing  him  on  his  return.  Taxes  had  gone  un-  bred  agony  he  could  no  longer  endure,  the 
paid,  naturally  enough,  and  the  land  had  been  .isked  for  a  larger  pair  of  shoes.  The 

sold  at  auction  to  a  dealer  in  such  liens.  This  only  answer  was  an  order  to  lie  face  down 
dealer  would  sell  back  to  Monjellard,  but  at  on  the  ground.  Then  the  ‘whipping  boss,’  with 
a  price  net  only  beyond  the  veterans  ability  bis  he.ivy  foot  upi  n  his  neck,  laid  on  his 
but  nearly  as  great  as  the  original  investment,  wasted  IxKly  certainlv  40  lashes;  jicrhaps  more. 
It  was  one  of  those  most  outrageous  of  all  as  witnesses  later  declared.  Fellow  prisoners 


outrages — a  perfectly  legal  one. 


helped  the  boy  to  his  verminous  bunk,  and 


“Then  Monjellard  wrote  a  letter  to  the  there  he  died  three  days  later,  after  a  single 
World.  In  fewer  than  100  words  he  told  the  i*erfunctory  visit  by  the  camp  physician. 


story  of  his  little  tragedy — and  thereby  set 
down  the  preface  to  one  of  the  most  ex- 


“Six  months  later  the  buy’s  family  got  its 
first  intimation  that  he  had  not  died  from 


traordinary  annals  of  present-day  American  the  ‘natural  causes'  the  lumber  comi>any  had 
history.  reported.  An  inquiry  was  started  that  quickly 

“There  was  a  human  touch  in  Monjellard’s  brought  to  light  the  details  of  the  story  I 
plight  that  the  World  could  not  have  been  in-  have  just  sketched. 


different  to,  with  its  nearly  40  years  of  devotion 
to  just  such  service. 


“The  county  prisecutor  made  this  inquiry, 
and  in  hot  and  righteous  indignation  deier- 


“We  began  an  inquiry  We  found  that  as  ,bat  some  one  should  pay.  The  County 


the  law  stood  Monjellard  had  no  recourse. 
We  found  that  literally  thousands  of  others 


Comniissicners  joined  him,  and  their  senator 
laid  the  matter  before  the  legislature.  The 


moved  by  the  same  elemental  desire  for  a  Dakota  made  formal  protest 

home,  had  put  their  hard  wrung  savings  into  ,bj  State  of  Florida,  not  only  because  of 
land  that  fell  into  arrears  of  taxes  without  ,he  tragedy  itself  hut  because  of  the  system 
notice  to  them  and  that  had  been  sold,  after  ,ba,  had  made  it  possible.  The  State  of  Flor- 
advertisement,  it  is  true,  but  only  advertise-  demurring  against  the  form  of  the  protest. 


ment  in  village  newspapers  of  which  the  per¬ 
sons  most  concerned  never  even  heard.  We 
found  men  who  made  fat  livings  in  buying 
up  these  plots  and  either  selling  them  back  to 


expressed  its  regret  and  promised  a  grand 
jury  inquiry. 

“But  there  the  matter  rested.  North  Dakota 
had  set  in  motion  all  its  machinery,  from  the 


their  hai.less  former  owners  or  taking  title  co„„,y  the  State  Government  itself, 

for  the  pittance  that  the  taxes  amounted  to.  Beyond  that  is  could  not  go;  with  that,  it 
The  money  loss  actually  ran  into  millions;  the  seemed,  it  could  do  nothing  adequate. 


loss  in  the  shattered  hopes  of  the  home-seekers 
was  beyond  figuring. 


“One  night  at  the  end  of  February  there 
came  to  my  desk  in  the  tflice  of  the  World 


“We  found  a  way  eventually  of  ending  this  a  telegram  telling  in  barest  outline  this  story 
VICIOUS  system,  and  now  the  law  provides  that  Martin  Tabert,  the  farm  boy.  The  message 
such  properties  may  not  be  sold  until  the  j^om  Gudmiinder  Grimson,  the  State’s 

owner  has  had  unquestioned  notice  and  full  Attorney  of  Cavalier  County,  an  Icelander  by 
opportunity  to  protect  himself  if  he  desires.  way,  who  had  grown  up  on  the  farm 

Scores  of  properties  were  restored,  including  adjoining  that  of  Amundsen,  the  .Arctic  ex- 
Monjellard  s,  and  hundreds  of  others  saved.  he  worked  his  way  through 

...  interest  didn  t  stop  with  this,  college.  Mr.  Grimson  said  that  North  Dakota 

AVhy  was  there  so  extensive  buying  of  such  neeiled  help  in  the  Tabert  case;  would  tbc 
property  by  people  who  had  to  contrive  so  Worhl  give  it? 

desperately  to  make  it  their  own?  We  found  “Here  again  was  the  human  touch  to  which 
that  it  was  the  housing  shortage,  which  was  the  World  could  not  be  indifferent.  We  said 
not  yet  a  matter  of  common  understanding,  that  all  we  needed  to  know  was  whether  the 
but  which  was  making  its  first  pinch  felt  to  facts  in  the  case  were  true  as  they  were 


those  who  could  least  endure  the  pinch. 


alleged;  if  they  were,  we  could  and  would 


“Then  we  began  to  ask  why  there  was  such  help.  'The  evidence  came  on  in' the  next  mail, 
a  shortage.  The  immediate  cause,  of  course,  We  ex.amined  it  and  found  it  convincing  in 
was  the  war,  but  that  didn’t  account  for  it  all.  b,  e-iscntials. 

The  national  emergency  was  over,  but  prices  “Within  10  days  of  the  receiid  of  that  first 
of  everything  that  went  into  building  were  telegram  the  World  began  the  publication  of 
going  up  and  up  ^  and  up.  So  the  ^  World  story  of  Martin  Tabert,  and  a  staff 


ficrsiiaflrti  Samuel  L’ntermyer  to  see  if  it  ucre 
(wssible  to  find  what  might  be  discovered  at 


currespofident  was  irti  his  way  to  Florida. 
Within  another  10  days  the  country  was 


the  Ixdtoni  of  this  pyramid.  Two  hearings  be-  jjirrally  ringing  with  the  story. 


fere  a  magistrate  revealed  enough  to  scml  ur 
to  the  legislature  with  an  appeal  for  an  in¬ 
vestigation  by  the  State. 


“Newspapers  in  38  cities  took  it  up;  Florida 
il«vlf  seized  eagerly  on  the  opportunity  to 
wipe  out  a  system  that  an  actual  majority  had 


‘It  wasn  t  easy,  but  in  the  end  the  leps-  prote-iied  against  for  years,  but  which  had 
lature  acquiesced  and  the  I.ockwood  inquiry  i)ccn  maintained  by  a  political  minority  serving 
started.  You  must  recall  the  principal  achieve  its  own  material  ends  and  those  of  henefitting 
ments  of  its  three  years  of  work,  three  years  coriKirations — too  many  of  these  being  North- 
of  revelation,  retributi.n  and  reform  that  ern  owned,  as  was  the  I’utnam  Lumber  Com. 
sprang  directly  frtm  the  human  touch  in  a  ,,any  in  whose  veritable  slavery  Martin  rabert 


letter  from  a  poiliil 

“One  more  story  I  want  to  tell  you.  Two 


“In  47  days  from  the  first  publication 


years  ago  a  farm  l»y,  in  a  frontier  county  of  the  World,  Florida  had  abolished  the  leasing 
North  Dakota,  heard  the  call  of  the  road  as  of  cc  nvicts.  it  had  alx  lished  the  lash  as  a 
thousands  of  farm  boys  have  before.  He  dfd  means  cf  discipline;  the  judge  who  sentenceil 
not  start  out  until  the  fall  lull  came  and  so  Martin  Tabert  and  the  sheriff  who  iKicketed 
he  went  South.  He  reached  Florida  finally  the  fee  for  turning  him  over  had  been  re- 
and  finding  his  money  running  low,  with  no  moved  from  office;  and  the  ‘whiiiping  b.  ss’ 


job  in  sight,  turneil  North  again. 


“Not  far  from  the  capital  of  the  State  he  (if-jt  degree  murder. 


who  lashed  him  had  been  brought  to  trial  for 


was  arrested  for  riding  on  a  freight  train,  and 


“Can  you  ask  a  more  vivid  illustration  of 


was  convicted  of  vagrancy.  He  was  fined  the  power  of  public  opini.  n,  or  of  the  effective- 
$25,  which  of  course  he  could  not  pay,  with  ne^.s  of  the  news|»apcr  in  awakening  it?  Can 
the  alternative  of  90  days*  imprisonment,  you  jgij  ^  better  rule  for  seeking  and  gaining 
which  was  of  course  what  it  was  hoped  he  the  sttpprrt  ywi  need  than  the  simplicity  and 
would  hare  to  choose,  for  that  meant  a  $20  sincerity  of  the  appeal  of  Martin  Tabert?” 


GREATEST  ONE-DAY 
^  SALE  IN  THE  HISTORY 
OF  ONE  OF  THE  LEADING 
DEPARTMENT  STORES  IN 
INDIANAPOLIS  WAS  AC¬ 
COMPLISHED  B  Y  USING 
THE  INDIANAPOLIS  SUN¬ 
DAY  STAR  Exclusively 

THERE  IS  NO  ARGUMENT, 
THIS  SALE  PROVED  BE¬ 
YOND  QUESTION  THE 
ENORMOUS  PULLING 
POWER  OF  THIS  GREAT 
INDIANAPOLIS  NEWS¬ 
PAPER. 


By  not  using  the  Indian¬ 
apolis  Star  you  are  simply 
ignoring  a  market  composed 
of  prosperous  Indiana  peo¬ 
ple  that  buy  what  they  see 
advertised  in  The  Star. 


The  INDIANAPOLIS  STAR 

ALWAYS  FIRST  — ALWAYS  FAIR  — ALWAYS  COMPLETE 


^^kaffer  Group 
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SCRIPPS-HOWARD  PRESS  DEMAND  CURB 
BY  CONGRESS  ON  SUPREME  COURT 


New  National  Air  Monthly 


Social  Welfare  Editor*  Meet 


Editors  of  24  Papers  in  Conference  Vote  to  Enter  Campaign 
to  Break  High  Tribunal’s  Usurpation 
of  Power” 


A  CAMPAIGN  “to  break  the  usurpa- 
tion  by  the  United  States  Supreme 
Court  of  the  power  of  saying  what  laws 
the  people  shall  and  shall  not  have,”  was 
decided  upon  by  the  Scripps- Howard 
press  at  the  annual  editorial  conference 
of  the  editors  of  the  twenty-four  papers 
held  in  Washington  May  17-18-19. 

The  resolution  pledging  the  papers  to 
the  support  of  a  constitutional  amend¬ 
ment  which  would  permit  the  decisions 
of  the  high  court  to  be  overridden  by  a 
two-thirds  vote  of  Congress  was  adopted 
unanimously.  Recent  five  to  four  votes 
of  the  court,  overturning  legislation  de¬ 
signed  particularly  to  improve  social  and 
economic  conditions,  have  convinced  the 
Scripps  editors  of  the  need  of  a  change. 
The  resolution  follows : 


“Whereas,  the  Scripps  Howard  editors  of  this 
conference  have  votetl  to  enter  unitedly  ui>on 
a  campaign  to  break  the  usuritation  and  exercise 
by  the  United  States  Supreme  Court  of  the 
power  of  s;iying  what  laws  the  people  shall  or 
shall  not  have; 

“Rcsolvetl,  that  the  plan  for  such  a  campaign 
be  a  constitutional  amendment  providing  that 
any  law  enacted  by  Congress  and  declared  to 
be  unconstitutional  by  tiie  Supreme  Court  shall 
become  the  established  law  of  the  nation  upon 
subsequent  re-enactment  by  two-third  vote  of 
Congress." 


The  conference,  which  also  was  at¬ 
tended  by  the  general  editorial  and  busi¬ 
ness  heads  of  the  Scripps-Howard  news¬ 
papers  and  the  Washington  staff  of  the 
Scripps-Howard  Newspaper  Alliance, 
spent  the  three  days’  sessions  in  discuss¬ 
ing  questions  of  policy  and  technical  de¬ 


tail  common  to  their  newspapers  and 
laying  the  basis  for  closer  co-operation 
among  the  group. 

Those  attending  the  conference  were: 

W.  B.  Colver,  general  editorial  manager, 
who  presided;  the  five  group  editorsin^hief, 
11.  N.  Rickey,  Washington;  E.  E.  Cook,  Cleve¬ 
land;  Paul  C.  Edwards,  San  Francisco;  G.  B. 
Parker,  Houston  and  F,  R.  Peters,  Indianapolis; 
the  general  business  heads,  Roy  W.  Howard, 
W.  W.  Hawkins,  W.  H.  Dodge,  Thomas  L. 
Sidio,  all  of  New  York;  W.  C.  Chandler,  presi¬ 
dent  of  the  Ohio  group  of  newspapers;  Ward 
C.  Mayliorn,  business  manager  of  the  Texas 
group;  R.  F.  Pain,  editor  emeritus  of  the 
Cleveland  Press  and  dean  of  Scripps  editors; 
Frank  J.  Taylor,  managing  editor  of  the 
Scripps-Howard  Newspaper  Alliance;  Frank 
Rostock,  general  manager  of  the  Newspaper 
Enterprise  Association,  and  the  following 
editors  of  the  Scripps-Howard  newspapers: 
Ohio  group:  Elmer  Fries,  Cincinnati  Post;  H. 
B.  B.  Briggs,  Cleveland  Press;  Frank  Heller, 
Toledo  News-Bee;  W.  L.  Sturdevant,  Youngs¬ 
town  Telegram;  E.  E.  Judd,  Akron  Press; 
Howard  Woodbury,  Columbus  Citizen,  and 
Bruce  Susong,  Kentucky  Post;  Rickey  group: 
Edward  Leech,  Birmingham  Post;  Edward 
Meeman,  Knoxville  News;  James  Shields, 
Norfolk  Post;  Sindey  Whipple,  Denver  Express; 
Harold  Place,  Des  Moines  News;  Harold 
Jacobs,  Baltimore  Post;  E.  E.  Martin,  Washing¬ 
ton  News;  Southwestern  group;  Charles  J. 
1-ilIey,  Houston  Press;  L.  M.  Siler,  Fort  Worth 
Press;  M.  R.  Toomer,  Oklahoma  News;  Tom 
Sharp,  El  Paso  Post;  G.  V.  Sanders,  Memphis 
Press;  Pacific  group:  W.  N.  Burkhardt,  San 
Francisco  News;  George  H.  Thomas,  San  Diego 
Sun;  Thomas  L.  Brink,  Sacramento  Star; 
Indiana  group:  Leslie  Eichel,  Evansville  Press; 
J.  F.  McKenna,  Terre  Haute  Post;  F.  R. 
Peters,  head  of  the  Iixliana  group,  who  repre¬ 
sented  the  Indianapolis  Times. 


Dayton  is  to  have  a  national  aeronauti¬ 
cal  publication.  For  some  time  a  maga¬ 
zine-newspaper,  the  Slipstream,  has  been 
published  by  a  staff  from  the  engineering 
division  of  the  Air  Service  at  McCook 
Field.  The  April  number  marked  the 
change  from  a  purely  local  nature.  The 
magazine  is  issued  by  the  Slipstream  Pub¬ 
lishing  Company  with  E.  G.  Dauphine 
managing  editor,  Fred  F.  Marshall  asso¬ 
ciate  editor  and  J.  R.  Hegman  adver¬ 
tising  manager. 


New  Long  laland  Paper 


The  College  Point  (N.  Y.)  News  has 
made  its  appearance  as  a  weekly  com¬ 
munity  paper.  It  is  being  put  out  by 
the  Port  &  Terminal  Publishing  Co., 
which  also  publishes  the  Whitestone  Her¬ 
ald  and  the  Port  &  Terminal,  the  latter 
a  national  monthly  trade  periodical.  Col¬ 
lege  Point,  with  17,000  population,  thus 
gets  its  first  local  paper. 


The  first  annual  meeting  of  editors  and 
publishers  of  social  welfare  publications 
in  the  United  States  and  Canada  was 
held  at  Washington  May  18  in  conjunc¬ 
tion  with  the  fiftieth  anniversary  session 
of  the  National  Conference  of  Social 
Work.  Among  the  speakers  were  Paul 
Kellogg  of  the -Survey,  New  York  City; 
George  J.  Hecht  of  Better  Times,  “New 
York’s  Welfare  Magazine,”  New  York 
City ;  Harold  S.  Buttonheim,  of  the 
American  City,  and  Philip  E.  Jacobs,  of 
the  Journal  of  Outdoor  Life.  A  com¬ 
mittee  was  appointed  to  arrange  for  sub¬ 
sequent  meetings  and  to  plan  co-opera¬ 
tion  in  editorial,  circulation  and  adver¬ 
tising  problems. 


New  Idaho  Weekly 


Arkansas  Farm  Weekly  Out 


The  newest  addition  to  the  Arkansas 
field  is  the  Countryman’s  News,  a  farm 
weekly,  issued  by  the  publishers  of  the 
El  Dorado  Daily  News.  C.  A.  Berry  is 
president  of  the  News  Publishing  Com¬ 
pany.  Associated  with  him  are  Stanley 
Andrews,  former  editor  of  the  Sedalia 
(Mo.)  Capital,  vice-president  of  the  com¬ 
pany  and  managing  editor ;  Louis  C.  Cal¬ 
low,  formerly  with  the  Hearst  papers  in 
the  State  of  Washington,  business  man¬ 
ager;  Floyd  Miller,  formerly  of  the  San 
Antonio  Light,  circulation  manager ; 
Charles  M.  Best,  formerly  with  the  Erie 
(Pa.)  Dispatch,  advertising  manager. 


New  Financial  Weekly 

The  National  Financial  News,  a  new 
weekly  newspaper  covering  the  financial 
and  industrial  field,  has  been  launched  by 
the  Plummer  Publications,  Inc.  The 
subscription  price  is  S  cents  a  copy  or  $2 
yearly.  The  paper  is  edited  by  A.  New- 


Florida  Now  Ha*  the  Call 


Considering  Ways  and  Means 


Why  Hesitate? 


We  are  equipped  to  conduct  a  Circulation  Campaign  for  any 
Newspaper  where  local  conditions  warrant  and  make  advisable 
the  use  of  an  auxiliary  organization. 


Our  Insurance  Service  Plan 


Produces  in  any  territory  Maximum  Permanent  Circulation  at 
a  minimum  cost — Ask  those  that  use  it. 

Get  Permanent  New  Circulation  at  a  definite  fi.xed  cost. 


HICKEY  MITCHELL  COMPANY 


PIERCE  BLDG. 


(Builds  and  Holds  Circulation) 


ST.  LOUIS 


The  plant  formerly  occupied  by  the 
Nampa  (Ida.)  Bee  has  been  purchased  by 
Berkeley  Walker,  who  has  started  the 
publication  of  the  Whitefish  News,  a 
weekly. 


New  Texas  Publishing  Concern 

The  Western  Publishing  Company,  of 
San  Antonio,  Texas,  publisher  of  the 
Westerner  Magazine,  was  chartered 
April  18  with  a  capital  stock  of  $10,000. 
Incorporators  are  W.  H.  Bitter,  James 
O’Hara  and  Marshall  Eskridge. 


Monthly  C.  of  C.  Paper 

“West  Texas  Today,”  official  magazine 
of  the  West  Texas  Chamber  of  Com¬ 
merce,  is  being  published  by  the  Abilene 
Printing  Company.  It  appears  monthly 
and  is  patterned  after  a  daily  newspaper, 
being  seven  columns,  four  pages. 


Artists’  Company  Incorporated 

The  Artists’  Publishing  Company  of  Young 

Cleveland  has  been  incorporated  with  The  Carthage  (N.  Y.)  Republican- 
$500  nominal  capital  by  David  P.  Pringle,  Tribune  started  on  its  64th  year  with 
Carl  W.  Schaefer  and  others.  the  issue  of  May  17. 


Another  Big  Daily 


Gazette -Times  Installs  Ludlows 


ton  Plummer,  whose  experience  covers 
thirteen  years  in  the  New  York  financial 
district.  Among  the  features  of  the  new 
newspaper  is  a  pictorial  p^e  of  financial 
and  industrial  activities.  Correspondents 
are  located  in  Washington,  Chicago, 
Pittsburgh  and  Boston. 


The  Newspaper  Printing  Com¬ 
pany,  Pittsburgh,  has  aban- 


Spanish  Paper  in  Albuquerque 

Albuquerque,  N.  M.,  is  to  have  a 
new  Spanish  newspaper.  An  association 
of  prominent  men  have  purchased  through 
Capt.  Apolonio  A.  Sena,  the  entire  plant 
of  the  Santa  Rosa  (N.  M.)  Sun  and  will 
remove  it  to  Albuquerque  for  the  purpose 
of  starting  an  up-to-date  Spanish  Weekly, 
Republican  in  politics.  Capt.  Sena  will  be 
manager  of  the  paper. 


X  pany,  Pittsburgh,  has  aban¬ 
doned  single  types  for  display  and 
now  uses  all-slug  forms.  This  com¬ 
pany  also  publishes  the  Chronicle 
Telegraph,  an  evening  paper. 


On  April  3rd  the  machines  were  install¬ 
ed.  On  April  4th  Ludlow-set  lines  began 
to  appear  in  the  paper.  There  was  no  wait¬ 
ing  for  cases  to  be  filled,  because  type  on 
slugs  goes  direct  from  caster  to  the  forms, 
eliminating  storage,  type  cases  and  frames. 


The  Crescent  City  (Fla.)  Call,  has 
made  its  appearance,  with  Ed  N.  Clark, 
editor  and  manager. 


This  gives  the  Gazette-Times  unlimited 
new  typefaces  on  slugs  in  the  following 
series,  all  18  to  48  point. 


Caslon  Bold  and  Bold  Condensed 
Cheltenham  Oldstyle 
Cheltenham  Bold  and  Bold  Italic 
Cheltenham  Bold  Condensed  and  Italic 
Cheltenham  Bold  Extra  Condensed 
Cheltenham  Bold  Extended 
Bodoni  Bold  and  Bold  Italic 
Century  Bold  and  Bold  Italic 
Gothics,  Laureate  and  Powell  series. 


THE  LUDLOW 


Ludlow  Typograph  Company 


2032  Clybourn  Avenue,  Chicago 


Eastern  Office:  World  Building,  New  York  City 


LUDLOW  QUALITY  8LUO  COMPOSITION  ABOVE  10  PT. 
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'T’HE  new  home  of  the  Atlantic  City 
Daily  Press  and  Evening  Union  will 
be  <Kcupied  by  the  editorial  and  me¬ 
chanical  departments  of  these  two  itapers 
about  August  1. 

The  present  business  office  will  be 
maintaim-d  at  Pennsylvania  and  Atlantic 
avenues.  A  new  Duplex  sextuple  press 
is  being  installed  at  the  new  plant.  It 
will  be  equipped  with  a  late  news  or 
fudge  device. 

Recently  the  Press-Union  Publishing 
Company  purchased  a  big  plot  bounded 
by  V'irginia,  Mediterranean  and  Drexel 
avenues,  and  an  alley  running  parallel 
with  Pennsylvania  avenue.  The  prop¬ 
erty  has  a  frontage  of  237J4  feet  on  Vir¬ 
ginia  avenue,  and  a  depth  of  ZIZ'A  feet, 
and  includes  a  big  brick,  daylight  fac¬ 
tory  building,  165  feet  long  and  90  feet 
wide,  constructed  for  a  tire  and  rubber 
company,  hut  never  occupied. 

This  building  is  now  being  recon¬ 
structed.  A  mammoth  city  room  and  edi¬ 
torial  offices,  with  telegraph  room  and  a 
complete  morgue  and  library  will  take 
up  the  entire  Virginia  avenue  front  of  the 
building. 

Immediately  adjoining  this  there  is  be¬ 
ing  constructed  one  of  the  finest  daylight 
composing  rooms  in  the  country.  Two 
additional  linotype  machines  will  be  added 


to  the  present  battery  of  linotypes  in  the 
crowded  plant  now  located  in  the  Press- 
ton  building.  To  the  rear  of  this  will  be 
located  the  stereotype  or  plate-casting 
department  and  the  photo-engraving 
plant,  both  of  them  enlarged  and  im¬ 
proved  and  equipped  with  the  latest  ma¬ 
chinery  for  high-class  work.  The  room 
for  the  giant  press  will  be  placed  on  the 
.Mediterranean  avenue  side  toward 
Pennsylvania  avenue,  with  a  circulation 
dei«rtmcnt  immediately  adjoining. 

Each  department  at  the  new  plant  will 
lie  all-sufficient  and  entirely  separate  from 
each  other,  but  each  is  located  so  as  to 
insure  the  acme  of  co-ordination  between 
departments.  Each  department  will  have 
direct  access  to  its  own  lavatory  and  re¬ 
tiring  rooms.  For  the  comfort  of  those 
working  in  the  mechanical  departments, 
shower  baths  and  all  modern  wash  room 
conveniences  are  being  installed.  Ar¬ 
rangements  are  also  being  made  to  es¬ 
tablish  and  maintain  a  plant  lunch  counter 
for  the  benefit  of  employes  in  the  me¬ 
chanical  departments. 

The  new  site  has  a  Pennsylvania  Rail¬ 
road  siding,  which  will  make  it  jiossible 
for  all  supplies  needed  in  the  production 
of  these  newspapers,  including  newsprint, 
to  be  delivered  directly  where  they  are 
needed. 


CIRCULATION  NEWS  VIEWS 


'T’HE  San  Francisco  Gironicle  has  start- 
ed  what  it  calls  a  “$60,000  column.” 


It  has  a  big  question  mark  for  the  head¬ 
ing.  The  paper  offers  a  $25  prize  for  a 
suitable  title.  The  “$60,000”  comes  from 
the  reputed  salaries  of  the  contributors  to 
the  “Colymn.” — J.  P.  McEvoy  and  Rob¬ 
ert  Quillen. 

Merchants  of  Ogden,  Utah,  and  the 
Standard-Examiner  co-operated  recently 
in  the  annual  Suburban  Day  sales.  The 
newspaper  issued  a  special  Suburban  Day 
section. 


papers  before  6  a.  m.  More  than  3,000 
newsies  would  have  been  affected. 

The  Rocky  Mountain  News  and  the 
Denver  Times  are  offering  a  $1,500  grand 
prize,  and  lesser  prizes  ranging  from  $2 
to  $750,  to  the  winners  of  a  “T-word 
Puzzle”  just  instituted  by  them.  A  part 
of  the  qualification  for  these  prizes  is  the 
obtaining  by  the  contestant  of  one  and 
two  subscriptions  to  the  News  or  Times. 


LONDON  PAPERS  FOUR  CENTS 


The  Bridgeport  (Conn.)  Post  is  co¬ 
operating  with  the  Y.  M.  C.  A.  in  con¬ 
ducting  free  swimming  classes  for  boys 
over  12. 


The  Indianapolis  News  carrier  organi¬ 
zation  raised  nearly  $5,000  in  a  canvas 
for  the  James  Whitcomb  Riley  Hospital 
for  Children. 


For  alleged  disorderly  conduct  in  sell¬ 
ing  their  newspaper,  the  “Fiery  Cross," 
official  Klan  paper,  the  Mayor  of  Tiffin, 
O.,  fined  two  Indianapolis  men  $50  and 
costs  each. 

The  Marion  (Kan.)  Record  claims  to 
be  the  only  weekly  newspaper  in  the 
United  States  operating  a  broadcasting 
station.  E.  W.  Hoch,  former  (Jovemor 
of  Kansas  and  father  of  Homer  Hoch, 
representative  from  the  Fourth  Kansas 
district,  is  owner  of  the  Record. 

Entries  are  being  accepted  for  a  “fox¬ 
trot  contest,”  which  the  Dayton  Herald- 
Journal  staged  at  Lakeside  Park,  near 
the  Ohio  city.  May  16.  First  prize  is 
$100  in  gold;  second  prize,  $50;  third 
prize,  $30. 

The  California  Senate  defeated  an  as¬ 
sembly  bill  which  would  have  prohibited 
boys  under  12  from  selling  newspapers. 
The  bill  was  also  desigpied  to  prevent 
youths  under  17  from  peddling  news- 


HOTALING’S 
News  Stand 


Timei  and  Telegraph  Raises  Price  from 
One  Pence  Ha’penny 

The  London  Times  and  the  London 
Daily  Telegraph  have  raised  their  prices, 
effective  June  1,  from  one  pence  half 
l>enny  to  two  pence  (four  cents). 

High  costs  of  production  are  given  as 
the  reason. 


IN  NEW  YORK 
At  the 

North  End  of  the  Times  Building 
Broadway  and  Forty-third  Street 


Sells  more  out-of-town  newspapers  than 
any  other  news  stand  in  America 


**p9rhMp$  tb«  nMt  CMmopolilM  spot  in  N«w  York 
City  li  Forty>thlrd  Stroot  and  Broadway. •.Haro  U  a 
maoiraotk  B«wt  ttaod  which  ■allc  Bowtpapan  froai 
ovary  city  la  tho  world... E vary  Iowb  hat  tlaiilar 
ilaadt.  hat  bobo  at  hago  at  ihit,  aad  bobo  at  variod 
aod  at  pktorotqoo  la  lU  paUoaato.**— Bottoit  Trfli* 
ttripi,  Oct.  19,  Ifli. 
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WEST 


VIRGINIA 


A  Market  By  Itself 


RICHEST  AREA  OF  ITS  SIZE 
IN  NATURAL  RESOURCES,  HAS 


The  largest  natural  gas 


piiiiiping  station  in  the 
world. 

Largest  white  ware  pottery 
in  the  U.  S. 

Largest  axe  manufactory 
Largest  bottle  manufactory 
Largest  tannery 


West  Virginia  is  well  provided  with 
schools  for  its  population  of  nearly 
1,500,000,  over  90%  born  in  America. 

Attendance  of  children  from  8  to  14 
is  compulsory,  white  or  colored,  with 
separate  schools  for  each. 

With  unexcelled  facilities  for  educa- 
ti()n  the  people  of  West  Virginia  cannot 
be  termed  “unlearned”  and  straightfor¬ 
ward  advertising  in  the  daily  newspa¬ 
pers  is  effective  in  consequence. 

Be  a  Big  Advertiser  in  this  small  state. 

Be  sure  to  “top  the  list”  with  West 
Virginia  when  you  plan  your  next 
campaign. 
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NEWS  OF  ASSOCIATIONS  AND  CLUBS 


IVTISS  KATHKkINE  L.  SMITH,  one 
of  the  firm  of  McGurdy  &  Smith, 
Cleveland  bank  advertising  counselors, 
has  iK-en  elected  president  of  the  Wom¬ 
en’s  Advertising  Club  of  Cleveland.  She 
was  formerly  trust  officer  and  director 
of  advertising  for  the  United  Banking 
&•  Savings  Company,  Cleveland. 

Carl  Greer  was  unanimously  re-elected 
president  of  the  Advertising  Club  of 
Hamilton,  Ohio,  May  18.  Other  officers 
chosen  were :  Altx;rt  Krone,  vice-presi¬ 
dent ;  John  Northway,  secretary;  Harry 
Schipper,  treasurer ;  Robert  Fisher,  Wal¬ 
ter  Rowe,  W.  M.  Goodwin,  Louis 
Seegers,  Vernon  Hill,  executive  commit¬ 
tee.  (jeorge  Krebs’  Sons,  furniture  deal¬ 
ers,  were  awarded  the  loving  cup  for  the 
member  whose  advertising  most  nearly 
approached  the  standards  set  forth  in  the 
club’s  creed.  The  club  presented  Wayne 
Calhoun,  Cincinnati  advertising  man,  with 
a  set  of  cuff  links  and  tie  pin,  after  prais¬ 
ing  his  addresses  before  the  dub  during 
the  W^inter. 

Ralph  Gee,  advertising  manager  of  the 
Appleton  (Wis.)  Post -Crescent,  was 
elected  president  of  the  Appleton  Adver¬ 
tising  Club.  Other  officers  chosen  were: 
Vice-president,  C.  E.  Foresman ;  secre¬ 
tary,  J.  F.  Johnston ;  treasurer,  Leslie 
Buchman;  directors,  F.  G.  Moyle,  John 
Mullen,  H.  A.  DeBaufer,  Julius  Kopplin 
and  H.  L.  Dawson.  F.  G.  Moyle,  retiring 
president,  was  elected  a  delegate  to  the 
Atlantic  City  convention. 

U.  S.  Grant  has  been  elected  president 
of  the  Advertising  Club  of  San  Diego, 
with  W.  W.  Fell,  of  the  Arts  and  Crafts 
Shop,  as  vice-president.  The  directors 
for  the  year  beginning  June  1  will  be 
C.  W.  Wilson,  Arthur  J.  Morse,  George 
B.  Wright,  Royal  V.  I,ee,  Barney  Brant, 
T.  G.  .Armstrong,  T.  H.  Shore  and  Allen 
H.  Wright. 

Ralph  P.  Bales  of  Indianapolis  has  been 
selected  to  take  cliarge  of  the  Better 
Business  Bureau  of  Louisville,  Ky.  Rob¬ 
ert  F.  Vaughan  will  be  the  attorney. 

Charles  E.  Yoder,  sales  manager  of  the 
Capitol  Hill  Monument  Company,  has 
been  elected  president  of  the  Des  Moines 
Ad  Club.  Other  officers  are;  Vice-presi¬ 
dent,  Roy  H.  Heartman;  secretary- 
treasurer,  William  F.  Schnitzen ;  board  of 
governors,  E.  F.  Corbin,  E.  L.  Marriage, 
Ralph  H.  Faxon,  H.  M.  Hagan  and  R.  H. 
Kreider. 

The  annual  Summer  outing  of  the 
Southwestern  Minnesota  Editorial  Asso¬ 
ciation  will  lx;  held  at  Worthington  June 
14-15. 

The  Better  Business  Bureau  of  New 
York,  Inc.,  has  moved  from  61  Broadway 
to  the  Stewart  Building,  at  280  Broad¬ 
way. 

At  the  Foreign  Trade  Council  conven¬ 
tion  in  New  Orleans,  it  was  decided  by 
the  advertising  committee  that  the  adver¬ 
tising  exhibit  shown  there  is  to  be  re¬ 
turned  to  the  office  of  the  National  For¬ 
eign  Trade  Council  and  ket)t  until  it  can 
be  displayed  in  the  Advertising  Club  of 


New  York  next  Fall,  after  which  it  will 
be  moved  through  other  clubs.  The 
The  Graduate  ^hool  at  Harvard  is 
eventually  to  get  the  exhibit  permanently. 

More  than  750  persons  are  expected  to 
join  in  the  Mount  Hood  climb  that  is 
being  arranged  by  the  American  Legion 
as  the  closing  feature  of  the  annual  ses¬ 
sion  of  the  Oregon  State  Editorial  Asso¬ 
ciation,  which  meets  in  Hoo<l  River  July 
14-16.  It  will  he  the  largest  party  tliat 
has  ever  ascended  Oregon’s  famous  peak. 

Eleven  hundred  and  sixty  members  of 
the  Omaha  Ad-Sell  League  heard  an  ad¬ 
dress  by  United  States  Senator  Willis  of 
Ohio  at  the  Live  Stock  Exchange.  The 
Senator  is  noted  for  a  loud  bass  voice, 
but  he  could  not  silence  a  bull  which 
started  to  roar  during  his  speech.  Every¬ 
body  laughed.  Senator  Willis  most  of  all. 
Then  it  was  announced  that  a  few  hams 
and  eggs  would  be  given  aw'ay.  A  case 
of  eggs  w'as  brought  on  the  platform.  A 
cowboy  started  to  deal  out  the  eggs  when 
someone  inquired  if  they  were  fresh.  The 
cowboy  grabbed  a  saucer  and  broke  an 
egg  in  it  so  all  could  see.  Then  he 
reached  into  the  other  side  of  the  case, 
and  saying  “If  you  fellows  have  any  doubt 
atx)ut  the  freshness  of  these  eggs  you  can 
catch  a  few  of  them,”  he  started  throw¬ 
ing  eggs  all  over  the  big  room.  To  say 
that  a  lot  of  dodging  followed  is  putting  it 
mildly.  About  half  the  crowd  ran  for 
the  nearest  exits.  The  rush  was  soon 
over  when  the  victims  found  out  the  eggs 
were  just  full  of  sawdust. 

Cecil  B.  Tracewell  was  elected  presi¬ 
dent  of  the  Columbus  Ad  Club  at  the 
annual  meeting  in  the  Ohio  capital  May 
7.  He  is  advertising  manager  of  the 
United  Woolen  Mills  Co.  Charles  T. 
Hardin  was  chosen  first  vice-president; 
E.  W.  Billman,  second  vice-president ; 
Robert  A.  Warfel,  secretary;  Charles  S. 
Anderson,  treasurer;  Frank  Higgs  and 
J.  D.  Bratton,  retiring  president,  trus¬ 
tees. 

H.  C.  Howard  of  the  Texas  Advertis¬ 
ing  Company  has  been  elected  president 
of  the  .Advertising  Association  of  Hous¬ 
ton.  Other  new  officers  are :  William 
S.  Patton,  vice-president;  Gus  Mistrot, 
secretary  and  treasurer ;  directors,  H.  A. 
McCelvey,  Guy  C.  Harris,  R.  L.  Dudley 
and  Dale  Rogers. 

Ollie  H.  Mickel,  secretary  of  the  Em¬ 
ploying  Printers  Association,  was  elected 
president  of  the  San  Antonio  Advertis¬ 
ing  Club.  A.  H.  Cadwallader,  Jr.,  was 
re-elected  secretary. 

The  28th  anniversary  of  the  Legisla¬ 
tive  Correspondents’  Association  of 
Pennsylvania  was  observed  with  a  din¬ 
ner  at  the  Harrisbui^  Club  on  May 
17.  Gov.  Pinchot,  Lieut. -Gov.  Davis  and 
other  State  officials  were  on  hand  and 
spoke.  The  Governor  talked  very  frank¬ 
ly,  and  in  turn  was  spoken  to  frankly  by 
tile  newspapermen.  William  I.  Grundish 
of  the  Pittsburgh  Gazette-Times  was 
toastmaster. 

.At  the  annual  election  of  the  Illinois 
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Women’s  Press  Association,  Chicago, 
Mrs.  Clara  Ingram  Judson  was  elected 
president  to  succeed  Mrs.  Maude  Swalm 
Evans.  Dr.  Julia  Holmes  Smith  is 
honorary  president. 

The  annual  Summer  session  of  the 
.Southwestern  Editorial  .Association  of 
Minnesota  will  be  held  at  Worthington 
June  14  and  15. 

The  Pittsburgh  Advertising  Club  on 
May  22  elected  the  following  officers : 
President,  Andrew  Connolly,  Joseph 
Horne  Company;  vice-president,  Glenn 
H.  Campbell,  National  Stockman  & 
Farmer;  secretary,  J.  A.  Cullison,  Na¬ 
tional  Fireproofing  Company;  treasurer, 
John  W.  Harmon,  McMillen  Printing 
Company. 

Bart  L.  Kirkham  was  elected  presi¬ 
dent  of  the  Black  Hills  (S.  D.)  Press 
Association  at  the  second  annual  meeting 
held  recently.  A.  T.  Johnson  was  elected 
vice-president ;  J.  S.  Smith,  secretary  and 
treasurer,  and  C.  T.  Martin  and  "Theo¬ 
dore  Werner,  directors. 

The  Summer  meeting  of  the  Ozark 
Press  .Association  will  be  held  at  the 
Colonial  Hotel,  Springfield,  Mo.,  July 
6  and  7,  a  referendum  vote  of  the  execu¬ 
tive  committee  decided.  Charles  W. 
Fear  of  Joplin  is  president. 

W.  H.  Wagner  of  the  People’s  Drug 
Company  is  the  new  president  of  the 
Washin^on  (D.  C.)  Advertising  Club. 
Elected  were :  First  vice-president,  S. 
Oppenheimer,  S.  Oppenheimer  Company ; 
second  vice-president,  M.  H.  I^fka, 
Kafka  Company ;  treasurer,  S.  M.  Sell- 
inger,  S.  M.  Sellinger  Company;  direc¬ 
tors,  E.  Hahn,  William  H.  Hahn  Com¬ 
pany;  A.  V.  DeFord,  Chevy  Chase  Com¬ 
pany,  and  E.  C.  Griffith,  advertising  di- 
rt'ctor,  Washington  Times. 

The  Representatives’  Club  of  New 
York  has  elected  the  following  officers 
for  the  coming  year :  President,  W.  N. 
Phillips ;  first  vice-president,  Raymond 
Bowen ;  second  vice-president,  Walter  L. 


Biery ;  treasurer,  J.  W.  Bedell ;  secretary, 
L.  N.  Brockway. 

P.  J.  Coffey,  of  the  J.  A.  and  S.  W. 
Cranberry  Company,  jewelry,  Newark, 
N.  J.,  has  been  electe<l  chairman  of  the 
National  Jewelers  Publicity  Association, 
succeeding  Chairman  Eisenstadt,  re¬ 
signed. 

Publisher's  of  the  Van  Buren  and  Al¬ 
legan  County  (Mich.)  newspapers  held 
a  meeting  recently  at  Allegan  and  formed 
an  association  with  Fred  C.  Gallagher  of 
the  Allegan  News  as  president.  Other 
officers  elected  were :  C.  B.  Brown,  vice- 
president;  L.  D.  Goshorn.  secretary  and 
treasurer. 

W.  K.  Leathercock  of  .Augusta  was 
chosen  president  of  the  Eighth  District 
Republican  Editorial  Association  at  the 
annual  meeting  in  Newton.  Other  offi¬ 
cers  chosen  were:  E.  J.  Bookwalter, 
Halstead,  vice-president;  R.  H.  Cline, 
Conway  Springs,  secretary-treasurer ; 
and  the  following  committeemen :  Harvey 
County,  J.  C.  Mack,  Newton;  Butler 
County,  Burns  Hegler,  Eldorado;  Mc¬ 
Pherson  County,  E.  F.  Gick,  Mound 
Ridge;  Sedgwick,  J.  C.  Hinshaw,  Valley 
Center,  and  Sumner,  J.  G.  Campbell, 
Wellington. 

Edward  L.  Greene,  manager  of  the 
Better  Business  Commission  of  Boston, 
addressing  the  annual  dinner  of  the  Al¬ 
bany  Advertising  Club  May  21,  said  that 
lack  of  public  confidence  in  local  adver¬ 
tising  was  due  to  the  lack  of  truth  in 
such  advertising.  Officers  were  elected 
by  the  club  as  follows:  President,  Wil¬ 
liam  Lowenborg;  vice-president,  Horace 
Hevenor ;  treasurer,  Chester  Kent ;  sec¬ 
retary,  Robert  F.  "T.  Wilke. 

E.  Lester  Muller,  business  manager  of 
the  Baltimore  Catholic  Review,  has  been 
elected  a  member  of  the  board  of  gover¬ 
nors  of  the  Advertising  Club  of  Balti¬ 
more,  to  succee<l  William  G.  Horn,  re¬ 
signed. 
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A  business  session  of  the  Country 
Press  Club  of  South  Dakota  will  be  held 
at  Garrctson  June  1. 

A  call  for  the  Chicago  season’s  in¬ 
augural  tournament  May  29  at  the  Skokie 
Country  Club  has  been  issued  by  A.  J. 
Irvin,  president  of  the  Western  Advertis¬ 
ing  Golfers’  Association.  More  than  100 
members  are  e.xpccted  to  respond. 

The  financial  departmental  of  the  Pa¬ 
cific  Coast  .Advertising  Clubs  Association 
is  making  ambitious  plans  for  its  meeting 
to  be  held  at  the  association’s  convention 
in  Spokane  from  June  17  to  21.  Ralph 
P.  Anderson,  chairman  of  the  financial 
department,  informs  Editor  &  Pub¬ 
lisher  as  follows :  “We  have  arranged 
for  a  number  of  well-known  speakers  to 
address  the  departmental  on  many  phases 
of  bank  and  investment  advertising.  There 
will  be  a_  variety  of  subjects,  but  all  with¬ 
in  the  _  limits  of  certain  definite  themes. 
Financial  advertising  has  continued  the 
splendid  progress  which  it  started  to  make 
about  eight  years  ago.  In  many  respects, 
it  has  forged  ahead  of  other  types  of  ad¬ 
vertising.  With  this  latter  thought  in 
mind,  several  of  our  speakers  will  bring 
out  thoughts  worthy  of  consideration  by 
men  interested  in  other  lines  of  advertis¬ 
ing.  We  can  safely  promise  anyone  who 
attends  the  financial  departmental  that  the 
meeting  will  be  exceedingly  worth  while.” 
Chairman  .Anderson  is  manager  of  the 
business  development  of  the  Anglo-Cali- 
fornia  Trust  Company,  San  Francisco. 

The  New  York  I.eague  of  Advertising 
Women  has  elected  the  following  offi¬ 
cers:  President.  Miss  Helen  Hill  (re¬ 
elected)  ;  vice-president,  Miss  Helen 
Waldo  (re-elect^)  ;  treasurer,  Miss  An¬ 
na  Mason  Macl>ean  (re-elected)  ;  cor¬ 
responding  secretary.  Miss  Ida  Garke; 
recording  secretary,  Miss  Mabel  Gras- 
winckel.  The  directorate  of  the  league 
consists  of  the  officers  and  Miss  Jane  J. 
Martin,  Miss  Minna  Hall  Simmons,  Miss 
R  V.  Righter,  Mrs.  A.  S.  Rogers,  Miss 
Marcia  Meyers,  Miss  Katherine  Clark 
and  Miss  Frances  Seidell. 

The  Eighth  and  Ninth  District  Associ¬ 
ations  of  Georgia  Editors  will  meet  in 
Commerce  June  8.  W.  G.  Sutliveof  Sa¬ 
vannah,  president  of  the  Georgia  Press 
Association,  has  accepted  an  invitation  to 
attend.  J.  F.  Shannon,  editor  of  the 
Commerce  Observer,  is  making  arrange¬ 
ments  for  the  convention. 

The  nominating  committee  of  the 
Montreal  Publicity  Association  has  pre¬ 
pared  the  following  slate  of  officers  for 
the  coming  annual  meeting:  Hon.  Pres¬ 
ident,  F.  W.  Stewart,  Cluett-Peabody 
(Canada),  Ltd.;  president,  H.  S.  Van 
Scoyoc,  Canada  Cement  Company;  first 
vice-president,  H.  F.  Kenyon;  second 
vice-president,  A.  N.  Sainte  Marie  of  La 
Patrie;  secretary-treasurer,  C.  N.  Cali- 
quet ;  hon.  counsel,  G.  Dutaud ;  directors, 
J.  D.  Adam,  L.  W.  O’Donnell,  N. 
Bartholomew,  A.  Renaud,  J.  A.  Beaudry, 
R.  C.  Ronald,  G.  C.  Baber,  D.  W.  G. 
Salsman,  N.  VV.  Crawford,  W.  B.  Tingle, 
C.  Holmes,  H.  Viau,  J.  C.  Lcroux,  D.  L. 
Weston,  J.  D.  McCallum,  H.  G.  Vaillant, 
H.  S.  Baxter,  J.  A.  Stewart.  This  gives 
eighteen  nominations  for  sixteen  directors. 

Minnehaha  County  editors,  members  of 
the  Country  Press  Club  of  South  Da¬ 
kota,  will  hold  a  meeting  during  May  at 
Garrctson,  S.  D.,  according  to  an 
announcement  made  by  W.  W.  Sanders, 
publisher  of  the  Garrctson  News  and 
president  of  the  club. 

The  triennial  meeting  of  the  Canadian 
Women’s  Press  .Association  will  he  held 
in  Vancouver  September  17-18-19. 


Sweden  Invites  Writers  to  Jubilee 

Dr.  Edwin  E.  Slosson.  of  the  Science 
Service.  Washington:  llerliert  Corey: 
S.  S.  McClure  of  .McClure’s  Mairazinc, 
Dr.  Edward  Bing,  of  the  United  Press ; 
Howard  Mingos,  free  lance  writer  and 
artist  and  Mrs.  Ida  Clyde  Clark,  asso¬ 
ciate  editor  of  the  Pictorial  Review,  have 
been  officially  invited  by  the  Swedish 
(jovernment  to  the  Third  Centenary  Jub¬ 
ilee  in  (jothenberg,  Sweden,  June  16.  In¬ 
vitations  have  been  extended  to  alwit  45 
journalists  throughout  the  world. 


HARDING  LOSES  OUT 


Marion  Star  Editor  Outclassed  in  Press 
Golf  Tourney 

Charles  Shactler  of  the  Washington 
Herald,  with  a  net  score  of  09  for  18 
holes  of  medal  play,  won  the  annual 
spring  handicap  tournament  of  the  Wash¬ 
ington  Newspaper  Golf  Club.  The  vic¬ 
tory  gives  Shaeffer  a  leg  on  the  Edward 
Beale  AlcLean  trophy  and  puts  him  upon 
an  equal  footing  for  further  play  for 
possession  of  the  cup  with  Lowell  Mallet, 
formerly  of  the  Washington  News. 

Warren  G.  Harding,  participating  as 
editor  of  the  Marion  Star,  failed  to  land 
“in  the  money”  for  the  first  time  since 
taking  part  in  the  newspaper  tournament. 
The  President,  shooting  in  the  “inaugural 
foursome,”  which  formally  opened  Wash¬ 
ington’s  newest  municipal  golf  course  in 
Rock  Creek  Park,  finished  with  a  net 
score  of  90.  Playing  in  the  foursome 
with  the  President  were :  Speaker  Gil- 
lett,  representing  the  legislative  branch  of 
the  government;  Associate  Justice  San¬ 
ford,  the  judicial,  and  Eidwanl  Markham, 
president  of  the  Newspaper  Club,  the 
“fourth  estate.”  Col.  (ieorge  Harvey, 
.Ambassador  to  Great  Britain,  took  part, 
playing  with  Edward  Beale  McLean  of 
the  Washington  Post. 

The  Washington  newspapers  carrira 
off  the  honors  of  the  tournament,  making 
almost  a  clean  sweep.  Frank  Hartig  of 
the  News  finished  second  with  a  net  74. 
Philip  C.  Kauffmann,  Washington  Star, 
was  third  with  a  net  of  77.  Walter  Mc¬ 
Callum,  also  of  the  Washington  Star,  and 
Horace  Green  of  Leslie-Judge,  with  gross 
scores  of  81  each,  tied  for  the  prize  of¬ 
fered  for  the  low  gross  score,  while  Car¬ 
ter  Field,  New  York  Tribune,  with  a  net 
score  of  83,  received  the  prize  for  the  low 
net  of  tournament  participants  with  a 
handicap  of  20  or  more.  Thomas  Stokes 
of  the  United  News  received  the  conso¬ 
lation  prize,  three  golf  lessons  from  a 
well-known  professional. 


CLOSER  CO-OPERATION  URGED 

Agency  and  Business  Paper  Publishers 
Get  Together 

(By  Telegraph  to  Editor  &  Pi'BMshkb) 

Chicago,  Ill.,  May  25. — The  Ameri¬ 
can  Association  of  Advertising  Agen¬ 
cies  and  the  Associated  Business 
Papers,  Inc.,  held  a  joint  luncheon 
and  meeting  in  the  Congress  Hotel 
here,  yesterday,  for  the  purpose  of 
increasing  the  opportunities  for  co¬ 
operation  between  advertising  agencies 
and  business  papers  in  rendering  serv¬ 
ice  of  the  greatest  efficiency  and  profit 
to  advertisers  and,  indirectly,  to  them¬ 
selves. 

The  meeting  was  held  in  the  Floren¬ 
tine  room  and  more  than  two  hundred 
executives  of  advertising  agencies  and 
business  papers  in  Chicago  and  nearby 
cities  were  in  attendance.  The  gather¬ 
ing  was  given  over  to  discussions. 
G.  D.  Crain,  Jr.,  537  South  Dearborn 
street,  Chicago,  of  class  magazine, 
was  chairman  of  the  committee  on 
arrangements. 

Speakers  at  the  meeting  were  -A.  O. 
Backert,  chairman  of  the  Penton  Pub¬ 
lishing  Company,  Cleveland,  President 
of  the  Associated  Business  Papers, 
Inc.;  M.  L.  Wilson,  of  the  Blackman 
Company,  New  York,  Chairman  of 
the  National  Committee  of  Business 
Papers  of  the  .American  Association 
of  Advertising  Agencies,  and  Harry 
Tipper,  of  Automotive  Industries,  New 
York,  chairman  of  the  .Agency  Rela¬ 
tions  Committee  of  the  .Associated 
Business  Papers,  Inc. 


Quaker  City  Golf  Contest 

The  Philadelphia  Newspaper  Golf  As¬ 
sociation  held  a  medal  play  over  the 
course  of  the  Cedarbrook  (Pa.)  Country 
Club,  Sunday,  May  13,  and  A.  F.  Bige¬ 
low  turned  in  the  lowest  net  score,  78. 
Clair  Hare  was  second  with  81,  and 
I.conard  Smith  third  with  83.  William 
H.  Evans  turned  in  a  gross  score  of  91, 
the  lowest  of  the  day,  and  Charles  H. 
Sykes  and  C.  A.  Halpen,  with  94,  were 
tied  for  second  low  gross. 


ILLINOIS 

MARKET  AT  A  GLANCE 


I^ipulation .  6,485,280 

(atics  of  2,500  to  10,000 .  127 

Cities  of  10,000  to  25,000 .  27 

Cities  of  25,000  or  more .  17 

Urban  population  .  4,403,153 

Rural  population .  2,082,127 

I  .and  area  of  the  State  ( acres) . .  35,867,520 

All  land  in  farms  (acres)  ....  31,974,775 

Improved  land  in  farms  (acres)  27,294,533 

Number  of  farms .  237,181 

.Average  acreage  per  farm  ....  134.8 

.Average  value  all  property  per 

farm  .  $28,108 

Average  value  of  land .  $22,136 

.Average  value  of  buildings. . .  $3,152 

-Average  value  implements  and 

machinery .  $939.00 

-Average  value  of  livestock.  . . .  $1,881 

Value  of  all  farm  property. . .  .$6,666,767,235 

Value  of  all  crops .  $864,737,833 

Value  of  manufactured  prod¬ 
ucts  . $3,250,000,000 

Value  of  coal  mined .  $240,000,000 


In  the  center  of  the  great  Middle  West 
with  the  most  comprehensive  transpor¬ 
tation  facilities,  the  second  largest  city 
in  the  Union,  Illinois  is  everything  a 
market  should  be. 

These  daily  newspapers  will  help  you 
win  this  market. 


Use  These  Key  Newspapers  in  This  Key  State 

Rate*  for  Rate*  for 


Circulation 

Z.SM 

Lines 

•  Line* 

*Aurora  Beacon-New*  .... 

. . . (E) 

15,773 

.055 

.055 

Bloomington  Pantagraph.  . 

17,841 

.05 

.05 

f  Chicago  Herald-Elxaminer . 

...(M) 

340,591 

.55 

.55 

f  Chicago  Herald-Examiner. 

-  - . (S) 

879,471 

1.00 

1.00 

Chicago  Daily  Journal .  .  .  . 

. . .  (E) 

117,483 

.26 

.24 

^Chicago  Tribune  . 

. . .  (M) 

537,134 

.80 

.80 

fChicago  Tribune  . 

. - . (S) 

884,706 

1.15 

1.15 

*La  Salle  Tribune . 

...(E) 

2,948 

.02 

.02 

*  Moline  Dispatch  . 

. . .  (E) 

9,559 

.04 

.04 

fPeoria  Journal-Transcript.  . 

(M&E) 

32,648 

.10 

.09 

Peoria  Star  . 

. .  .  (E) 

24,580 

.075 

.06 

fRock  Island  Argus . 

. . . (E) 

10,994 

.04 

.04 

Sterling  Gazette  . 

. . . (E) 

5,149 

.03 

.03 

*A.  B.  C.  Statement,  April  1,  1923. 
fGovernment  Statement,  April  1,  1923. 
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CURTIS  HAD  PREMONITION 


Writer  of  Poker  Stories  Couldn't  Beat 
His  Hunch  of  Death  * 

David  A.  Curtis,  aged  76,  famous 
writer  of  poker  stories  and  for  50  years 
in  New  York  newspaper  work,  died  May 
23  in  Broad  Street  Hospital,  New  York. 
On  Sunday,  May  20,  he  had  a  premonition 
that  he  was  not  going  to  live  long;  on 
MoncJay,  he  was  taken  to  the  hospital. 

Mr.  Curtis  was  a  reporter,  editor,  cor¬ 
respondent  and  contributor  to  nearly  all 
New  York  iwpers  since  1873,  but  his 
specialty  was  fiction.  His  yarns  about 
“Old  Man  Greenhut”  ran  in  the  Sunday 
Sun.  A  New  York  millionaire  threat¬ 
ened  legal  proceedings  on  account  of 
the  name,  which  was  accordingly  changed 
to  “Greenlaw.”  From  1892  to  1893  he 
was  City  Librarian. 

His  best  known  books  were:  “Beyond 
Hypnotism,”  “Queer  Luck,”  “Science  of 
Draw  Poker,”  “Stand  Pat,”  “Old  Man 
Greenhut  and  His  Friends”  and  “Final¬ 
ity’-” 


Obituary 

Eusha  H.  Talbot,  aged  83,  retired 
publisher  and  founder  of  the  Railway 
Age,  the  Great  West,  and  the  Club 
Woman’s  Magazine,  died  May  21  in  New 
York.  With  his  wife  he  had  planned  to 
start  within  a  week  on  a  prolonged  tour 
of  Mexico  for  a  series  of  articles.  Born 
in  Ohio,  Mr.  Talbot  at  19  started  a 
weekly  paper  in  Winterset,  la.  He  is 
said  to  have  established  the  first  two-cent 
paper  west  of  the  Missouri. 

Henry  Bradley,  aged  78,  senior  editor 
of  the  Oxford  English  Dictionary  and 
Fellow  of  the  British  Academy,  died  May 
22,  at  Oxford,  England.  He  was  presi¬ 
dent  of  the  British  Philological  Society, 
1891-1893,  and  president  of  the  Oxford 
Philological  Society,  1921.  His  best- 
known  works  were :  “The  Story  of  the 
Goths,”  “The  Making  of  English,”  and 
revisions  of  dictionaries  and  contributions 
to  encyclopedias. 

Joseph  H.  Zimmerman,  aged  61,  local 
advertising  manager  of  the  Milwaukee 
Journal,  died  suddenly  of  heart  disease 
May  17.  A  native  of  Watertown,  Wis., 
Mr.  Zimmerman  entered  the  employ  of 
the  old  Denver  Republican  as  a  solicitor 
of  advertising.  For  several  years  he  was 
advertising  manager  of  the  Milwaukee 
Sentinel.  Eleven  years  ago  he  joined  the 
staff  of  the  Journal. 

Isaac  L.  Mahif.u,  aged  82,  founder  of 
the  Oregon  City  (Ore.)  Courier  and  for 
years  editor  and  publisher  of  th.at  paper, 
died  recently  at  Sonora,  Cal. 

Charles  M.  Suider,  editor  of  the 
Wasco  (Ore.)  News-Enterprise,  died 
suddenly  from  heart  disease  May  10. 

Emil  Schwab,  aged  73,  for  years  a 
free-lance  journalist,  specializing  in  in¬ 
surance  matters,  died  recently  in  Boston. 

Jean  Margaret  Arnold,  aged  14, 
daughter  of  Nason  H.  Arnold,  Sunday 
editor  of  the  Worcester  (Mass.)  Tele¬ 
gram,  died  at  Holden,  Mass.,  May  15. 


Rev.  John  I.  Moran,  aged  45,  for  17 
years  pastor  of  the  Church  of  the  Sacred 
Heart,  Youngstown,  died  in  a  hospital 
there  May  15.  He  was  a  brother  of 
George  F.  Moran,  president  of  the  CF  e- 
land  Publishing  Company,  publishers 
the  Cleveland  News  and  Sunday  News- 
Leader. 

George  D.  Kinder,  aged  87,  for  70 
years  engaged  in  the  newspaper  business 
in  Ohio,  died  May  13  at  his  home  in 
Ottawa,  O.  He  was  editor  of  the  Put¬ 
nam  County  Sentinel  in  that  city  for  40 
years  and  associate  editor  for  the  last  15 
years.  He  had  been  engaged  in  the  news¬ 
paper  business  in  Greenville,  Port  Clin¬ 
ton  and  Sandusky. 

Frank  H.  Conevery,  aged  67,  for  46 
years  editor  and  owner  of  the  Wellsboro 
(Pa.)  Gazette,  died  May  16.  His  widow 
and  two  children  survive. 

John  G.  Warfel,  aged  63,  for  many 
years  active  in  the  affairs  of  the  New 
Era  Publishing  Company,  Lancaster,  Pa., 
died  May  18.  Two  children  survive. 

W.  C.  Dershuck,  aged  64,  publisher 
of  the  Hazleton  (Pa.)  Plain  Speaker 
since  1894,  died  May  17. 

Judge  R.  F.  Mullen,  Circuit  Judge  of 
South  Dakota  and  father  of  Frank  E. 
Mullen,  formerly  of  the  news  staff  of 
the  Sioux  City  Journal  and  now  radio 
editor  of  the  National  Stockman  & 
Farmer  published  at  Pittsburgh,  died  re¬ 
cently. 

George  P.  Weaverling,  for  many 
years  editor  and  owner  of  the  Everett 
(Pa.)  Press,  died  at  Homestead,  Pa., 
May  20. 

W.  B.  Weston,  aged  79,  for  more  than 
50  years  a  prominent  figure  in  Grand 
Rapids  newspaper  circles,  died  May  19 
at  a  hospital  in  Chattanooga,  Tenn.  He 
was  born  in  Warsaw,  Mich.,  fought 
the  Civil  War  with  the  Union  armies, 
and  then  located  in  Grand  Rapids,  where 
he  was  employed  for  a  time  in  a  saw 
mill.  He  soon  became  a  member  of  the 
staff  of  the  Grand  Rapids  Enquirer. 
I.ater  he  bought  the  Grand  Rapids 
Leader,  which  he  published  for  25  years. 
After  he  sold  that  paper,  which  was 
renamed  the  Democrat,  he  continued  as 
its  business  manager  until  he  established 
the  Chronicle,  which  he  published  for  24 
years.  In  January,  1922,  he  sold  the 
Chronicle  and  spent  the  past  Winter  in 
Florida. 

George  W.  McAdams,  aged  91,  vet¬ 
eran  editor  and  publisher  of  Iowa,  died 
May  18  at  Chicago. 

Franklin  Harrison  Gassaway, 
newspaper  man  and  poet,  died  at  Oak¬ 
land,  Cal.,  May  21,  of  heart  disease.  He 
is  survived  by  his  widow.  For  33  years 
he  had  been  with  the  San  Francisco 
Examiner.  He  was  born  in  Maryland. 

Walter  C.  Edwards,  for  the  last  19 
years  secretary  of  the  Metropolitan 
Jockey  Club,  died  May  18  in  Brooklyn 
of  apoplexy.  He  was  formerly  on  the 
staffs  of  the  New  York  Sun,  Morning 
Telegraph  and  Brooklyn  Eagle. 

John  Martin  Ives,  Rochester  news¬ 
paper  man,  died  May  5  in  Jacksonville, 
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Fla.  He  was  formerly  on  the  Rochester 
Post  Express  and  Democrat  and  Chron¬ 
icle,  as  well  as  secretary  of  the  Rochester 
Chamber  of  Commerce.  He  was  also 
city  editor  of  the  Lockport  (N.  Y.) 
Daily  Union.  He  was  a  vice-consul  in 
Paraguay  during  the  McKinley  admin¬ 
istration. 

Arthur  B.  Henderson,  foreman  of 
the  stereotype  department  of  the  Spring- 
field  (O.)  Daily  News,  died  May  22. 

George  McAdams,  a  veteran  news¬ 
paper  publisher  of  Mt.  Pleasant,  la.,  died 
at  Chicago,  May  18. 

James  F'.  Thinkham,  aged  68,  who 
for  35  years  was  with  the  business  de¬ 
partment  of  the  Brooklyn  Times,  died 
May  20. 

Prouchestr  Rustomjee,  wife  of  Rus- 
tom  Rustomjee,  of  Bombay,  former  editor 
of  the  Oriental  Review,  died  recently  at 
Chicago. 

James  F.  White,  aged  43,  formerly 
a  New  York  advertising  man,  died  in 
Brooklyn,  May  20. 


McCreary  Dies  in  Johnstown 

Olando  E.  McCreary,  aged  27,  tele¬ 
graph  editor  of  the  Johnstown  (Pa.) 
Tribune  and  correspondent  in  that  city 
of  Editor  &  Publisher,  died  suddenly 
after  a  four-day  illness,  preceded  by 
months  of  study  in  preparation  for  the 
ministry.  He  was  to  have  occupied  the 
pulpit  of  the  United  Brethren  Church  the 
night  following  that  on  which  he  died. 
He  had  been  connecteil  at  different  times 
with  every  daily  in  Johnstown,  and  rose 
in  four  years  from  a  cub  on  the  Demo¬ 
crat  to  night  editor  of  the  luidger.  He 
was  in  the  Signal  Corps  during  the  war. 
He  is  survived  by  his  widow  and  two 
sons. 


Editor  Gone,  Paper  Is  Leased 

The  Jackson  (Cal.)  Amador  Ledger, 
whose  editor  and  publisher,  Oran  A. 
King,  has  been  missing  since  early  in 
April,  has  been  leased  to  W.  C.  Cope- 


man,  who  has  been  employed  on  the  paper. 
King  was  secretary  of  the  California 
Press  Association. 


Emerson  Hough  Estate  $27,000 

Petition  to  have  the  will  of  Emerson 
Hough,  noted  author,  admitted  to  record 
was  filed  in  the  Probate  Court  at  Wauke¬ 
gan,  Ill.,  By  his  widow,  Mrs.  (Charlotte 
Hough,  of  Highland  Park.  The  petition 
states  that  the  personal  property  does  not 
exceed  $20,0CO  and  the  real  estate  $7,000. 
The  widow ;  one  brother,  Norman  H. 
Hough,  Waubedo,  Minn.;  and  one  sister. 
Miss  Eleanor  V.  Hough,  Newton,  Tenn., 
are  named  as  hdirs-at-law. 


Literary  Critic  Left  $25,000 

Nell  P.  Dawson,  for  20  years  literary 
critic  of  the  New  York  Globe,  left  an 
estate  of  more  than  $25,000  to  her  hus¬ 
band,  Allan  Dawson,  it  was  revealed 
when  the  will  was  filed  May  16. 


Tiny  Paper  Mill  Shown 

An  unique  exhibit  was  shown  at  the 
“Informsshow”  in  the  Cleveland  Public 
Auditorium  during  the  convention  of  the 
National  Association  of  Purchasing 
Agents,  Cleveland,  during  the  week  ended 
May  19.  It  was  a  miniature  paper  mill, 
eight  feet  long  but  complete  enough  to 
present  every  process  of  converting  rags 
into  newsprint.  It  was  made  in  Europe 
and  shown  at  some  of  the  big  continental 
fairs. 


Fa»t  Service  for  Newsprint 

Arrangements  have  been  made  by  the 
Canadian  National  Railways,  the  Central 
Vermont  Railroad  and  the  New  York, 
New  Haven  &  Hartford  Railroad  where¬ 
by  Canadian  newsprint  will  be  shipped 
from  the  mills  to  Montreal  and  then  to 
New  York  by  special  service,  so  fast  that 
within  72  hours  of  the  paper  leaving  the- 
mills  at  Shawinigan  Falls  it  can  be  on 
the  streets  of  New  York  in  newspaper 
form. 


Circulation  Insurance  | 

A  publisher  can  gel  fire  insurance  on  his  j 

plant  and  liability  insurance  on  his  employes 
and  automobile  insurance  on  his  trucks — hut 
there  isn’t  any  policy  that  he  can  take  out  on  | 

his  newspaper’s  circulation. 

Not  unless  he  looks  at  the  National  Standard 
methods  of  building  classified  advertising  in 
the  light  of  what  they  really  mean — guaran¬ 
teed  circulation  insurance! 

The  right  kind  of  classified  advertising  builds 
more  reader-interest  than  any  other  feature 
of  a  newspaper.  It  not  only  insures  circulation,  I 

but  attracts  new  circulation  in  quantities  that  | 

make  for  dominance. 

Built  on  National  Standard  classified  adver-  | 

tising,  your  newspaper’s  circulation  will  have  I 

the  “Strength  of  Gibraltar.”  I 

Our  booklets,  **The  UnHiarot'ereH  Coufifry**  anti  **Anhilocts  of 
Classified  Advertising**  have  a  definite  bearing  on  the  $urre$s  of  your 
neuspaper,  If'rite  for  them. 

The  Basil  L.  Smith  System.  Inc.  \ 

International  Classified  Advertising  Counsellors 

Otis  Building  Philadelphia 
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“DOLLAR  DAY”  IS  TOPIC 
OF  MICHIGAN  DAIUES 


League  Members  Told  by  Accountant 
That  None  of  Them  Has 
Made  Money  Since 
the  War 


The  quarterly  meeting  of  the  Michi- 
League  of  Home  Dailies  was  held 
in  Grand  Kapids  May  17-18.  Many  of 
the  delegates  went  to  the  session  directly 
from  the  convention  of  the  Inland  Daily 
Press  Association  in  Chicago. 

The  chief  topics  of  discussion  were  the 
problems  of  holding  down  the  rapidly 
rising  cost  of  ncwspai)er  publication,  and 
the  best  methods  of  instituting  a  Dollar 
Day,  the  feature  that  is  proving  so  profit¬ 
able  to  newspaiier  publisher  and  mer¬ 
chant  alike  in  the  smaller  cities. 

Clifford  Yewdall,  accounting  and 
auditing  expert  of  New  York  City,  de¬ 
livered  an  address  wherein  he  showed 
the  home  town  dailies  that  many  of 
them  were  fooling  themselves  in  believ¬ 
ing  that  they  are  making  money  now,  or 
have  done  so  at  all  since  the  war.  Tak¬ 
ing  actual  figures  furnished  by  some  of 
the  members  present,  he  showed  them 


tee  News-Advocate  was  elected  presi¬ 
dent  ;  Harry  H.  Whiteley,  Dowagiac 
News,  vice-president;  and  Felix  M. 
Church,  Cadillac  News,  secretary-treas¬ 
urer. 

The  social  outing  of  the  League  will 
be  held  in  Mortroe  in  July,  at  which 
time  the  members  will  1^  guests  of  the 
'Monroe  Evening  News  and  Monroe 
Board  of  Commerce.  Members  have 
been  invited  by  Fred  Z.  Pantlind  of 
Grand  Rapids  to  be  his  guests  for  a 
three-<lay  outing  at  his  resort  hotel  at 
Ottawa  Beach,  in  September. 

It  was  pointed  out  at  the  meeting  that 
Michigan  publishers  are  fortunate  in  that 
there  is  no  overcrowding  of  the  field. 
Instead  of  two  or  more  dailies  in  the 
cities  of  5,000  or  more,  each  of  the  small¬ 
er  cities  have  but  one.  Battle  Creek 
with  40,000  population  is  the  smallest 
city  with  more  than  one  daily  in  Michi¬ 
gan. 

BANDITS  BEAT  UP  POWELL 


Correspondent  Hurt  When  He  Tries 
to  Save  Boy  Captive 

Intercession  for  Maj.  Robert  Allen’s 
son  almost  cost  the  life  of  John  B. 
Powell,  Shanghai  correspondent  for  the 
,  .  .  r  1  •  .i.  Chicago  Tribune,  according  to  word  re- 

that  instead  of  making  money,  as  they  reived  in  Chicago.  Mr.  Powell  still  is 
had  supposi^  they  were  doing,  they  were  suffering  greatly  from  injuries  received 


of  an  even  standard.  No  supplier  will  take  the 
risk  of  having  goods  turned  back  onto  his 
bands  with  added  expense  when  he  knows  that 
such  a  thing  will  happen  every  time  the  goods 
fall  below  a  certain  standard. 

“Some  may  advance  the  argument  that  the 
expense  is  too  great.  It  is  not  an  expense,  it 
is  an  investment  from  which  you  will  draw 
dividends  over  a  Ung  period  of  time  by  being 
in  a  position  to  properly  advice  your  customers. 
It  will  enable  you  to  underbid  your  competitors 
in  many  instances,  because  you  will  know  just 
how  far  you  can  go  while  he  will  have  to 
guess  how  far  he  can  go.  For  instance,  we 
found  a  yellow  used  by  one  concern  which 
neither  faded  nor  darkened  when  exposed  from 
May  17  until  June  14,  or  for  SO  hours  in  the 
Kade-o-meter.  There  are  few  yellows  which 
will  do  this,  and  any  concern  that  has  such  a 
yellow  and  knows  it  has  a  strong  talking  p<dnt 
when  much  yellow  is  to  be  used  in  a  poster. 
A  red  was  found  which  withstood  the  Fade  o- 
meter  for  120  hours. 

“Having  learned  about  your  own  products, 
you  will  also  learn  how  much  the  darkening 
of  the  paper  has  to  do  with  the  failing  of 
inks,  and  have  concrete  examples  which  can  be 
placed  before  the  manufacturers  of  paper  used 
for  lithographs  to  solicit  their  aid  in  eliminat¬ 
ing  any  trouble  this  is  causing.  You  will  be 
able  to  label  your  inks  so  that  any  printer  will 
know  what  he  can  and  cannot  add  to  them 
without  affecting  their  fading  qualities. 

“F'inally  you  must  enlist  the  aid  of  the  ad¬ 
vertisers  themselves,  or  rather  the  artists  who 
paint  the  originals  for  the  lithographs.  Very 
often  these  artists  use  colors  which  cannot  be 
reproduced  except  by  using  an  ink  which  will 


fade.  Whether  this  point  has  ever  been  taken 
up  with  these  artists  I  am  not  in  a  position  to 
say.  If  each  ink  manufacturer  will  put  up  a 
set  of  oil  and  water  colors  which  will  repro¬ 
duce  such  inks  as  they  manufacture  and  they 
can  guarantee  to  be  fast,  they  would  probably 
find  that  most  of  the  artists  would  be  willing 
to  meet  them  more  than  half  way  on  this  point 
by  using  them. 

“It  might  be  that  much  of  this  work  could 
be  carried  on  better  and  with  less  duplication 
by  an  organization  of  ink  manufacturers,  lith¬ 
ographers  and  printers.  .Ml  tests  could  be  uni¬ 
fied  more  easily.  They  could  be  carried  on  in 
the  locality  best  suited  for  the  work  instead  of 
in  different  .sections  ot  the  country,  and  better 
results  obtained  with  less  iliscrepencics.  The 
raw  products  of  various  manufacturers  could 
be  checked  up  and  report  made  to  all  members 
from  the  one  set  of  tests." 


Cartoonist  Held  in  Auto  Death 

Clifton  Meek,  cartooni.st,  was  arrested 
at  Norwalk,  Conn.,  May  22,  on  a  charge 
of  manslaughter,  his  auto  having  struck 
and  killed  a  woman  who.  Meek  said, 
walked  in  front  of  it. 


Early  in  June  the  Chicago  Tribime 
plans  to  begin  use  of  dial  telephones. 
Thereafter,  all  outside  numbers  will  be 
secured  by  use  of  the  automatic.  Anna 
Garrow,  chief  operator,  has  prepared 
rules  for  the  help  of  the  Tribune  people. 


actually  losing  all  the  time.  He  stressed 
the  point  that  although  retail  business 
costs  had  come  down  and  most  merchan¬ 
dise  could  not  be  bought  for  less  than 
during  the  war  days,  yet  costs  of  news¬ 
paper  publishing  had  been  steadily  climb¬ 
ing.  News  print  now  costs  more  than 
twice  as  much  as  before  the  war  and 
salaries  are  in  many  cases  more  than 
twice  as  high  as  in  pre-war  days.  The 
cost  of  all  machinery  and  supplies  used 
in  the  publishing  business  instead  of 
coming  down  in  price,  have  been  on  a 
steadily  rising  market. 

It  is  expected  that  at  the  next  busi¬ 
ness  meeting  of  the  League  Mr.  yew¬ 
dall  will  be  engaged  to  install  uniform 


when  he  protected  the  boy  and  has  been 
writing  his  dispatches,  on  scraps  of  paper, 
in  great  pain,  according  to  Charles 
Dailey,  the  Tribune’s  foreign  news  serv¬ 
ice  representative.  Mr.  Dailey  wrote  as 
follows : 

“Mr.  Powfll’s  injuries  were  received  the 
day  before  the  boy’s  release.  When  the  lad 
fell  exhausted,  a  bandit  tried  to  steal  his  coat, 
whereupon  Mr.  Powell  grappled  with  the  thief, 
recovering  the  garment.  The  bandit  attempted 
to  shoot  Mr.  Powell,  but  others  prevented. 

"Shortly  after,  when  he  was  again  on  the 
march,  another  bandit  attacked  Mr.  Powell 
from  behind,  and  with  the  help  of  several 
others  heat  him  severely  over  the  shoulders. 
His  arm  is  still  sore  and  there  are  many  bruises 
about  his  upper  body.  Mr.  Powell  has  organ- 


the  rescue  mission  is  sending  forward.” 


FADING  INKS  CAUSE  LOSSES 
IN  OUTDOOR  ADS 


{Continued  from  page  14) 


cost  and  accounting  systems  in  the  of-  ized  food  distribution  and  other  relief  which 
fices  of  all  the  members. 

The  League  has  two  natiortal  repre¬ 
sentatives  in  the  foreign  advertising  field; 

H.  Edmund  Schcer  of  Chicago,  and  R. 

R.  Mulligan  of  New  York.  Sir.  Scheer 
was  present  at  the  meeting  and  gave  a 
talk  on  “foreign”  advertising,  presenting 
figures  which  showed  that  the  concen¬ 
trated  efforts  of  the  League  in  the  foreign 
field  had  greatly  increased  that  class  of 
advertising  in  the  member  papers. 

T.  O.  Huckle  of  the  Daily  Ypsilantian 
Press,  spoke  on  Dollar  Day.  He  is  con¬ 
sidered  an  authority  on  the  subject.  The 
last  Dollar  Day  (semi-annual)  in  Ypsi- 
lanti  established  a  record  for  towns  of 
25,000  population,  although  Ypsilanti’s 
population  is  less  than  10, (XX). 


PROTECTING 
YOUR  INVESTMENT 

(•"-LINOTYPE-^) 

Leadership 

Every  development  of  the  sliijr  composing  machine  from  the 
first  idea  ot  tlie  eirenlatin^  matri.x  to  the  present  (juiek-ehange, 
miiltiple-maj'azine  text  and  display  machine  has  been  a  Lino¬ 
type  achievement.  The  Linoty])e  Company  maintains  organized 
departments  that  do  nothing  else  except  work  ahead  to  keep 
the  Linotype  user  in  the  front  of  the  printing  business. 


suggest  the  following  as  a  means  of  improving 
the  quality  of  inks. 

“First  the  manufacturers  of  ink  and  the 
lithographers  who  use  them  must  establish 
chemical  standards  of  purity  on 
in  regard  to  their  effect  on  the 
other  qu.alities  which  are  required 
ink.  When  these  standards  have  been  estab¬ 
lished  they  should  be  unified  among  all  manu¬ 
facturers.  All  supplies  should  be  purchased 
under  these  standards  and  any  deliveries  not 


Performance 

Linotypes  are  in  active  operation  today  after  more  than  a 
all  ingredients  f  (uarter-eentury's  steady  use.  Many  are  in  use  in  remote  places. 

ie  fading  and  w-.  ^ 

red  of  a  good  Jzinotyjie  resources  have  lieen  invested  without  stmt  m  factories 
and  e([uipment  to  take  care  of  the  needs  of  the  printing  business 
for  years  to  come.- 

Service 


The  Dollar  Day  plan  as  carried  out  coming  up  to  standard  rejected.  The  cost  of 
by  the  Daily  Ypsilantian  Press  and  Ypsi-  testing  y.ur  materials  in  this  way  you  will  r-  z  i 

lanti  Board  of  Commerce  was  conceded  will  be  paid  for  by  the  saving  .n  labor  j  he  more  tliaii  4.>,0()()  Liiiotvpes  throughout  the  World  are 
O  •.‘"'"'.'•Pt-  «des  ami  supply  organizations  that 

to  put  on  a  Dollar  Day  without  the  back-  introrluce  every  check  possible  to  see  that  your  .SCrVe  foUI’-httllS  Ot  tllC  WOl’ld  S  prilltci’S  ailll  lUlhlislierS. 
ing  of  the  local  board  of  commerce  or  a  formulas  are  strictly  adhered  to  and  the  inks  '  1  •  ‘  • 


mg 

business  men’s  committee.  It  should  be 
so  managed  that  the  demand  would  at 
least  appear  to  come  from  the  business 
men  or  Ixiard  of  commerce  rather  than 
from  the  newspaper.  Although  the  bene¬ 
fit  is  mutual  to  merchant  and  newspaper. 


properly  made.  In  this  way  you  insure  each 
b.atch  of  inks  being  the  same  as  its  predecessor. 

“The  foundation  having  been  laid  for  uni¬ 
form  production,  each  ink  should  be  tested 
under  actual  billboard  conditions  and  compared 
with  some  suitable  test  which  can  be  duplicated 
in  the  laboratory.  The  tests  should  be  carried 


MEUGKNTIIALEU  LINOTYPE  COMPANY 

20  liiferson  Street,  liruoldifu,  Y. 


yet  if  the  paper  pushes  the  proposition  out  on  each  ink  in  quadruplicate,  that  is, 
too  hard  at  the  beginning  it  will  arouse  *  -  ■-  -  -*  ■  '  -  ^  "  ’  • 

suspicion  among  some  of  the  merchants 
and  cause  them  to  get  the  idea  that  the 
paper  will  benefit  the  most. 

One  member  present  had  already  laid 
his  plans  to  start  the  Dollar  Day  move¬ 
ment  this  month,  but  after  listening  to 
Mr.  Huckle's  talk  he  derided  to  postpone 
action  until  Fall  in  order  to  have  time 
to  organize  ,qn<l  have  the  request  come 
from  the  business  men  rather  than  from 
the  paper. 

Three  new  papers  were  voted  into  the 
I.eague,  bringing  the  total  membership 
to  23  and  inrludiiig  practically  all  the 
State  dailies  located  in  smaller  cities. 

The  three  new  members  are  the  Iron 
Mountain  News,  M.irquette  Daily  Min¬ 
ing  Journal,  and  Sault  Sainte  Marie 
News. 

Harry  W.  Musselwhite  of  the  Manis- 


■'  'f'-  ''2  Pi  I 


with  two  sets  printed  from  two  different  lots 
of  ink,  made  from  entirely  different  lots  of 
m.-itcrial,  in  duplicate. 

"Tests  should  be  made  with  acid,  alkali,  and 
neutral  pastes,  and  al.so  on  both  wood  and 
metal  billboards.  Tes's  should  also  be  made 
at  the  same  time  by  mixing  with  the  inks  anv 
driers,  oils,  diluents,  or  other  materials  which 
the  printer  is  apt  to  use.  If  a  set  of  these 
tests  is  posted  each  week  for  one  year,  and 
filed  so  th.at  they  can  he  preserved  for  future 
reference  with  all  details  as  to  hours  of  sun, 
cloudiness,  rain,  temperature  and  humidity, 
when  first  signs  of  fading  were  noticed,  etc., 
a  mass  of  inform.ation  will  be  obtained  which 
will  he  of  use  for  years  to  come. 

"Pefore  these  tests  have  been  carrieil  on  six 
months,  the  manufacturer  will  see  the  neces-  , 
sity  of  trying  to  improye  on  some  of  his  for- 
mulas.  He  will  find  that  certain  suppliers  can 
always  he  depended  upon,  that  others  must  be 
carefully  watched.  When  the  suppliers  learn 
how  closely  their  deliveries  are  being  watched,  — 

you  will  find  that  the  goods  furnisheil  will  be  entirehj  oh  the \.isoT\pr.  in  the  Sr„lrl,  Thr  is  So.  irr.’,. 
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ON  TO  ATLANTIC  CITY 

There  is  every  indication  that  the  Atlantic  City 
convention  of  the  Associated  Advertising  Clubs 
of  the  World  will  be  the  most  important  in 
the  history  of  that  organization.  The  British  dele¬ 
gation  now  on  the  high  seas  is  representative  of  every 
phase  of  advertising  and  publishing  activity  of 
England,  Ireland,  Scotland  and  Wales  and  will  give 
an  Old  World  tinge  that  has  been  lacking  in  the  past. 
Canada  will  send  the  largest  delegation  in  recent 
years. 

Under  the  administration  of  Lou  E.  Holland,  the 
A.  A.  C.  W.  has  again  become  a  great  force  in  the 
advancement  of  business  ideals — the  greatest  force 
in  modern  trade. 

The  A.  A.  C.  W.  has  done  a  notable  work  in 
setting  up  standards  of  business  practice  that 
guarantee  to  the  honest  advertiser  the  fruits  of  his 
labor.  Each  year  of  its  life  has  been  marked  by 
achievements  that  have  brought  us  nearer  to  its 
motto  “Truth  In  Advertising,”  but  through  the  1924 
invitation  of  London  there  are  now  unfolded  greater 
opportunities  for  business  service. 

The  channels  of  trade  have  changed  rapidly  in 
recent  years.  It  was  only  yesterday  that  America 
had  within  herself  a  market  that  demanded  every¬ 
thing  that  she  made;  today  her  salesmen  circle  the 
world,  and  advertising,  the  greatest  of  all  of  them, 
must  learn  the  ways  of  peoples  of  every  nation  and 
every  clime. 

Now,  business  development  is  an  international 
problem  that  needs  the  careful  study  of  our  leaders 
in  salesmanship  as  national  marketing  needed  it  in 
the  latter  part  of  the  last  century.  American  busi¬ 
ness  has  grown  up  and  needs  a  vision  that  will 
permit  it  to  look  across  national  boundaries  and 
understand  not  only  the  demands  of  other  peoples 
but  their  competition  as  well. 

Advertising  holds  leadership  in  business  develop¬ 
ment  and  that  is  why  it  must  assume  leadership  in 
understanding  the  new  channels  of  trade  that  lie 
before  us. 

The  invitation  of  the  Thirty  Club  to  make  London 
the  1924  convention  city  of  the  Advertising  Clubs 
of  the  World  should  receive  careful  consideration 
at  Atlantic  City.  No  movement  in  the  business 
world  has  ever  created  such  enthusiasm  in  London. 
The  British  are  in  earnest  in  this  matter,  as  is  shown 
by  their  large  delegation  now  on  its  way  to  this 
country. 

For  the  last  three  months  Herbert  C.  Ridout, 
London  editor  of  Editor  &  Publisher,  has  been 
setting  forth  the  unusual  preparations  that  have  been 
going  on  overseas  and  has  been  presenting  unanswer¬ 
able  arguments  as  to  why  London  should  be  chosen 
the  meeting  place  for  next  year. 

Houston,  Texas,  is  the  only  other  serious  contender 
for  the  next  convention.  So  far  her  boosters  have 
not  presented  her  claims  but  there  is  no  question  but 
that  they  will  receive  serious  thought  from  the 
delegates  when  stated. 

Selection  of  the  next  convention  city  is  one  of  the 
most  important  decisions  to  come  before  the  Atlantic 
City  gathering.  Editor  &  Publisher  has  but  one 
wish  in  the  matter  and  that  is  a  decision  in  the  in¬ 
terest  of  business  expansion  through  the  broadening 
of  advertising  influence,  and  entire  freedom  from 
stampeding  of  the  delegates  by  brass-band  methods. 


THE  BUSINESS  STABILIZER 

The  fact  that  the  United  States  Government  is 
now  making  an  exhaustive  study  of  advertis¬ 
ing  with  a  view  of  aiding  the  farmer  and  the 
consumer  by  bringing  about  better  and  more  rapid 
marketing  of  agricultural  pr.oducts  is  one  more  proof 
that  the  printed  word  is  the  greatest  agency  for 
business  betterment. 

Big  business  has  already  learned  that  advertising 
is  the  most  valuable  force  in  economic  stabilization 
and  it  is  sure  to  play  big  part  in  the  reorganization 
of  the  marketing  of  farm  products  and  lift  the 
present  unnecessary  burdens  that  act  as  a  barrier  to 
rural  prosperity.  Advertising  is  the  modern  short 
cut  to  quick  sales  and  profit,  both  to  seller  and 
purchaser. 


Slje  Corli’s  ^rag^r 

Our  Father  which  art  in  heaven.  Hallowed  be  Thy 
Name.  (Mat.  vi:9.) 

Have  we  not  all  one  Father?  Hath  not  one  God  cre¬ 
ated  us?  Why  do  we  deal  treacherously  every  man  against 
his  brother  by  profaning  the  covenant  of  our  fathers? 
(Mai.  ii:10.) 


Thy  kingdom  come.  (Mat.  vi;10.) 

Owe  no  man  any  thing,  but  to  love  one  another,  for  he 
that  loveth  another  hath  fulfilled  the  law.  (Rom.  xiii:8.) 
For  by  one  Spirit  are  we  all  baptized  into  one  body, 
whether  we  be  Jews  or  Gentiles,  whether  we  be  bond  or 
free;  and  have  been  all  made  to  drink  into  one  Spirit. 
(I.  Cor.  xii:13.) 


Thy  will  be  done  in  earth,  as  it  is  in  heaven.  (Mat. 
vi:10.) 

Where  there  is  neither  Greek  nor  Jew,  circumcision  nor 
uncircumcision.  Barbarian,  Scythian,  bond  nor  free;  But 
Christ  is  all,  and  in  all.  (Col.  iiirll.) 


Give  US  this  day  our  daily  bread.  (Mat.  vi;ll.) 

Then  Jesus  said  unto  them.  Verily,  verily,  I  say  unto 
you,  Moses  gave  you  not  that  bread  from  Heaven;  but 
My  Father  giveth  you  the  true  bread  from  Heaven. 
For  the  bread  of  (Jod  is  He  which  cometh  down  from 
Heaven,  and  giveth  life  unto  the  world.  Verily,  verily, 

I  say  unto  you.  He  that  believeth  on  Me  hath  everlasting 
life.  I  am  that  bread  of  life.  (St.  John  vi:32-33-47-48.) 
Give  to  him  that  asketh  thee,  and  from  him  that  would 
borrow  of  thee  turn  not  thou  away.  (Mat.  t:42.) 

And  forgive  us  our  debts,  as  we  torgpve  our  debtors. 
(Mat.  vi;12.) 

For  if  we  forgive  men  their  trespasses,  your  heavenly 
Father  will  also  forgive  you:  But  if  ye  forgive  not  men 
their  trespasses,  neither  will  your  Father  forgive  your 
trespa.sses.  (Mat.  vi:14,15.) 

And  lead  us  not  into  temptation.  (Mat.  vi:13.) 

Then  saith  Jesus  unto  him,  Get  thee  hence,  Satan: 
For  it  is  written.  Thou  shall  worship  the  Lord  thy 
God,  and  Him  only  shalt  thou  serve.  (Mat.  iv:tO.) 

But  deliver  us  from  evil.  (Mat.  vi;13.) 

For  what  is  a  man  profited,  if  he  shall  gain  the  whole 
world,  and  lose  his  own  soul?  or  what  shall  a  man  give  in 
exchange  for  his  soul?  For  the  Son  of  man  shall  come 
in  the  glory  of  His  Father  with  His  angels;  and  then  He 
shall  reward  every  man  according  to  his  works.  (Mat.  xvi. 
26,27.)  What  doth  it  profit,  my  brethren  though  a  man 
say  he  hath  faith,  and  have  not  works?  Can  faith  save 
him?  If  a  brother  or  sister  be  naked,  and  destitute  of 
daily  food,  and  one  of  you  say  unto  them.  Depart  in 
peace,  be  ye  warmed  and  filled;  notwithstanding  ye  give 
them  not  those  things  which  are  needful  to  the  body; 
what  doth  it  profit?  Even  so,  faith,  if  it  hath  net  works, 
is  dead,  being  alone.  (Jas.  ii:1417.) 

For  Thine  is  the  kingdom.  (Mat.  vi;13.) 

Wherefore  we  receiving  a  kingdom  which  cannot  be 
moved,  let  us  have  grace,  whereby  we  may  serve  God 
acceptably  with  reverence  and  godly  fear;  For  our  God 
is  a  consuming  fire.  (Heb.  xii:28-29.) 

.\nd  the  power.  (Mat.  vi:13.) 

And  Jesus  looking  upon  them  saith.  With  men  it  is 
imposssible,  but  not  with  God:  for  with  God  all  things 
are  possible.  (Mark  x:27.) 

And  the  glory.  (Mat.  vi:13.) 

Now  unto  the  King  eternal,  immortal,  invisible,  the 
only  wise  (Jod,  be  honor  and  glory  for  ever  and  ever 
Amen.  (I.  Tim.  i:17.)  ’ 

For  ever.  Amen.  (Mat.  vi:13.) 

I  am  Alpha  and  Omega,  the  beginning  and  the  end, 
the  first  and  the  last.  The  grace  of  our  Lord  Jesus 
Christ  be  with  you  all.  Amen.  (Rev.  xxii:13-21.) 

{Copyright,  1923,  by  Charles  IV.  Miller,  Vicksburg,  Miss.) 


PUBLIC  •  OPINION 

SIXTY  days  ago  the  name  of  Martin  Tabert  was 
unknown  save  to  his  parents  and  friends  in  a 
North  Dakota  village.  Sixty  days  ago  the  lasK 
was  raising  weals  on  the  back  of  men  in  Florida 
prisoner-gangs,  working  in  mud  and  filth  to  expiate 
a  trivial  offense  against  the  commonwealth.  Today, 
the  name  of  Martin  Tabert  is  known  in  every  house¬ 
hold  where  a  newspaper  is  read.  And  today,  or 
rather,  47  days  after  the  name  'f  Martin  Tabert  first 
appeared  in  the  news,  the  leased  prisoner  gang  and 
the  lash  are  no  more  a  part  of  Florida’s  scheme  of 
things  than  Ponce  de  Leon’s  fabled  fountain. 

“Can  you  ask  a  more  vivid  illustration  of  the  power 
of  public  opinion  or  of  the  effectiveness  of  the  news¬ 
paper  in  awakening  it?”  asks  W.  P.  Beazell,  assistant 
managing  editor  of  the  New  York  World,  the  paper 
which  put  Martin  Tabert’s  name  and  a  state’s  shame 
on  its  own  front  page  and  made  it  in  a  few  days 
news  that  was  moving  on  every  press  wire.  The 
question  is  purely  rhetorical. 

It  is  an  excellent  illustration.  The  World  and 
other  newspapers  whose  efforts  brought  to  an  end 
the  barbaric  treatment  of  prisoners  and  the  punish¬ 
ment  of  those  responsible  for  the  barbarism  merit 
the  highest  commendation  of  all  newspaper  men. 

One  cannot  help  reflect,  however,  that  it  was 
necessary  for  a  New  York  newspaper,  a  thousand 
miles  from  the  Florida  prison  crews,  to  make  the 
whine  of  “Black  Aimty”  audible  in  the  Florida 
legislature.  The  story  was  sensational,  but  it  was 
clean,  and  its  publication  was  a  distinct  service  not 
only  to  the  people  of  Florida,  but  to  the  entire  nation. 
Why  this  abuse  was  not  exposed  by  some  editor 
whose  knowledge  of  the  prison  peonage  must  have 
been  first-hand  is  one  of  the  questions  that  American 
editors  in  all  parts  of  the  country  need  to  ponder. 

The  New  York  World  went  far  afield  to  perform 
distinguished  service.  It  is  able  to  do  so,  by  its 
national  reputation  and  its  ability  to  make  the  finan¬ 
cial  outlay  that  such  journalism  requires.  Neverthe¬ 
less,  the  primary  field  of  the  World  and  of  all  other 
newspapers  is  the  city  of  publication  and  its  im¬ 
mediate  vicinity,  and  there  are  few  cities  where 
opportunities  for  public  service  in  the  correction  of 
long-standing  abuses  can  not  be  found  by  a  vigilant 
editor. 

The  energy  and  alertness  to  news  that  characterized 
the  pursuit  of  the  Florida  story,  applied  to  local 
news,  ought  to  demonstrate  anew  the  power  of  the 
press  to  form  public  opinion  along  lines  that  will 
be  of  immediate  and  permanent  benefit. 

AND  THEY  CALLED  IT  JOURNALISM 

ONE  of  the  most  notorious  family  scandals  of 
recent  years  was  reopened  during  the  current 
week,  not,  however,  by  the  contending  parties 
who  recently  washed  their  dirty  linen  in  a  divorce 
court,  but  by  the  newspapers. 

The  most  amazing  thing  about  this  disgusting  ex¬ 
hibit  of  so-called  journalistic  enterprise  is  that  it 
did  not  have  the  support  of  the  favorite  excuse  “it’s 
news”  as  a  reason  for  its  use  by  respectable 
newspapers. 

When  the  threats  of  the  discarded  women  of  cer¬ 
tain  rich  men  become  page  one  news  it  will  become 
time  for  the  thinking  men  and  women  of  America 
to  register  a  protest  in  terms  that  will  leave  no  doubt 
of  their  own  decency. 

Editor  &  Publisher  has  no  interest  in  the  affairs 
of  the  Stillman  family  nor  the  Leeds  woman  but  it 
is  concerned  about  the  state  of  mind  of  a  profession 
that  will  lend  it.sclf  to  the  collection  of  blackmail 
by  threatening  greater  exposure. 

That  is  the  best  that  can  be  said  of  the  Leeds 
story.  It  was  unsupported  by  court  action;  in  fact, 
it  is  nothing  but  the  threat  of  a  discarded  plaything 
against  a  man  that  quite  paying. 

There  are  big  jobs  for  a  worthwhile  journalism 
to  do  in  this  world  today  and  continued  public  con¬ 
fidence  will  depend  upon  the  way  they  are  done;  so' 
long  as  uncertainty  holds  the  world  in  its  grasp  there 
will  be  bigger  stories  every  day  than  disagreements 
among  the  wasters.  The  doers  of  the  world  are  in 
the  vast  majority  and  it  is  them  that  a  sane 
journalism  will  try  to  serve. 


/■ 

tS,  ,r»'  ■'  • 
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PERSONAL 


ILLIAM  F.  ROGERS,  advertising 
manager  of  the  Boston  Evening 
Transcript;  Edward  A.  Westfall,  pub¬ 
lisher  of  the  Boston  American ;  and 
Charles  B.  Marble,  managing  editor  of 
the  Pricilla  Company,  have  S:en  elected 
directors  of  the  Better  Business  Com¬ 
mission  of  Boston. 

Edward  E.  Brodie,  who  was  appointed 
United  States  Minister  to  Siam  while 
serving  as  president  of  the  Oregon  State 
Editorial  Association,  will  arrive  on  the 
Pacific  Coast  May  29. 

William  Randolph  Hearst,  controller  of 
Cosmopolitan  Productions,  Inc.,  is  said  to 
be  the  promoter  of  the  new  $25,000,000 
movie  merger,  planned  to  rival  the 
Famous  Players-Lasky  combination. 
The  interests  involved  are  the  Goldwyn 
Pictures  Corporation,  Cosmopolitan,  and 
Distinctive  Pictures,  Inc. 

John  Van  Norden  of  the  Hol-Nord 
h'eature  Service,  New  York,  and  Miss 
Marion  MacDonald  were  married  May 
12  at  the  Cathederal  of  St.  John  the 
Divine,  New  York  City. 

Egbert  U.  Mack,  secretary  of  the  Reg¬ 
ister  Publishing  Company  and  publisher 
of  the  Sandusky  Register,  is  said  to  be 
a  contender  for  the  position  of  Postmaster 
at  Sandusky. 

Henry  J.  Allen,  publisher  of  the  Wich¬ 
ita  (Kan.)  Beacon,  will  return  from  his 
trip  to  the  Near  East  June  7,  landing  in 
New  York. 

J.  U.  Eldredge,  Jr.,  co-publisher  of  the 
Ogden  (Utah)  Standard-Examiner,  has 
gone  to  San  Francisco  on  a  business  trip. 

Herbert  L.  Bridgman,  business  man¬ 
ager  of  the  Brooklyn  Standard  Union, 
who  has  been  ill  for  two  weeks  at  his 
home,  is  reported  almost  completely  re¬ 
covered. 

H.  D.  Matthews,  president  of  the  Con¬ 
solidated  Publishing  Co.,  Inc.,  publishers 
of  the  Bremerton  (Wash.)  Daily  News 
Searchlight,  sails  May  26  with  his  wife 
and  two  sisters  for  a  tour  of  the  Orient. 
He  is  a  vice-president  of  the  National 
Editorial  Association. 

George  A.  Glynn,  former  chairman  of 
the  New  York  Republican  State  Com¬ 
mittee,  was  elected  president  of  the 
Standard  Publishing  (Company,  publish¬ 
ing  the  Watertown,  N.  Y.,  Standard, 
May  19.  He  succeeds  Edward  N.  Smith, 
who  resigned  when  he  was  appointed  by 
Governor  Miller  to  the  Supreme  Court 
bench. 

Charles  B.  Driscoll,  editor-in-chief  of 
the  Wichita  Eagle,  was  made  president 
of  the  Hammer  &  Tongs  Club  at  Wichita 
recently. 

Archie  E.  McCre^  managing  editor  of 
the  Muskegon  (Mich.)  Chronicle,  will 
deliver  the  Memorial  Day  address  at 
Hesperia. 

Prof.  Nelson  Antrim  Crawford,  head 
of  the  department  of  journalism  at  the 
Kansas  State  Agricultural  College,  Man¬ 
hattan,  Kans.,  has  been  made  acting  dean 
of  the  Summer  session  of  the  School  of 
Journalism  at  the  University  of  Wash¬ 
ington. 

Roy  Clark,  advertising  manager  of  the 
■Advertisers  Weekly,  London,  is  a  visitor 
to  New  York  and  will  attend  the  -A.  A. 
C.  W.  convention  in  .Atlantic  City. 

Jay  N.  Darling,  better  known  as 
“Ding,”  cartoonist  for  the  Des  Moines 
Register  and  the  New  York  Tribune,  is 
on  his  annual  fishing  trip  at  the  Northern 
lakes. 

E.  R.  Whitrod,  A.  C.  I.  S.,  secretary 
of  the  Montreal  Star  Publishing  Co., 
Ltd.,  has  been  re-elected  chairman  of  the 
Montreal  Branch  of  the  Chartered  In¬ 
stitute  of  Secretaries. 

William  A.  IXiff,  editor  of  the  Ashland 
(O.)  Daily  Times-Gazette,  has  been  re¬ 
elected  secretary  of  the  Ashland  Rotary 
Club  and  chosen  as  delegate  to  the  Inter¬ 
national  Rotary  convention  at  St.  Louis 
June  18-22. 

Walter  Wilgus  has  returned  to  Manila, 


where  he  is  Chicago  Tribune  correspond¬ 
ent,  after  a  leave  in  the  States. 

B.  W.  Fleisher,  chief  of  the  Philadel¬ 
phia  Public  Ledger’s  Far  East  Service, 
has  returned  from  a  month’s  swing 
through  (Thina. 

IN  THE  EDITORIAL  ROOMS 


was  a  member  of  the  reportorial  staflf  of 
FOLKS  WORTH  KNOWING  ’’ 

Eugene  F.  Livermore,  dean  of  the  news¬ 
papermen  of  Watertown,  N.  Y.,  and  for 
I^ODESTY  is  the  complement  of  27  years  court  and  law  reporter  of  the 
achievement.  So  think  many  Standard,  has  resigned  to  become  asso- 
whom  Editor  &  Publisher  regards  as  ciated  with  the  insurance  firm  of  E.  A. 

Folks  Worth  Chick,  Inc.  Members  of  the  Standard 


p  A YMOND  A.  FAGAN,  city  editor  of 
the  Kansas  Gty  Kansan,  has  re¬ 
sided,  and  Carl  F.  White,  former  man¬ 
aging  editor,  becomes  city  editor.  Fagan 
has  gone  to  New  York  to  do  newspaper 
work. 

Amon  Ward  Foote,  retiring  city  editor 
of  ithe  Utica  Observer-Dispatch,  was 
given  a  farewell  dinner  by  the  staff. 

May  2. 

William  A.  Raynolds,  city  editor  of  the 
Geveland  Plain  Dealer,  is  back  at  his 
desk  after  several  weeks’  illness. 

Adrian  Reynolds,  journalism  student  at  editorial  writer, 

the  University  of  Kansas  and  editor  of  Harrison  Robertson  managing  editor, 
the  Sour  Owl,  college  humorous  publi-  general  editorial 

cation,  will  work  this  summer  on  the  manager,  for  30  years  associate  editor 


Knowing,  among  staff  gave  Livermore  a  banquet  upon  his 
them  Harrison  retirement,  presenting  him  with  a  leather 
Robertson,  chief  brief  case. 

of  the  Louisville  William  H.  Rocap,  sports  editor  of  the 
Courier  -  Journal  Philadelphia  Public  L^ger  and  promi- 
editorial  nent  boxing  official,  has  been  named  as 
staff.  Hark  to  one  of  the  organizers  of  the  Penn  Ath- 
his  a  u  t  o  b  i  o  g-  Club.  Philadelphia, 

raphy:  Miss  Sidney  Snook,  a  reporter  on  the 

“Has  spent  his  Paducah  (Ky.)  Evening  Star,  fell  heir 
newspaper  life  on  to  the  big  story  on  account  of  the  man- 
the  Courier-  aging  editor’s  absence,  and  acquitted  her- 
Journal  in  vari-  self  nobly,  when  a  woman  with  her  un- 
ous  capacities —  born  babe  was  killed  in  the  dynamiting 
editorial  writer,  of  her  home  by  a  jealous  woman.  Miss 
managing  editor,  Snook’s  work  was  lauded  by  the  paper 
general  editorial  in  a  first  page  box.  She  is  only  22. 


Journal  in  vari¬ 
ous  capacities — 
editorial  writer. 


cation,  will  work  this  summer  on  the  manager,  for  30  years  associate  editor  Charles  J.  Gotthart,  formerly  with  the 
Wellington  (Kan.)  News.  with  Henry  Watterson,  and  chief  editor-  Chicago  Tribune,  now  in  charge  of  the 

Linn  Davis  and  Mrs.  Davis,  heretofore  writer,  with  full  charge  of  the  editor-  reference  room  of  the  Chicago  Evening 
workers  on  Portland  (Ore.)  daily  news-  >3*  Page.  Now  chief  of  editorial  staff.”  Post,  and  his  wife,  celebrated  their 
papers,  have  bought  an  interest  in  the  ,.  enlightening  as  ad-  twenty-sixth  weelding  anniversary  last 


papers,  have  bought  an  interest  in  the  ,.  enlightening  as  ad- 

Rose  Citv  Park  Herald,  a  suburban  ffiHonal  information  his  friends  can  give, 


........u,  =  -  _ _ o _  Week.  Many  ocwspapcr  folk  were  guests. 

weekly.  states  that  “his  work  had  Robert  H.  McMaster  has  resigned  as 

Carl  T.  Robertson,  editorial  writer  and  ,  ^{ving  the  Courier-  news  and  telegraph  editor  of  the  Cres- 

naturalist  of  the  Cleveland  Plain  Dealer,  ®  ^  (Ia  >)  t)a''y  Advertiser  and  will  go 

is  back  at  work  after  having  been  laid  to  Ix,s  Angeles, 

up  two  ^veeks  because  of  an  operation  on  writer,  MV  RobertsortL  ’nS-dHvTg’ 

one  of  nis  feet.  \fanv  *^1  \  a  vocational  bureau  of  the  Chicago 


up  two  weeks  because  of  an  operation  on 
one  of  his  feet. 


le  oi  mb  icci.  _ *  -j  i  1  j  oi  me  vocaiionai  dui 

Earl  Potter,  a  former  member  of  the  editorials  of  that  type  were^  M*^r  ^  Examiner, 

staff  of  .the  Kansas  City  §tar  now  study-  Robertson.  Stuart  A.  Mahura; 

ing  law  at  the  University  of  Kansas,  will 


iibertson.  Stuart  A.  Mahuran,  until  recently  city 

"Mr.  Watterson  was  in  Europe  at  the  -Mason  City  (la.)  Globe 


work  this  summer  on  the  Colorado  time  when  Bryan  raised  the  issue  of  free  Cazette,  has  sold  his  interest  in  the  Oel- 


Springs  Telegraph.  silver.  His  cablegram  ‘No  compromise  Iowan  to  R.  V.  Lucas. 

Ray  C.  B.  Brown,  music  critic  of  the  with  dishonor*  which  became  famous  was  Harry  Bird  of  the  Chicago  Daily  News 
San  Francisco  Chronicle,  has  been  elected  received  after  Mr.  Robertson  had  pub-  telegraph  desk  has  taken  an  extended 
a  member  of  the  honorary  and  advisory  lished  his  sound  money  editorial,  which  leave  of  absence  to  gather  and  write 
board  of  the  Franco-.American  Musical  constituted  the  bolt  of  the  Courier-  financial  statistics  in  Chicago. 

Society.  Journal  from  Bryan  and  free  silver  and  Otto  A.  Keck  is  now  news  and  tele- 

William  McDermott,  dramatic  editor  ^'a^cd  it  upon  a  great  adventure  in  sin-  graph  editor  of  the  Creston  (la.)  Daily 
of  the  Cleveland  Plain  Dealer,  has  gone  “rity-at-any-cost  which  all  but  cost  its  Advertiser. 

to  Europe  to  study  the  drama  in  London.  “J*  reason  pf  the  bolt  from  its  sub-  w;ii.,-.i  ir  — ..  _ .u- 


Paris,  ^'rlin  and  rther  cities  and  will  ^  coJy'lS  S’  thraiicago"l^ihrNews.'’' 


gone  most  of  the  summer 


greatly  increased  its  fame  as  a  newspaper 


ti  r-  ■  t  *  “Mr.  Watterson  afterward  supported  ^  -McLain,  State  editor  of  the  Butte 

in.  B'-ya.'?-  Mr.  Ro^t^n  never  would  write  been  called  to  Cedar  Rapids 


ing  editor  of  the  St.  Paul  Dispat^-  o^e^Rne  Tn  beTa'ff  of  Br'S;  ” 
Pioneer  Press,  who  resigned  severs!  ^*wVirR*c  le  \ 


weeks  ago,  has  returned  to  those  papers. 


"Who’s  Who”  adds  that  Mr.  Robert- 


(la.)  by  the  serious  illness  of  his  mother. 
Fred  Logan,  city  etlitor  of  the  Chicago 


son  was  born  in  Murfreesboro,  Tenn.,  Journal,  has  left  his  desk  for  two  weeks 


John  Vy.  ^^ve,  industrial  editor  fhe  1856.  educated  at  Union  Univers-  and  plans  to  spend  most  of  his  time  in 

Geveland  Plain  Dealer,  will  sail  for  Eu-  jjy  g^d  the  University  of  Virginia;  mar-  his  famous  garden  in  Downers  Grove, 

rope  June  30  to  spend  six  weeks  in  Eng-  ried  Marion  Richardson  of  Louisville,  Ill. 

■  *  ’w  George  S«se.  city  editor  of  ItaUving. 

Ralph  Ellis,  managing  editor  of  the  Blood  and  Blue,  The  Inlander,  The  staff  of  the  Rnite  D-ailv  Pest  as  a  feainre 

Kansas  City  Journal- Post ;  George  B.  Opponents,”  and  “The  Pink  Typhoon  *  writer.  ai  y  rosi  as  a  leaiure 


Kansas  City  Journal- Post ;  George  B.  Opponents,”  and  “The  Pink  Typhoon  * 

Longan,  news  editor  of  the  Kansas  City  -  -  -  -  _ 

Star;  and  H.  O.  White,  professor  of  McLean  Publishing  Company,  Toronto 


English  and  Journalism  at  .Albion  Col¬ 
lege,  Michigan,  have  been  elected  to  as- 


I  r>  LI-  t.-  r-  r-  Tom  F.  McDonald,  courthouse  reporter 

cLean  Publishing  Company,  Toronto.  ,,11  the  Butte  Miner  for  the  last  six  years, 
Donald  Bayne  Hobart,,  son  of  George  bas  resigned  and  gone  to  Shelby,  where 

^1 _ I—La.  _ J  _ aI.  1  _  I*  -St  t  «•  R  *'  • 


.StrSship'^byTi;;  U;rr^?yTf  handle  oil  news  and  advance 

Kansas  chapter  of  Sigma  Delta  Chi,  na-  I 


tional  professional  journalistic  fraternity. 

Myron  Townsend  is  now  sports  editor 
of  the  Sacramento  Union. 

Louis  Cline,  former  dramatic  critic  of 
the  Atlantic  City  Daily  Press,  has  made 
his  debut  as  a  theatrical  producer.  Re¬ 
cently  at  the  Longacre  Theatre,  New 
York  City,  his  initial  production,  “For 
Value  Recived,”  made  its  bow,  and  was 
well  received. 

Jo  French  of  the  Watertown  (N.  Y.) 
Times  staff  has  obtained  passports  and 
fin  June  2  will  sail  from  New  York  to 
spend  three  months  in  Europe. 

Thomas  D.  Richter,  former  city  editor 
of  the  old  Philadelphia  Press,  is  now  pub¬ 
licity  director  of  the  Philadelphia  Cham¬ 
ber  of  Commerce. 

Elmer  M.  Kackson.  sjiorts  writer  for 
the  Hagerstown  (Md.)  Daily  Mail,  has 
la-cn  appointed  official  scorer  for  the 
Hagerstown  team  of  the  Blue  Ridge 
Baseball  League. 

John  Hartnett,  as.sociate  editor  of  the 
Atlantic  City  Gazette-Review  several 
years  ago,  and  more  recently  connected 
with  the  real  estate  edition,  has  resigned 
all  connections  with  the  shore  newspaper. 

Ralph  Bradshaw,  two  years  ago  on 
the  copy  desk  of  the  Cleveland  Plain 
Dealer,  is  now  managing  editor  of  the 
technical  group  of  publications  of  the 


A  large  two  story  brick 
warehouse  is  required  to 
hold  the  reserve  stock  of 
free  educational  literature 
for  the  use  of  newspapers 
represented  by  Frederic 
J.  Haskin. 
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stories  on  the  Dempsey-Gibbons  fight  for 
the  Great  Falls  Tribune. 

James  Haydon  has  returned  to  the  staff 
of  the  Chicago  Journal  after  a  long  ab¬ 
sence  on  account  of  illness. 

Paul  Kelly,  reporter  on  the  Miami 


THE  BUSINESS  OEHCE 


has  resigned  to  become  assistant  to  C.  C.  manager  of  Lebeck  Bros,  department 


MYRON  G.  CHAMBERS,  formerly  Andrews,  in  charge  of  production  for  store,  Nashville,  has  resigned  to  become 
business  manager  nf  the  OWlalv^tn'i  ^^wcomb  &  Co.,  planners  and  advertising  manager  of  the  Thompson- 

Veiic  ic  n/%  Kii  produccrs  of  dircct  advertising,  New  Rainie-Barbour  Co.  store,  formerly 

Aews,  IS  now  business  manager  ot  the  G  i  t'u  u  j  /•  r  G  i  j  u 

TCnnvvilie  ^Tenn^  Mews  York.  . . .  Thompson-Hudson  Co.  of  Toledo.  He 


sence  on  account  oi  Illness.  Knoxville  tTenn '1  News  . .  iiiuinpsun-nuusuii  luicuu. 

Paul  Kelly,  reporter  on  the  Miami  Albert  E  Houck  manager  of  the  classi-  _  Yernon  Davis  artist  with  the  Rogers-  had  served  as  secretary  of  the  Advertising 
(Fla.)  Herald,  w^  a  $10  weekly  raise  ficd  SvertEing  ’d^LS^  for  the  ^one  with  Club  of  Nashville  for  the  last  year. 

and  a  $20  special  prize  offered  on  Janu-  (W)  '^hS/  iill  S^thatTlJr  "  ”  • - 

ary  1  by  the  man-  i(.ave  to  go  into  the  real  estate  and  in-  ir  u  r>  tdi  u  u  i  k  r  MARRIED 

—  aging  editor  to  ranre  l^isinpss  in  Uairprstnwn  Miss  Frank  R.  Black  who  has  been  directing 

the  member  of  Sadie  Lowry  will  succeed  him  iii  classi-  clothing  and  fabric  investigations  for  XpRANK  H.  WARREN,  music  critic  of 
the  staff  who  ^  the  National  Vigilance  Committee  of  the  the  New  York  Evening  World,  and 

would  originate  t  l  Associated  Advertising  Clubs  of  the  Mrs.  Esther  Judson  Morgan,  formerly 

and  conduct  dur-  r  t Overstreet  is  the  new  manager  World,  with  headquarters  in  New  York,  of  Syracuse  and  Montreal,  were  married 
ing  January  and  ^  Greensburg  (Kan.)  Signal.  ^een  appointed  acting  director  of  recently. 

February  the  best  George  W.  Linn,  for  the  last  four  years  the  Washington  Better  Business  Bureau.  Edward  W^hitcomb,  for  43  years  editor 
feature  worth  business  manager  of  rte  Douglas  (Ariz.)  F.  X.  Wholley  has  resigned  as  manag-  of  the  Friend  (Neb.)  Telegraph,  and 

adoption  as  a  per-  resigned  to  join  j„g  director  of  the  Better  Business  Mrs.  Mary  Jane  Warren,  Minneapolis, 

manent  part  of  hort  V\orth  ( 1  ex.)  Record.  Bureau  of  Washington,  D.  C.,  to  enter  were  married  at  Riverside,  Cal.,  May  13. 

the  paper.  On  T.  O.  Huckle,  advertising  manager  of  business  for  himself.  He  is  vice-presi-  Both  are  79  years  old.  They  spent  a 

March  1  100  bal-  the  Ypsilanti  (Mich.)  Daily  Press,  is  on  dent  of  the  Associated  Advertising  Clubs  part  of  their  honeymoon  at  Los  Angeles, 

lots  were  sent  out  a  trip  through  the  Middle  West.  of  the  World.  John  F.  McElderry,  of  the  editorial 

to  readers,  who  K.  V.  Palmer,  formerly  with  the  Port-  Val  A.  Schmitz,  director  of  advertis-  staff  of  the  Sioux  City  Journal  and 


to  readers,  who 


Val  A.  Schmitz,  director  of  advertis-  staff  of  the  Sioux  City  Journal  and  Mrs. 


were  asked  to  land  (Ore.)  Telegram,  has  become  busi-  ing  and  publicity  for  the  American  Gas  I^uise  Moss  were  married  May  19. 


vote  on  the  best  ness  manager  of  the  Prescott  (Ariz.) 
new  feature.  I-'vening  Courier. 


.Accumulator  Company  and  its  affiliated  Miss  lone  Fay,  formerly  a  reporter  on 
Highway  Lighthouse  Company,  of  Eliza-  the  Chicago  Tribune  was  married  to 


Kelly  s  stunt  consisted  of  five  questions  j  seaman,  formerly  business  man-  beth,  N.  J.,  has  removed  his  headquarters  Bernard  Martin  Nugent  May  2^ 

and  answers^ daily  on  Miami  topics  and  of  the  Prescott  (Ariz.)  Evening  to  East  42d  Street,  New  York.  cernaru  ^  ^  ‘ 

-J..’!.  Courier,  has  oiiened  a  job  printing  shop  in  Q.  M.  Bostwick,  for  10  years  in  charge  _  .  _ 


attained  a  large  reader  following. 

Frank  Richter,  formerly  managing  edi- 


that  citv. 


O.  M.  Bostwick,  for  10  years  in  charge 
of  advertising  matters  for  the  Sprague 


Donald  Hulse,  after  a  year’s  experience  Electric  Works,  will  hereafter  be  in 


tor  of  the  old  Philadelplna  Press,  is  now  3,^  automobile  salesman,  has  returned  charge  of  the  New  York  office  of  the  ad-  romoosing  room  of  the  Philadel- 

night  city  editor  of  the  Public  Ledger.  his  former  work  in  the  advertising  de-  vertising  department  at  120  Broadway,  phjj  Record,  who  recently  suffered  a  ner- 


THE  MECHANICAL  SIDE 

M.  HILTNER,  foreman  of  the 
composing  room  of  the  Philadel- 


William  Brons  has  resigned  from  the  jiartment  of  the  Phoenix  (Ariz.)  Gazette. 
Chicago  Journal  to  take  up  publicity  p..  R.  McCormick,  formerly  of  Omaha, 

WOriC.  ic  nnw  rr»iin/»rt#*r1  witVi  tViA  aHi/^articinnr 


Burton  Rascoe,  book  editor  of  the  New  partment  of  the  Sioux  City  Journal. 

'-t.  '•f'M _  _ 1.  _ 1  J _  .  •_:i.  _  .  ^ 


York  Tribune,  siK-nt  several  days  visit¬ 
ing  old  newspaper  friends  in  Chicago. 
They  tendered  him  a  luncheon. 


partment  ot  the  Rhoenix  (Anz.)  Cazette.  G.  S.  Wilson,  of  St.  Paul,  con-  vous  breakdown,  has  returned  from  a  so- 

E.  R.  McCormick,  formerly  of  Omaha,  nected  with  the  James  J.  Hill  interests  joum  of  several  weeks  in  Savannah, 
is  now  connected  with  the  advertising  de-  in  the  Northwest  for  many  years  and  re-  Georgia,  much  improved  in  health, 
partment  of  the  Sioux  City  Journal,  cently  a  bank  advertising  specialist,  has  Harry  L.  Gage  assistant  director  of 


Harry  L.  Gage,  assistant  director  of 


Jack  Clarke  has  again  taken  up  the  '•^^cn  named  general  advertising  agent  of  linotype  typography  for  the  Mergenthaler 


reins  as  director  of  the  merchandising  the  Great  Northern  Railway, 


service  department  of  the  Cincinnati 


Linotype  (Tompany,  left  New  York  May 


Maxwell  Bodenheim  of  New  York  has  Post,  succeeding  Jack  Koons,  who  left 
become  a  rnember  of  the  staff  of  the  new  the  Scripps  organization  to  head  his  own 
Literary  '1  imes.  a  fortnightly  paper  in  advertising  agency  in  the  Dixie  Terminal 


Sisson,  formerly  advertising  19  for  a  visit  to  all  linotype  agencies  in 


Chicago. 


Building,  Cincinnati.  Clarke  was 


bred  -M.  McLennan,  for  nine  years  charge  of  this  department  for  several 
Associated  Press  correspondent  in  charge  years  prior  to  1922  when  he  became 
of  the  Buffalo  bureau,  has  been  appointed  classified  advertising  manager  of  the 
editor  of  the  Buffalo  Express  to  succeed  post. 


I'rank  J.  Clancy,  who  became  circulation 
manager  of  the  Express  a  month  ago. 


Frank  J.  Burkley,  one  time  business 


'  Raymo;,^  l^gan?  t^  Omaha  World-Herald, 

of  the  Kansas  City  Kansan,  has  resigned  has  been  elected  director  of  the  Metro- 
and  gone  to  New  York  City  to  enter  P^htan  utilities  dijtn^t. 


Ireland 

Falls  into  Line 


newspaper  work. 


Howard  Burrell,  former  advertising 


niil  I^Mar  Anderson,  two  years  on  manager  of  the  Anaconda  (Mont.) 
the  editorial  staff  of  the  Sioux  Falls  (S.  Standard,  is  now  with  the  advertising  de- 
D.)  .\rgus  Leader,  has  joined  the  copy  partment  of  the  Butte  Miner. 


desk  of  the  Kansas  City  Kansan. 


.Alston  Bennett,  of  the  local  advertising 


Merton  T.  Aker,  two  years  on  the  copy  department  of  the  Chicago  Tribune  has 
desk  of  the  Kansas  City  Kansan,  has  gone  to  California  to  be  married  to  Miss 


resigned. 

Walter  Heren,  a  reporter  for  the  Kan- 


-Martha  McCoid,  Los  Angeles. 

Miss  .Adeline  Higgings,  secretary  to 


r"  John  s.  McCarren;,S  oi 


has  resigned. 

Ralph  C.  Biisbey,  formerly  in  charge 


the  Cleveland  Plain  Dealer,  has  an- 


of  the  Akron  bureau  of  the  Cleveland  "o^o^d  her  engagement  to  Francis  T. 
Plain  Dealer,  has  been  appointed  asso-  fr'ans.  who  was  employed  in  the  circula- 
ciate  editor  of  the  India  RublK^r  Review.  *'o«  department  of  the  same  pai^r  until 
published  at  Akron.  He  was  for  some  he  resigned  to  go  to  Canton  a  short  time 
time  city  editor  of  the  Springfield  (O.)  ^^O- 

Morning  Sun.  leaving  that  paper  to  be-  J.  J.  Jernigan,  in  charge  of  the  classi- 
come  Ohio  feature  writer  for  the  As-  lied  ad  telephone  room  of  the  Chicago 
sociated  Press  ami  thence  to  the  .Akron  Herald  &  Examiner,  and  Mrs.  Jernigan 
bureau  of  the  Plain  Dealer.  have  a  baby  daughter,  Barbara  Jernigan. 

Maurice  Symonds,  formerly  assistant  _ _ 

librarian  of  the  New  York  Herald  and  unTu  tup  vc 

now  librarian  of  the  New  York  Daily  WITH  THE  AD  FOLKS 

News,  has  gone  to  Philadelphia  to  study  T  OUIS  E.  DELSON,  formerly  adver- 
the  morgue  of  the  Public  Ix'dger,  and  ^  tising  manager  of  the  Central  Trust 
also  is  attending  the  Special  Library  Company  of  Illinois  and  more  recently 
convention  in  Atlantic  City.  _  with  Critcbfield  &  Co.,  has  been  appointed 

John  Palmer  Gavit  of  the  New  A  ork  director  of  business  development  of  the 
Evening  Post  staff  delivered  an  address  American  Bond  &  Mortgage  Company, 
to  the  student  body  of  Antioch  College.  ^  ^ 

Aellow  .Spnngs,  0..  _May  _21._  _  __  ,  r.f  it,.  Fit.w  r - 


WITH  THE  AD  FOLKS 

T  OUIS  E.  DELSON,  formerly  adver- 
^  tising  manager  of  the  Central  Trust 
Company  of  Illinois  and  more  recently 
with  Critcbfield  &  Co.,  has  been  appointed 
director  of  business  development  of  the 
.American  Bond  &  Mortgage  Company. 
W.  T.  Chollar,  has  been  made  vice- 


(^rrles‘  Mer;,’  of  the  e^litoVial  staff  of  Elliot  Service  Company, 

e  New  York  World  is  visiting  his  par-  c'"' 


nits^irS'-n^uskv'o^"'"'’"^'"'"  -^vice  sales.  The  Elliott  Ser- 

Prof  “Frank  Thaver  of  the  Medill  vice  Company  has  developed  a  photo- 
School  of  Journalism  of  Northwestern  news  service  for  use  by  mdus- 

University,  Chicago,  has  recentlv  con-  I'uHetin  ^ards.  It  is  supple- 


tributed  business  articles  to  the  Dry 
Goods  Reporter,  the  national  Retail 
Clothier,  and  System. 


mented  by  inspirational  messages  from 
leaders  in  all  walks  of  industrial  life. 
William  H.  Putnam,  formerly  advertis- 


Floyd  Gibbons,  chief  of  the  Chicago  i>iR  manager  of  the  New  York  Heralc., 
Tribune’s  foreign  news  service,  is  head-  of  various  department  stores  in  New 
ing  for  the  Sahara  desert.  Late  in  March  York  City  and  elsewhere,  and  more  re- 
he  left  Colomb  Bechar  at  the  head  of  the  cently  with  the  advertising  department  of 
Tribune’s  trans-Saharan  expedition  and  New  York  .American,  has  been  made 
already  has  made  a  considerable  jump  t'ecrctary  and  treasurer  of  .Advertising 
toward  his  destination,  which  he  expects  beatures,  Inc.,  New  A'’ork,  an  organiza- 
to  reach  on  the  Fourth  of  July.  He  was  t’.on  of  retail  advertising  promotion  spe- 
last  reported  at  In  Salah,  670  miles  from  cialists. 


The  Advertising  Club  of  Ulster,  Ireland, 
recently  sent  for  proofs  of  the  church  adver¬ 
tisements  which  the  Church  Advertising 
Department  is  offering  for  use  in  newspapers. 

Requests  have  been  received  from  Tasma¬ 
nia,  New  Zealand,  South  Africa  and  other 
countries. 

This  copy  is  only  one  of  two  or  three  series 
of  ads  available  for  church  promotional 
copy,  but  it  has  proved  very  popular.  It  has 
been  used  in  communities  of  all  shades  of  re¬ 
ligious  belief,  without  offense.  It  is,  however, 
more  than  merely  “Go  to  church”  copy. 

Dozens  of  papers  are  using  this  material 
profitably.  Are  you  sure  you  cannot  through 
the  church  appeal  help  your  community,  and 
if  you  desire,  add  to  your  advertising  income 
on  Saturday? 

The  price  is  low,  about  30  cents  a  week  for 
smaller  papers.  Proofs  will  be  sent  newspa¬ 
per  executives  on  request.  Address  Herbert 
H.  Smith,  518  Witherspoon  Building,  Phila¬ 
delphia,  Pa. 


CHURCH  ADVERTISING  DEPARTMENT 


AACW 


Exlitor  and  Publisher  donates  the  space  for  these  weekly  .announcements. 


his  Starting  point  and  about  a  third  of 
the  way  across  the  sands. 


John  M.  Wever,  assistant  production 
manager  of  the  A^acuum  Oil  Company, 


Editor  &  Publisher  for  May  26,  1923 


the  United  States  and  to  the  Canadian  THE  “SPECIALS”  The  2Sth  anniversary  of  the  Vancouver 

Linotype,  Limited,  of  Canada.  The  trip  i  Daily  Province  was  made  the  occasion 

will  last  from  five  to  six  weeks,  and  will  PO''  f-LL  has  ^n  ap-  ^  boost-Vancouver  number  by 

take  in  New  Orleans,  Los  Angeles,  San  ,  ^inted  New  \  ork  representative  of  paper  recently.  Several  pages  of  pill 

Francisco,  Portland,  Seattle,  Butte,  Chi-  ^  Droit,  Ottawa.  ^  Vancouver  photographs  were  printed,  and  B 

cago.  Battle  Creek  and  Toronto.  David  J.  Randall,  veteran  New  \ork  the  story  of  the  growth  of  the  city  and  J 

VV.  H.  Coates,  one  of  the  oldest  print-  publishers’  representative,  is  very  ill  at  paper  retold  from  the  files  of  the  Daily  | 


traocmahr 


flEXiOEAL, 

DRYMATS 


ers’  in  the  Canadian  Maritime  Provinces,  home  in  Plainfield,  N.  J. 


Province. 


REC.U.S.PWT.OfF. 


\ 

c 

t 


recently  celebrated  his  79th  birthday  in  Prudden,  King  &  Prudden,  Inc.,  have  The  Marysville  (Cal.)  Democrat  re- 
St.  John,  N.  B.  He  was  a  charter  mem-  been  appointed  national  representatives  cently  put  over  some  unusual  advertising 
ber  of  the  St.  John  branch  of  the  Inter-  of  the  Miles  City  (Mont.)  Daily,  Sunday  features,  including  a  double-page  truck 


national  Typographical  Union.  He  was  and  Weekly  Star. 

secretary  of  this  branch  nearly  a  quarter  The  G.  Logan  Payne  Company  has 
of  a  century.  been  appointed  to  represent  the  Baltimore 

Robert  J.  JcAnston,  aged  90,  believed  News  and  the  Baltimore  American  in  all 


of  Rotary  Club  members  in  business,  with  s 


The  G.  Logan  Payne  Company  has  photos  of  more  than  60  prominent  Ro- 
been  appointed  to  represent  the  Baltimore  l^tian  business  men. 


PERFORMANCE 


to  be  the  oldest  printer  in  the  Maritime  territory  west  of  Pittsburgh. 


HIGH  SCHOOL  PRESS  MEET 


Provinces,  recently  celebrated  his  birth-  Dan  A.  Carroll  has  tendered  his  resig- 


day  in  St.  John.  Despite  his  advance<l  nation  as  Eastern  representative  of 
age  he  is  still  active  in  his  work.  Baltimore  News  and  Baltimore  .American, 


Frank  M.  Porter,  for  35  years  Asso-  eflFective  June  2. 
ciated  Press  operator  for  the  Water- 
town  (N.  Y.)  Times,  retired  May  19 
under  the  pension  plan  of  the  Associated  SPECL 

Press.  He  was  guest  of  honor  at  a  din-  ’’pnE  FORTY- 
ner  of  the  Times  Club,  May  18.  He  was  L  carv  of 


the  Michigan  Journalist*  at  Ann  Arbor  Get 


Prize  Awards 


.\pproximately  200  high  school  journa- 
■  lists  representing  about  fifty  Michigan 

SPECIAL  EDITIONS  academies  were  in  Ann  Arbor  to  attend 

rm-,  ¥  1 1—  T7/"Ao-r'\r  TT*  T u -T*  Tjr  A  tlic  sccond  annual  convention  of  the 

^  ^  ^  -Michigan  Inter-Scholastic  Press  Asso- 


Flexideal  and 
Maxitype  Dry  Mats 


ner  oi  me  iimes  ciuo,  May  IB.  He  was  a  S.ARY  of  the  Texarkanian,  Daily  i-i  aion  The  voune  editors  and  business 

presented  with  a  traveling  bag.  He  is  and  Weekly  of  Texarkana  Arkansas  and  D'e  young  editors  ana  Dusiness 

succeeded  at  the  Times  hv  Carl  Tleveland  -n  "'^"*y>oi  i  exarKana, /vrxansas  anu  managers  were  guests  of  the  University 
succccdcdat  the  limes  b>  Carl  Cleveland  p  „ttingly  celebrated  recently  Michigan  board  in  control  of  student 

William  D  South,  ve  eran  printcj  of  with  an  aimiversary  edition  of  forty-eight  publications,  the  journalism  department 
?i¥T'  ^  ^^“ntly  celebrated  his  ,«gcs.  A  history  of  the  paper  and  the  city  the  University,  and  the  Michigan  chap- 
67th  birthday  and  the  anniversary  of  20  is  given,  with  photographs  of  members  ter  of  Sigma  Delta  Chi 

years’  service  with  the  Herald.  of  the  staff,  and  a  description  of  “news-  The  address  of  welcome  was  delivered 


— make  the  paste 
pot  an  unnecessary 


d 


1  nuisance 


years’  service  with  the  Herald. 


Clarence  Norton,  of  the  Chicago  paper  terms.” 


Tribune’s  composing  room,  is  the  father 
of  a  baby  daughter. 


ter  of  Sigma  Delta  Chi. 

The  address  of  welcome  was  delivered 
by  Herbert  Chase,  president  of  the  local 


The  Lowell  (Mass.)  Courier-Citizen  chapter  of  Sigma  Delta  Chi.  Othei 
issued  a  60-page  edition  May  9  in  con-  speakers  were  C.  H.  Boothby.  John  Oli- 


—  eliminate 
steam  tables 


THE  AGENCY  FIELD  Your-Own-Home  Exposition  o 

piHLlP  BALDW  IN,  in  charge  of  the  Contractors  Association. 

^  Better  Business  Commission  of  the  “Progressive  Claremont” 


nection  with  the  opening  of  an  Own-  ver  Engraving  Company,  Chicago;  and 
Your-Own-Home  Exposition  of  the  Low-  Donald  H.  Haines  and  Edward  Burrows, 


-save  invaluable  i 


Contractors  Association.  both  members  of  the  faculty  of  the  de- 

A  “Progressive  Claremont”  edition  of  partment  of  journalism  at  U.  of  M._ 


Akron  Advertising  Club,  has  resigned  to  si-x  sections,  giving  the  history  and  pres-  A  banquet  was  held  at  the  Michigan  = 

take  a  similar  position  in  Cincinnati.  He  tut  activities  of  the  city,  was  issued  by  Union  in  honor  of  the  visitors,  and  at 

is  succeeded  by  H.  L.  Baldensberger,  who  the  Claremont  (N.  H.)  Daily  Eagle  May  fbat  tune  a  silv-er  loving  cup  w^  pre- 

has  been  assistant  to  the  Toledo  Com-  15.  rented  by  Lee  A.  White  of  the  Detroit 


newsprint  i- 


has  been  assistant  to  the  Toledo  Com¬ 
mission.  Ralph  Mount,  assistant  manager 


.,¥¥¥¥¥. .1,  Following  2l  “Palm  Beach  Day”  proc-  „  •  •  _ r  .t.  i  1 1  = 

in  Akron,  will  continue  in  this  capacity,  lamation  by  Mayor  MeShane,  the  New  weekly  g 


News  to  Detroit  Central  High  as  first  g 


paper 


Ed  Davidson,  of  Martin  &  Davidson,  Orleans  Item  got  out  a  Palm  Beach  suit 


formerly  president  of  the  San  Diego  .Ad-  section  April  19.  The  Mayor’s  procla-  the  best  annual  publication  and  the  Union  1 
vertising  Club,  has  been  eleH^  president  mation  d^lares  that  New  O^rjeans  for  g 


school  paper  in  Michigan. 

Port  Huron  won  a  cup  presented  for 


Whitman’s  Prize  Cocoanut 


Russell  Whitman,  publisher  of  the  m 


of  the  Rotary  Club  of  San  Diego.  years  has  created  correct  fashions  in  magazine. 

J.  G.  Scott,  Los  .Angeles,  advertising  Summer  clothes  for  men,  and  that  the  - 

man,  has  been  elected  secretary  of  the  manufacture  of  Palm  Beach  Suits  m  the  Whitman’s  Prize  Cocoanut 

Chamber  of  Commerce  of  Redondo.  Cal.  ^ity  has  brought  prosperity,  health  and  Whitman  frize  Cocoanut 

William  Wathall,  former  art  director  Russell  Whitman,  publisher  ,  of  the 

of  Marshall  Field  *  Company  (retail).  ‘X  eommnn  t"  Yu  Commercial,  has  given  the 

Chicaeo  has  been  made  EastPrn  art  di-  ^  community  in  general.  place  of  honor  in  his  office  to  a  lowly 

rector^of  Dormnee  luBivln  The  El  Paso  Herald  issued  a  fine  120-  cocoanut.  It  happens,  however,  to  be  a 

will  make  his  headnuarters  at  New  special  edition  in  colors  May  12  to  Rift  from  President  Harding  that  re- 

Y  advertise  the  Golden  Jubilee  and  South-  cently  came  to  him  through  the  mails. 

.  ••  AT  w  western  Pioneer  Pageant  in  that  city  be-  The  following  signatures  appear  upon  it : 


— mean  dollars  and 
cents  to  the  pub¬ 
lisher 


1 


York. 

Richard  C.  Sheridan  has  joined  J.  M. 


n  -1  Tr  ginning  May  16. 

Daiher  &  Co.,  Baltimore,  as  general  man-  x  t.  .  •  . 

The  Allentown  (Pa.)  Record  issued  a 


ager.  xnc 

S.  L.  Hensley,  recently  advertising 
manager  of  the  Long  Beach  (Cal.)  Daily  largest  issue  ^ 
Telegram,  has  become  a  member  of  the  ■  *1,  , 

staff  of  Conner  &  Rhea,  also  of  Long  Panted  in  that  city, 
Beach.  The  Sioux  City  T 


The  following  signatures  appear  upon  it : 
Warren  G.  Harding.  Edward  McLean. 
Charles  G.  Dawes,  George  B.  Christian, 


— mean  better 
work  and  working 
conditions  to  the 
stereotyper 


fnt-  T**-*  A.  D.  Lasker,  H.  Emerson  Evans. 
An  dS?  Cni  This  to  S  W.  J.  Kenney,-  D.  I..  Nevin.  and  C.  H. 

"  the  largest  issue  of  a  daily  paper  ever 


deJ?e!  h^ro%'“d"‘an  offiTat’  bS  convention  of  Lions  Clubs  of  Iowa  and  pany  re^rts  net  profits  of  $614,091  for 


The  Sioux  City  Tribune  issued  a  Lions 
edition  May  13  when  the  annual  district 


Our  large  stock 
at  the  Bush  Termi- 
n  a  1 ,  Brooklyn, 


$614,091  Monotype  Year’s  Profits  J  ’  ’ 

The  Lanston  Monotype  Machine  Com-  J  N.  Y.,  assures  you 


under  management  of  Charles  D.  Kean,  Nebraska  opened  at  Sioux  City, 
recently  appointed  a  vice-president  of  the  s^— — 


the  fiscal  year  ended  Feb.  26,  1923. 


company. 

A.  D.  Magbee  has  established  the  Mag- 
bee  Advertising  Service  at  Miami,  Fla. 

Carl  K.  Matson  has  resigned  as  presi¬ 
dent  and  general  manager  of  theJlanton 
Company,  Geveland,  to  join  the  William 
Elliott  Graves  Organization  of  Grand 
Rapids,  Mich.  He  was  formerly  pub¬ 
licity  manager  of  the  Cleveland  Trust 
Company  and  at  one  time  had  been  with 
the  Cleveland  Plain  Dealer. 

Rudolph  Benson,  member  of  the  edi¬ 
torial  department  of  Cincinnati  Times- 
Star  for  the  past  eighteen  years,  entered 
business  for  himself  May  2,  in  the  Keith 
Building,  Cincinnati,  where  he  will  con¬ 
duct  a  general  advertising  agency. 

MacManus,  Inc.,  Detroit  advertising 
agency,  has  just  completed  a  large  addi¬ 
tion  to  its  building.  'This  agency  has  had 
a  rapid  growth,  l>eiiig  formed  in  1916  as 
the  outgrowth  of  previous  Detroit,  Toledo 
and  Chicago  agencies  with  which  Theo¬ 
dore  F.  MacManus  had  been  associated. 
In  seven  years  the  staff  of  the  agency  has 
increased  from  14  to  61. 

Otis  R.  Tyson,  for  the  last  six  years 
advertising  manager  of  the  Owl  Drug 
Company,  with  Hartley  Everett  Jackson 
of  the  advertising  agency  bearing  his 
name,  has  formed  the  Jackson  Corpora¬ 
tion  with  offices  in  the  Flatiron  Building, 
San  Francisco. 


a  constant  supply 
and  prompt  ship¬ 
ments. 


WANTED — Single  double  width 
Hoe  deck  for  attachment  to 
modem  Hoe  standard  quad  press 
deck.  Should  be  not  over  twelve 
years  old.  Wire  immediately, 
Omaha  Bee,  Omaha,  Nebraska. 


Now  is  the  time 
to  place  your  stand¬ 
ing  order! 


THE 


rUXIDEAL  COMPANY 


INCORPORATED 

g  Sole  U.  S.  and  Canadian  Distributors 


s  15  William  Street 

g  New  York  City  New  York 


^  TRADC  MAfW 

MAXitYPE 

DRYWS 


Aie.ULAMaOMl 


32 


923 


140,000 

Circulation 


The  Capital  of  the 
nation’s  largest  news¬ 
paper,  covering  Vir¬ 
ginia,  West  Virginia, 
and  southern  Mary¬ 
land. 

Over  50%  more  cir¬ 
culation  than  any 
other  Washington 
Sunday  paper. 

Sunday  Times-tlerald 

G.  Logan  Payne 

Fabliiher  and  Qeneral  Hanaser 
Katlonal  Advertiiinc  BepreaentatiTM 
O.  LOGAN  PAYNE  COXFANT 
Chioago,  Detroit,  Bt.  LouU,  Lot  Angalaa 

Payne,  Burnt  A  Smith 
New  York  and  Boston 


Westchester  County's 
Greatest  Advertising 
Medium 


DAILY  ARGUS 

Mount  Vernon,  N.  Y. 
Carried 

Over  7,000,000 

Lines  in  1922 


Tliin  in  the  Greatest  Amount  of 
Advertising  Carried  by  Any 
Paper  in  This  Important  County. 


We  are  enclosing  the  first 
page  of  The  Daily  News  of 
Tuesday,  Dec.  26,  showing 
the  first  pictures  carried  in 
this  vicinity,  on  the  Mer 
Rouge  tragedy.  This  was  the 
very  first  lay-out  of  this  kind, 
shown  in  a  Dayton  paper, 
and  naturally,  we  are  grate¬ 
ful  to  NEA  for  its  enterprise 
in  getting  this  out  to  us  right 
on  the  jump. 

THE  DAYTON  NEWS 
Dayton,  Ohio 

Write  for  samples  and  rates 

NEA  Service,  Inc., 

1200  W.  Third  St.,  Clevelaad,  0. 


“From  the  Dead  to  the  Dead”  student  and  thinker  in  him  far  transcend- 

jyjANY  y,ar,  ago.  wh.n  Boyd  Win-  3o*,fnf 'aWconstruotlonist 

Tu  ^hester  was  thought  to  be  dying,  „£  ^he  school  of  Jefferson,  Boyd  Win- 
The  Courier-Journal  notified  Henry  Wat-  cj-, ester  was  a  man  of  inflexible  fidelity 
terson,  who  was  siiending  the  winter  in  ^is  intellectual  beliefs.  In  the  pro- 
Flonda  ^d  asked  him  to  send  an  ^i-  ^^at  his  opinions  were  fixed,  his 

tonal  to  publKshed  after  Mr.  Winches-  prejudices  were  strong.  Alike  loyal  to 
ter  s  death.  The  two  had  been  fast  his  friendships  and  his  convictions,  he  had 
friends  for  a  long  time,  and  i  was  u^n  honest  scorn  of  pretension  and  cant, 
Mr.  Watterson  s  recommendation  that  ,,.3,  impatient  of  self-seeking  and  incon- 
Y  appointed  by  ^tancy,  and  positively  hated  those  whom 

President  Cleveland  a  Munster  of  to  53^. 

Switzerland.  rifices  for  the  sake  of  preferment. 

krorn  Xaples-on-the-Gulf  came  a  man-  “The  younger  men  who  are  now  in 
uscript,  signed  “11.  W.,”  written  in  the  charge  of  party  affairs  might  take  lessons 
editor’s  perplexing  hand,  crossed  and  in-  in  wisdom  at  least  from  the  school  of 
terlincd  in  his  bewildering  style.  Rut  politics  of  which  Mr.  Winchester  was  an 
Mr.  Winchester  did  not  die,  and  Mr.  honored  and  distinguished  *  *  *,  and. 
\V  atterson’s  tribute  was  carefully  filed  whilst  we  often  differed,  there  was  never, 
away.  It  was  resurrected  yesterday  on  after  we  reached  an  understanding,  the 
the  announcement  of  Mr.  Winchester’s  slightest  breach  of  personal  respect,  af- 
death.  But  time  had  all  but  destroyed  it.  faction  and  confidence. 

The  ink  had  faded,  in  some  places  to  the  “I  send  this  testimony  to  his  real  char- 
vanishing  point.  The  paper  had  rotted  acter  as  something  of  a  tribute  from  the 
and  crumbled.  All  that  was  decipher-  dead  to  the  dead ;  a  wreath  I  fear  me  of 


Switzerland. 

krom  Xaples-on-the-Gulf  came  a  man- 


able  of  the  article  is  here  printed : 

“Ten  years  ago  the  death  of  Boyd 


rather  faded  flowers.  ♦  *  * 

“The  young  think  they  are  immortal. 


Winchester  would  have  meant  a  deal  to  To  them,  the  rose  smelleth  ever  above 
me,  a  great  gap  and  a  great  grief.  Now  the  mould.  To  the  few  remaining  asso- 
the  word  that  he  is  dead  comes  to  me  ciates  of  Boyd  Winchester,  it  is  the 
as  an  echo  from  a  vanishing  skirmish-  mould  that  smelleth  alwve  the  rose ;  but, 
line.  Only  a  little  while  and  even  the  glory  to  God,  there  is  a  love  that  yet 
randoin-.shots  will  have  ceased;  just  one,  abideth !” — Louisville  Courier-Journal  of 
or  two  more,  and  silence.  May  19. 

“1  cannot  help  thinking  that  we  did 

our  politics  cleaner— less  relentlessly— in  The  following  further  explanation  of 

those  days.  We  had  our  plans  and  the  above  e<Jitorial  appeared  in  the  Louis- 
schemes,  of  course.  We  had  our  quar-  ville  Times  of  May  19: 
rels.  But  our  clubs  were  stuffed  clubs 


and  we  did  not  use  the  knife  at  all.  ♦  ♦  ♦ 
“Rovd  Winchester  was  first  of  all  a 


The  Lett  Editorial 


.OVU  vvimiiesu-r  was  iirsi  o.  a.,  a  pigeonhole  rarely  has  been  as 

g«itleman.  On  the  maternal  side  he  came  fr„itful  as  it  was  vesterday  when  the 
of  good  krench  stock-the  I^ndrys-and  ^  Winche.ster,  in  his  eighty- 

there  ran  beneath  the  geniality  and  toler-  ’jj^rrison  Rob- 

ance,  a  stream  of  reserve,  not  to  say  hau-  ^ receptacle  an  edi- 

teur  which  abru  ged  h.s  .nt. manes  in  a  ^  Watterson,  at  his 

sense  and  depopularized  him.  His  bril-  /-..if 

liant  talents,  however,  commanded  the 
admiration  of  those  who  came  beneath 
their  spell,  and,  when  he  put  them  forth. 

he  readily  recovered  his  losses  and  held  .  .  ,,  ij  w  1  I 

his  own.  Republican  in  his  opinions,  he  public  Henry  Watterson  s  last 

was  in  his  nature  an  aristocrat,  seeking  ^  ®°f 

in  his  ideas  of  Government  the  greatest  if  '  [  t  U 

gocKl  for  the  greatest  number,  whilst  per-  unique  Watterson, an  style  could  be 

sonally  disdaining  the  herd  of  mercena-  ^ 

ries  whom  the  successful  politician  must  editorials  coyering  a  dec^e. 

colder  anO  cuHiva,. 

To  this  aversion  for  the  \ulgar  may  recommendation  to  Grover  Cleveland  re^ 
be  ascribed  his  lessened  hold  upon  the  in  Mr,  Winchester's  appointment 

engineries  of  practical  politics ;  engineries  Minister  to  Switzerland,  was  pre- 

which  at  the  outset  came  easy  to  his  served,  brings  to  light  the  fact  that  Mr. 
hand;  though,  as  I  have  said,  when  he  Watterson’s  mood  at  the  time,  influenced 
clio.se  to  assert  himself  and  use  his  re-  j,y  meditation  upon  the  seemingly  impend- 
sources,  it  was  to  awaken  instant  and  death  of  his  friend,  was  that  a  man 
general  recognition.  ^  nearing  the  last  milestone,  yet  afterward 

“He  was  a  leader  both  in  action  and  in  Mr.  VVatterson  saw  more  than  two  dec- 
thought.  Yet,  excejit  in  emergencies,  he  ades  of  active  service  as  the  beau  sabreur 
would  not  submit  himself  either  to  *  *  *  of  .American  journalism. 

“Boyd  Winchester  put  his  mark  upon  _ 

the  thought  of  the  vicinage  and  his  time. 

Like  his  friend,  Isaac  Caldwell,  he  was  Trade  Mark  Contest  Judges 

neither  a  poseur  nor  a  noise-maker.  The 

glittering  things  of  public  life,  which  Louis  Wiley,  business  manager  New 


sought  him  early  and  seemed  to  promise  ^  ork  Times :  John  Sullivan,  secretary 
him  much,  he  did  not  sufficient  prize.  .Association  of  National  Advertisers,  and 
Where  another  would  have  bridled,  sad-  Frank  K.  Houston,  vice-president  Chem- 
dlcd  and  ridden  them,  he  let  them  pass  ical  National  B,ink,  New  York,  have 
him  by,  happier  in  his  isolation  and  in-  l>een  appointed  judges  in  the  national 


dependence. 


trade  mark  contest  being  conducted  by 


“He  was  born  in  I^uisiana-his  father  Newsp-aper  S^i«  Corpora- 

a  Kentuckian — and  did  not  learn  to  speak  f $20,000,  with  a 

English  until,  after  the  death  of  his  ^.■'.000, 

mother,  he  was  brought,  a  lad  nearly  10 
years  of  age,  to  his  Kentucky-  home  and 
kindred.  He  loved  his  classics  and  was 

iincommonlv  versed.  ♦  ♦  ♦  He  was  George  Huish  will  be  managing  editor 


^oti  know 
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of  Baltimore  dealers’  ad¬ 
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uncommonly  versed.  ♦  ♦  ♦  He  was  George  Huish  will  he  managing  editor 

fastidious  to  a  degree ;  at  home  and  of  a  weekly  newspaper  to  he  issueii  in 
abroad,  in  the  Diplomatic  Service  and  in  Indiana  Harbor,  Ind.,  licginning  June  6. 
Congress,  he  lived  in  an  exclusive  circle.  Miss  Thora  Eigcnmann  and  Miss  Doro- 
having  little  facility  in  hand  shaking  ways  thy  Zimmerman  will  have  charge  of  the 
and  no  turn  for  hoi  polloi.  Thus  it  was  editorial  work.  There  has  been  no  news- 
that,  as  he  grew  older,  he  drew  himself  paper  there  since  the  Twin  City  Sentinel, 
closer  within  his  books  and  himself ;  the  a  daily,  suspended  publication  last  Fall. 
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Live  Feature*  are  lifted  in  the 
Editor  &  Publisher 
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The  Buffalo  Territory 
Offers  Big  Possibilities 
To  National  Advertisers 
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Watch  for  These  Checks 

Toledo,  O.,  May  19,  1923. 

To  Editor  &  Publisher:  We  are  writting 
you  the  story  of  a  fraud  perpetrated  on  the 
Toledo  newspapers  by  a  bright  young  man  dur¬ 
ing  the  week  of  May  1.  which  we  think  may 
serve  as  a  warning  to  other  newspapers  if  the 
man  responsible  for  this  fraud  is  not  soon 
apiirehended. 

On  May  1,  a  young  man  calling  himself 
“Frank  Parker,  sales  manager  of  the  Indeiiend- 
ent  Brush  Company,  of  Niagara  Falls,  N.  Y.,” 
came  into  Toledo  and  placed  classified  adver¬ 
tising  in  the  two  evening  papers.  His  plan 
was  to  secure  distributors  and  salesmen  for  this 
section  for  the  products  of  the  Independent 
Bru.sh  Company,  and  a  house-to-house  canv.ass 
was  to  be  made,  similar  to  the  plan  used  by  the 
Fuller  Brush  Company. 

He  seemed  to  have  sufficient  credenti.als  to 
assure  the  newspapers  that  he  was  a  responsi¬ 
ble  fellow,  and,  since  the  amount  of  his  adver¬ 
tising  bill  was  not  large,  his  copy  was  accepted 
and  published  in  the  papers. 

On  May  7,  he  presented  us  a  check  on  the 
Niagara  Falls  Trust  Company,  for  an  amount 
in  excess  of  the  total  of  his  bill.  This  check 
was  accepted,  but  was  later  returned  by  the 
bank  marked  “No  funds." 

We  have  been  in  correspondetice  with^  the 
Independent  Brush  (^omp-any.  of  Niagara  Falls, 
and  are  advised  by  this  company  that  he  also 
attempted  to  cash  a  forged  check  for  $100  in 
Toledo,  but  the  forgery  was  detected  in  time 
and  the  check  was  md  honored. 

Frank  Parker,  or  as  he  was  known  to  the 
Indeiiendent  Brush  Company,  Oeorge  .\<lams,  is 
about  30  to  32  years  of  age,  of  slender  build, 
dark  complexion  .and  about  5  feet  10  inches 
tall.  He  is  modest,  unassuming  and  carries 
none  of  the  ear  marks  of  a  professional  crook. 

We  are  authorized  by  the  Indepeiident  Brush 
Company  to  ask  any  newspaper  getting  trace  of 
this  m.an  to  report  the  same  to  them,  as  they 
intend  to  prosecute  him  for  forgery. 

J.  C..  TRITSCH, 

Advertising  Manager,  Toledo  News-Bee 


The  Coue  Philosophy 

El  Dorado,  .-Vrk.,  May  IS,  1923. 

To  Editor  &  Publisher:  May  we  add  our 
congratulations  to  the  long  list  sent  you  on  get¬ 
ting  out  the  International  Year  Book?  It  is 
good  and  contains  a  wealth  of  first  hand  com¬ 
pact  and  valuable  information.  We  have  read 
Editor  &  PublisiIer  for  the  last  four  years, 
and  we  believe  with  Coue-like  philosophy  that 
“Week  by  week  in  every  way  it  is  getting 
better  and  better."  The  issue  for  the  Associated 
Press  editors  was  a  knockout. 

STANLEY  ANDREWS. 

El  Dorado  Daily  News. 


Good  Typography  in  Newspaper 
Making 


healthy  conditions  existing  for  years  could 
never  have  tieen  accomplished. 

And  I  won't  go  liack  any  further,  even  to 
mention  llerliert  Bayard  Swope's  brilliant  work 
in  <  ierm-any  for  The  World,  or  my  own  more 
mo<lest  iierTormance  in  reporting  the  coal  strike 
of  little  more  than  three  years  ago,  and  ex¬ 
posing  conditions  in  West  Virginia. 

If  these  examples  of  master  reporting — and 
in  thus  describing  them  1  do  mt  allow  any 
false  pretence  of  mode.sty  to  exclude  my  own 
efforts — ilo  not  hold  the  venerable  critic  of 
present  day  |<ai>ers,  perhaps  I'll  lie  glad  to 
give  him  some  more  when  1  have  another 
twenty  minutes  to  denote  to  the  subject. 

JOHN  J.  LEARY.  JR. 


“On  to  London” 

Clinton,  Iowa,  May  21,  1923. 

To.  Editor  &  Publisher:  I  have  just  re¬ 
ceived  your  “On  to  London"  edition,  and  want 
to  compliment  you  on  the  far-reaching  thought, 
l-elieving  it  will  have  great  v.alue  betwen  the 
two  great  countries  of  the  world. 

WIL  V.  TUFFORD, 

Secretary  Inland  Daily  Press  Association. 


New  York,  May  22,  1923. 

To  Editor  &  Publisher:  I  congratulate  you 
on  the  “On  to  London"  eililion  of  Editor  & 
Publisher.  It  is  in  keeping  with  your  usual 
enterprise  and  ability.  Incideut.aliy  whoever 
gathered  in  all  those  advertisements  from  our 
British  cousins  is  some  wide-awake  solicitor. 

More  power  to  you. 

M.  D.  HCNTON, 

Cone,  Hunton  &  VV'oodmaii,  Inc. 

New  York,  May  22,  1923. 

To  Editor  &  Publisher:  Congratulations 
are  in  order!  Your  “On  to  I»ndon”  is.sue  re- 
lletts  credit  upon  you  and  your  entire  staff. 
The  high  moral  tone  of  Editor  Publisher 
is  not  only  encouraging  to  all  true  journalists, 
but  should  be  elevating  to  all  who  rivad  it.  I 
sincerely  hope  that  more  of  our  daily  paiiers 
will  emulate  your  example. 

J.  B.  SHALE. 


New  York,  May  22,  1923. 

To  Editor  &  Publisher:  Y'our  British  num¬ 
ber  is  a  masterpiece,  and  I  congratulate  you 
and  your  fine  organization!  It  is  a  credit  to 
advertising  and  to  our  gre.at  country  and  (ireat 
Britain.  It  shows  what  real  team  work  can 
do  for  England  and  U.  S.  A.  1  salute  you — 
Long  may  Editor  &  Publisher  wave  supremel 
WILLIAM  H.  RANKIN. 

BUYS  THREE  BUCYRUS  PAPERS 


Senator  Burke  of  Elyria,  O.,  to  Merge 
Trio  Into  One 


New  York,  April  23,  1923. 

To  Editor  &  Publisher:  I  want  to  ex¬ 
press  my  appreciation  of  H.  Fr.ank  Smith’s 
assistance  in  achieving  the  recent  typographical 
refinements  in  the  Wall  Street  Journal. 

One  of  the  most  surprising  features — and  it 
was  equally  pleasing — is  that  we  have  been 
put  to  practically  no  expense  in  making  the  im¬ 
provements.  Although,  as  you  know,  the  process 
IS  as  yet  incomplete,  the  paper  looks  infinitely 
lietter.  Favorable  comments  have  come  from 
many  people  whose  attention  I  would  not,  in 
advance,  nave  supposetl  would  have  been  at¬ 
tracted  by  such  a  program. 

I  am  indeed  sflad  to  thank  you  for  your  ear¬ 
nest  co-operation  and  for  the  manner  in  which 
Mr.  Smith  has  been  willing  to  respond  to  c.alls 
or  the  demands  of  the  work. 

KENNETH  C.  HOr.ATE. 

Assistant  to  the  President.  Wall  Street  Jour- 
n.al.  New  York. 


A  Reporter  Accepts  Mr.  Russell’s 
Challenge 

New  York,  May  18,  1923 

To  Editor  &  Publisher:  In  your  e<lilion  of 
May  12,  Mr.  Charles  Edwanl  Russell  issues 
the  challenge  to  the  “worthy  young  men”  who 
bear  the  “designation”  of  reporters. 

“They  may  sit  down  again  when  I  ask  them 
to  name  one  conspicuous  piece  of  reporting  in 
New  York  in  the  last  ten  years. 

“One  is  all  I  ask,  one,  a  poor  little  lonely 
one.” 

At  the  risk  of  offending  my  venerable  friend 
might  I  name  a  few  that  must  readily  occur 
to  those  who  read  the  papers: 

(1)  Within  the  month:  The  exposure  of  the 
convict  ramp  murders  in  Florida  by  The  New 
York  World,  and  the  consequent  reform  of  the 
penal  laws  of  that  state,  done  by  Samuel  D. 
McCoy. 

Within  the  year:  The  exposure  by  The  New 
York  World  of  the  Ku  Klux  Klan,  its  methods 
anil  its  practices — in  itself  a  feat  of  national 
importance  and  service.  This  was  the  work 
of  several  men  “designated,”  to  use  his  term, 
as  reporters. 

Within  two  years:  The  exposure  by  The 
New  York  World  of  Hettricks’  “code  of  prac¬ 
tice”  and  Brindell's  extortions  in  the  building 
trades,  which  formed  the  basis  on  which  the 
success  of  the  Lockwood  committee  and  crim¬ 
inal  prosecutions  in  State  and  Federal  courts 
resteil.  Without  the  matter  uncovered  by 
World  reporters  the  cleaning  up  of  the  un- 


The  Bucyrus  (O.)  Evening  Telegraph, 
Bucynis  Journal  and  Bucyrus  Forum 
have  been  purchased  by  State  Senator 
John  F.  Burke- of  Elyria  and  will  be  con¬ 
solidated  into  the  Telegraph-F'orum. 
The  jiaper  will  be  independent  in  politics. 

Senator  Burke,  although  a  progressive 
Republican  and  expected  by  friends  to 
be  a  candidate  for  the  Republican  nomi¬ 
nation  for  Governor  next  year,  an¬ 
nounced  that  he  did  not  purchase  the 
papers  for  any  political  reason. 

The  Hopley  Printing  Company,  own¬ 
ers  of  the  Telegraph  and  Journal,  are 
said  to  have  received  $110,0(X)  for  their 
interests,  and  the  Bucyrus  Publishing 
Company  $35,(l0()  for  the  Forum.  Craw¬ 
ford  County,  one  of  the  strongest  Demo¬ 
cratic  counties  in  the  State,  is  now  with¬ 
out  an  official  minority  paper  in  the 
county  seat.  The  sale  of  iKith  papers 
was  conducted  by  the  H.  F.  Henrions 
.\gency. 


P.t'CYKi’s,  O.,  May  22. — Charles  E. 
.\bbey,  advertising  manager  of  the  Mid¬ 
dletown  (O.)  Jounial,  has  been  ap- 
pointer  manager  of  the  Telegraph- 
Forum  here  by  State  Sen.itor  John  F. 
Burke,  who  last  week  merged  the  Tele¬ 
graph  and  the  I''orum.  .Abbey  was 
formerlv  advertising  manager  of  the  San¬ 
dusky  Star-Journal  and  at  one  time  as¬ 
sociated  with  Senator  Burke  on  the 
Elyria  Telegram. 


Sandl’sky,  O..  May  23. — It  is  reported 
here  that  an  option  has  been  given  on  the 
property  of  the  .Alvord  &  Peters  Co., 
publi.shers  of  the  Sandusky  Star-Journal, 
to  State  Senator  John  F.  Burke.  Con¬ 
summation  of  the  deal  would  mean  a 
retirement  of  the  present  owners  from 
the  newspaper  puhlishing  field.  It  is 
understood  that  the  price  asked  is  in 
the  neighborhood  of  $300,000. 


For 

Newspaper 

Buildings 

An  organization  of  engineer¬ 
ing  specialists  under  direction 
of  a  trained  newspa})er  man, 
specializing  solely  in  neivspa- 
per,  publishing  and  printing 
buildings  that  jxiy  their  way. 

S.  P.  WESTON 

Newspaper  Buildings 
Mechanical  Layouts 
Production,  Operation 

120  West  42nd  St.  New  York 


riRST  nt  PVBuc  service 


mt} 


i^orld. 


The  World  and  the  Eve¬ 
ning  World  have  a  com¬ 
bined  circulation,  daily,  of 
650,000  for  $1.20  per  agate 
line  gross,  subject  to  con¬ 
tract  discounts.  They  carry 
more  high  class  dry  goodi 
advertising;  are  read  by 
more  jobbers,  department 
and  chain  store  buyers,  and 
by  mote  retailers;  offer 
more  circulation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combiiu- 
tkm. 

Advertise  in  Nenspapers 
by  the  Year 


RhnIO 


Pulitzer  BuOdlng,  New  York 

MalUr'i  Building.  Ford  Bnilding. 

Chicago  Doirolt 


J 


The 

NEW  YORK 
EVENING 
OURNAL 

has  the  largest 
circulation  of 
any  daily 
newspaper  in 
America. 


The  . 

Pittsburgh  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURGH 
MEMBER  A.  B.  C. 

Foroign  AdwrUsIng  RepmentatlSM: 

I.  A.  KLEIN 

50  East  42Bd  St,  Nni  Yet 
76  W«t  Nonrw  $t,  Ckkto* 

A.  J.  NIRRIS  HILL,  Hunt  Bldg.,  Saa  FriMlM* 


Loa  Angelaa,  Calif. 


Gained  28J47  Daily  Averaga  Clroi^tlDe. 

throm  Oowmnviit  SUtenunt,  8U  Moatba  EDdbig 
Mirrh  SI.  191S.  I6S.300  nally.  Hz  UoatiM 
iDdlie  SopL  to.  I9S3.  145,953  Dally,  laamm 
In  Dally  Ararage  Clreidatloa.  20.347. 

IT  C8VERS  THE  FIELD  COMPLETELV. 
REFRESEHTATIVES: 

H.  W.  Malaaay.  604  TIm*  Bldg.,  Hau  Yark. 

8.  Lagaa  Fayw  Ca,  401  Tawr  lldf.,  6  Harlt 
Mlthlgaa  Avt.,  Cklaaaa. 

A.  J.  Harrli  Hill,  TlOHsant  Bldg.,  Smi  FreNlaa 
Calif. 
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Features  by 

Irvin  S.  Cobb 
Fontaine  Fox 
Howard  R.  Garis 
Rube  Goldberg 
Ed  Hughes 
O.  O.  McIntyre 
Will  Rogers 
Chas.  HansonTowne 
H.  J.  TuthUl 
John  V.  A.  Weaver 


TIPS  FOR  AD  MANAGERS 


and  others 

TIm  McNufkl  Sridicale^lK. 

Timet  Building,  New  York 


SITUATION  WANTED 


Ks  Assistant  to  Live>Wire 
Circulation  Manager 


Want  to  work  for  Circulation  Manager  with 
daily  mall  Hat  of  1,000  to  5,000  siibHcrlbera. 
Teara  of  experience.  Worked  for  Circulation 
Managers  of  pa|>er8  like  the  Cbicago  Tribune, 
New  York  Times,  Superior  Telegram,  etc. 
Pnt  me  on  tbc  Job  and  I'll  make  your  work 
easier.  Will  make  It  eaay  for  you  to  bare 
your  mall  Hat  corrected  daily.  Will  make 
possible  directly  lmprinte<l  addresses.  With 
me  on  the  Job,  subscritwr  complaints  will 
practically  be  eliminated.  Your  mall  list 
will  be  under  your  sole  control.  I  can  do  all 
those  things — many  more — for  less  than  65c 
a  day.  Chances  are  I  can  save  you  more 
than  my  salary.  Let  me  tell  you  my  whole 
atory.  Write  The  Kulti-Hailer  Byatam,  Jn 
care  of 


WE  MULTI-nAlLER  SYSTErt 

sir-ees  washinston  blvd. 
CHICAGO 


OVER 


64,000 


LARGEST  EVENING 
CIRCULATION  IN  IOWA 


The 

Des  Moines 
Capital 


An  Accounting 
and 

Federal  T  ax  Service 
for  Publishers 


References  on 
Application 


33  West  42nd  Street 


New  York  City 


V. 


N.  W.  Ayer  &  Sen,  3(0  Chestnut  street.  Making  5,(XX)-Unc  contracts  for  the  Pepsodent 
Philadelphia.  Placing  orders  with  newspapers  Cfimpany;  using  one  full  page,  one  time  for  the 


for  the  Sherman  Service,  Inc.,  engineers.  New  Palmolive  Company. 


'  Lyon  Advertising  Agency,  Times  Bldg., 

Barrows  &  Richardson,  Drexel  Bldg.,  I'hila-  .Vew  York.  Now  handling  account  of  the  J, 


delphia.  Reported  will  place  advertising  for  the  W.  VVupperman  &  Company,  Angostura  Bitters, 
Cheltenham  Knitting  Company,  “Gibbs  Under-  New  York. 


wear,*’  Philadelphia. 

George  Batten  Company,  383  Madison  avc- 


J.  Horace  Lytle  Company,  Mutual  Home 
Hldg.,  Dayton,  Ohio.  Sending  out  orders  for 


nue,  New  York.  Making  3,2901ine  contracts  the  Davis-Young  Soap  Company,  “Whiz  Soap.** 


for  Dairymen’s  Uague  Co-operative  Association.  h.  K.  McCann  Company,  61  Broadway,  New 


Charles  Blum  Advertising  Corporation,  1116  York.  Using  2,000  inches  or  more  in  one  year 
Walnut  street,  Philadelphia.  1  facing  orders  for  the  Standard  Oil  Company  of  New  Jersey; 


with  some  I’cnnsylvania  newspai)ers  for  the  m.-tking  2,000  inch  contracts  for  the  Standard 


Broadway  Auto  Kxchange,  I'hiladciphia. 

Thomtts  M.  Bowers,  25  East  Jackson  Blvd., 


Oil  Company  of  New  York. 

McCutcheon-Gerson  Company,  64  VV'est  Ran- 


.Making  1,000-line  contracts  for  the  dulph  street,  Chicago.  Orders  and  contracts 


Hlauer-Cioldstone  Company  “Navarre  Pearls.” 


Brandt  Advertising  Company,  7  South  Dear-  Middle  Wist. 


going  out  on  Steger  Piano  Company,  in  the 


born  street,  Chicago,  Ill.  Sending  out  contracts 
to  Wisconsin  papers  on  Masol  Chemical  Com¬ 
pany. 

Calkins  &.  Holden,  250  5th  avenue.  New  York. 
Rejwrted  will  place  account  of  the  Hartford 


McKenna-Muller,  186  Joralemon  street.  New 
York.  Placing  orders  with  newspapers  in  se¬ 
lected  sections  for  Cairo,  New  York,  Resort  Ad¬ 
vertising. 

Miller  Advertising  Service,.  26  E^st  42d 


Fire  Insurance  Company  and  Hartford  Accident  street.  New  York.  Hacing  orders  with  some 


and  Indemnity  Co.,  Hartford. 


New  York  newspapers  for  the  Red  Triangle 


Charles  Advertising  Service,  25  East  26th  Company,  “White  Magic’*  Cleanser,  New 

street,  New  York.  Making  1,500-line  contracts  ^ork. 


for  the  Chipman  Chemical  hingineering  Com¬ 
pany. 

CleaveUnd  A.  Chandler  &  Co.,  35  Congress 
street,  Boston.  Placing  orders  with  newspapers 
in  selected  sections  for  Wentworth  Hotel  Com¬ 
pany,  Boston. 

Collins-Kirk,  Inc.,  400  North  Michigan  ave¬ 
nue,  Chicago.  Running  a  campaign  in  news- 


J.  T.  H.  Mitchell,  331  Madison  avenue.  New 
York.  Making  S,000-line  contracts  for  B.  T. 
Babbitt. 

Morse  International  Agency,  449  4th  avenue. 
New  York.  Making  5,000-line  contracts  for 
the  Potter  Drug  &  Chemical  Company, 
“Cuticura.” 

Moss-Chase  Company,  170  Franklin  street. 


pajwrs  for  Birfman  Electric  Company,  Chicago  Buffalo.  Making  contracts  with  some  Western 


(Bee-Vac  Electric  Vacuum  Qeaner). 

Andrew  Cone  Agency,  Tribune  Bldg.,  New 
York.  Making  2,800-line  contracts  for  the  Tor- 


newspapers  for  the  Buffalo  Specialty  Company, 
“Liquid  Veneer,”  Buffalo. 

Irvin  F.  Paschall,  Inc.,  McCormick  Building, 


rington  Company;  making  3,000-line  contracts  Chicago.  Now  placing  the  account  of  the  Zana 


for  Josejjh  P.  Day,  Inc. 

Pake-Johanet  AtEVertising  Agency, 


J  roprietarics  Company, 

Peck  Advertising  Agency, 


Kearney  street,  San  Francisco.  Making  yearly  street.  New  York.  Handling  the  following  ac- 


Contracts  for  the  Radium  Appliance  Company.  counts:  Empire  Bond  &  Mortgage  Company; 


Dauchy  Company,  9  Murray  street.  New  '‘'."''''e  «6th  Street  Corporation;  Norquin 

vr  ,  tr  •  •  u  *  •  ^  ^  <  onstruction  Company  and  Clover  Farms,  Inc.; 

York  Using  one  inch,  tw.ee  a  week  for  the 


Chichester  Chemical  Company. 

B.  A.  Davey  &  Associates,  Watts  Bldg., 
Birmingham,  Ala.  Macing  accounts  for  Federal 
Phosphorus  Company,  Southern  Bond  &  Mort- 


“Nation  Wide  Cord  Tires,”  New  York. 

William  H.  Rankin  Company,  180  North 
Wabash  avenue,  (Chicago.  Placing  orders  with 
some  Ohio  newspapers  for  the  Kinney-Rome 


gage  Company  and  the  MeWane  Cast  Iron  Pipe  Company,  bed  springs,  Chicago;  placing  May 
Company,  all  of  Birmingham,  Ala.  -  . - . 


■and  June  schedules  in  Middle  West  papers  for 


Erwin,  Wasey  &  Co.,  58  East  Washington  Dwinnell  Wright  Company  (White  House 
street,  lliicago.  Making  10,000-line  yearly  con-  Ojffee);  issuing  contracts  on  Goodrich  Tire  & 


tracts  for  the  Goo<lyear  Tire  &  Rubber  Com-  Rubber  Company,  Akron,  through  New  York 


pany;  using  newspapers  for  Chicago,  Milwaukee  office. 


Si  St.  Paul  Railway. 

George  W.  Ford  Company,  Hurt  Bldg.,  At- 


H.  E.  Remington  Company,  225  East  Su¬ 
perior  street,  Chicago.  Contracts  going  to  a 


lanta.  Placing  5,000  and  10,000-line  orders  with  number  of  newspapers  on  C.  R.  I.  &  P.  Ry. 


newspapers  in  13  Southern  States  for  the  Nu- 
Crape  Company  of  America. 


William  R.  Robinson  &  Co.,  175  5th  avenue. 
New  York.  Placing  orders  with  some  New  York 


Charles  Daniel  Frey,  104  South  Michigan  ave-  newspapers  for  the  Koh-I-Noor  Pencil  Company, 
nue,  Chicago.  Rejxjrted  will  place  account  of  New  York. 


the  Moline  Plow  Company,  Moline,  Ill.;  issuing  Ruthtnuff  A  Ryan,  410  4th  avenue.  New 


orilcrs  on  Crane  Cimipany  to  some  papers  in  York.  Making  contracts  with  some  Western 


Charles  H.  Fuller  Company,  623  South  Wa¬ 
bash  avenue,  Chicago.  Making  2,800-line  con¬ 
tracts  for  the  Maxwell  Chalmers  Company. 


newspapers  for  Domino  House  Complexion  Clay, 
Philadelphia;  making  1,000-line  contracts  for  the 
Vitamin  Food  Company. 

Frank  Seaman,  470  4th  avenue.  New  York. 


Fuller  &  Smith,  1.501  Euclid  avenue,  Cleve-  Will  shortly  place  orders  with  newspapers  in 
land.  Making  10,000  line  contracts  for  the  various  sections  for  the  Mentholatura  Company, 


Westinghouse  Electric  &  Mfg.  Company. 
Guenther-Bradford  &  Co.,  7  South  Dearborn 


Buffalo. 

Sheridan,  Shawhan  A  Sheridan,  30  East  34th 


street,  Chicago.  .Making  2,000-line  contracts  street.  New  York.  Using  100  lines  once  a  week 


for  George  H.  Mayr. 

Guenther-Law,  133  Cedar  street.  New  York. 
Using  500  lines  for  Orvis  Brothers  &  Co. 

Hanff-Metzger,  Inc.,  95  Madison  avenue. 
New  York.  Making  3,000-line  contracts  for  Dr. 
R.  H.  Kline  Company,  “Bi-a-Iine”;  placing  or- 


for  the  Pacific  Coast  Borax  Company. 

Sherman  A  Lebair,  116  West  32d  street.  New 
York.  Making  contracts  with  newspapers  gen¬ 
erally  for  the  B.  V.  D.  Company,  underwear, 
N ew  York. 

Smith  A  Ferria  Advertising  Service,  Pacific 


ders  with  newspapers  in  selected  sections  for  Finance  Bldg.,  Los  Angeles.  Reported  will  use 
the  Success  Manufacturing  Company,  steel  plant  some  Pacific  Coast  newspapers  for  the  Samson 


boxes,  (Jloucester,  Mass. 

Hewitt,  Gannon  A  Co.,  52  Vanderbilt  ave- 


Tire  &  Rubber  Corporation,  Compton,  Cal. 

S.  S.  S.  Company,  Atlanta,  Ga.  Making 


nue.  New  York.  Again  placing  orders  with  5,000-line  contracts  direct. 


newspapers  in  various  sections  for  Smith,  Kline 
&  French,  drugs,  Philadelphia. 


Sweet  A  Phelpa,  606  South  Dearborn  street, 
Chicago.  Placing  orders  with  some  Connecti- 


Hicks  Advertising  Agency,  52  Vanderbilt  cut  newspapers  for  the  Milburn  Puncture 
avenue,  New  York.  Placing  the  following  ac-  Proofs  Tube  Company,  Chicago. 


counts:  William  Davies  &  (>o.,  women's  ready-  Stewart-Davis  Company,  400  North  Michigan 


to-wear  clothing,  New  York;  Catskill  Mountain  avenue,  Chicago.  Issuing  two-time  orders  to 
House,  Beachview,  N.  Y.;  Hotel  Aspinwall,  papers  in  Illinois,  Iowa  and  Wisconsin  on  A. 


I-enox,  Mass.;  CTuilford  Point  House,  Guilford,  Starr  Best  Company,  Chicago. 


Conn.;  Sunset  Lodge,  Sea  Gate,  New  York. 


Parisian  Sage,  Rheuma,  HemORoid,  Peterson’s  Company,  “Mobo”  auto  soap,  New  York. 


(Jintment  and  Norma. 

H.  W.  Kastor  A  Sons  Company,  52  Vander¬ 


bilt  avenue.  New  York.  Reported  will  conduct  newspa^rs  generally  on  Canadian  National 
an  advertising  campaign  in  New  York  news-  Railway. 


CLIFFORD  YEWDALL 


Rtr;*  p'  K  Vredenburgh-Kennedy.  Ine.,  171  Madison 

Radio  Pack  hot  water  bottles.  New  York.  ^ 

Thomas  F.  Logan,  Inc,  680  Sth  avenue.  New  week  for  H.  Planten  A  Son.  Inc. 


Yorl^  Placing  orders  with  newsi»pers  in  se-  wuiiams  A  Cunningham  Company,  6  North 


Lord  A  Thomas,  Wrigley  Bldg.,  Chicago!.  Company. 


EiDSrS 


Wales  Advertising  Company,  141  West  36th 


Wylie  B.  Jones,  107  Chenango  street,  Bing-  street.  New  York.  Placing  orders  with  some 
hamton,  N.  Y.  Making  yearly  contracts  for  Pennsylvania  newspapers  for  John  T.  Stanley 


Vanderhoof  A  Co,  167  East  Ontario  street, 
Chicago,  HI.  Issuing  1,000-line  contracts  to 


lected  sections  for  the  Homestead,  Hot  Springs,  Michigan  avenue.  Chicago.  Issuing’  contracts 


and  orders  in  scattered  territory  on  Morris  & 


Stereotype  Equipment 

Everything  that 

shop  needs  —  from  the 
million  circulation  Metropoli¬ 
tan  200  page  Sunday  Paper,  to 
the  small  County  Seat  Daily 
Whatever  your  needs  • 
Send  for  catalog 


The  Goss  Printing  Press  Co. 
1535  S.  Paulin/I  St.,  Chicago,  IlL 


Reading 
Carpenter 
Is  Seeing 
the  World 


Frank  G.  Carpenter 

Letter  from  Europe 


FOUR  MILLION 
EVERY  SUNDAY 


Carpenter’s  World  Travels 

Washington,  D.  C. 


KNICKtRBOCKtR  PRESS 


(Morning  and  Staiday) 


ALBANY  tVtNING  NEWS 


ONE  BIG  MARKET 


Albany,  Troy,  Schenectady 


The  Capitol  District 


NATIONAL  REPRESENTATIVE 


John  M.  Branham  Co. 


STATES  FIRST 


IN  NEW  ORLEANS  IN  AFTER¬ 
NOON  HELD  IN  CITY 
CIRCULATION 


March  3 1  at.  1923,  A.  B.  C.  Pub. 
Statement  Gives  States 


CITY  DAILY  -  -  39,065 
CITY  SUNDAY  -  48,116 


States  Leads  by  1,258  daily  and 
2,02 1  Sunday  in  New  Orleans 
Evening  City  Circulation. 


Eistors  OSes  Wsstara  Ofles 

6.  C.  lalialtk  M.  Jsks  ■.  Brasksa  Ca 
Afcy.  WsrlB  ■W,.  Millm  IMg. 

N««  Vsrk  CIt,  Chitw  III. 


Editor  &  Publisher  for  May  26,  1  923 


aRCULATlON 

=-BUILDING5= 

SUPREMACY 

Employed  by  Best 
Ask  Any  of  These 

THE  LOS  ANGELES  TIMES  (S) 
THE  PHILADELPHIA  INQUIRER 
(2) 

THE  CLEVELAND  PLAIN 
DEALER 

THE  WASHI.NCTON  POST  (« 
THE  INDIANAPOLIS  NEWS 
THE  ATLANTA  JOURNAL 
THE  MEMPHIS  COMMERCIAL 
APPEAL 

THE  DALLAS  MORNING  NEWS 
Writ*  or  Wire  Care  Atlanta  Journal 

^(^}i011JSTEI^CIRa]15flTaH ' 
Kn  ORQANlZ?aiQN 

Aer^UmlkellmtedSUtee 
300  Mwanr  Dlpo,  Los  ANeeL£S,CAL. 


The  News  strives  always 
to  interest,  to  entertain, 
to  instruct,  and  to  inter¬ 
pret  our  people  and  our 
times.  The  fixed  and 
changeless  loyalty  of  its 
readers  through  all  the 
years  has  heen  its  earned 
reward. 

The  Indianapolis 

NEWS 


THE  BOSTON 
AMERICAN 

Is  showinE  two  gratifying  re¬ 
sults  of  its  three-cent  price; 

It  has  the  Largest  Circulation  in 
New  England  at  that  price. 

It  is  taking  on  a  Higher  Grade 
of  Advertising  every  month. 

QUALITY  and  QUANTITY 
Go  Hand  in  Hand. 


m  PMi  Av« 
N.  Y.  aty 


pOLLAR  PULLERs 


Syracuse  Herald 

SYRACUSE.  N.  Y. 

Is  first  in  Syracuse  leading 
the  second  paper  by  2,158,- 
316  lines  for  total  advertising 
for  1922. 

First  in  total ;  local ;  national 
lineages. 

Special  RspresmtativM 

PRDDDEN.  KlNG&PRUDDEN.loe. 


Stafar  Bldf. 
Chlcasw  lu. 


Advertising  and  circulation  ^nagers  art  altvays  on  the  lookout  for  new 
ideas  that  will  increase  adt’Crtising  receipts  and  win  new  circulation.  Vour 
idea  for  increasing  advertising  or  circulation  majr  not  appeal  to  your  manager, 
but  it  may  be  just  the  thing  that  some  other  manager  tvants.  Editor  <k  Pub¬ 
lisher  will  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
the  idea  is  now  being  used  in  your  city  does  not  bar  it  from  the  department. 

Adress  your  communication  to  the  Dollar  Puller  Editor.  When  they 
appear  clip  them  and  mail  them  in  and  receive  payment.  Unavailable  ideas 
will  not  be  returned. 

^HE  following  sale  “stood-’em-on-  get  an  ad  from  the  station  but  it  should 
their-heads”  in  a  New  York  State  get  ads  from  these  people  to  be  use<l 
town  not  long  ago.  A  clothing  store  de-  in  a  page  devoted  to  the  filling  station, 
cided  to  clo^  out  $250, OCX)  worth  of  men’s  The  gasoline  company  from  whom  the 
and  women’s  furnishings  to  make  ready  station  buys  its  gas,  the  jobbers  from 
for  removal.  Here  are  some  of  the  whom  the  station  buys  the  accessories 
stunts.  The  first  100  male  shoppers  who  it  handles,  the  contractor  and  architect 
succeeded  in  getting  through  the  throng  who  put  up  the  station,  and  the  non- 
gathered  in  front  were  given  an  oppor-  competing  stores  in  the  vicinity  of  the 
tunity  to  purchase  one  pair  of  $1.50  stock-  station  who  would  congratulate  the  sta- 
ings  for  one  cent.  The  first  25  boys  ac-  tion  on  its  entry  into  business  and  wish 
companied  by  their  mothers  were  offered  it  good  luck.  It  would  not  be  difficult 
suits  of  clothes  valued  at  $10  for  95  to  get  up  a  full  page  of  ads  from  these 
cents.  To  the  first  50  men  who  got  past  people  for  every  new  gasoline  filling 
the  door  $1  neckties  were  sold  for  one  station  starting  in  business. — Frank  H. 
cent.  The  only  regulation  imposed  was  Williams,  1920  Spy  Run  avenue.  Fort 
that  all  sales  were  for  cash.  No  tele-  Wayne,  Ind. 
phone  orders,  approvals,  exchanges  or 
mail  orders  were  allowed.  Of  course 

this  brought  out  an  unusual  number  of  A  more  attractive  make-up  for  the 
policemen  to  keep  traffic  moving.  This  bank  statements  can  be  attained  by 
scheme  sounds  like  giving  merchandise  grouping  them  on  one  page  around  a  box 
away — its  far  from  that — and  the  first  in  which  you  will  run  a  story  on  “Why 
tOT  or  first  25  need  not  be  given  an  ar-  the  Banks  and  Trust  Companies  Publish 
tide  for  one  cent.  Fifteen  cents  for  These  Statements.”  This  story  would 
$1.50  hose  would  bring  them  just  as  explain  some  of  tlie  regulations  imposeil 
quick.  If  a  merchant  gets  a  (lying  start  by  the  Federal  and  State  banking  depart- 
on  disposing  of  $25O.O0O  of  merchandise  ments,  as  well  as  the  meanings  of  the 
the  above  plan  would  cost  him  net,  say  items  listed  in  the  statements.  I  believe 
$160. — George  C.  Marcley,  Republican-  this  article  would  be  of  interest  to  many 
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readers  and  further,  that  it  would  lead 
to  the  reading  and  comparison  of  the 
bank  statements. — Paul  J.  Thompson, 
University  of  Texas,  .\ustin,  Tex. 


Globa  BMf. 
Bostoa,  Maaa. 


Many  people  in  the  Spring  and  University  of  Texas,  .\ustin,  Tex. 

Summer  like  to  take  an  afternoon  auto  _ 

trip  to  some  spot,  get  a  good  dinner, 

and  then  drive  home  in  the  evening.  children  ought  to  have  dogs  for 

Where  are  some  of  the  jilaces  in  the  P<*ts  during  the  Summer  time,  especially  * 
neighborhood  of  the  city  where  hotels,  "hen  they  are  away  at  Summer  resorts 
restaurants,  inns,  etc.,  make  a  specialty  “'><1  when  there  is  no  school  to  hold  their 
of  serving  appetizing  meals  to  people  of  attention.  Consequently  this  would  be  a 
this  character?  It  would  be  an  easy  splendid  time  to  get  up  a  group  of  ads 
matter  to  get  up  a  page  of  ads  from  of  local  dog  kennels  under  a  heading 
such  places  with  the  ads  placed  around  emphasizing  the  fact  that  now  is  the 
a  central  map  on  which  would  appear  right  time  to  buy  dogs  for  the  young- 
the  auto  routes  to  the  places,  the  dis-  sters. — Frank  II.  Williams.  1920  Spy 
,tances  and  the  locations  of  the  places. —  Run  avenue.  Fort  Wayne,  Ind. 

Frank  H.  Williams,  1920  Spy  Run  ave-  _ 

nue.  Fort  Wayne,  Ind. 

Special  interest  can  be  adderl  to  an 
anniversary  sale  advertisement  by  stat- 
This  may  not  be  a  good  circulation  ing  the  “birthday  cake”  will  be  sliced, 
builder  but  one  promotion  manager  one  piece  for  each  year  the  store  has 
knows  different  after  having  tried  it :  been  in  business.  And  that  every  friend 
Have  your  photographer  go  to  every  of  the  store  may  partake  in  the  anni- 
.school  in  the  city  and  take  pictures  of  versary  celebration,  there  will  be  as  many 
the  children  during  recess  or  before  or  bargains  offered  as  there  are  slices  of 
after  classes.  Snap  them  while  at  play.  cake.  That  is,  if  the  store  is  20  years 
When  your  collection  of  pictures  is  fin-  old,  there  will  be  20  special  offerings 
ished,  announce  you  will  begin  printing  from  which  the  customers  may  choose, 
them.  Your  paper  will  sell.  To  arouse  An  ad  built  up  in  this  way  will  have 
greater  interest  single  out  some  particu-  more  unity  and  will  be  more  interesting 
larly  bright  child  and  pay  him  a  dollar  than  the  ordinary  announcement  of  an 
or  two  dollars  upon  proper  identification  anniversary  sale. — Paul  J.  Thompson, 
at  your  office.  The  pictures  can  be  University  of  Texas,  Austin,  Tex. 

snapped  now  and  the  series  started  in  _ 

the  summer  months  when  circulation 

figures  ordinarily  slump.— Charles  A.  Weekly  newspapers  wishing  to  increase 
Grimes,  Diamond  Hill,  R.  I.  their  batting  average  would  do  well  to 

follow  the  plans  of  the  Burt  County 
Herald,  published  at  Tekamah,  Neb. 
There  are  not  many  people  who  do  not  The  Herald  has  planned  to  open  a  new 
know  of  the  Friday  superstition  or  of  the  endeavor  in  the  way  of  handling  a  corn- 
superstition  attaching  to  the  number  13.  plete  line  of  novelty  paper  goods.  Their 
Try  using  this  as  a  page  feature  Friday  slogan  could  well  be,  “If  It’s  Made  of 
of  each  week.  You  should  be  able  to  Paper,  We  Have  It.’’  They  plan  to 
fill  the  page  with  ads  obtained  from  the  carry  a  complete  line  of  cards  of  every 
smaller  dealers.  "Friday — a  Day  of  Bad  description,  for  every  occasion,  such  as 
Luck  for  High  Prices.”  "No  Hoodoo  place  cards,  score  cards,  at  home  cards. 
Can  Prevail  Against  Honest  Values.”  club  stationery,  calling  cards,  holiday  ami 
“Lucky  Buyers  Shop  Friday  and  Avoid  special  occasion  cards.  They  will  make 
the  Saturday  Crush.”  Etc.,  etc.  And  a  specialty  of  initialed  correspondence 
dope  out  something  in  the  way  of  a  pai^rs  and  envelopes.  Menu  cards,  val- 
special  for  the  13th  day  of  the  month,  entines,  carbon  pper,  fancy  shelf  paper. 
There  is  practically  no  limit  to  the  possi-  etc.,  will  be  their  delight.  Fancy  dance 
bilities  of  13  as  an  advertising  proposi-  programs  will  be  another  specialty, 
tion. — D.  H.  Talmadgc,  193  North  (Tom-  These  novelties  will  all  be  high  class 
mercial  street,  Salem,  Ore.  goods  in  every  respect.  The  Burt  Coun¬ 

ty  Herald  will  soon  be  supplied  with  a 
stock  of  paper  goods  that  will  surprise 
Every  time  a  new  filling  station  opens  the  public. — A.  R.  Davison,  433  Y.  M. 
up  in  the  city  the  paper  should  not  only  C.  A.,  Omaha. 
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A  Food  Medhini 

A  recent  reader  survey  indicates 
that  among  the  housewives  of 
the  city  our  Thursday  Food 
Feature  Department — upward  of 
four  pages  devoted  to  food 
recipes  and  news  and  food  ad¬ 
vertising — is  the  best  feature 
carried  by  the  Times 
Clrculatian  3S,Z37  Mambcr  A.B.C. 

KELLY-SMITH  CO. 

Marlboroush  Bldy.  Lyttoa  Bldy. 

New  York  Oiicafo 


in  WISCONSIN 

The  Sunday  Telegram  has 
the  largest  circulation  of 
any  Milwaukee  newspaper. 
The  latest  government  re¬ 
port  shows  121,053  NET 
PAID.  The  Telegram  be¬ 
longs  on  your  list. 

A*rll  (ircilstisa  trtrar 


131,749 
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Missouri  to  Pay  Newspapers 

Attorney  General  Jesse  W.  Barrett  of 
Missouri  ruled  that  State  Auditor  Hack- 
man  should  pay  newspapers  for  publish¬ 
ing  the  constitutional  amendments  and 
the  initiative  and  referendum  propositions 
for  the  November,  1922,  election.  The 
claims,  which  total  $240, hOO  for  115  news¬ 
papers,  had  been  held  up. 

Baton  Rouge  Times’  New  Press 

The  Baton  Rouge  (La.)  State  Times 
has  installed  a  new  24-page  Duplex  tubu¬ 
lar  press,  cat)able  of  printing  30,000  pa¬ 
pers  an  hour,  in  its  new  building. 


“Virginian”  Now  Daily  Press 

The  Virginia  (Minn.)  Daily  Virginian 
has  changed  its  name  to  the  Virginia 
Daily  Press.  “The  word  Virginian,”  it 
explains,  “is  a  trifle  too  long  for  most 
of  the  carrier  boys  to  handle  successfully 
in  a  hurry,  while  the  name  Press,  short 
and  full  of  snap,  gives  them  a  chance  to 
raise  their  voices  and  tell  the  public  of 
the  wares  they  have  for  sale.” 

Fire  Damages  Stoneham  Plant 

The  plant  of  the  Stoneham  (Mass.) 
Independent  was  bady  damaged  by  smoke 
and  water  in  a  $50,(XX)  fire  next  door. 


Directory  of  Leading  Features 

FOE  DAILY,  SUNDAY  AND  WEEKLY  NEWSPAPERS. 


Children’s  Page 

HAPPYLAND 

Attracts  fiixl  holds  rblldren,  rcadert. 
Honghton  MifRin  Syndicate,  Park  St.,  Boston. 

AUNT  DEE  DAILY  CHILDREN’S  STORY 
Kaacinatc,  tint  do  not  excite  the  kiddlfs. 
The  Herald-Sun  Syndicate,  260  Broadway,  N.  Y. 


Colyums 


“DAY  AND  NIBHT” 

WeekI.v;  Keneral  lnform:itlon.  comment,  humor. 
7  E.  42nd  6t.,  N.  Y.  0.,  Room  1002. 


Comic  Pages 


BILLY  BUNK 
New  I’spcr  This  Week 
The  Press,  East  StroudsliurB,  Pa. 
Herald-Snn  Syndicate,  280  Broadway,  N.  Y.  City 


Comic  Strips 


Fiction 

•‘THE  METROPOLITAN  FOR  FICTION  ' 
The  Service  Which  Seta  the  Pace. 
Illiistratfd  Short  Stories,  for 
Weekly  Use  or  Serialize<l;  Women’a 
Serials;  Standard  Serials. 

Metropolitan  New’spaper  Service,  New  York. 

Government  Pictures 

OOVERNHENT  PICTURES  IN  COLOR 
Paintins.  of  Heroic  Deeds 
Selected  by  Navy  Otaciala 
Albert  R.  BourKes,  Publither 
Flatiron  Building,  New  York  City 

Home  Decorations 

HOME  BEAUTIFUL,  by  Dorotliy  Ethel  Walsh. 

Economical  Talks  on  Decorating. 

The  Herald-Sun  Syndicate,  280  Broadway,  N.  Y. 

Humor 


“BRINGING  UP  BILL”— “HANK  &  PETE”  “LEMON  TINTED  LIFE” 

6-col.  strips — hitting  on  all  cylinders.  Separate  articles  or  in  series. 

Colombia  Newspaper  Service,  799  B’wsy,  N.  Y.  Hol-Nord  Feature  Service,  500  6th  Ave.,  N.  Y. 


“DO  YOU  THINK  HE  DIDI” 
Two-Column  Comic 
The  Dallas  News  publishes  it. 

The  Herald-Sun  Syndicate,  280  Broadway,  N.  Y. 

PERCY  AND  FERDIE 
Tliink  of  It — 2,084  Consecutive  Insertions. 

It  pulls  and  holds  circulation. 

The  Herald-Sun  Syndicate,  280  Broadway,  N.  Y. 

Comic  Verse 

DARN  GOOD  NEWSPAPER  JINGLE 
by  Willis  Itrindley. 

Hol-Nurd  Feature  Service.  500  5th  Ave.,  N.  Y. 

Daily  or  Weekly  Feature 

“A  DAILY  FIG-LEAF  FROM  HISTORY” 
Illustrat<Ml.  S^'tid  for  samples. 

Hoi-Nerd  Feature  Service,  500  5th  Ave.,  N.  Y.* 

Elxploit  and  Adventvue 

EXPLOIT  AND  ADVENTURE  SERVICE 
Deeds  of  Daring,  with  a  liackground 
of  Travel. 

Once  a  week  (and  to  papers  which 
prefer  it)  In  full  [lage  mat  form. 
Metropolitan  Newspaper  Service,  New  York. 


Literature 


RICHARD  LE  GALLIENNE'S 
“Dewks  &  la  Carte,"  weekl.v. 

Hol-Nord  Feature  Service,  500  5th  Avo.,  N.  Y. 


Nature 


BURROUGHS  CLUB  NATURE  NOTES 
Daily  quarter  column  on  out-of-doors  life. 
Houghton  Mifflin  Syndicate,  Park  St.,  Boston. 

Newspaper  Hadftones 

HALF  COLUMN  HALF  TONE, 

1%  In.  dw»p,  for  $1.10;  ten  for 
Independent  Enfcraver,  258  W.  28th  St,,  N.  Y. 


Fashions 


FAIRCHILD  FASHION  SERVICE 
Especially  adaiited  for  Newspapers. 

The  Biggest  Fashion  Service 
in  the  World. 

Authoritative.  Popular,  Complete. 
Metropolitan  Newspaper  Service,  New  York. 


Fiction 


SNAPSHOT  STORIES 
Complete  in  one  column  dally 
First  showing  by  recogniaed  authors 
D.  P.  Syndicate,  Garden  City,  N.  Y. 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


Newspaper  House  Organs 

THE  A  D  -  R  0  U  T  E.  by  W.  S.  Ball. 
Ilooklf^tH  or  <‘opy  an^l  illustrations. 

The  International  Syndicate.  Baltimore,  Md. 

Photo  News  Service 

Photos  for  Kotos  and  Dallies,  too. 

Make  readers  happy  when  they  feel  blue. 
Kadel  &  Herbert, 

153  E.  42d  Street  New  York  City. 

Sunday  Pages 

"OLD  CURIOSITY” 

Explains  customs  and  quaint  habits. 
Hol-Nord  Feature  Service.  500  5th  Ave.,  N.  Y, 

Women’s  Features 

STRAIGHT  THINKING 
Daily  from  a  Staff,  includes  Anna  Steese 
Richardson,  Elizabeth  Sears  and  Winona  Wllcoz. 
D.  P.  Syndicate,  Garden  City,  N.  Y. 


We  catn  increase  your  bushmes  - 
3rou  want  it  increaaed. 

You  have  thought  of  press  clippings 
jrourself.  But  let  us  tell  you  how  press 
clippings  can  be  made  a  business- 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

EstaUished  a  Quarter  of  a  Century 


Cline- Westinghouse  Double-Motor  Drive 
with  full  automatic  push  button  controL 

The  New  York  Daily  News  started 
with  3  sextuple  presses  equipped  with 
these  drives. 

Tlie  new  plant,  with  24  low  constructed 
units  will  be  equipped  with  8  CHine 
Drives,  so  arranged  that  they  may  be 
operated  as  scxtuplcs,  octuples  or  dec- 
tuples. 


X%LINE\^ 

/WeuctricW 

^MANFG.CON^ 

CHtCAOO 

^TiiiiTwtsTwioMousi^ 


MAIN  OFFICE  EASTERN  OFFICE 
Fbher  Building  Marbrldge  Building 
343  S.  Dearborn  8L  Broadvay  at  34tb  Street 
CHICAGO  NEW  YORK 


Composing  Room 
Steel  Equipment 


We  manufacture  in  steel 
everything  in  the  way  of 
equipment  for  the  compos¬ 
ing  room,  such  as  Makeup 
T.ables,  Galley  Dumps.  Ojr- 
recting  Banks,  Type  Cab¬ 
inets,  (j  a  1 1  e  y  Cabinets, 
Pressed  Steel  Galleys,  Port¬ 
able  Page  Trucks,  etc.,  etc. 
Write  us  when  in  the  mar¬ 
ket. 

Chicago  Metal  Mfg.  Co. 

3724  So.  Rockwell  Street 
Chicago,  III. 


CIRCULATION  BRINGLRS  “WHEN  SCHOOL  IS  OUT” 

Famous  Fiction  of  all  lengths.  Timely  feature  of  interest  to  parents. 

Service  for  Authors,  33  W.  42d  St.,  New  York.  Hol-Nord  Feature  Service,  500  6th  Ave.,  N.  Y. 


THE  ETCHING  MACHINE  WITH  A 
WORLD  REPUTATION 
MOST  SIMPLY  CONSTRUCTED 
ABSOLUTELY  ACID  PROOF. 

AXEL  HOLMSTROM 

ETCHING  MACHINE  CO. 

328  Chestnut  Street,  Philadelphia,  Pa. 


Printers*  Outfitters 

Printing  Plants  and  business  bought  and 
sold.  American  Typefounders’  products,  print¬ 
ers'  and  bookbinders’  machine^  of  every  da- 
scription.  Conner,  Fendler  &  96  Beckman 

St.,  New  York  City. 


SCOTT  USED 
NEWSPAPER  PRESSES 

replaced  by  Itmger  Scott  machines 

Scott  Three  Tiered,  Two  Fife  Prea,  prints  fai- 
ata  and  folda  4.  6.  8,  10.  12.  14.  16.  18. 
20  and  24  pages  of  8  colunina,  12  ema  to  paga; 
speed  up  to  15,000  per  how. 

Scott  Fow  Deck,  Two  Page  Wide  Preaa.  prlnta 
4,  6,  8,  10,  12.  14.  or  16  page  paperi  et 
•pwd  of  24.000  per  bow.  20,  24,  28  w  82 
pages  collected  at  12.COO  per  how.  Length  of 
page,  23 A.  Seven  or  eight  colunina  to  paga. 
Writs  quickly  if  interested. 

WALTER  SCOTT  A  CO. 
Plainfield,  New  Jersey 
NEW  YORK  CHICAGO 

1457  Rioadway  1441  Monadnock  Block 


N.Y.  DAILY  NEWS 

HALF-TONES 
Beat  in  the  World 
Made  by 

POWERS 

NEW  PROCESS 


R.  HOE  &  CO. 


For  One  Hundred  Year*  the  T  oadhig 
Designers  and  Manufacturers  of  News¬ 
paper  Presses  and  Printing  Mamhinary 
of  AU  Kindt 

Quality  First — 
Progress  Always 

We  always  csrry  a  full  line  of  Press 
and  Stereo- room  lupplies,  including 
blankets  of  all  kinds,  knives,  rubbers, 
cheek  woods,  matrix  paper,  importea 
and  domeatic  tiaaue,  bruahea,  chem- 
icala,  countera,  paper  roll  trucks,  etc., 
all  at  the  lowest  prices  consistent  with 
Hoe  high  quality. 

504-520  GRAND  STREET 
NEW  YORK  CITY 


No.  7  Water  Street 
Boston,  Maaa. 


Tribune  Building 
Chicago,  lllinnie 


Newspaper  Opportunities 

Befort  pnrrhailng  a  Neeipaper  arnd  fw  "LI8T- 
IN08.”  April  lafw  eontalns  detatla  ef  nearly  100 
pspen.  Including  dally  papers,  needing  fmo  $1C0,- 
000  down  to  $4,000  cash  ts  handle.  Weekly  and 
Kml-eeekly  papers  of  all  ilzea.  Have  some  papan 
that  can  bo  leased.  All  parts  of  the  U.  R  reprs- 
aeoted.  Ow  personal  aerTlce  plan  enables  pohUabort 
to  8nd  .the  exact  paper  they  sank  Secure  s  copy 
of  "LISTINGS''  befoie  you  buy.  Iff  free  and  pub- 
llibed  thrice  a  aioath. 

MUST  HAVE  MORE  PAPERS 
Wa  have  a  large  number  of  rustouiers  who  an  da- 
pendlng  upon  ua  for  newipaperz.  Want  to  arilf 
List  with  ui  and  save  yourself  the  annoyaoea  of 
ewioslty  tteken  and  those  who  want  ynw  psptr  sad 
desire  to  work  oot  tha  pay.  Wa  send  ywi  only  aetosl 
bayfn.  We  have  some  eiBtonwn  ready  to  go  UalL 
No  paper  too  big  If  the  paper  Is  worth  the  prlas 
Also  hive  those  eeeklng  small  dally  asd  eoAly 
papers.  Others  who  want  to  lease.  No  astter  the 
also  of  yow  paper  or  when  It  li  located,  gat  aw 
blanks,  Uit  with  a  and  yow  paper  will  be  qntekly 
■old 

PUBLISHERS’  SERVICE  BUREAU 

(Eetsbllihed  1914) 

119  N.  Sowma  SL  ManiSeld,  Mis 

tweed  sad  Maaagtd  ky  Ezawtaned  REWSTAPES 
HER. 
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SITUATIONS  WANTED 

A  WORD  for  advertisements  under  this 
classification.  Cash  with  order.  For 
those  unemployed  one  'insertion  (adv.  not  to 
exceed  $•  wor^)  FREE. 

Advertisint  Manacer. 

Successful  advertising'  manager  of  well  known 
Soutliern  newspaper  desires  to  make  a  change 
in  location.  Three  years  in  present  place. 
Address  Box  3-661,  Editor  &  PSiblisher. 

Assistant  Circulation  Manager 
Now  connected  with  paper  whose  circulation 
increas^  5,000  past  year.  Can  build  your 
circulation.  References.  Box  B-666,  Editor  & 
Publisher. 

Associate  Editor  of  Large  Dsdly, 
desires  editorship  in  smaller  city.  Wide  news 
and  executive  experience.  Address  Box 
B-660,  Editor  &  Publisher. 

Attention  Editors 

And  Newspaper  Syndicates 

I  am  acquainted  with  Motion  Picture  Pro¬ 
ducers  and  can  sell  you  Comic  Serial  Rights 
for  animated  or  screening  of  same  on  screen 
before  the  public.  Also  humorous  stories  that 
have  a  punch  for  the  picture  public.  Can 
produce.  Phil  Greenburg,  180  Hunterdon  St., 
Newark,  N.  J. 

Chinese  Student  of  Journalism, 

24,  seeks  editorial  or  writing  connection  with 
magazine,  newspaper,  or  trade  paper.  Chris¬ 
tian,  enthusiastic,  capable.  For  particulars 
write  B-6J3,  Editor  &  Publisher. 

Circulation  Manager 

Ten  years’  experience  and  can  produce  wants 
connectiim  with  paper  where  he  can  prove 
his  ability.  Box  B-.'i%,  care  Editor  &  I’ub- 
lisher. 

Circulation  Manager 

Experienced  and  reliable  circulation  manager 
of  proven  ability,  a  capable  executive  and 
promotion  man,  can  furnish  references,  open 
for  engagement.  For  further  information 
write  to  Box  B-W6.  care  of  Editor  &  I*ublisher. 

Circukstian  Mansigcr 

now  employed  on  one  of  the  leading  news¬ 
papers  in  one  of  the  largest  cities  desirous  of 
making  change.  Brought  circulation  in  pres¬ 
ent  position  from  nothing  to  more  than  150,000 
daily  in  less  than  three  years.  KnOw  circu¬ 
lation  methods  from  every  angle  having  more 
than  fifteen  years'  experience  on  large  eastern 
and  western  publications.  Can  arrange  for 

rrsonal  interview.  Write  or  wire.  Box 
655,  care  Elditor  &  Publisher. 

GrcuUtian  Manager  of  Ability 
wants  opening.  Experienced  on  evening,  morn¬ 
ing  and  Sunday— a  producer  of  maximum  re¬ 
sults  at  minimum  cost.  Capable  of  production 
under  most  unfavorable  conditions.  Address 
B-647,  care  Editor  &  Publisher. 

Columnist. 

If  you  want  the  unusual  in  a  clean,  spicy 
column  of  local  observations  fresh  every  day, 
write  Ted  Tree,  care  Splinters,  P.  O.  Box 
18^.  Miami,  Florida. 

Mm  of  Wide  Experience. 

I  have  had  fifteen  yeais’  experience  in  the 
general  and  foreign  advertising  fields,  working 
up  from  a  solicitor  to  the  position  of  Adver¬ 
tising  Manager  of  a  ikiily  newspaper. 

Am  thoroughly  comjietent  to  assume  the  entire 
charge  of  advertising  department  and  to  handle 
large  force  of  solicitors. 

Have  also  had  three  years’  experience  in  the 
national  magazine  field. 

Can  furnish  best  of  references  from  advertis¬ 
ing  agencies  and  newspaper  men. 

During  the  war  and  for  the  last  eighteen 
months  fiefore  the  signing  of  the  Armistice, 
I  resigned  my  position,  entering  upon  the 
work  of  the  U.  S.  Department  of  Justice  in 
Detroit.  Michigan,  without  pay,  feeling  that 
I  wanted  to  do  my  part. 

I  was  appointed  head  of  one  of  the  five  de¬ 
partments,  with  8.50  men  under  my  control. 
After  the  signing  of  the  Armistice,  this  branch 
of  the  work  was  discontinued,  as  the  work 
for  which  we  all  enlisted,  had  been  accom¬ 
plished,  and  we  were  all  mustered  out. 

Feeling  that  general  sales  work  would  broaden 
one  out,  and  increase  their  advertising  sales 
efficiency.  1  .accepted  a  |K>sition  as  Vice  Pres 
ident  and  Director  of  Sales  and  Advertising^  of 
an  automotive  proposition  located  in  New 
York,  and  moved  here  from  Detniit.  I  re¬ 
cently  resigned  from  this  comt>any  owing  to 
financial  difficulties  in  which  they  became  in¬ 
volved. 

During  the  three  years  I  was  with  this  com¬ 
pany,  I  sold  their  entire  production  or  sched¬ 
uled  protluction.  three  separate  times,  but  they 
were  unable  to  make  deliveries. 

I  would  be  interested  in  considering  a  p>sition 
of  trust  and  respmsibility  in  the  East,  .and 
would  appreciate  an  interview  with  any  pub- 
li^er  who  would  himself  he  interested  in  se¬ 
curing  the  services  of  a  thoroughly  compe¬ 
tent  Advertising  Manager,  himself  a  producer 
and  a  handler  of  men.  Herbert  A.  Goddard, 
210  West  KWth  Street,  New  York  City.  Tele- 
idione.  Academy  J102. 


SITUATIONS  WANTED 

Desk  Man, 

experienced  as  city,  telegraph  and  news  edi¬ 
tor,  now  on  metro|iolitan  paper,  wants  posi¬ 
tion  evening  daily.  Permanency  and  reward 
for  results  chief  considerations.  Have  gone 
up  from  cub  reporter  and  can  furnish  excel¬ 
lent  references.  Will  you  let  me  talk  it  over 
with  you?  .\ddress  Ihx  B-685.  Editor  & 
Publisher. 


SITUATIONS  WANTED 

Circulation  Manager 

wdth  12  years’  experience  in  every  phase  of 
circulation.  Understands  all  distribution  sys¬ 
tems.  Knows  how  to  build  circulation  on 
merit  of  paper.  Exceptionable  promoter  and 
organizer.  Open  for  connection  with  real  live 
daily,  seeking  active  circulation  manager. 
.\ge  29.  Married,  .\nswer,  Mr.  A.  Rowland, 
Kingsbridge  .\ve..  Bronx,  N.  Y. 


Experienced  Interviewer 

and  publicity  writer  can  make  full  page  fea¬ 
ture  stories  of  ads,  as  well  as  go  out  and  get 
them.  Fern  Ball,  care  Splinters,  P.  O.  Box 
1848,  Miami,  Florida. 

Experienced  Newspaper  Man 
who  has  handled  all  kinds  of  copy,  now  in  a 
Metropolitan  bureau  of  a  news  service,  wants 
to  get  back  on  a  newspaper.  Tliree  years' 
experience  on  Telegraph  desk,  large  and  small 
papers.  Thorough  knowlegde  of  all  sports 
and  can  write  readable  comment  and  review. 
Middle  Atlantic  district  preferred,  but  will 
go  anywhere.  Expect  $.50.  Box  B-679,  Editor 
&  Publisher.  s 

General  Manager. 

Successful  executive  of  a  leading  daily,  quali¬ 
fied  by  years  of  practical  experience  in  all 
departmeifts.  is  open  for  engagement  as  Gen¬ 
eral  Man.ager- Publisher  of  daily  newspaper  in 
more  promising  field.  I'nderstands  the  busi¬ 
ness  thoriMighly  .-X  to  Z  and  can  operate  all 
departments,  in  general,  along  economical  and 
efficient  lines.  Highest  credentials,  .\ddress 
B-690.  Editor  &  Publisher. 

Linotype  Operator. 

Fast  and  clean;  acquainted  with  all  grades  of 
work.  Can  take  care  of  machine.  Can  come 
at  once.  Joseph  Nadel,  334  E.  12th  St.,  New 
York  City. 

Poeition  Wanted  as  Foreman  of  Doily  News¬ 
paper  Plant 

that  has  linotype  and  web  press  equipment 
by  man  ambitious  to  connect  with  "the  first 
paper  in  its  field.*’  He  has  had  a  wide  range 
of  experience  on  large  and  busy  papers  and 
has  no  delusions  as  to  what  it  means  to  go 
to  press  at  the  same  hour  each  day.  Yon 
want  to  feel  safe  about  the  composing  room 
end  of  it.  Let’s  talk  it  over.  Union.  Ad¬ 
dress  P.  O.  Box  309,  Ann  Arbor,  Mich. 

Some  Western  Newspaper 
Con  Win  Its  Field 

with  this  advertising  manager,  backed  by  a 
consistent  record  of  solving  difficult  sales 
problems  for  metropolitan  and  small  ci^ 
dailies.  Took  first  place  for  second  paper  in 
three  m.mths  in  western  city  of  11.000— .and 
held  it.  A  proven  executive,  a  convincing  and 
resourceful  salesman.  Knows  copy,  merchan¬ 
dising,  promotion  and  foreign  from  success¬ 
ful  experience.  30  years  old  and  married.  At 
$60  to  $75  weekly  yon  will  show  an  exceptional 
profit  on  his  services.  .-Xvail.able  .10  to  60 
days.  Just  a  note  will  bring  you  his  det.ailed 
history  and  references.  B-67.5,  F.ditor  &  Pub¬ 
lisher. 

Thorough  Desk  Man, 

.14,  familiar  with  makeup,  now  on  large  city 
desk,  wishes  change  to  evening  daily.  First 
class  worker  who  swings  his  end  without 
prod.  Address  B-fi81.  care  Editor  St  Publisher. 

Wanted 

Telegraih  or  city  desk  job  by  experienced 
university  graduate  in  newspaper  work.  Knows 
English  language  and  newspaper  style.  Ref¬ 
erences.  Write  or  wire  B-6M.  Editor  &  Pub¬ 
lisher. 

Want  Job 

as  news  and  editorial  writer  on  weekly  that 
will  stand  a  little  "pepping  up”  in  those  de¬ 
partments.  At  present  running  village  paper 
of  my  own,  but  getting  exit.  Have  had  ex- 
I>erience  in  both  weekly  and  small  dail^  field. 
Believe  even  weekly  should  take  lead  in  get¬ 
ting  things  .accomplished  for  community. 
Want  reasonable  salary  and  assurance  of  rea¬ 
sonably  comfortable  living  accommodations 
for  middle  aged  “single  gent.”  References. 
B-674,  Editor  St  Publisher. 

Young  Man, 

.1.1,  married,  with  broad  experience  in  print- 
iog.  paper  selling,  jmblicity  .an<l  advertising, 
desires  iwrm.anent  connection  with  a  publica¬ 
tion.  .-Xny  kind  of  nc.sition  is  acceptable,  but 
preferably  on  operating  or  editorial  staffs.  Not 
afraid  of  hard  work  or  hours  and  a  very 
nnxlerate  salary  will  be  accepted.  Highest 
references  can  be  furnished.  B-672,  Editor  St 
Ptddisher. 

Young  Mon, 

36.  eilucated,  one  year  writing  and  one  year 
imblishing  experience,  seeks  opportunity  in 
eilitorial  office  of  publication.  Considers  him¬ 
self  in  the  infancy  of  his  powers,  but  has 
natural  aptitude  and  talents  which  with  fur¬ 
ther  experience  is  sure  to  develop  into  con¬ 
structive  force  for  organization  employing 
him.  Will  start  at  any  rung  of  the  ladder  at 
modest  salary.  B-688,  Editor  St  Publisher. 


Sales 
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EDITOR  &  PUBUSHER 
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PROPERTIES 


Palmer,  DeWitt 
&  Palmer 

Potific  Coa.-it  Repre$€ntattv0 
M.  C.  MOORE  S13  Canon  Drive 

Beverly  Hillt.  Calif. 


HELP  WANTED 

4^  A  WORD  for  adverUaasnssita  iiiiilsi  thia 
claaaificatfcm.  Caah  with  ordor. 

Central  New  York  Newspaper 

W.ints  advertising  salesman  of  proven  ability. 
This  is  no  job  for  novice  or  “has  been” — 
must  be  a  success  and  look  the  part.  Fix 
your  own  s.alary.  .Xpply  B  557.  Editor  & 
Publisher. 

Circulatkn  Manager 

For  Western  evening  daily  in  growing  city  of 
lOl.fOi  class.  Must  have  initiative  and  orig¬ 
inality.  Good  opportunity  for  energetic  ex¬ 
ecutive.  XX'rite  fully,  giving  experience,  ref¬ 
erences.  age  and  salary.  Address  Box  B-671, 
Editor  &  Publisher. 

Reporter 

Capable  of  handling  .all  local  news  on  live 
■afternoon  daily  newspaper  in  sm.all  college 
city.  Must  be  thoroughly  depend.ahle  and 
seeking  perm.anent  pl.ace.  State  fully  quali¬ 
fications  and  cxi>erience.  B-686.  Editor  St 
Publisher. 

Wanted 

Telegraph  editor,  experienced,  for  afternoon 
newspaper  of  12,500  drculation,  in  city  of 
30,000  population.  Evening  Eagle,  Butler,  Pa. 

BUSINESS  OPPORTUNITIES 

A  WORD  for  ll— iiiMito  under  Ifala 

clnaolfiontloa.  Caah  with  order. 

Printing  Plant  for  Sale  or  Lease, 

Mfxlern  2  to  5-Tran  shop,  40  miles  from  Cleve¬ 
land,  with  established  business:  owne*!  by  two 
busy  newspaper  p«bt{«hers;  lessee  must  fur¬ 
nish  unquestionsahle  references  and  have  some 
cash.  Apply  Box  B-670,  Editor  A'  -Publisher. 

Wanted. 

Small  daily  newspaper  to  lease  or  buy  in  city 
of  5,n0i>  to  lO.ro)  population.  B  669,  Eilitor  & 
Publisher. 


FOR  SALE 

g-  A  WORD  for  advertiaementa  under  this 
claMificathm.  Cadi  with  order. 

For  Sale. 

('■IIS'S  Comet  Newsp.aper  Web  press,  printing 
4.  6.  8  page  papers  from  flat  forms.  Page 
23  in.  long,  7  cols.  1.1  ems  wide.  .Available  soon 
as  new  34  page  press  is  installed.  Baker 
J^les  Comp-any,  200  Fifth  .-Xvenue.  New  York 
I'ity.  (Many  other  machines  for  sale  “Used 
but  Good.”  Send  for  list  No.  31.) 

For  Sale. 

Goss  sextuple  press.  48  pages,  three  decks, 
four  plates  wide,  web  70  in.,  page  length 
224^  in.,  can  also  be  used  as  a  color  press 
for  comics,  etc. — with  stereo,  machinery. 
Baker  Sales  Company,  200  Fifth  Avenue.  New 
York.  (Many  other  good  machines — send  for 
list  No.  .11.) 

Linotypes. 

10  Model  I’s.  2  Model  3’8,  1  Model  5, 
for  sale  in  one  lot  or  swarately.  All 
in  good  working  order.  First  half- rea¬ 
sonable  offer  takes  them.  Write  for 
details  of  equipment  and  condition. 
B.689,  Editor  St  Publisher.  ^ 

Wanted — The  Following  Stereotype  Machinery: 

8  CVilumn  Flat  Casting  Box.  M.atrix  Roller, 
Saw  Table,  Pneumatic  Steam  Tables.  Full  de¬ 
scription  desireil.  no  "antiques.”  Nu-Methoil 
Matrix  &  Plate  Co.,  Inc.,  23.1  West  .15th  St., 
New  York  City. 


Unusual  Opportuaities 

Daily  &  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Newspaper  and  Magazine 
Properties 

Times  Building,  New  York 

Established  1910 


I  WE  CONNECT  THE  WIRES 


But  a  weekly  Newspaper 
and  be  your  own  boot. 
Eighty  per  cent  of  the  stock 
of  well  equipped  New  England 
printing  concern  it  offered  at 
$10,000.  Inventory  alone  totala 
over  $12,000.  and  the  good  will 
ia  a  real  asset.  You’ll  go  far 
to  find  a  cleaner  proposition  or 
more  attractive  lurroundlngi. 
Owner’a  health  is  the  reason. 
Mention  our  No.  8971-B, 


Fern  AID'S  Exchange.  Inc 

no  NatX  BXOV.,  SaniNaFiiLD,  Mass. 


•kitiriritiritititiritiririririfir^ 

{STiRR  SERVICE  ^ 

^  Plwia  C  StMT 

^  Ftwndahoa  succoaaful  piactkaa  and  co- 
?  oporattva  syatams  partalnliig  to  aor 
"* 

-k  NEWSPAPER  MANAGEMENT  AND 
•¥■  DEVELOPMENT 

-k 

'k  Increasing  Advertising 


^  Earnings,  Circulation,  Etc. 

^  Swica  lindtad  to  dally  nasrepopaw 
^  wHh  not  Uoa  than  1S,000  clrculatlato 

-k 

-k  STARR  SERVICE  CORPS 

^  UpbuUders  of  Newspapers 

^  42d  St.  &  B’way  New  York  City 

-k 
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A  Real 

CIRCULATION  MANAGER 

Available  June  1st 

"Big  City’’  experience.  record  of 
iiicccsH.  .Xii  exiiert  on  promotion  of 
NEW  circulation,  flighest  possible  ref¬ 
erences  from  each  Publisher  served 
during  past  15  years. 

A  Big  Man  for  a  Big  Task 

Where  opportunity  exists  for  persist¬ 
ent,  constructive  and  solid  circulation 
building  with  adequate  Revenue  Re¬ 
turn.  .Address  Box  B-687,  Editor  and  I 
Publisher.  | 


SEE  THE  PAGE  OPPOSITE 
EVERY  WEEK 

FOR  HRST  FEATURE  NEWS 


Editor  &  Publisher  for  May  26^  1923 


RUBY  M.  AYRES’ 

Latest  Story 

The  Man 

Without 

A  Heart 

Will  be  released 
beginning  June  11 
To  Run  Six  Weeks 
in 

1,000  word  daily  instalments 
WIRE  NOW 

The  McClure 
Newspaper  Syndicate 

J73  Fourth  Avenue,  New  York  Qty 


PETER  B.  KYNE 

has  arranged  to  write  one 
humorous  episode  a  week  on  the 
doings  of 

CAPPY  RICKS 

America’s  most  popular  fiction 
character. 

Each  Cappy  Ricks  story  runs 
from  1,500  to  2,000  works,  and 
is  illustrated. 


NORRIS  A.  HUSE,  General  Manager 
World  Brdkhnc  Now  York 
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HUNCHES 

Managing  editors  and  city  editors  are  always  on  the  lookout  for  news  and 
feature  ideas  that  can  be  used  locally.  Editoi  &  Publishes  will  pby  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  now  being 
worked  successfully  in  your  city  does  not  bar  it  from  this  department.  Address 
your  contributions  to  the  Hunch  Editor.  _  When  they  appear,  clip  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 

^OMPL.MN’T  was  made  in  one  city  concerning  “job  hunting"  methods  would 
that  auto  traffic  ordinances  were  meet  with  general  favor.— H.  E.  Runner, 
inadequate.  One  of  the  local  newspapers  303  Park  street,  Hackensack,  N.  J. 
contended  that  there  were  sufficient  meas-  - 


ANSWER 


ures  if  properly  enforced.  It  then  as¬ 
signed  a  reporter  to  studying  the  local 
traffic  code  after  which  he  and  a  photo¬ 
grapher  were  assigned  to  checking  up 
for  a  ix*riod  of  eight  hours  on  violations 
noted  in  the  city.  The  result  was  sur- 


.\  deep  note  of  optimistic  encourage¬ 
ment  can  be  found  by  running  a  sym¬ 
posium  in  your  paper,  especially  on  cer¬ 
tain  subjects.  Ask  the  editors  of  your 
State  for  their  opinion  on  these  subjects. 
Run  the  column  regularly  on  the  same 


prising  and  made  a  dandy  illustrated  hrst  q£  week.  The  editors  of  Ne- 
page  spread  which  r«ulted  in  better  en-  braska  were  asked  by  the  Omaha  Bee 
forcement  there^ter  by  the  city  authiOTi_-  gjyg  their  opinion  on  the  outlook  for 


Hts._  ’  eeters,  Locic  tsox  ^3,  literature  and  music  in  Nebraska. 

Springneld,  O.  Managers  of  papers  can  ask  their  own 

-  questions  or  a  questionnaire  can  lie  run 

From  what  sort  of  families  did  the  find  out  what  your  readers  want  to 
ministers,  jiriests  and  rabbis  of  your  city  know. — A.  R.  Davison,  3624  Forty-first 
come?  W'hat  were  the  occupations  of  street,  Omaha. 


Teeters,  Lock  Box  295, 


their  fathers?  Tliis  ought  to  make  a 
good  Sunday  story.  Many  people  have 
the  impression  that  although  not  all  the 
sons  of  ministers  become  ministers  them¬ 
selves,  yet  most  ministers  are  the  sons  of 
ministers — a  family  heritage,  so  to  speak. 
Oassify  the  occupations  of  their  fathers 


-An  interesting  feature  story  can  be 
worked  up  from  the  number  of  telephone 
calls  received  in  your  city  daily.  One 
paper  in  a  city  of  50,000  recently  based 
such  a  story  on  the  114.000  daily  calls 
handk-d  by  the  local  telephone  office.  The 


and  prepare  charts  showing  what  per-  telephone  office  kcei>s  an  accurate  record 
centege  were  teachers,  ministers,  lawyers,  the  number  of  calls  daily,  with  the 
physicians,  neivspaper  men.  business  men,  average  for  each  year.  The  per- 

and  so  on.  Contrast  the  approximate  centage  of  increase  from  year  to  year 
salaries  and  th^  ai>proximate  purchas-  he  obtained  from  these  figures,  which 
mg  powers  of  the  present  day  ministers  (air  estimate  of  the  growth  of  the 

with  the  salaries  and  the  purchasing  Long  distance  records  also  open  an 

j^wer  of  monev  m  the  days  of  their  child-  f,pportunity  for  interc.sting  data. — \V.  W’. 
hood.  It  would  be  a  good  idea  to  work  ^layes,  Fresno  Bee.  Fresno,  Cal. 
into  such  a  story  some  altruistic  and 
idealistic  comments  of  several  ministers  .  . 

about  their  work — a  necessarv  service  to  “Dddities  of  our  town !  ’  Have  your 
societv  which  is  being  paid  for  so  reporters  on  the  lookout  for  anything  of 
niggardly  proliably  because  its  exact  tnis  nature  and  run  a  column  once  a 
value  is  so  difficult  to  measure  in  mone-  week  or  perhaps  a  short  story  every  day 


tary  terms. — David  Kesnick,  St. 
Times,  St.  Louis. 


B-r  EiDiT/i'*^ AcPi-UCK.  ouivoa.. 

IF  you  have  not  .seen  our  latest 
“broadside," 

IF  you  have  not  read  the  details 
about  this  unusual  feature, 

IF  you  desire  one.  of  the  beat  fea¬ 
tures  ever  offered  by  a  syndicate. 
Write  to  the 

HOL-NORD  FEATURE  SERVICE 

500  Fifth  Avenue  New  York  City 


Million 

Dollar 

Hearst 

Features 

Th*  WorM**  Graate«t  Circulatio* 
BtiiMer* 

International 
Feature  Senrice,  Inc. 
Nott  York 


The  Call  of  the  Wild 

GAS  BUGGIES 

And  Take  Your  Readers  Along 
with  the  Comic  Characters  of 

BECK 


ON  A  TRANS-CONTINENTAL 
TOUR 

METROPOLITAN 
NEWSPAPER  SERVICE 

UaximiliOH  Elser,  Jr.,  General  Manager 
160  NASSAU  ST.,  NEW  YORK 


uboiucis 

Company^ ' 

Headpuariers 
Memphis,  —  Term. 

We  sei-ve[  Publlshei-s 
in  U.  S.  and  Canada 

■  ^  ^ 

Write  for  particulars” 
of  our 

Perm  ctn  en 
Weeklij  Business 
Review  Page 


Louis  about  some  of  the  oddest  things  they  see. 
For  instance  in  Topeka  (  Kan),  a  grease 
spot  in  front  of  one  of  the  downtown 
--  ,  .  garages  has  shaped  itself  into  an  almost 

How  many  women  made  income  tax  ^vplica  of  a  black  hand.  Another 

returns  in  the  city  this  year .  How  manv  thing  at  that  particular  town  is  a 

women  paid  county  and  State  taxes,  which  had  been  painted  vears  ago 

The  income  tax  co  lectors  and  the  county  then  a  coat  of  paint  had  blotted  out 

and  State  tax  collectors  could  give  out  t,,,.  Whenever  it  rains  th;  outline 

this  sort  of  information  so  there  would  „£  the  former  sign  shows  up  and  can 
he  no  difficulty  in  .securing  it.  and  a  story  -^y^at  is  there  in  voiir 

based  on  this  information  would  be  very  citv?— Tames  W.  Hesse.  State  Joirrual, 
interesting  as  it  could  be  used  to  show  Topeka'  Kan  < 
how  the  women  are  constantly  making  ’ 

more  progress  in  business  and  in  the 

ownership  of  property.— Frank  H.  Wil-  The  Tampa  (Fla.)  Daily  Times  pub- 
liarns,  1920  Spy  Run  avenue,  Fort  Wayne,  lishes  daily  a  feature  under  a  one  column 
Indiana.  boxed  head.  “Every  Day  In  Every  Way 

-  Tampa  Grows.”  This  includes  building 

.■\n  Indiana  publication  carried  a  fca-  for  new  homes,  stores,  etc.,  with 

tnre  on  “What  the  Hoosac  Building  ^  brief  descri^ion,  proposed  plans  for 
Sees.”  The  Hoosac  building  is  situated  Iniildings,  new  industrial  en- 

at  the  busiest  spot  in  the  city,  and  terpnses,  or  any  development  tl^t  would 
the  story  was  a  typical  interview  with  the  growth  of  the  Due  day  s 

building  if  it  had  the  power  of  speech. —  >ssue  told  of  the  remoflcling  that  was 
Bert  A.  Teeters,  Lock  Box  295.  Spring-  commenced  on  a  building  on  a  busy  cor- 
Q  ner,  the  excavations  for  a  sw'imming  pool 

_  in  one  of  the  suburbs,  of  the  placing  of 

tlic  stone  coping  on  the  new  1>anl<  hiiild- 
So  many  men  and  women  are  daily  ing.  permits  for  two  beautiful  residences, 
seeking  positions  through  the  classified  and  of  the  institution  of  a  bus  line  to  a 


building  if  it  had  the  power  of  speech. —  issue  told  of  the  remoflcling  that  was 
Bert  A.  Teeters,  Lock  Box  295,  Spring-  commenced  on  a  building  on  a  busy  cor- 
Q  ner,  the  excavations  for  a  sw'imming  pool 

_  in  one  of  the  suburbs,  of  the  placing  of 

the  stone  coping  on  the  new  1>anl<  hiiild- 
So  many  men  and  women  are  daily  ing.  permits  for  two  beautiful  residences, 
seeking  positions  through  the  classified  and  of  the  institution  of  a  bus  line  to  a 
advertising  columns  of  the  newspat^rs  new  subdivision.  It  is  good  publicity, 
that  it  would  be  opportune  to  interview  and  has  proved  to  be  a  ponul'ir  feature  — 


employment  managers  and  other  execu-  X.  y.  B.  Horn.  Sebring,  Fla. 

tives  having  in  charge  the  employing  of  _ _ 

workers.  .Ask  them  to  enumerate  the 

general  qualifications  essential  to  all  ap-  How’  much  w’aste  is  there  in  building 
plicants  before  they  can  be  considered,  construction  in  your  community?  Scud 
Especially  inquire  as  to  exactly  what  several  reporters  out  to  gather  up  the 
type  of  letter  brings  the  interview.  It  left-over  brick,  trim,  roofing  materials, 
would  be  a  good  stunt  to  publish  .sample  pipe,  etc.,  that  is  wasted  on  building  pro¬ 
letters  that  resulted  in  the  applicant  re-  jeets.  Then,  when  you  get  enough  ma- 
ceiving  an  interview  and  eventually  land-  terial  together,  see  what  kind  of  a  house 
ing  the  position.  Besides  bringing  out  can  lie  built  with  that  material.  You’d 
the  points  necessary  to  a  successful  let-  be  surprised  at  the  amount  of  left-over 
ter  of  application,  tell  of  some  of  the  matter  on  every  construction  job.  .\t 
things  which  are  barred  and  immediately  least  I  see  the  waste  in  mv  community, 
reflect  upon  the  applicants.  A  feature  which  has  had  a  building  boom  the  same 
of  this  kind  would  be  good  for  any  paper  as  other  communities.  Try  this  stunt, 
whether  it  be  the  leading  metropolitan  and  maybe  you  can  get  enough  material 
daily  or  a  country  weekly.  Qassified  ads  together  to  build  a  home  for  the  editor, 
are  carried  in  all  newspapers  and  a  con-  or  the  composing  room  foreman. — G. 
structive  feature,  enlightening  readers  Harris  Danz^rger,  Hartsdale,  N.  Y. 
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New  Yorii  Slate -The  IMet 


10,385,227 

PEOPLE 

83  Cities  over 

5,000 

58  Cities  over 

10,000 

39  Cities  over 

15,000 

22  Cities  over 

25,000 

11  Cities  over 

50,000 

6  Cities  over 

100,000 

3  Cities  over 

200,000 

1  City  over 

5,000,000 

50,326  SQUARE  MILES 

10,919  Boot  and  Shoe  Retailers 
6,076  Tobacco  Retail  Stores 
7^501  Retail  Confectioners 
212  Department  Stores 
4,340  Retail  Druggists 
4,061  Retail  Dry  Goods  Stores 
29,203  Groceries  and  Delicatessen 
2,760  Retail  Hardware  Stores 


In  this  state  you  have  over  ten  million  people,  the  kind  of 
people  you  want  to  reach,  because  they  use  the  kind  of 
merchandise  you  have  to  sell. 

A  daily  newspaper  campaign  co-operating  with  the  local 
dealers  in  New  York  State  will  quickly  popularize  any 
meritorious  line  of  merchandise,  and  it  is  generally  accepted 
that  New  York’s  approval  means  nation-wide  approval. 

New  York  State  daily  newspapers,  as  listed  here,  cover  the  State 
in  a  splendid  manner — and  reach  two  put  of  every  three  people 
in  the  State. 


THE  GREATEST  MARKET  PLACE  ON  EARTH 


Clron. 

8.800 

10.000 

Cl  roe. 

8.800 

10.000 

• 

latioD 

Unaa 

Linai 

latlon 

Unaa 

Unaa 

Albtnr  Kolakarbeektr  Praia . 

. (M) 

M.m 

.09 

.09 

tTha  Maw  York  Harald  . 

170.887 

.49 

.U 

Albaor  Knickirboekar  Ptaat . 

. (8) 

47.496 

.11 

.11 

tTha  Mew  York  Herald . 

. (8) 

170.887 

.49 

.48 

tAuburn  Citiirn  . 

. (E) 

6.116 

.04 

.038 

tTha  Sun.  Haw  York  . 

. (E) 

m.890 

.48 

.48 

‘Brooklra  Dali;  Eacli  . 

61.679 

.80 

.80 

‘Mew  York  Timet  . 

. (H) 

841.174 

.68 

.687 

*Broakl7D  Dali;  Eagli . 

76.667 

.80 

.80 

‘Mew  York  Timet  . 

. (8) 

844.880 

.78 

.788 

‘Buffalo  Coartar  aod  Enqnlrai . 

....(HAE) 

89.869 

.18 

.18 

‘Mew  York  Tribune  . 

. (H) 

180.848 

.40 

.86 

. (E'i 

120.768 

.26 

.22 

. (8) 

186,889 

.40 

II 

•  Buffalo  Eaanint  Nawi  . 

. (E) 

114.406 

.81 

.81 

tMaw  York  World  . 

388.883 

.898 

.88 

‘Buffalo  Eainluf  Tlmea . 

.  (E) 

88.006 

.18 

.18 

tNew  York  World  . 

. (8) 

891.619 

.898 

.88 

‘Buffalo  Buuda;  Tlmoi  . 

. (8) 

108.809 

.18 

.18 

tMow  York  World  . 

. (E) 

877,870 

.898 

.88 

‘Corning  Eraning  Leader  . 

. (E) 

7,838 

04 

.04 

INItgara  Falla  Oatttta . 

. (E) 

18.878 

.08 

.08 

tElmIra  Star  naia'ta  . 

. (E) 

84.708 

.09 

.07 

‘Clean  Timaa  . 

. (E) 

6.887 

.08 

.08 

‘Oanaea  Dali;  Timet . 

. (E) 

8.780 

.04 

04 

tPoughkaaptla  Star  and  Entarprlta , . . . 

. (E) 

11.748 

.06 

.08 

7.419 

.08 

.03 

tOIOTaraville  Leader  Republican  . . 

. (E) 

6.736 

.03 

.08 

fRochettar  Tlmat>UnloD  . 

. (E) 

66.181 

.80 

.18 

tOlotararllle  Morning  Herald  . 

. (H) 

8  408 

038 

038 

Saratoga  Springe  Barataglan  . 

. (E) 

7.981 

.04 

.04 

‘Ithaca  Journal-Ma«a  . 

. (E) 

7,488 

04 

.04 

‘Staten  Inland  Dali;  Adaanea  . 

. (E) 

18.049 

.08 

.08 

‘Jaaaatown  Homing  Poet  . 

....  (H) 

9,748 

.08 

.08 

Sgraonaa  Journal  . 

48.014 

.18 

.18 

6  898 

08 

•  .08 

•Haunt  Tarnon  Dali;  Argot . 

. (E) 

8.890 

.04 

.04 

•Tro;  Baoord  . 

..(HAE) 

88.698 

.08 

.68 

•Mawbnrgh  Dali;  Mawt . 

. (E) 

10.888 

.08 

.08 

tMaw  Park  Oloba  . 

. (E) 

189,786 

.86 

.34 

•  A.  B.  0.  SUtamant,  AprU  1.  1988. 

‘Haw  York  Eranlng  Hall . 

. (E) 

144.188 

.48 

.40 

t  Ooremmaat  Btatamant,  April  1, 

1988. 
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Evening 

News- 

Local  Display 
Advertising  in 

Morning 

News- 

papers 

New  York  City 

papers 

Gain 

^T^HE  growing  tendency  of  local  merchants  is  over- 
'*  whelmingly  toward  the  evening  newspaper. 
These  figures  present  a  summary  of  the  volume  of 
Local  Display  advertising  printed  in  the  New  York 

Lose 

607,378 

105,315 

Lines 

Lines 

daily  newspapers  during  the  month  of  April,  1923 

L - - - 

and  1922. 

Evening  Newspapers 


1923 

1922 

Gain 

Lo.^s 

Journal . 

Mail . 

.  941,048 

820  138 

120,910 

.  460,188 

406,190 

53,098 

Post . 

.  252,728 

162,532 

90,1% 

Sun . 

.  693,006 

632,726 

60,280 

Telegram . 

.  219,232 

167,774 

51,458 

World . 

.  623,724 

633,982 

10,258 

Globe . 

.  654,076 

450,6% 

203,380 

Eagle . 

.  392,142 

369,462 

22,680 

Standard  Union . 

. .  266,412 

274,360 

7,948 

Brooklyn  Times . 

.  143,832 

121,150 

22,682 

1  otal . 

.  4,646,388 

4,039,010 

607,378 

Morning  Newspapers  (Excluding  Sunday) 

American . 

.  206,634 

228,780  ' 

374,046 

22,146 

53,092 

Herald . . 

.  320,954 

Times . 

.  723,618 

762,597 

38,979 

Tribune . 

.  365,422 

326,262 

39,160 

World . 

.  236,294 

259,734 

23,440 

Commercial . 

.  54,340 

45,488 

8,852 

News . 

.  119,918 

135,588 

15,670 

1  otal . 

.  2,027,180 

2.132,495 

105,315 

Sunday  Newspapers 

American . 

.  536,904 

514,061 

22,843 

Herald . 

. ' .  320,736 

351,170 

30,434 

Times  . 

.  515,976 

565,184 

49,208 

Tribune . 

.  262,446 

256,376 

7,070 

^\'orld . 

.  447,495 

485,826 

38,331 

New's  . 

.  74,648 

29,628 

.45,020 

Telegram . 

.  64.846 

52,404 

12,442 

Eagle . 

.  332,798 

275,440 

57,358 

Standard  Union . 

.  149,440 

156,530 

7,090 

Brooklyn  Times . 

. .  64,818 

59,300 

5,518 

Total . 

.  2,770,107 

2,744,919 

25,188 

Grand  Total. 

.  9,443,675 

8,916,424 

527,251 

And  the  Globe  with  a  gain  of  203,380  lines  leads  all  of  the  newspapers  in  progress.  ,  » 

i; 


aT6.  The  New  York  Globe  aSc 

JASON  ROGERS,  Publisher 


^ 


